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Atlanta  Daily  Wins  Pulitzer  Gold  Medal 
For  Exposing  Municipal  Graft 

H.  R.  Knickerbocker  Rewarded  for  Russia  Series — Ryckman  Editorial  on  Norris,  Macdonald’s 
Solution  of  Murder  Mystery  and  Duffy  Cartoon  Also  Get  Prizes  in  Annual  Competition 

A  CAMPAIGN  against  civic  corrup-  of  the  writer’s  work  during  the  year.”  teaching  patriotic  and  unselfish  services  ring  of  corrupt  politicians  whose  activi- 
tifin  a  brilliant  examnle  of  reoortor-  A.  B.  Macdonald,  reoorter  for  the  to  the  neonle.  illustrated  hv  an  eminent  tics  had  nervaded  the  entire  miinicinal 


tion.  a  brilliant  example  of  reportor- 
ial  investigation  in  a  murder  case,  an 
economic  picture  of  Russia  in  the  throes 
of  the  five-year  plan,  a  cartoon  treat¬ 
ment  of  another  phase  of  the  Russian 
experiment,  and  an  editorial  explanation 
of  a  political  paradox — these  are  the 


of  the  writer’s  work  during  the  year.” 

A.  B.  Macdonald,  reporter  for  the 
Kansas  City  Star,  won  a  cash  prize  of 
$1,000  for  his  work  in  connection  with  a 
murder  in  Amarillo,  Tex.,  the  test  of 
excellence  being  ‘‘strict  accuracy,  terse¬ 
ness,  the  preference  being  given  to  articles 
that  achieve  the  accomplishment  of  some 


teaching  patriotic  and  unselfish  services 
to  the  people,  illustrated  by  an  eminent 
example,  excluding,  as  too  obvious,  the 
names  of  George  Washington  and  Abra¬ 
ham  Lincoln,  $1,000,  awarded  to  ‘‘Charles 
W.  Eliot,”  by  Henry  James,  published 
by  Houghton  Mifflin  Company,  Boston. 

For  the  best  volume  of  verse  published 


ring  of  corrupt  politicians  whose  activi¬ 
ties  had  pervaded  the  entire  municipal 
government.  Fighting  single-handed,  the 
Constitution  exposed  the  existence  of  this 
clique  and  demanded  official  investiga¬ 
tion  by  the  grand  jury.  The  final  result 
has  not  yet  been  written,  but  the  ring¬ 
leaders  of  the  political  racketeers  are 


I  _ Clark  Howell 

tbemes  the  treatment  of  which  by  five 
American  newspapers  during  1930  won 
the  five  journalistic  prizes  awarded  an- 
■ally  under  the  will  of  Joseph  Pulitzer. 

A  gold  medal  valued  at  $500  was 
•warded  to  the  Atlanta  Comtitution  for 
a  MKcessful  exposure  of  municipal  graft 
and  conseouent  convictions,  under  the 
•ward  for  the  ‘‘most  distinterested  and 
meritorious  public  service  rendered  by 
in  American  newspaper  during  the 
year.” 

A  cash  award  of  $500  went  to  H.  R. 
Mickerbocker,  Berlin  correspondent  of 
the  New  York  Evening  Post  and  Phila- 
i^lphia  Public  Ledger,  for  his  series  ol 
Ikies  on  the  practical  operation  of  the 
e-year  plan  in  Russia.  This  series 
was  considered  the  best  example  of  cor- 
^  ondcnce  during  the  year,  the  test 
“clearness  of  style,  preference  be- 
given  to  fair,  judicious,  well-balanced 
_  well-informed  interpretative  writing, 
hkh  shall  make  clear  the  significance 
the  subject  covered  in  the  correspond- 
or  which  shall  promote  interna- 
al  understanding  and  appreciation.” 
A  similar  cash  prize  of  $.500  was 
arded  to  Charles  S.  Ryckman,  editor 
the  Fremont  (Neb.)  Tribune,  for  his 
itorial  entitled  ‘‘’The  Gentleman  from 
*hraska.”  published  Nov.  7,  1930,  fol- 
wing  the  re-election  of  George  H. 
orris  to  the  United  States  Senate.  The 
held  this  to  be  the  best  editorial 
le  written  during  the  year,  the  test 
K  “clearness  of  style,  moral  purpose, 
™d  reasoning  and  power  to  influence 
he  opinion  in  what  the  writer  con¬ 
ges  to  be  the  right  direction,  due  ac- 
t  being  taken  of  the  whole  volume 


H.  R.  Knickerbocker 

public  good  commanding  public  atten¬ 
tion  and  respect.” 

A  cash  prize  of  $500  was  awarded  to 
Edmund  Duffy,  of  the  Baltimore  Sun, 
for  his  cartoon  published  Feb.  27,  1930, 
entitled  “An  Old  Struggle  Still  Going 
On,”  and  intended  to  depict  the  futility 
of  the  Russian  effort  to  destroy  religion. 
The  jury’s  criterion  was  that  “the  car¬ 
toon  shall  embody  an  idea  made  clearly 
apparent,  shall  show  good  drawing  and 
striking  pictorial  effect,  and  shall  be  in¬ 
tended  to  be  helpful  to  some  commend¬ 
able  cause  of  public  importance  due 
account  being  taken  of  the  whole  volume 
of  the  artist’s  newspaper  work  during 
the  year.” 

The  prizes  for  literary  achievement 
outside  of  journalism  were : 

For  the  American  novel  published 
during  the  year,  preferably  one  which 
shall  best  present  the  whole  atmosphere 
of  American  life,  $1,000,  awarded  to 
“Years  of  Grace,”  by  Margaret  Aver 
Barnes,  published  by  Houghton  Mifflin 
Company,  Boston. 

For  the  original  American  play,  per¬ 
formed  in  New  York,  which  shall  best 
represent  the  educational  value  and 
power  of  the  stage,  $1,000,  awarded  to 
“Alison’s  House,”  by  Susan  Glaspell. 
produced  by  Eva  LeGallienne  at  the 
Civic  Repertory  Theatre  during  the  sea¬ 
son  1930-31,  published  by  Samuel  French, 
New  York. 

For  the  best  book  of  the  year  upon  the 
history  of  the  United  States,  $2,000, 
awarded  to  “The  Coming  of  the  War, 
1914,”  by  Bernadotte  E.  Schmitt,  pub¬ 
lished  by  Charles  Scribner’s  Sons. 

For  the  best  American  biography 


_ Charles  S.  Ryckman _ 

during  the  year  by  an  American  author, 
$1,000,  awarded  to  “Collected  Poems  of 
Robert  Frost,”  by  Robert  Frost,  pub¬ 
lished  by  Henry  Holt  &  Co.,  New  York. 

Three  traveling  scholarships,  valued  at 
$1,800  each,  were  awarded  to  Frederick 
Daniel  Sink,  of  Zanesville,  Ohio;  David 
A.  Davidson,  New  York,  and  Winston 
Phelpo,  New  York,  graduates  of  the  Pul¬ 
itzer  School  of  Journalism  at  Columbia 
University.  Details  of  these  awards  were 
given  in  Epitor  &  Publishfb  last  week. 
Alternate  awards  were  given  to  Valerie 
A.  Fite,  Milton  Bracker,  and  Lincoln 
Kinnear  Barnett,  all  of  New  York  City. 

An  annual  scholarship,  having  the 
value  of  $1,800,  to  the  student  of  music 
in  America  who  may  be  deemed  the  most 
talented  and  deserving,  in  order  that  he 
may  continue  his  studies  with  the  advan¬ 
tage  of  European  instruction,  on  the 
nomination  of  a  jury  composed  of  mem¬ 
bers  of  the  teaching  staff  of  the  Depart¬ 
ment  of  Music  in  Columbia  University 
and  of  the  teaching  staff  of  the  Institute 
of  Musical  Art.  Awarded  to  Elliot 
Griffis  of  New  York  City. 

An  annual  scholarship,  having  the 
value  of  $1,800,  to  an  art  student  in 
America,  who  shall  be  certified  as  the 
most  promising  and  deserving  by  the 
National  Academy  of  Design,  with  which 
the  Society  of  American  Artists  has  been 
merged.  Awarded  to  Samuel  Klein  of 
New  York  City. 

Three  outstanding  editorial  crusades 
won  the  Pulitzer  award  for  the  most 
disinterested  and  meritorious  public 
service  during  1930  for  the  Atlanta 
Constitution. 

The  principal  campaign  was  against  a 


_  Edmund  Duffy  | 

now  serving  sentences  in  the  Georgia 
chain-gangs,  others  have  either  pleaded 
guilty  or  have  been  convicted,  and  others 
are  awaiting  trial. 

Concurrent  with  the  fight  against  the 
corrupt  city  hall  ring,  Clark  Howell, 
editor  and  publisher  of  the  Constitution 
and  son  of  the  paper’s  first  noted  editor, 
Capt.  Evan  P.  Howell  of  reconstruction 
days,  brought  pitiless  publicity  to  bear 
against  a  secret  order  headed  by  another 
small  group  who  had  organized  it  for 
personal  gain  and  the  fomenting  of  racial 
strife. 

A  third  salient  was  the  Constitution’s 
demand  for  equal  justice  in  the  courts 
for  white  and  colored,  in  the  case  of  a 
cold-blooded  murder  by  white  men  of  a 
Negro  college  president’s  son. 

Clark  Howell,  the  present  editor  and 
publisher  of  the  Constitution,  began  his 
newspaper  career  on  the  New  York 
Times  in  1883,  after  being  graduated 
from  the  University  of  Georgia.  He  fol¬ 
lowed  his  New  York  experience  with  a 
short  time  on  the  Philadelphia  Press, 
then  one  of  the  greatest  journalistic 
training  schools  in  the  country.  In  1884, 
he  returned  to  Atlanta  as  news  editor 
of  the  Constitution  and  in  1889,  upon  the 
death  of  Henry  W.  Grady,  the  paper’s 
great  managing  editor  of  post-war  days, 
he  succeeded  to  that  post.  Eight  years 
later  Mr.  Howell  was  elected  editor-in- 
chief,  which  place  he  has  since  filled,  as 
well  as  those  of  president  and  publisher. 
Since  1900,  he  has  been  a  director  of  the 
Associated  Press.  Major  Clark  Howell, 
Jr.,  his  son,  is  now  business  manager  of 
the  Constitution. 

Twenty-four  articles  on  the  Five-Year 
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Plan  in  Russia,  entitled  “The  Red  Trade 
Menace”  won  the  Pulitzer  correspond¬ 
ence  awaiKl  for  1930  for  H.  R.  Knicker¬ 
bocker,  chief  of  the  New  York  Evening 
Post’s  Berlin  bureau. 

Publication  of  the  series  in  the  Even¬ 
ing  Post  and  the  Philadelphia  Public 
Ledger  followed  a  sur\ey  oi  conditions 
on  the  spot,  during  which  Mr.  Knicker- 
jjcKkcr  traveled  more  than  10,000  miles 
to  all  important  industrial  centres  of  the 
Soviet  Republic. 

The  economic  phases  of  his  articles 
dealt  with  the  production  of  electrical 
energy  in  the  Ukraine,  the  work  of  the 
exiled  “Kulaks”  in  the  northern  timber 
lands,  tile  development  of  the  Caspian 
oil  fields,  largest  in  the  world,  the  com¬ 
munal  farms  on  the  Don,  the  collapse  of 
Russian  railways  under  the  pressure  of 
the  five-year  plan  in  other  industries, 
production  of  steel,  coal,  ferro-manga- 
nese,  tea,  and  other  food-stuffs. 

The  first  interview  ever  granted  by 
Ekaterina  Djugashvili,  mother  of  Joseph 
Stalin,  was  obtained  by  Mr.  Knicker¬ 
bocker,  revealing  the  interesting  fact  that 
the  mother  had  intended  her  son  to  be  a 
priest. 

The  core  of  the  five-year  plan,  Mr. 
Knickerbocker  found,  is  the  republic’s 
intention  to  “starve  itself  great,”  with  the 
government  in  full  command  and  in  posi¬ 
tion  to  check  any  revolt  of  desperation 
by  relaxing  the  pressure  on  the  people. 
Without  the  co-operation  of  American 
technicians  and  experts,  he  believes,  the 
plan  cannot  succeed. 

“As  near  as  can  be  estimated  today,” 
his  final  article  stated,  “the  end  may  be 
achieved,  barring  foreign  war  or  disas¬ 
trous  crop  failure  or  an  international 
boycott  that  would  choke  off  Russia’s  ac¬ 
cess  to  the  foreign  machine  equipment 
and  raw  materials  essential  to  the  plan.” 

Written  so  far  as  possible  without  preju¬ 
dice,  the  series,  according  to  the  Even¬ 
ing  Post,  has  been  highly  praised  by 
American  experts  co-operating  with  the 
Russians  in  the  economic  development. 
The  articles  were  made  a  part  of  the 
report  of  the  Congressional  committee 
which  under  the  chairmanship  of  Hamil¬ 
ton  Fish,  Jr.,  investigated  communistic 
activities  in  the  United  States. 

Mr.  Knickerbocker  is  33  years  old. 
He  began  his  newspaper  career  on  the 
Newark  (N.J.)  ledger  later  serving  as 
city  editor.  In  1922  he  was  for  a  time 
on  the  Evening  Post’s  local  staff,  later 
doing  rewrites  on  the  Sun  and  then 
teaching  journalism  in  Dallas,  Tex. 
About  seven  years  ago  he  went  to 
Europe,  joining  the  Post’s  foreign  staff 
under  S.  B.  Conger  in  Berlin.  He  was 
then  at  Moscow  for  two  years  with  the 
International  News  Service  and  returned 
to  Berlin  as  the  Post’s  correspondent 
after  Dorothy  Thompson  retired  to  be¬ 
come  the  wife  of  Sinclair  Lewis. 

This  is  the  second  Pulitzer  prize  won 
by  the  Evening  Post.  The  first  was 
awarded  in  1917,  when  Harold  Littledale 
exposed  brutality  and  exploitation  in  the 
New  Jersey  State  Prison  at  Trenton. 

Charles  S.  Ryckman,  aged  21,  walked 
out  of  the  Brooklyn  Navy  Yard  in  De¬ 
cember,  1919,  with  an  honorable  dis¬ 
charge  as  a  chief  petty  officer  after  two 
years  of  North  Sea  mine  service.  The 
need  of  a  civil  job  was  pressing  to  the 
young  man,  whose  only  employer  had 
been  Uncle  Sam,  and  his  bent  had  been 
toward  journalism  since  the  grade  school 
days  when  he  had  carried  the  Fort  Col¬ 
lins  (Colo.)  Courier.  He  had  studied  an 
extension  course  in  journalism  offered  to 
service  men  by  the  University  of  Cali¬ 
fornia  in  the  latter  days  of  his  naval 
experience,  and  upon  his  return  to  Fort 
Collins  he  joined  the  Courier  staff  as  a 
reporter.  Five  months  later,  he  obtained 
similar  employment  on  the  Fremont 
(Neb.)  Tribune,  rising  rapidly  until  two 
years  later,  when  he  was  23,  he  became 
editor. 

He  is  now  32,  winner  of  the  Pulitzer 
editorial  prize  for  1931,  and  favorably 
known  to  his  Nebraska  editorial  col¬ 
leagues  for  skill  with  words  and  in  pre¬ 
sentation  of  news.  He  regards  a  news¬ 
paper  as  of  greatest  value,  to  its  pub¬ 
lisher  and  to  the  advertiser,  when  it  is 
placed  in  the  home  and  he  has  endeav¬ 
ored  to  edit  the  Tribune  for  the  interests 
of  all  members  of  the  family.  Local  and 


state  crime  news  stories  are  published, 
but  stories  of  crime  from  distant  points 
are  not  used.  Divorces  get  into  print 
only  when  a  person  in  prominent  posi¬ 
tion  is  involved,  and  sensational  or  scan¬ 
dalous  parts  are  not  printed.  Ryckman 
terms  prize-fight  ballyhoo  “unfair,  un¬ 
reliable,  and  dishonest,”  and  banned  these 
stories  from  the  Tribune  two  years  ago. 
Only  stories  of  championship  results  or 
local  fights  are  used,  and  then  briefly. 

Mr.  Ryckman  is  the  third  editor  of 
the  Daily  Tribune,  and  the  first  editor 
outside  of  the  Hammond  family,  publish¬ 
ers  of  the  paper.  The  Tribune  became  a 
daily  in  1883,  a  few  years  after  its  pur¬ 
chase  as  a  weekly  by  Frank  Hammond 
and  his  brother,  the  late  Ross  L.  Ham¬ 
mond.  The  latter  was  editor  until  Ips 
retirement  in  1919,  when  he  retired  and 
was  for  three  years  succeeded  by  his 
brother.  Frank  Hammond  in  1922 
needed  more  time  for  other  interests  and 
turned  the  reins  over  to  Ryckman.  then 
officially  telegraph  editor,  hut  concerneil 
with  many  other  phases  of  the  paper’s 
conduct. 

The  Tribune  has  always  supported  Re¬ 
publican  party  policies.  Only  during  the 
Senatorial  campaign  of  1930,  when 
George  W.  Norris  was  re-elected  to  the 
Republican  seat  he  has  held  for  18  years 
in  the  Senate  over  Gilbert  M.  Hitchcock, 
has  the  Tribune  failed  to  support  ag¬ 
gressively  a  national  Republican  candi- 


PRIZE-WINNING  CARTOON 


‘’An  Old  Struggle  Still  Going  On,” 
by  Edmund  Duffy  in  Baltimore  Sun. 

date.  Even  then,  the  paper  did  not  fight 
Norris.  It  was  this  campaign,  in  which 
Norris  was  re-elected  by  a  large  major¬ 
ity  despite  the  fact  that  he  had  supported 


THE  GENTLEMAN  FROM  NEBRASKA 

By  Charles  S.  Ryckman  in  the  Fremont  (Neb.)  Tribune,  winner  of  the  Pulitzer 
prize  for  best  editorial.  ■ 

SENATOR  GEORGE  W.  NORRIS,  never  to  serve  Nebraska.  By  making  himself  ob- 
lacking  a  mandate  from  tbe  people  of  jectionable  to  federal  administrations  without 
Nebraska  in  the  course  he  has  pursued  as  a  regard  to  political  complexion  and  to  eastern 
member  of  the  United  States  senate,  now  interests  of  every  kind,  he  has  afforded 
returns  to  Washington  doubly  assured  of  the  Nebraskans  a  chance  to  vent  their  wrath.  He 
unquestioned  approval  of  his  state  and  its  is,  perhaps  unwittingly,  an  instrument  of 


senatorial  record  of  Mr.  Norris,  with 


revenge. 

The  people  of  Nebraska  would  not  listen  to 


all  its  ramifications,  has  been  endorsed  in  as  George  Norris  long  enough  to  let  him  tell  them 
convincing  a  manner  as  anyone  could  wish,  to  elect  a  dog  catcher  in  the  smallest  vil- 

Many  reasons  have  been  advanced  as  to  why  lagj  the  state,  but  they  have  been  sending 
such  an  endorsement  should  not  be  extended  to  the  senate  so  long  it  is  a  habit.  If  he 

to  him.  The  opposition  to  Mr.  Norris  has  lives  long  enough  and  does  not  get  tired  of 
been  conducted  as  ably  and  as  thoroughly  as  the  job,  he  will  spend  more  years  in  the  upper 
any  group  of  capable  politicians  could  do  the  house  of  congress  than  any  man  before  iiim. 
job.  The  candidacy  of  as  fine  a  statesman  Death,  ill  health  or  jicrsonal  disinclination — 
as  Nebraska  ever  produced  has  been  presented  (.^e  of  these  may  some  day  drive  him  out  of 
to  the  sute  as  an  alternative  to  that  of  Mr.  the  senate,  but  the  people  of  Nebraska  never 
Norris,  and  has  been  rejected.  will! 

Acceptance  of  the  situation  is  therefore  a  ^he  state  asks  little  of  him  in  return.  It 
matter  without  choice.  To  Mntinue  the  argu-  gives  him  perfect  freedom  of  movement  and  of 
ment  is  to  waste  words.  The  opposition  to  opinion.  It  holds  him  to  no  party  or  platform. 

Senator  Norris  has  been  so  completely  sub-  requires  no  promises  of  him,  no  pledges, 

dued  and  so  thoroughly  discredited  that  fur-  h^ve  no  concern  for  his  constituency, 

ther  jousting  with  the  windmill  is  more  quix-  jj  under  no  obligation  to  people  or  to  politi- 

otic  than  Quixote  himself.  cians.  He  can  devote  as  much  of  his  time  as 

There  is  not  even  good  reason  for  being  dis-  |,g  lihes  to  the  Muscle  Shoals  power  site,  and 

gruntled  ower  the  result.  For  the  purpose  of  none  at  all  to  western  Nebraska  irrigation  pro- 

the  Nebraska  political  situation,  70,000  people  jje  ^^n  vote  for  the  low  tariff  de¬ 

can  t  be  wrong.  The  will  of  the  state  is  seldom  manded  by  cane  sugar  producers  of  Culia, 
expressed  in  so  tremendous  a  majority,  and  it  «,hile  the  beet  sugar  growers  of  Nebraska  are 
must  lie  taken  not  only  as  an  endorsement  of  sUrving  to  death.  He  can  interest  himself  in 

.Mr.  Norris  but  also  as  at  least  a  temporary  poH.cal  scandals  in  Pennsylvania,  and  be 

quietus  upon  his  critics  and  opponents.  wholly  unconcerned  over  the  economic  plight 

*  *  *  of  the  Nebraska  farmer. 

The  state  of  Nebraska  has  elected  No^is  to  jjg  {-an  do  all  these  things,  and  be  as  as- 

the  United  States  senate  this  year,  as  it  has  sured  of  election  as  the  seashore  is  of  the  tide, 

many  times  in  the  iiast,  mainly  because  he  is  He  could  siiend  a  campaign  year  in  Europe, 
not  wanted  there.  If  his  return  to  Washing-  ^  George  W’ashington  in  a  republican 

ton  causes  discomfiture  in  official  circles,  the  primary  and  an  Abraham  Lincoln  in  a  general 

])eoplc  of  Nebraska  will  rcf^ard  their  votes  as  election, 
not  having  been  cast  in  vain.  They  do  not  *  •  • 

want  farm  relief  or  any  other  legislative  bene-  George  Norris  is  not  a  political 

fits  a  senator  might  bring  them;  all  they  want  |>owcr  in  Nebraska.  The  people  of  other  states 
is  a  chance  to  sit  back  and  gloat.  I>elieve  he  is  revered  as  an  idol  in  his  own 


IS  a  cnance  to  sit  back  and  gloat.  I>elieve  he  is  revered  as  an  idol  in  his  own 

Nebraska  nurses  an  ingrowing  grouch  against  5,3,^  ^s  a  matter  of  fact,  he  is  probably 

America  in  general  and  eastern  America  in  par-  held  in  lower  esteen  in  Nebraska  than  in  any 
ticular.  The  state  expects  nothing  from  the  o,hvr  sUte  in  the  uni<«i. 

national  government,  which  it  regards  as  largely  endorsement  of  another  candidate  is  of 

under  eastern  control,  and  asks  nothing.  It  „„  ^3,^^  jje  could  not  throw  a  hatful  of 

has  lost  interest  in  constructive  participation  3„y  ,jtical  fence  in  the  state.  He 

in  federal  affairs,  and  its  i*ople  are  in  a  ^3^.^  his  tacit  support  to  UFollette  as  a  third 
vit^ictive  frame  of  mind.  j  presidential  candidate  in  1924,  and  the 

T^s  grouch  IS  cultural  as  much  as  political  Wisconsin  senator  could  have  carried  all  his 
Net^iska  and  its  i*ople  have  been  the  butt  of  Nebraska  votes  in  his  hip  |«cket  without  a 
eastern  jokesters  so  long  they  are  embittei^.  bulge.  He  came  into  Nebraska  in  1928  with 
Every  major  federal  project  of  the  last  half  ,  democratic  trumj^ts  and  of  radio 

""‘“[y.,?!**  ’f'"  d;«<lvantageous  to  them,  hook-ups.  stumj^d  the  State  for  Governor 
The  building  of  the  Panama  canal  imposed  a  Smith-and  Nebraska  gave  Herbert  Hoover  the 
discriminatory  rate  burden  upon  them.  Various  ,3  ^st  majority,  on  a  basis  of  percentage,  of 

reclamation  projects  have  increased  agricul-  3,,  ,hc  states  in  the  union, 

tural  competition.  Federal  tariff  policies  m-  .  ,  .  x-  e  1 

crease  the  cost  of  living  in  Nebraska,  without  the  people  of  Nebraska  are  con- 

material  iHincfit  to  Nebraska  producers. 

Nebraska  voters  have  long  since  ceased  to  '“"‘I'  ".••>*'»ngton.  and  as  shallow 


look  to  W’ashington  for  relief,  and  they  no 
longer  select  their  congressional  representatives 


as  the  Platte  river  in  his  own  state. 

The  explanation  of  this  fascinating  political 


with  relief  in  view.  Neither  George  Norris  P^todox  is  to  lie  found  .not  in  an  analysis  of 
nor  any  of  his  Nebraska  colleagues  in  congress  Norris,  but  of  Nebraska.  .\s  a  senator,  Norris 
have  been  able  to  combat  this  hopeless  situa-  has  given  Nebraska  something  the  state  never 
tion.  If  Norris  were  forced  to  rely  upon  what  had  before.  He  has  put  the  “Gentleman  from 
he  has  done  in  congress  for  Nebraska,  he  would  Nebraska  on  every  front  page  in  America, 
apjiroach  an  election  day  with  fear  in  his  has  kept  him  there.  .\  resident  of  Ne- 

l,t.3rt.  braska  can  pick  up  the  latest  edition  of  a  New 

•  •  •  York  daily  or  of  an  Arizona  weekly,  and  find 

But  Senator  Norris  has  found  another  way  (Continued  on  page  45) 


Gov.  Alfred  E.  Smith  for  the  Presi¬ 
dency  in  1928,  that  inspired  Ryckman  to 
write  the  editorial  which  the  Pulitzer 
jury  deemed  the  best  of  the  year. 

Ryckman  also  has  been  zealous  in  de¬ 
fense  of  the  principles  of  prohibition,  for 
which  the  "Tribune  fought  long  before 
prohibition  became  a  national  law.  He 
is  a  piohibitionist,  not  from  a  moral 
standpoint,  but  because  he  believes  liquor 
harmful  physically  to  the  individual. 

On  August  12,  1922,  four  months  after 
he  became  editor  of  the  Tribune,  he  was 
married  to  Mary  Redmond,  daughter  of 
Mr.  and  Mrs.  C.  M.  Redmond,  of  Fre¬ 
mont.  They  have  no  children. 

Since  taking  up  his  residence  in  Fre¬ 
mont,  Ryckman  has  been  prominent  in 
various  civic  affairs.  He  is  a  member  of 
the  city  council,  serving  his  second  term. 
He  is  past  exalted  ruler  of  the  local 
lodge  of  Elks,  a  Mason,  Knight  Temp¬ 
lar,  and  a  member  of  the  ^Iethodist 
church.  He  is  a  captain  in  the  U.  S. 
Army  Officers  Reserve  Corps,  a  mem¬ 
ber  of  the  American  Legion  and  the 
\'eterans  of  Foreign  Wars. 

His  favorite  forms  of  recreation  are 
golf,  motion  pictures  and  reading. 

Edmund  Duffy  has  been  the  cartoonist 
of  the  Baltimore  Sun  since  1924.  Bom 
in  New  Jersey  32  years  ago,  Mr.  Duffy 
is  a  product  of  the  Art  Students  League 
of  New  York,  and  of  Paris  training.  He 
has  contributed  cartoons  and  illustrations 
to  various  newspapers  and  magazines, 
including  Scribner’s,  the  Century,  Col¬ 
lier’s,  the  New  Freeman,  the  New  York 
Worldj  the  New  York  Herald  Tribune, 
and  the  Brooklyn  Eagle.  He  also  drew 
editorial  cartoons  for  the  now  defunct 
New  York  Leader. 

Mrs.  Duffy,  who  was  Anne  Rector 
before  her  marriage,  is  also  an  artist 
and  is  known  for  her  paintings. 

Mr.  Duffy  began  his  art  training  with 
the  Art  Students  League  in  New  York, 
studying  there  for  four  years,  ending  this 
period  of  preparation  in  1918. 

For  a  time  Mr.  Duffy  did  free  lance 
work  in  New  York.  He  made  his  first 
sale  to  Foster  Ware,  then  editor  of  the 
Saturday  section  of  the  New  York 
Evening  Post. 

In  1920,  when  he  decided  that  the  time 
had  arriv^  for  him  to  get  Paris  training, 
he  and  Richard  Chaplin,  now  with  the 
■  International  News  Service,  boarded  a 
steamer  bound  for  Liverpool.  Duffy  had 
$150  in  his  pocket  before  he  started,  and 
arrived  at  Liverpool  with  $90. 

The  time  was  around  the  Christmas 
holidays.  The  young  American  did  some 
drawings  for  the  London  Daily  News  and 
felt  that  the  ancient  town  had  done  fairly 
well  by  him.  He  moved  on  to  Paris. 
He  did  Montparnasse,  sat  out  on  th« 
boulevard  before  the  Cafe  du  Dome 
studied,  absorbed  the  atmosphere  of 
Paris. 

It  was  in  these  days  that  he  met  th« 
girl  who  is  now  his  wife.  She  was 
studying  art  in  Paris  at  the  same  time 
On  his  return  to  America,  he  did 
theatrical  drawings  and  sketches  for  th« 
Brooklyn  Eagle.  While  the  Democratic 
National  Convention  of  1924  was  meeting 
in  Madison  Square  Garden,  New  Yixk. 
Mr.  Duffy  did  a  strip  on  the  conventkn 
for  the  Eagle. 

He  had  some  friends  on  the  Sun  papen 
of  Baltimore  and  he  went  to  work  for 
the  Sun  on  Labor  Day,  1924.  He  and 
Miss  Rector  were  married  soon. 

A  close  student  of  public  affairs 
Duffy  gets  a  lot  of  fun  out  of  Americac 
public  life  and  out  of  drawing  cartoons 
which  fling  into  bold  relief  the  absurdi¬ 
ties  the  American  scene  sometime  pro¬ 
duces.  His  cartoons  have  the  strer^ 
of  simplicity.  They  are  never  cluttered 
with  many  figures  or  with  a  lot  of  pain¬ 
fully  executed  detail. 

In  appearance  and  habits  he  is  the 
antithesis  of  the  careless,  Bohemian  arti^ 
who  grows  fat,  forgets  to  shave  and  w 
careless  about  his  clothes.  He  is  tak 
slender,  with  an  athletic  figpire_,  althougt 
he  takes  practically  no  exercise  excoje 
his  walk  from  home  to  office  and 
again.  He  owns  a  golf  outfit  but  » 
friends  say  that  when  he  refers  to  n 
golf  accomplishments  it  is  usually  with- 
sigh.  He  is  an  extremely  careful  dressf 
and  his  clothes  always  bear  the  ma'- 
of  a  tailor  who  knows  his  art.  He  - 
a  great  reader. 


< 
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A.  B.  MACDONALD  KEEPS  HIS  MIND  YOUNG 

Pulitzer  Prize  Winner,  Forty  Years  on  Kansas  City  Star,  Finds  Gray  Hair  Opens  News  Channels  Closed 
to  Younger  Men — Describes  Hunch  That  Made  Prize  Story 

AB.  MACDONALD  is  the  oldest  re-  you  can  bring  in  a  story  on  this  you  can  suit  of  Macdonald’s  thorough  work,  forty  years  of  reporting,  has  gained  the 
•  oorter  on  the  staff  of  the  Kansas  have  a  iob.”  Brinkley’s  license  to  nractice  medicine  in  Pulitzer  award.  His  friends  believe  the 


.t*-*  porter  on  the  staff  of  the  Kansas 
City  Star.  While  his  work  is  that  of  a 
special  writer,^  contributing  feature  arti¬ 
cles  for  the  Sunday  editions  chiefly,  he 
is  proud  to  be  known  merely  as  a 
reporter. 

Yet,  while  Macdonald  is  far  above  the 
average  reporter  in  age,  he  has  retained 
a  youthful  viewpoint  that  places  him  al¬ 
most  in  a  class  with  the  youngest  “cub” 
on  the  staff.  He  is  credulous  almost  to 
the  point  of  gullibility.  Life  in  all  its 
infinite  variations  finds  him  still  regard¬ 
ing  it  as  a  great  drama,  something  that 
he  is  seeing  for  the  first  time. 

How  this  veteran  reporter  went  to 
Amarillo,  Tex.,  early  last  August  fol¬ 
lowing  a  request  by  Gene  Howe,  editor 
of  the  Amarillo  Globe  and  News,  for  the 
assignment  of  a  reporter  from  the  Star 
to  the  Payne  murder  case  and  how  he 
went  right  to  the  heart  of  the  mystery, 
bringing  about  a  complete  solution,  was 
told  in  Editor  &  Publisher  at  the  time. 

In  relating  it  afterward,  he  said  that 
he  was  governed  by  a  “hunch”  when  he 
first  talked  with  A.  D.  Payne,  the  law¬ 
yer  whose  wife  had  been  killed  by  the 
explosion  of  a  bomb  in  the  family  motor 
car.  His  “hunch”  was  that  Payne  was 
guilty  of  the  crime  and  furthermore, 
that  another  woman  was  involved  in  the 
affair.  He  found  the  “other  woman.”  a 
young  attractive  stenographer  who  had 
worked  for  Payme.  He  talked  to  the 
girl,  and  got  enough  information  from 
her  to  make  it  certain  that  Payne  had  a 
motive  for  killing  his  wife.  Then  he 
was  up  against  a  police  department  and 
sheriff’s  office  that  scoffed  at  his  theory. 
They  refused  to  arrest  Payne,  even  to 
Question  him.  But  with  the  aid  of 
Howe.  Mayor  Ernest  Thompson  of 
•Amarillo  was  persuaded  to  order  the 
action. 

So  quickly  did  the  mayor  act  in  fact, 
that  Payne  was  arrested  before  he  had 
a  chance  to  put  in  the  mails  a  faked 
letter  he  had  prepared  for  the  purpose  of 
diverting  suspicion.  And  when  Payne 
walked  into  the  room  where  his  former 
stenographer  was  sitting  with  the  offi¬ 
cials  working  on  the  case,  he  wilted.  A 
complete  confession  followed. 

When  Macdonald  returned  to  Kansas 
City  from  this  achievement,  one  of  the 
younger  members  of  the  Star’s  staff 
said,  admiringly  “Mack  is  like  the 
Canadian  Northwest  mounted  police;  he 
always  gets  his  man.” 

On  the  other  hand  Macdonald  in¬ 
sisted  that  his  success  in  the  case  was 
due  to  his  gray  hairs. 

“That  young  girl  never  would  have 
talked  to  a  young  reporter  as  she  talked 
to  me.”  he  said  afterwards.  “I  told 
her  that  if  there  was  ever  a  time  she 
needed  a  friend,  it  was  then,  and  that  I 
would  be  her  friend.  It  gave  her  a  con¬ 
fidence  in  me  that  no  younger  man  could 
have  obtained.  That  was  the  key  to  the 
whole  case,  as  I  see  it.” 

Alexander  Black  Macdonald  has  been 
a  reporter  more  than  40  vears.  most  of 
that  time  on  the  Kansas  Citv  Star.  He 
ivas  horn  in  the  Province  of  New  Bruns¬ 
wick.  Canada,  more  than  60  years  ago, 
hy  estimate.  He  refuses  emphaticalllv  to 
tell  his  exact  age.  probably  because  he  is 
afraid  of  losing  that  youthful  viewpoint 
if  he  ever  tells.  He  had  previous  news¬ 
paper  experience,  before  coming  to  Kan¬ 
sas  Citv,  and  had  worked  for  a  time 
with  Forepaugh  as  a  circus  press  agent. 

The  story  of  how  he  obtained  his  first 
newsnaper  job  in  Kansas  City  is  interest- 
mg  in  that  it  gives  a  very  definite  clue 
to  his  work  ever  since. 

He  walked  into  the  office  of  the  old 
Kansas  City  Times,  when  Dr.  -Morrison 
ifunfold  was  its  editor,  and  asked  for  a 
place  as  a  reporter.  “.All  filled  up.”  was 
the  answer,  and  Macdonald  was  turning 
to  go  when  the  managing  editor  called 
him  back. 

“Here  is  a  chance  to  show  what  vou 
can  do,”  Macdonald  was  told,  “and  if 


you  can  bring  in  a  story  on  this  you  can 
have  a  job.” 

"This”  was  a  telegram  telling  of  the 
death  in  the  Eiast  of  a  Dr.  Butterfield, 
former  resident  of  Kansas  City,  who  had 
left  a  large  er.Jowment  to  Dartmouth 


A.  B.  Macdonald 

College.  The  managing  editor  wanted  a 
story  about  him.  Out  no  one  on  the  staff 
had  been  able  to  find  anyone  in  Kansas 
City  who  knew  the  man. 

Macdonald  decided  that  old  city  di¬ 
rectories  were  his  best  bet,  but  to  get 
access  to  them  it  was  necessary  for  him 
to  persuade  the  publisher  to  leave  his 
home  late  at  night  and  o|)en  his  office  to 
the  young  reporter.  He  got  the  story 
and  the  job. 

A  few  years  later,  in  the  early  nineties. 
Macdonald  went  over  to  the  Star  and 
has  been  there  ever  since,  except  for  a 
few  interludes.  William  Rockhill  Nel¬ 
son  recognized  him  as  an  unusual  and 
brilliant  reporter  in  those  days,  and  to¬ 
day  Roy  A.  Roberts,  managing  editor  of 
the  Star,  insists  that  “Mac”  is  better  than 
ever. 

Crime  stories  arc  not  altogether  Mac¬ 
donald’s  forte,  however,  although  he  had 
done  remarkable  work  in  the  way  of  ex¬ 
posing  frauds  and  fakes.  Only  last  year 
he  was  engaged  in  investigating  and  ex¬ 
posing  “Dr.”  John  R.  Brinkley,  who  com¬ 
bined  a  “goat  gland”  rejuvenation  hos¬ 
pital  with  a  powerful  radio  station  to 
prey  upon  a  suffering  public.  As  a  re¬ 


sult  of  Macdonald’s  thorough  work. 
Brinkley’s  license  to  practice  medicine  in 
Kansas  was  ordered  revoked  and  his 
radio  license  also  was  taken  away  from 
him. 

But  it  is  in  the  so-called  human  inter¬ 
est  story  that  Macdonald  shines.  He 
much  prefers,  for  instance,  to  write  about 
the  problems  of  a  Kansas  couple  in  rear¬ 
ing  a  family  of  twenty  children,  or  about 
the  wife  of  an  Oklahoma  oil-well  driller 
who  dashes  about  the  countryside  with 
gallons  of  nitro-glycerine  in  her  car, 
snaring  the  perils  of  his  profession  with 
her  husband.  Or  again  it  is  the  story 
of  a  preacher  who,  from  his  pulpit,  de¬ 
fied  his  enemies  within  the  flock. 

In  addition  to  the  Brinkley  and  Payne 
case  assignments,  some  of  Macdonald’s 
contributions  to  the  Star  in  the  last  year 
have  been  an  interview  with  ex-President 
Calvin  Coolidge,  and  the  story  of  Man  o’ 
War,  famous  race  horse.  Also: 

A  story  on  Curt  Jett,  Kentucky  feudist 
who  turned  preacher. 

An  expose  of  the  Drake  estate  fraud 
manipulated  from  England. 

An  interview  with  Henry  L.  Mencken, 
following  the  latter’s  caustic  references 
to  the  state  of  Arkansas. 

An  interview  with  William  Allen 
White,  answering  Mencken. 

The  story  of  Brigham  Young,  as  told 
to  Macdonald  by  one  of  the  Mormon 
leader’s  surviving  daughters. 

series  on  Reno  as  a  divorce  and 
gambling  mecca. 

Fifteen  years  ago  Macdonald  coveretl 
a  protracted  revival  meeting  conducted 
by  "Billy”  Sunday,  in  Kan.sas  City. 
A  strong  communion  of  spirit  resulted 
lietwecn  them.  l-'or  a  while  “Mac” 
accompanied  Sundav  on  his  revival  tours. 
On  occasion  he  “filled  in”  for  Sunday 
when  the  latter’s  voice  played  out.  From 
this  experience,  Macdonald  took  to  the 
chautauqna  platform  for  a  time.  Later 
on  he  was  with  the  Curtis  Publishing 
Company  for  an  interval,  in  which  he 
wrote  a  series  of  articles  for  the  Ladies’ 
Home  Journal  championing  the  cause  of 
prohibition. 

“Mac”  iilso’  is  an  authority  on  the  his¬ 
tory  of  the  old  west.  He  knew  Henry 
Starr,  famous  Oklahoma  bad  man ; 
Emmet  Dalton,  surviving  member  of  an¬ 
other  band  of  outlaws,  is  another  ac- 
f|uaintance  who  has  given  Macdonald 
material  for  feature  stories.  Macdon¬ 
ald.  as  a  result,  is  the  owner  of  an  ex¬ 
tensive  librarv  of  western  books,  most  of 
them  first  editions,  for  he  is  an  avid  col¬ 
lector  of  rare  volumes. 

Such  is  the  man,  who  after  more  than 


BRISBANE,  JR.,  VISITS  CHICAGO 


Arthur  Brisbane,  Jr.,  son  of  the  famous  Hearst  editor  and  writer,  who  is 
paying  Chicago  a  visit.  He  is  shown  here  with  President  Robert  Maynard 
Hutchens  (left)  of  the  Chicago  University. 


forty  years  of  reporting,  has  gained  the 
Pulitzer  award.  His  friends  believe  the 
recognition  has  been  a  lone  time  coming, 
since  his  entire  career  has  been  marked 
by  news  writing  of  the  highest  type. 
That  remark  that  “he  always  gets  his 
man”  could  be  rephrased  to  “he  always 
gets  the  story.” 

TOBACCO  RULING  APPEALED 

Utah  Billboard  Firm  Fights  Law  Re* 
stricting  Outdoor  Copy 

The  Packer  Corporation,  outdoor  ad¬ 
vertising  concern  of  Salt  Lake  City,  is 
appealing  to  the  United  States  Supreme 
Court  from  the  decision  of  the  Utah 
State  Supreme  Court  which  upheld  the 
constitutionality  of  the  state’s  anti-to¬ 
bacco  advertising  law.  It  will  be  charged 
that  the  law  is  discriminatory  and  vio¬ 
lates  the  Constitution  of  the  United 
States. 

While  newspapers  and  magazines  may 
continue  to  publish  tobacco  advertising 
without  hindrance,  the  law  forbids  the 
use  of  outdoor  mediums  or  streetcar 
cards  for  tobacco  advertising  of  any 
kind.  In  the  rather  recent  past  efforts 
have  been  made  to  prohibit  other  tobacco 
advertising  in  Utah,  and  it  is  believed 
that  should  the  United  States  Supreme 
Court  uphold  the  present  law,  the  next 
legislature  will  see  a  further  attack  upon 
tobacco  advertising  in  the  state. 

The  Mormon  or  Latter-day  Saints 
Church,  world  headquarters  of  which  in 
Salt  Lake  City,  has  just  announced  a  big 
campaign  against  tobacco.  This  organ¬ 
ization  regards  abstinence  from  tobacco 
as  a  religious  duty. 

DAILY  BUYS  RADIO  STATION 

Harrisburg  Telegraph  Purchases  Ma¬ 
jority  of  WHP’s  Stock 

A  controlling  interest  in  the  owner¬ 
ship  of  radio  station,  WHP,  operating 
in  Harrisburg  about  five  years,  has  been 
acquired  by  the  Harrisburg  (Pa.)  Tele¬ 
graph  through  a  purchase  of  the  majority 
of  the  stock.  The  station  will  be  oper¬ 
ated  as  a  separate  corporation. 

The  announcement  was  made  by  Ed¬ 
ward  J.  Stackpole,  Jr.,  vice  president  of 
the  Telegraph  Printing  Company,  pub¬ 
lishers  of  the  Telegraph. 

The  studio  is  being  moved  to  the 
fourth  floor  of  the  Telegraph  building. 

The  Columbia  Broadcasting  Company 
is  co-owner  of  the  station.  The  Harris¬ 
burg  station  is  now  being  synchronized 
with  stations  in  Albany,  Rochester, 
and  Columbus. 

POST  MEN  ON  VACATION 

Three  Neiv  York  Evening^  Post  edito¬ 
rial  staff  members  are  leaving  on  their 
vacations  next  week.  Richard  F.  Warner, 
Dolitical  writer,  will  go  to  Roscoe.  N.  Y. ; 
Walter  Bodin,  assistant  city  editor,  to 
Savannah,  Ga.,  and  John  Oliver,  of  the 
coDv  desk,  to  Block  Island.  Rex  Tyson, 
make-up  editor,  will  make  a  vacation 
trip  to  California  the  following  week. 

L.  B.  MICKELS  RETURN 

L.  B.  Mickel.  superintendent  of  bu¬ 
reaus  of  the  United  Press,  and  Mrs. 
Mickel,  returned  May  2  from  a  six- week 
business  and  vacation  trip  to  Europe. 
Mr.  Mickel  visited  bureaus  in  London, 
Paris  and  Berlin. 

W.  F.  BROOKS  SAILS 

William  F.  Brooks,  manager  of  the 
.Associated  Press  Feature  Service,  and 
Mrs.  Brooks,  sailed  this  week  for  a  vaca¬ 
tion  in  Europe. 

OPENS  NEW  BUREAU 

The  Pinghamtoti  (N.Y.)  Press  has 
opened  a  bureau  in  Oneonta,  county  seat 
of  Otsego.  .Aubrey  L.  Pierce  of  the  city 
staff  was  placed  in  charge. 
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PRICE  BROTHERS  NET  INCOME  HIGHER 
FOR  YEAR  ENDING  FEB.  28,  1931 

Retroactive  Newsprint  Cut  Will  Not  Affect  Profits  of  Canadian 
Mill,  Reputed  Able  to  Make  Newsprint  at 
$33  Per  Ton 

A  NOTE  of  contrast  was  last  week  Price  Bros,  newsprint  mills,  with  that 
brought  into  the  Canadian  news-  of  its  subsidiary,  the  Uonnacona  Paper 
print  picture  by  publication  of  the  Co.,  liave  a  total  rated  capacity  of  1,250 
operating  statement  of  Price  Bros.  &  Co.,  tons  daily.  In  addition,  the  company  is 
Ltd.,  QuelK'C,  one  of  the  largest  Cana-  a  large  and  low-cost  pr(xlucer  and 
dian  newsprint  and  lumber  producers,  shipper  of  spruce  lumt)er,  owning  four 
show  ing  for  the  year  ending  Feb.  28,  1931,  sawmills,  having  a  ten-hour  cai)acity  of 
a  larger  net  income  than  for  tlie  previous  •^>,000  l)oard  feet.  Through  a  subsidiary, 
year.  it  ojK-rates  a  cardboard  and  paiKT 

Operating  profits,  after  exiwnses  but  .si)ecialties  mill,  with  a  daily  capacity  of 

Itefore  deductions  of  fixed  charges,  for  .50  tons.  Donnacona  Paper  recently  has 
the  twelve  months,  were  $3,308,954,  com-  completed  a  new  mill  unit  for  the  pro- 
pared  with  the  previous  year’s  net  of  duction  of  insulating  hoards,  utilizing  a 
^,332,798.  With  all  charges  deducted,  former  waste  pnKluct  of  the  other  mills, 
including  interest,  depreciation,  and  in-  and  having  a  daily  capacity  of  150,000 
come  tax.  net  income  was  $1,362,229,  square  feet.  The  company's  water  pt)wer 
against  $3,351,430.  The  1931  net  is  equal,  sites  have  a  total  capacity  of  125,000 
after  preferred  dividends,  to  $2.18  per  h  p.,  with  tlpt  of  developed  sites  amount- 

share  on  426,832  shares  of  $100  par  ing  to  63,2.50  h.p. 


value  of  common,  against  $2.14  the  pre 
vious  year. 


Price  Bros,  owns  and  controls  leases 
from  provincial  government  for  tim1)er 


EDITOR  &  PUBLISHER 
CALEM).\R 

May  18 — New  York  State  Society 
of  Newspaper  Editors,  meeting. 
Hotel  Syracuse,  Syracuse. 

May  19 — New  England  Daily 
Newspaper  Assn,,  annual  meeting, 
Copley  Plaza  Hotel,  Boston. 

May  19-21 — Texas  Women’s  Press 
Assn.,  meeting,  Houston,  Tex. 

May  21-23 — Michigan  Women’s 
Press  Assn.,  annual  coiiTention, 
Hotel  Olds,  Lansing,  Mich. 

May  22-23 — Oklahoma  Press 
Assn.,  annual  meeting.  Sapulpa. 

May  21-23 — Michigan  League  of 
Home  Dailies,  meeting.  Grand 
Rapids. 

June  I-k — National  Editorial 
Assn.,  annual  convention,  Biltmore 
Hotel.  Atlanta,  Ca. 


RADIO  NEWS  DISCUSSED 

A.N.P.A.  Committee  Meets  With 
Cooper,  Bickel  and  Mason 

An  American  Newspaper  Publishers 


The  income  figures  were  before  taking  limits,  which  together  with  timber  lands  As.sociation  committee,  composed  of 


into  account  the  recent  reduction  in  the  owned  in  fee  aggregating  approximately  jjoward  Davis,  AVre  York  Herald 
price  of  newsprint  of  $5  a  ton  retroac-  250  square  miles,  total  over  8,500  square  •  lerome  D  Barnum  Syracuse 

live  to  Jatt.  L.but  it  is  stated,  newsprint  miles.  Donnacona  PaperN  timber  hold-  (S.y\  ’ Post S 


has  l)een  selling  at  around  tlie  lower  iuRs  approximate  .500.0(K).0(X)  cords.  Friendly  AVtc  York  Sun  met  in 

price  of  $50  at  the  mill,  although  the  The  company  is  one  of  the  lowest  cost  a.X.P.A.  headquarters  in  New  York, 
reduction  was  formally  announced  in  newsprint  producers  in  the  world.  It  has  ^  Cooper  Associat^ 

April.  been  stated  that  the  company  can  pro-  f>ress:’Karl  Bickel,  United’  Press,  and 

The  balance  sheet  of  Price  Bros.  &  duce  newsprint  at  $,i.i  a  ton.  Frank  Mason  International  News  Serv- 

Co..  as  of  February  28.  shows  current  It  will  be  recalled  that  Price  Bros.,  is  ^Virscuss 

assets  at  $9,323,987,  against  current  lia-  now  suing  members  of  the  Newsprint  A.N.P.A.  convention— em- 

bilities  of  $4,748,303,  leaving  working  Institute  of  Canada  for  $7.i0,466  and  p,)\^-ering  the  association,  through  the 

capital  of  $4,575.f)84,  contrasted  with  interest  of  Under  the  agreement  committee,  to  take  up  the  question  of 

$5,196,332  in  working  capital  12  months  m  the  Institute,  each  member  company  broadcasting  of  news  reports, 
before.  The  chief  reason  for  the  decline  was  to  operate  at  the  same  proportionate  meeting  was  of  a  preliminary 

was  th^  fact  that  inventory  was  greatly  rate,  tonnage  being  allotted  on  the  basis  nature,  and  no  action  was  taken.  Another 
reduced.  capacity  rating  of  various  com-  conference  will  be  held  later,  although 

Among  other  assets,  investments  were  panies.  It  is  claimed  that  the  Insti-  bas  not  been  decided  upon, 

carried  at  $5,477,042,  against  $3,702,307  tute  failed  to  pay  Price  for  the  tonnage  -p^e  resolution  calls  for  the  committee 
the  year  before,  reflecting  in  part  the  turned  over  to  the  Institute,  under  the  probe  the  question  with  the  object 

completion  of  “Price  House,”  the  new  agreement,  due  to  the  fact  that  other  “confining  broadcasting  of  news  re- 

principal  office  building  in  Quebec  erected  member  companies  neglected  to  pay  for  press  associations,”  and  “bring- 

at  a  cost  of  $1.230.0()8.  extra  tonnage  received.  nmn^r  rf*oriilatmn  r»f  Qiirh  npwQ 


at  a  cost  of  $1,250,00#. 

TO  SPEAK  AT  INLAND 


ports  to  press  associations,”  and  “bring¬ 
ing  about  proper  regulation  of  such  news 
broadcasting  by  press  associations  and 
newspapers.” 


RADIO  HEARING  DENIED 

iSpecial  to  Edito*  &  Publisher) 

Washixgto.n,  D.  C.  May  5. — The 


TO  SPEAK  AT  INLAND  “SPECIAL”  ELECTS  OFFICERS  newspapers.” 

-  Grover  \\  Rothenburg  was  recently  - 

Press  Association  to  Hold  Spring  elected  president  of  Cone,  Rothenburg  &  RADIO  HEARING  DENIED 

Meeting  in  Chicago  May  19  and  20  I»C-,  newspaper  advertising  repr^  /o  Editor  &  Publisher) 

r..  ...  7-  y...  ,  r-  sentatives  with  headquarters  in  New  Wacmiv-uxov  n  r  Mav-  t _ Tb<> 

Philip  D.  Adler,  A crc'OHce  (111.)  Star-  York  (ieoree  I  Noee  was  elected  secre-  . 

Journal,  Joe  M.  Bunting,  Bloomington  ta^v  and  treasurer  and  Henry  C  Jann  P<^f't'on  of  the  Milwaukee  Jouaial  (^om- 
(111.)  Pantograph,  John  N.  Fisenlord.  JrthrChkagoTffi^^^^^  pany,  as  operator  of  station  WT^MJ,  to 

Chicago  Daily  Neu^,  and  president  of  president  and  a  director.  These  changes  orS^erhaTk  to ‘LT  e^’Lb^^for  ^ 
the  International  Circulation  Managers  ,vere  necessitated  by  the  recent  death  of  has  icii  defied  hv  the  Federal 

Association,  and  Hoyt  I*.  Boylan,  Rtch-  Edward  S  (Tone,  who  was  president  and  ^  .  .’  aenita  Dj  tne  i  werai 

(ind.)  «...  ■ .  ol  .h=  -co^pan,..  £“r  „= J  E. 


Association,  and  Hoyt  F.  Boylan,  Rich-  Edward  S.  Cone,  who  was  president  and 
tti4Hd  (Ind.)  Palladinm-Itcin,  w*''  -  treasurer  of  the  company, 

among  the  speakers  at  the  spring  meet-  _ ' 

ing  of  the  Inland  Daily  Press  Associa-  ,rkiN«  crRiPPg  HOWARH 

tion  at  the  Hotel  Morrison.  Chicago,  JOINS  SCRIPP5-HOWARD 

Tuesday  and  W  ednesday,  May  19  and  Charles  Reynolds,  of  Vogue  magazine, 
20,  it  was  announcLHl  *lfis  week.  has  joined  the  New  York  staff  of  the 

The  lioard  of  directors  will  meet  the  national  advertising  department  of 
Monday  previous  at  a  noon  luncheon.  Scripps-Howard  newspapers,  it  was  an- 


Radio  Commission.  The  commission 
agreed,  however,  to  have  the  record  show 
that  station  W'ENR,  of  Chicago  is  now 
leased  by  the  National  Broadcasting  Co., 
and  that  WLS,  also  of  Chicago  has  an 


has  joined  the  New  York  staff  of  the  operating  agreement  with  the  same  firm. 


Fred  Schilplin,  St.  Cloud  (Minn.)  nounced  recently. 
Times,  is  president  of  Inland. 


N.  Y.  PUBLISHERS  RE-ELECT  The  Rochester  (N.Y.)  Democrat  &  columns  of  the  Sunday  Herald  of  wit- 

_  Chronicle  this  week  conducted  a  free  nessing  the  assassination  of  President 

F.  A.  Walker  of  the  Sun  Again  Head*  cooking  school.  Miss  Emily  Lautz  was  Madero  of  Me.xico  18  years  ago,  hitherto 

the  lecturer.  denied  by  Mexican  officials. 


Scripps-Howard  newspapers,  it  was  an-  WITNESSED  ASSASSINATION 
nounced  recently.  l-'or  the  first  time  in  nearly  18  years, 

Frank  Y.  Dart,  photographic  department 
CONDUCTED  COOKING  SCHOOL  Boston  Herald,  has  told  in  the 

The  Rochester  (N.Y.)  Democrat  S'  columns  of  the  Sunday  Herald  of  wit- 


Atcociation 

.\11  officers  of  the  Publishers  Associa¬ 
tion  of  New  York  Citv  were  elected  at 
the  annual  meeting  May  7  at  the  Hard¬ 
ware  Chil)  in  New  York.  Charles  C. 
Lane  business  manager  of  JVeit'  York 
ET’cning  Post,  was  elected  treasurer. 

The  officers  renamed  are:  F.  A.  Wal¬ 
ker,  .Vc«'  York  Sun.  chairman;  Howard 
Davis,  Herald  Tribune,  vice-chairman, 
and  L.  B.  Palmer,  general  manager  of 
the  .American  New.spaper  Publishers  As¬ 
sociation,  secretary. 

Olin  Kennedy,  manager  of  the  Cleve¬ 
land  Newspaper  PnUlishers  Association, 
talked  before  the  New  York  group. 

LIBEL  APPEAL  REFUSED 

The  Ohio  Supreme  Court  recently 
refused  to  review  the  appeal  of  William 
J.  Peer.  Cleveland,  from  a  decision  by 
a  lower  court  which  held  that  he  had  not 
bees  libeled  by  an  article  in  the  Lorain 
(O.)  Journal.  Peer  also  named  Samuel 
Horwitz  and  David  Gibson,  publishers, 
in  his  suit. 


:  lecturer.  denied  by  Mexican  officials. 
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REPORTER  ARRESTED 
IN  MISSISSIPPI 

Gerald  Kelley  of  Memphis  Pre»». 
Scimitar  Charged  With  Inciting 

Mob  to  Murder — Sheriff  Based 
Act  on  New*  Stories 

(By  telegraph  to  Editor  &  Publisher) 

Me-mphis,  Te.\.\'.,  May  7.— Gerald 
Kelley,  reporter  for  Memphis  Press- 
Scimitar,  was  arrested  at  Greenwood 
•Miss.,  today  on  a  warrant  charging  him 
with  inciting  a  mob  to  murder. 

The  warrant  was  sworn  out  by  Sheriff 
Charles  Doyle,  of  Water  Valley.  As 
soon  as  Kelley  learned  of  it,  he  sur¬ 
rendered  to  Sheriff  S.  K.  Coleman  at 
Greenwood.  Sam  H.  Montgomery, 
Palter,  Miss.,  and  Littleton  Upshur' 
editor  of  the  Grcemcood  Commoinecalth 
immediately  signed  Kelley's  bond  for 
$1,800  and  he  was  released. 

Kelley  was  sent  to  V\  ater  \  alley  to 
cover  tile  axe  murder  of  Mr.  and  Mrs. 
Will  B.  Wagner,  wealthy  residents. 
Wednesday  he  phoned  his  paper  an  ac¬ 
count  of  the  confession  of  Sam  Green, 
18,  legro,  and  told  of  threats  of  moli 
violence.  The  negro  was  rushed  t* 
C-fcenwood  for  safe-keeping,  and  Kelley 
reported  a  mob  was  threatening  to  move 
on  the  jail  there. 

Thursday  the  sheriff  at  Water  Valley 
denied  there  was  any  threat  of  mob  vio¬ 
lence  and  swore  out  the  warrant  for 
Kelley’s  arrest. 

Henry  Martin,  reporter  of  Memphis 
Evening  Appeal,  sent  his  paper  an  ac¬ 
count  similar  to  Kelley’s.  Martin,  how¬ 
ever,  returned  to  Mempliis  Wednesday 
and  no  warrant  has  been  issued  for  him. 
Kelley  remained  to  clean  up  on  the  story. 
He  is  still  on  the  job. 

GARRETT  LEAVES  N.  Y.  POST 

Financial  Editor  Succeeds  Carl  Acker¬ 
man  Witk  General  Motors 

Paul  Willard  Garrett  has  resigned  as 
financial  editor  of  the  Neiv  York  Evening 
I^ost,  Ei)n«  &  Publisher  learned  this 
week.  He  has  joined  the  General  Motors 
Corporation,  New  York,  as  director  of 
the  public  relations  department,  succeed¬ 
ing  Carl  Ackerman,  who  will  leave  the 
company  soon  to  become  Dean  of  the 
Pulitzer  School  of  Journalism  at  Columbia 
University. 

Mr.  Garrett  has  been  financial  editor 
of  the  Post  since  the  spring  of  1925, 
having  been  a  member  of  the  Post’s 
financial  staff  since  1920.  Before  that 
he  was  with  the  New  York  City  Bureau 
of  Municipal  Research,  with  the  Bureau 
of  State  Research  of  the  New  Jersey 
State  Chamber  of  Commerce,  with  the 
War  Industries  Board,  and  with  the 
American  International  Corporation. 

He  is  listed  in  Who’s  Who  as  a 
director  of  the  Washington  Square  Na¬ 
tional  Bank  of  New  York,  the  Research 
Investment  Corporation,  and  the  Equity 
Investors  Corporation. 

EMPLOYES  PLAN  PICNIC 

Employes  of  the  IV all  Street  Journal, 
New  York,  will  attend  an  old-fashioned 
picnic  at  Sauter's  Waldschloss.  Fairview, 
N.  J.,  May  16.  Tlk-re  will  he  a  baseball 
game  between  the  mechanical  and  edi¬ 
torial  departments,  and  other  sports  in¬ 
cluding  a  horseshoe  pitching  contest  with 
Clifford  Hoskins,  advertising  m.inager, 
and  William  Devlin,  business  managers, 
as  the  challcnircrs. 

SON  BORN  TO  THOMSONS 

William  .A.  Thomson,  manager  of  the 
Bureau  of  .Advertising,  .American  News¬ 
paper  Publishers  -Association,  and  Mrs. 
Thomson,  arc  the  parents  of  a  son, 
William  Page,  their  second  child,  bom 
Sunday  iiiglit.  May  3.  at  the  Doctors 
Hospital.  New  York  City.  The  Thom¬ 
sons  live  in  New  Canaan,  Conn. 

COWLES  RETURN 

Gardner  Cowles,  publisher  of  the  Du 
Moines  Register  and  Tribune,  and  Mrs. 
Cowles,  returned  recently  to  their  Des 
^^oines  home  after  spending  the  winter 
at  Phoenix,  Ariz. 
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AGENCIES  TO  MAKE  NEWSPAPER  STUDY 


Forced  Circulations,  Trade  Aid,  Relations  With  “Specials”  to  Be  Taken  Up,  but  No  Action  on  Publicity 

Is  Planned — Convention  Hears  Defense  of  Radio  Sales  Talk 


A  STUDY  of  forced  circulations,  trade 
aid  by  newspapers  to  advertisers,  re¬ 
lations  of  special  representatives  to  agen¬ 
cies,  and  other  ‘‘things  that  add  to  the 
cost  of  newspaper  advertising"  will  be 
made  by  the  4-A  committee  on  news¬ 
paper  relations,  it  was  stated  this  week 
by  John  Benson,  president  of  the  Ameri¬ 
can  Association  of  Advertising  Agencies. 
Appointment  of  the  chairman  of  the  com¬ 
mittee  is  to  be  announced  in  a  few  days. 
Members  will  be  media  men  in  agencies. 

This  committee  study,  Mr.  Benson  in¬ 
dicated,  is  the  only  action  contemplated 
to  carry  out  suggestions  he  made  in  his 
address  on  newspaper  relations  at  the 
open  session  of  the  agencies’  association 
in  Washington  last  week.  Despite  his 
statement  in  that  address  that  ‘‘we  might 
well  re-survey  the  free  publicity  evil,  the 
extent  of  it,  and  the  tactics  employed  to 
get  it  printed,”  he  said  that  the  associa¬ 
tion  would  confine  itself  to  a  readiness  to 
meet  with  publishers  if  any  of  them 
make  complaints  about  publicity.  Other¬ 
wise.  the  association  will  stand  on  the 
provision  in  its  code  which  forbids  “un¬ 
desirable”  publicity. 

Similarly,  while  the  association  main¬ 
tains  its  keen  interest  in  elimination  or 
minimizing  of  differentials  between  local 
and  national  advertising  rates,  no  further 
action  is  planned  unless  the  initiative  is 
taken  by  newspaper  publishers,  Mr.  Ben- 
•son  said,  adding  that  the  agencies’  asso¬ 
ciation  has  been  agitating  the  matter  for 
a  year  already. 

Evidence  of  the  agency  men's  interest 
in  the  differential  question  may  be  seei; 
in  the  fact  that  the  association  reprinted 
in  pamphlet  form  the  address  of  Louis 
Wiley  of  the  New  York  Times  at  the 
recent  convention  of  the  American  News¬ 
paper  Publishers  Association.  Copies 
were  distributed  to  the  4-A  members  at 
their  convention.  In  this  address,  Mr, 
Wiley  concluded  that:  “It  would  be 
greatly  in  the  interest  of  all  newspaper 
publishers  if  the  A.N.P.A.  were  to  ap¬ 
point  a  committee  with  broad  general 
instructions  to  meet  with  representatives 
of  the  Four  A’s  and  the  national  adver¬ 
tisers  and  to  frame  a  report  upon  the 
facts.” 

However,  both  Mr.  Wiley  and  Mr. 
Benson  told  Epitor  &  Pi'bi.isher  this 
week  that  they  knew  of  no  movement  to 
initiate  such  a  meeting  of  publishers  and 
advertising  men. 

Agency  men  who  attended  the  4-A 
convention  last  week,  beside  hearing  the 
discussions  of  newspaper  relations  and 
controversial  advertising  copy,  as  told  in 
Editor  &  PrnL  shf.r  for  May  2,  joined 
in  lively  debate  in  closed  sessions  on  such 
questions  as  how  much  advertising  a 
radio  program  will  carry  and  how  far 
an  agency  may  go  in  seeking  accounts 
already  held  by  other  agencies. 

The  argument  frequently  heard,  that 
too  much  advertising  in  a  radio  program 
will  defeat  itself,  was  advanced  bv  vari¬ 
ous  speakers.  For  instance.  Howard 
Angus,  of  Ratten,  Barton,  Durstine  & 
Osborn.  Inc.,  commented  that  “Many 
think  commercial  announcements  have 
taken  a  mile  where  only  an  inch  was  in¬ 
tended,”  and  that  “The  listener  has  de¬ 
veloped  a  most  perplexing  habit  of  talk¬ 
ing  to  somebody  during  commercial  an¬ 
nouncements.  or  of  simply  shutting  his 
ears  by  thinking  about  something  else. 
His  powers  of  concentration  in  tliis  re¬ 
spect  are  remarkable.  Some  advertisers 
have  adopted  the  practice  of  making  the 
commercial  announcements  short,  others 
of  shouting  them,  others  of  catching  the 
listener  unawares  ....  How  interest¬ 
ing,  not  the  number  of  words,  should  be 
the  measure  of  a  commercial  announce¬ 
ment.” 

•■Xnother  view  was  that  of  H.  H.  Ky- 
nett,  partner  in  the  .Aitkin-Kynett  Com¬ 
pany,  Philadelphia,  who  said :  “I  sus¬ 
pect,  if  the  truth  he  known,  that  the 
proceilure  followed  in  my  own  home 
(where  I.  be  it  thoroughlv  understood, 
am  only  a  spectator  and  Irave  no  hand 


By  ROBERT  S.  MANN 


in  the  control  of  the  dials)  exists  in  most  Comparison  of  lengths  of  advertising 
homes.  My  young  daughter  has  no  vio-  copy  with  nationwide  tests  of  program 


lent  preferences  in  respect  to  entertain-  popularity  conclusively  proves  that  popu- 
ment,  but  she  does  have  strong  preju-  larity  of  programs  has  no  relation  to  the 


dices  in  respect  to  advertising  continui-  length  of  copy. 


ties  that  upset  rather  than  confirm  her  “I  have  great  confidence  in  the  air  as 


OFFICERS  OF  ADVERTISING  AGENCIES’  GROUP 


Left  to  right,  sitting:  M.  L.  Wilson,  New  York,  vice-president;  John  Benson, 
New  York,  president;  C.  D.  Newell,  New  Y'ork,  chairman.  Standing: 
F.  R.  Gamble,  New  York,  executive  secretary;  H.  H.  Kynett,  Philadelphia, 
secretary.  Not  present:  E.  DeWitt  Hill,  New  York,  treasurer. 


enjoyment  of  what  has  gone  before  or  is 
to  follow.” 

On  the  other  hand,  a  vigorous  defense 
of  straight-out  selling  talks  in  radio  pro¬ 
grams  was  given  in  a  paper  prepared  by 
L.  Ames  Brown,  president  of  Lord  & 
Thomas  and  Logan,  and  read  by  Frank 
H.  Fayant,  of  the  same  agency.  This 
statement  took  on  added  interest  from  the 
fact  that  this  agency  handles  the  adver¬ 
tising  for  Lucky  Strike  cigarettes  and 
Cremo  cigars,  both  of  which  use  broad¬ 
cast  musical  programs  with  plenty  of  di¬ 
rect  sales  talk. 

Reciting  the  criticisms  that  have  been 
made,  first  against  any  advertising  on 
the  air  at  all,  and  then  against  direct 
sales  talks,  Mr.  Brown’s  statement  said: 

“We  have  made  a  study  of  the  adver¬ 
tising  content  of  the  program  continui¬ 
ties  of  109  advertisers  on  the  National 
and  Columbia  chains.  The  ten  most 
popular  programs  have  an  average  ad¬ 
vertising  content  of  8  per  cent.  Three 
of  the  first-rank  programs  run  about  11 
per  cent.  Only  one  runs  less  than  6]/2 
per  cent. 

“The  most  popular  15-minute  sketch — 
and  the  one  that  has  probably  been  the 
most  productive  in  sales — uses  an  aver- 
.ige  of  11  per  cent  of  advertising  divided 
between  the  beginning  and  the  end  of  the 
program.  In  the  full  hour  programs,  the 
one  that  undoubtedly  has  achieved  the 
greatest  results  for  the  ^advertiser,  uses 
an  average  of  W'A  per  cent  of  straight 
product  advertising.  But  in  the  109 


a  full-fledged,  dependable  advertising 
medium,  and  I  have  a  similar  confidence 
in  the  advertising  education  of  the  pub¬ 
lic.  All  in  all,  I  think  there  is  very 
little  need  for  wet-nursing  solicitude.  I 
think  we  will  probably  hear  the  contro¬ 
versy  about  long  copy  and  short  copy 
for  many  years  to  come,  but  I  don’t 
think  either  side  is  going  to  have  very 
much  influence  on  the  so-called  Ameri¬ 
can  system  of  broadcasting,  which  pro¬ 
vides  a  rich  variety  of  entertainment  at 
the  expense  of  the  advertiser,  instead  of 
an  anaemic  flow  of  entertainment  as  in 
England  at  the  expense  of  the  set  owner. 

‘‘Some  of  our  friends  in  the  publish¬ 
ing  world  seem  to  be  unduly  disturbed 
by  the  growth  of  radio  advertising,  and 
its  possible  effect  on  the  future  of  printed 
advertising.  I  think  their  fears  are  not 
founded  on  a  logical  analysis  of  the  situ¬ 
ation.  There  is  a  very  definite  limit  to 
the  amount  of  time  that  can  be  profitably 
bought  by  advertisers.  There  are  only 
twenty-four  hours  in  the  day — and  a 
radio  set  can  get  only  one  program  at 
a  time. 

“While  the  volume  of  radio  adver¬ 
tising  is  now  large  enough  to  be  im¬ 
pressive,  there  are  a  number  of  daily 
newspapers  whose  annual  advertising 
revenues  are  in  excess  of  the  receipts  of 
the  broadcasting  chains.  One  of  the  na¬ 
tional  magazines  last  year  carried  nearly 
twice  as  much  advertising  in  its  fiftv-two 
issues  as  the  two  great  chains  did  in 
.365  days.  I  have  heard  no  complaint 


programs,  advertising  content  varies  all  from  any  newspaper  publisher  because 


the  way  from  1  per  cent  to  100  per  cent. 

“Some  persons  advocate  tuning  out  the 
advertiser  whose  announcements  are  too 
long  or  too  commercial.  But  the  listener 
is  not  the  only  one  who  can  tune  out. 


The  advertiser  can  also  tune  out.  and  larger  buyer  in  the  future.” 


“Listener  acceptance  doesn’t  depend  frowns,  was  mentioned.  Keener  compe- 
upon  the  length  of  the  advertising  con-  tition  caused  by  present  business  condi- 


At  the  election  of  officers  no  action 
was  taken  on  the  presidency  and  the 
chairmanship,  since  their  terms  did  not 
expire  this  year.  John  Benson  con¬ 
tinues  as  president,  and  Clarence  D. 
Newell,  of  the  Newell-Emmett  Company, 
New  York,  as  chairman  of  the  board. 
New  officers  are:  Vice-president,  M.  L. 
Wilson,  partner  in  the  Blackman  Com¬ 
pany,  New  Y’ork;  secretary,  H.  H. 
Kynett,  partner  in  the  Aitkin-Kynett 
Company,  Philadelphia ;  treasurer,  E.  De 
Witt  Hill,  of  McCann-Erickson,  Int., 
New  Y’ork,  (re-elected). 

W.  C.  D’Arcy,  of  the  D’Arcy  Adver¬ 
tising  Company,  St.  Louis,  retiring  vice- 
president,  was  elected  a  member-at-large 
of  the  e.xecutive  board,  as  was  Stewart 
Mims,  vice-president  of  the  J.  Walter 
Thompson  Company,  New  Y^ork. 

Regional  council  representatives  elec¬ 
ted  were:  New  Y'ork  Council,  A.  W. 
Hobler,  of  Erwin,  Wasey  &  Co.,  New 
Y’ork ;  New  England  Council,  Howard 
Bugbee,  of  Walter  B.  Snow  &  Staff, 
Boston ;  Philadelphia  Council,  Charles  H. 
Eyles,  of  the  Richard  A.  Foley  Adver¬ 
tising  Agency,  Inc.,  Philadephia ;  West«rn 
Council,  L.  R.  Northrup,  of  Batten,  Bar¬ 
ton,  Durstine  &  Osborn  Corporation, 
Chicago;  Southern  Council,  W.  R.  Mas- 
sengale,  of  Harvey-Massengale  Com¬ 
pany,  Atlanta. 

Members  of  the  association  had  an 
opportunity  to  view  a  dozen  advertising 
films.  R.  L.  Strobridge,  secretary  of  the 
Newell-Emmett  Company,  New  York, 
and  vice-chairman  of  the  association’s 
committee  on  screen  advertising,  told  the 
agency  men: 

“It  is  easy  to  get  pictures  made;  but 
adequate  distribution  is  neither  simple 
nor  certain.  Your  committee  can  per¬ 
haps  be  of  no  greater  service  to  you  at 
this  stage  than  by  emphasizing  the  highly 
experimental  character  of  the  metlium  at 
present.  There  is  ground  for  belief  that 
properly  handled,  it  can  prove  a  highly 
profitable  medium  for  advertiser  and 
agent  alike. 

“There  has  been  some  loose  talk 
lately  in  opposition  to  screen  advertis¬ 
ing.  Most  of  it  emanates  from  competi¬ 
tive  interests  in  the  motion  picture  busi¬ 
ness,  but  curiously  enough,  few  com¬ 
plaints  have  come  from  the  real  iudges 
— the  public.  Certain  of  the  entertain¬ 
ment  films,  sponsored  by  advertisers, 
have  already  so  established  themselves 
in  public  favor  that  the  first  title  of  a 
new  subject  is  applauded  when  shown.” 


E.  S.  BECK  MARRIES 

Edward  S.  Reck,  managing  editor  of 
the  Chicago  Tribune,  and  Mrs.  Clare  F. 
Beebe  were  married  in  Chicago  May  2. 
The  bride  is  a  former  resident  of  Palo 
Alto,  Cal.,  where  during  the  years  since 
the  war  she  was  director  of  the  occupa¬ 
tional  therapy  department  for  the  re¬ 
habilitation  of  disabled  ex-service  men 
in  the  United  States  Veterans’  hospital. 


Mr.  Curtis  sold  nearlv  $50,000,000  of 
space  last  year  in  one  of  his  publications. 
Tlie  radio  industry  itself  has  grown  to  be 
one  of  the  largest  buyers  of  newspaper 
space,  and  it  is  going  to  be  a  very  much 


LEARY  ILL  IN  DUBLIN 

John  J.  Leary,  labor  editor  of  the 
former  New  York  World,  who  recently 
went  to  England  with  a  commission 
from  President  Hoover  to  investigate 
the  British  unemployment  insurance  sys¬ 
tem,  was  reported  this  week  to  be  seri- 
ouslv  ill  of  pneumonia  in  Dublin,  Ire¬ 
land.  He  is  57  years  old. 


spend  his  money  in  other  media  if  they  A  lengthy  session  of  the  convention  on 
make  radio  unprofitable  for  him.  The  the  second  day  took  up  in  private  vari- 
whole  future  of  broadcasting  in  this  ous  questions  of  costs,  credit,  and 
country,  just  as  much  as  the  future  of  research.  The  question  of  submit- 
newspaper  and  magazine  publishing,  de-  ting  speculative  copy  as  a  means  of 
pends  upon  its  profitable  use  as  an  ad-  getting  accounts  away  from  other 
vertising  medium.  agencies,  a  practice  upon  which  4-.Y. 


KELVINATOR  NET  DROPS 

Kelvinator  corporation  profits  for  the 
quarter  ended  March  .31,  19.31,  of  $.352,- 
749,  or  .30  cents  per  share,  as  compared 
with  $88.3,5.58.16  for  the  same  period  of 
1930,  G.  W.  Mason,  president,  an¬ 
nounced  recently. 


tent  of  programs,  but  upon  the  skill  with  tions  was  blamed,  but  it  is  understood 


which  the  entire  program  is  staged  from  no  formal  complaints  have  been  filed  with 
the  opening  to  the  closing  announcements,  the  association’s  grievance  committee. 


WILSON  PROMOTED 

Robert  Wilson,  sports  editor,  AVtt» 
Haven  (Conn.)  Times,  has  been  pro¬ 
moted  to  managing  editor.  Andy  Ander¬ 
son,  assistant  sports  editor,  has  been  made 
sports  editor. 
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U.  S.  RADIO  BODY  REFUSES  NEWSPAPER 
REQUEST  TO  PROHIBIT  LOTTERIES 


Commission  Members  Rule  That  Such  a  Step  Cannot  Be  Taken 
Legally — Must  Be  Authorized  by  Law  Passed  by 
Congress — Complete  Ruling  Given 


By  GEORGE  H.  MANNING 

Washincton  Correspandeiit,  Editor  Sc  Publisher 


ASHINGTON,  D.  C,  May  4— As 
^  was  expected,  the  Federal  Radio 
Commission  has  denied  the  petition  ot 
the  American  Newspaper  Publishers’  As¬ 
sociation  asking  for  the  promulgation  of 
an  order  banning  the  broadcasting  of 
“lottery  and  gift  programs,’’  of  the  kind 
now  banned  in  the  newspapers  by  law. 

The  Commission  took  the  position  that 
such  regulation  cannot  be  legally  promul¬ 
gated  since  it  is  expressly  forbidden  in 
the  Radio  Act  as  amended  from  exert¬ 
ing  any  power  of  censorship.  The  body 
observed  that  the  question  of  prohibited 
lottery  advertisements  by  radio  is  a  mat¬ 
ter  for  legislation  by  Congress.  Going 
further  than  that,  the  Commission  con¬ 
tends  in  its  opinion  that  it  has  only  such 
powers  as  were  expressly  delegated  to 
it  by  Congress  and  the  power  to  prohibit 
lottery  broadcasts  is  not  among  them. 

It  is, noted  also  in  the  opinion  that  the 
Commission  contends  that  the  situation 
in  is^ue  here  is  not  within  the  rule  laid 
down  by  the  District  of  Columbia  Court 
of  Appeals  in  upholding  the  action  of 
the  Commission  in  refusing  to  re-license 
station  KFKB,  of  Milford,  Kan.,  because 
the  station  operator  was  broadcasting 
medical  advice.  The  court  in  that  case 
held  that  the  Commission  was  not  exer¬ 
cising  a  power  of  censorship  because  in 
refusing  to  permit  the  station  to  continue 
on  the  air  it  held  that  the  character  of 
its  programs  broadcast  in  the  past  were 
not  in  the  public  interest,  convenience,  or 
necessity.  V\'hy  the  Commission  could 
not  take  similar  action  in  the  case  or 
cases  of  radio  stations  that  broadcast 
lotteries  was  not  made  clear,  possibly 
because  the  question  raised  by  the  pub¬ 
lishers  was  not  to  that  point. 

The  full  ruling  of  the  commission  fol¬ 
lows  : 

“While  the  Commission  has  the  power 
under  Section  11  of  the  .\ct  to  make  its 
decision  upon  pending  applications  de¬ 
pendent  upon  its  conception  of  the  statu¬ 
tory  standard  of  public  interest,  conven¬ 
ience.  and  necessity  as  applied  to  the 
particular  set  of  facts  and  circumstances 
shown  by  the  evidence,  its  authority  to 
make  rules  and  regulations  is  not  this 
broad.  Congress  has  not  seen  fit  to  au¬ 
thorize  the  Commission  to  make  such 
rules  and  regulations  as  its  conception  of 
public  interest,  convenience,  and  necessity 
would  seem  to  require  without  further 
restraint.  On  the  other  hand,  in  each 
instance  where  the  Act  confers  a  rule- 
making  power  upon  the  Commission  the 
object  and  purpose  of  such  rules  are  lim¬ 
ited  and  restricted  by  the  language  of  the 
Act  which  confers  the  grant  of  power 
(see  Sections  4,  11,  14  and  18).  _ 

“What  appears  at  first  blush  to  be  an 
exception  to  this  rule  is  in  fact  not  an 
exception.  Reference  is  made  to  Para¬ 
graph  (f)  of  Section  4  which  provides: 

“  "Except  as  otherwise  provided  for  in 
this  act.  the  Commission,  from  time  to 
time,  as  public  convenience,  interest,  or 
necessity  requires,  shall  •  *  • 

“  ‘(f)  Make  such  regulations  not  in¬ 
consistent  with  law  as  it  may  deem  neces¬ 
sary  to  prevent  interference  iKtvveen 
stations  and  to  carry  out  the  provisions  of 
this  .\ct.  *  *  *’ 

“The  rule-making  powers  conferred  by 
the  quoted  provisions  of  Section  4  are 
confined  to  regulations:  (1)  for  the  pur¬ 
pose  of  preventing  interference  between 
stations,  and  (2)  to  carry  out  the  provi¬ 
sions  of  the  .4ct.  The  requested  regula¬ 
tion  is  clearly  not  for  the  purpose  of  pre¬ 
venting  interference.  Moreover,  it  can 
not  be  for  the  purpose  of  carrying  out 
the  provisions  of  the  -Act  liecause  there 
are  no  provisions  of  the  .Act  which  can 
be  carried  out  in  this  manner. 

“While  congress  can  and  does  confer 
upon  administrative  bodies  of  its  creation 
the  power  to  enact  rules  and  regulations, 
these  rules  are  not  for  the  government 


of  such  bodies  but  for  administering  the 
laws  that  do  govern.  When  Congress 
has  indicated  its  will  by  appropriate  leg¬ 
islation  it  can  give  to  those  who  are 
authorized  to  act  under  such  general 
legislative  provision:  ‘power  to  fill  up 
the  details’  but  not  to  further  the  scope 
and  effect  of  such  legislation  to  cover 
matters  not  included  therein  (Field  v. 
Clark,  143  U.  S.  649;  United  States  v. 
Grimaud,  220  U.  S.  .S08,  521 ;  Union 
Bridge  C!o.  v.  United  States,  204  U.  S. 
364).  As  was  .said  in  the  case  of  Cincin¬ 
nati  W.  &  Z  R.  R.  Co.  v.  Commissioners 
(1  Ohio  State  88)  quoted  with  approval 
in  the  case  of  Field  v.  Clark  (supra)  : 

“  ‘The  true  distinction  is  lietween  the 
delegation  of  power  to  make  a  law,  which 
necessarily  involves  a  discretion  as  to 
what  it  shall  be,  and  conferring  authority 
or  discretion  as  to  its  execution,  to  be 
exercised  under  and  in  pursuance  of  the 
law.  The  first  can  not  be  done;  to  the 
latter  no  valid  objection  can  be  made.’ 

“To  prohibit  by  regulation  the  adver¬ 
tisement  of  lottery  by  radio  or  attempt 
bv  regulation  in  such  manner  to  restrict 
and  limit  the  character  of  programs 
broadcast  in  advance  of  their  rendition 
would  in  our  opinion  constitute  an  exer¬ 
cise  of  a  power  which  is  not  expressively 
or  even  impliedly  conferred  by  the  Act. 
On  the  other  hand,  the  construction 
which  we  place  upon  the  .Act  and  partic¬ 
ularly  Section  2*)  thereof  would  seem  to 
make  it  clear  that  Congress  did  not  in¬ 
tend  the  Commission  to  exercise  this 
power. 

“This  .section  provides  in  part : 

“  ‘Xtithing  in  this  .Act  shall  be  under- 
stfxid  or  construed  to  give  the  lic^using 
authority  the  pf)wer  of  censorship  over 
the  radio  communication  or  signals 
transmitted  by  any  radio  station,  and  no 
regulation  or  cfindition  shall  l)c  prfmiul- 
gated  or  fixed  by  the  licensing  authority 
which  .shall  interfere  with  the  right  of 
free  speech  by  means  of  radio  communi¬ 
cation.  *  *  *’ 

“The  question  here  presented  is  not 
the  same  as  that  presented  to  and  decided 
bv  the  Court  of  Appeals  in  the  case  of 
KFKB  Broadcasting  Association,  Inc.  v. 
F'ederal  Radio  Commission.  In  that  case 
the  appellant  contended  that  the  action 
of  the  Commission  in  considering  the 
character  of  programs  already  broadcast 
by  a  station  in  determining  whether  or 
not  a  renewal  of  its  license  would  be  in 
the  public  convenience,  interest,  and 


necessity  constituted  censorship  and  as 
such  was  prohibited  by  Section  29.  In 
disposing  of  this  contention  the  Court 
said ; 

“  ‘The  contention  is  without  merit. 
There  has  been  no  attempt  on  the  part 
of  the  Commision  to  subject  any  part  of 
appellant’s  broadcasting  matter  to  scrut¬ 
iny  prior  to  its  release.  In  considering 
the  question  whether  the  public  interest, 
convenience,  or  necessity  will  be  served 
by  renewal  of  appellant’s  license,  the 
Commission  has  merely  exercised  its  un¬ 
doubted  right  to  take  note  of  appellant's 
past  conduct,  which  is  not  censorship.’ 

“The  promulgation  of  an  order  or 
regulation  which  prohibits  the  rendition 
of  a  certain  program  is  not,  however, 
within  the  rule  announced  by  the  Court 
in  the  KFKB  case.  The  violation  of  any 
such  rule  or  regulation  would  subject  the 
station  to  revocation  of  license  under 
Section  14  of  the  Act  and  is  clearly  not 
taking  note  of  a  station’s  past  conduct  but 
perhaps  the  most  effective  form  of  cen¬ 
sorship  that  could  be  employed  under  the 
circumstances. 

“It  is  not  enough  to  say  that  the  results 
of  such  an  order  would  be  beneficial  or 
that  in  the  language  of  the  statute,  pub¬ 
lic  interest,  convenience,  and  necessity 
would  be  served  thereby.  Neither  is  it 
sufficient  to  say  that  as  to  other  agencies 
Congress  has  prohibited  the  dissemination 
or  advertisement  of  information  pertain¬ 
ing  to  lotteries  or  schemes  or  chance. 
The  Commission  has  only  such  powers  as 
are  expressly  and  impliedly  given  it  by 
the  Act  and  while  it  may  and  perhaps 
should  consider  the  matter  of  lottery 
broadcasts  in  determining  whether  or  not 
a  station's  past  operation  has  been  in  the 
public’  interest  in  appropriate  proceed¬ 
ings  conducted  in  pursuance  of  Section 
11,  this  is  because  the  scope  of  the  Com¬ 
mission’s  quasi-judicial  powers  as  fixed 
and  prescribed  by  Section  11  are  broader 
than  its  quasi-legislative  powers  as  pre¬ 
scribed  el.sewhere  in  the  Act  and  not  be¬ 
cause  of  any  inherent  power  on  the  part 
of  the  Commission  to  make  any  determin¬ 
ation  or  order  which  in  its  opinion  will 
promote  the  public  interest,  convenience 
and  necessity  as  pertains  to  the  regula¬ 
tion  of  radio.’’ 


HODGES  SELECTS  A.  F.  A 
GROUP  CHAIRMEN 


NEWS  WRITERS  WORKING  IN  HOLLYWOOD 


These  three  former  members  of  the  Aeic  York  Daily  News  staff  (left  to  right), 
Irene  Kuhn.  William  McGrath  and  Imogene  Stanley,  eontrarted  recently  with 
the  Fox  Film  Corporation  to  write  a  series  of  stories  and  adaptations  for 
screen  production.  Winfield  Sheehan,  vice-president  and  general  nwinager  of 
Fox.  and  formerly  a  newspaperman,  signed  up  the  writers.  Previously  he 
obtained  the  services  of  Courtenay  Terrett.  Quinn  Martin,  and  Dudley 
Nichols,  formerly  of  the  old  Neu;  York  World  staff. 


C,  C.  Younggreen  Heads  On-to- 
New  York  Committee — Other  Ad¬ 
vertising  Notables  to  Super¬ 
vise  Group  Sessions 


MARTINS  IN  EUROPE 

John  C.  Martin,  vice-president  of  the 
Newspapers  Inc.,  puh- 


Curtis-Martin 
lishers  of  the  Philadclf<hia  Public  Led¬ 
ger;  F-fcniiui  Public  Ledger,  and  the 
AVtc  York  P.vcning  Post,  and  Mrs.  Mar¬ 
tin  are  on  a  month’s  vacation  trip  in 
Euroi)e.  They  sailed  from  New  York 
.April  24  on  the  Bremen. 


HAWKINS  IN  HOT  SPRINGS 

W.  W.  Hawkins,  general  manager  of 
the  Scripps-Howard  Newspapers,  mo¬ 
tored  to  Hot  Springs,  Va.,  last  week, 
where  he  will  take  treatments  for  acute 
rheumatism. 


.Announcement  of  the  appointment  of 
chairmen  for  departmental  as  well  as  pub¬ 
licity  and  promotional  committees  for  the 
27th  annual  convention  of  the  .Advertis¬ 
ing  Federation  of  America,  at  the  Hotel 
Pennsylvania,  New  York,  June  14-18, 
was  made  this  week  by  President  (Hl- 
bert  T.  Hodges  of  the  New  York  Stm. 

C.  C.  Younggreen,  president  Dunham- 
Younggreen  -  L^san  Company,  Inc, 
Chicago,  immediate  past  president  of  the 
Federation,  has  accepted  the  chairmanship 
of  the  National  On-To-New  York  Com¬ 
mittee.  Mr.  Younggreen  and  his  com¬ 
mittee  already  have  plans  under  way  for 
the  handling  of  what  is  expected  to  be  a 
record-breaking  attendance  of  delegates 
who  will  arrive  by  rail,  water,  motor  bus 
and  air  from  all  sections  of  the  country 
and  various  European  capitals. 

Chairmen  for  various  group  meetings 
include:  John  Benson,  president  of  the 
.American  Association  of  Advertising 
-Agencies,  New  York,  Vocational  Educa¬ 
tion;  Henry  Hoke,  Postage  &  The  Mail- 
bag.  Brooklyn,  Direct  Mail;  Jeannette 
Carroll,  Byrant-Stratton  College,  Provi¬ 
dence,  Federation  of  Women’s  Advertis¬ 
ing  Clubs  of  the  World;  C.  K.  Wood- 
bridge,  Remington-Rand,  Inc.,  New  York, 
International  Trade  Conference;  Earle 
Townsend,  Hotne  &  Field,  New  A’ork, 
Magazines;  Morley  K.  Dunn,  New  York, 
Manufacturers’  Merchandise  Advertising 
group;  Victor  F,  Hayden,  Chicago,  Agri¬ 
cultural  Publishers  group ;  Captain  How¬ 
ard  W,  .Angus,  Batten,  Barton,  Dur- 
stine  &  Osborn,  New  York,  Broadcasting 
group ;  Professor  R.  R.  .Aurner,  Uni- 
nersity  of  Wisconsin,  National  Associa¬ 
tion  of  Teachers  of  Marketing  and  .Ad¬ 
vertising  ;  .A.  R.  Magee,  LouisrilU 

Courier- Journal  and  Times,  Association 
of  Newspaper  Advertising  Executives; 
Leonard  Dreyfuss,  United  Advertising 
Corporation,  New  York,  Outdoor  .Adver¬ 
tising  ;  J.  S.  S.  Richardson,  New  York, 
Public  Utilities  .Advertising  Association, 
Public  Utilities  group,  and  Phil  Thomson, 
Western  Electric  Company,  New  York, 
Motion  Pictures  and  Sound  Films. 

What  is  expected  to  be  one  of  the 
largest  meetings  held  jointly  with  the 
Federation  sessions  will  be  that  of  the 
Sales  Promotion  Division  of  the  National 
Retail  Dry  Goods  Association,  which  will 
be  headed  by  Kenneth  Collins,  vice-presi¬ 
dent  of  R.  H.  Macy  &  Company,  New 
York. 

\\’ill  H.  Hays,  New  York,  Motion 
Pictures;  Hector  Fuller,  New  York, 
Press :  George  W.  Kleiser,  Jr..  Los 
Angeles,  Outdoor  Advertising;  John  H. 
Livingston.  Jr..  New  York.  Bus  .Adver¬ 
tising;  Ralph  Trier,  New  York,  Theatre 
Programs ;  Ben  J.  Sweetland.  New  York, 
Direct  by  Mail  .Advertisers — Barron  G. 
Collier,  New  York,  Street  Car  and  Sub¬ 
way  .Advertising ;  and  William  H.  Seeley, 
New  York.  Specialty  .Advertising,  are 
chairmen  of  the  publicity  and  promotional 
groups. 

G.  Lynn  Sumner,  G.  Lynn  Sumner 
Company,  New  York,  is  general  program 
chairman  of  the  convention. 


DEPRESSION  EXAGGERATED 

“One  thing  that  impressed  me  on  r^ 
turning  to  .America  is  the  undue  way  in 
which  the  economic  depression  is  exag¬ 
gerated  here,”  said  J.  N.  (Ding) 
Darling,  tartoonist  for  the  New  York 
Herald  Tribune  Syndicate  and  secretary 
of  the  Des  Moines  (la.)  Register  and 
Tribune,  who  has  just  returned  to  his 
home  after  a  Mediterranean  cruise. 
“.Americans  can't  realize  how  much  worse 
off  other  countries  are  than  we.  It  seems 
good  to  get  back  to  a  country  so  pros¬ 
perous  as  America.” 


SINNOTT  ON  VACATION 

.Arthur  J.  Sinnott,  managing  editor  of 
the  Newark  Evening  News,  sailed  May 8 
with  Mrs.  Sinnott,  on  the  Conte  Bian- 
camano  for  a  vacation  in  Italy. 
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NATIONAL  LINAGE  FOR  1930  ANALYZED 


Substantial  Increases  Registered  in  Tobacco  and  Grocery  Classifications  but  Automobile  and  Radio 
Expenditures  Fell  Off  Sharply ,  Bureau  of  Advertising  Survey  Reveals 


O  UBSTANTIAL  increases  in  tobacco 
iJ  advertising  and  grocery  advertising, 
together  with  sharp  decreases  in  auto¬ 
motive  and  radio  receiver  advertising, 
making  up  the  opposite  extremes  in  the 
1930  advertising  picture,  are  shown  by 
figures  compiled  by  the  Bureau  of  Adver¬ 
tising  of  the  American  Newspaper  Pub¬ 
lishers  Association  from  confidential  re¬ 
ports  on  the  newspaper  expenditures  of 
several  score  of  leading  advertisers. 

The  Bureau’s  analysis  of  1930  adver¬ 
tising,  while  liearing  out  in  general  the 
known  trends  of  the  year,  give  the  first 
s^ific  figures  of  amounts  spent  by 
different  lines  of  business.  While  the 
figures  do  not  pretend  to  be  complete, 
they  include  the  expenditures  of  the  prin¬ 
cipal  national  advertisers.  They  were 
prepared  by  the  Bureau’s  research  de- 
partment,  under  Allen  B.  Sikes. 


Despite  the  loss  of  1154  to  1354  per 
cent  in  total  national  advertising,  several 
industries  showed  increases.  Tobacco 
advertisers  led  the  list,  15  companies 
showing  a  gain  of  $2,200,000  for  the  year. 

Grocery  products  came  next  in  amount 
of  increase,  the  leading  advertisers  in  this 
field  showing  a  gain  of  $1,560,(X)0 
On  the  other  hand,  a  $20,000,000  loss 
was  the  year’s  outcome  in  the  automotive 
field,  practically  all  of  it  accounted  for 
by  19  makers  of  passenger  cars  and 
trucks.  Makers  of  radios,  phonographs 
and  their  accessories  cut  their  advertis¬ 
ing  almost  in  half,  from  $15,710,000  in 
1929  to  $7,940,000  in  1930. 

Financial  and  insurance  advertising, 
another  division  which  showed  heavy 
losses  in  the  year,  is  represented  in  the 
Bureau’s  figures  by  20  companies  which, 
rather  surprisingly,  turned  in  a  gain  of 


Automotive:  192<)  1930 

Automobiles  and  Trucks — 19  companies  spent .  $53,635,000  $33,610,(XX) 

Accessories — 3  companies  spent .  640.(X)()  4‘)0,(HX) 

Gasolines  and  Motor  Oils — 28  companies  spent .  13,060,000  11,470,000 

Tires — 7  companies  spent .  4,175,00  5,925,000 


Total  these  companies .  $71,510,000  $51,495,000 

Building  Materials  and  Supplies: 

Building  materials — 2  companies  spent .  $410,000  $275,000 

Plumbing  and  Heating  supplies — 9  companies  spent _  1,245,(XX)  1,235,00() 

Paints  and  Hardware — 6  companies  spent .  705,000  445,000 


Total  these  companies .  $2,360,(X)0  $1,955,0(X) 

Druggists  Sundries  and  Toilet  Goods  : 

Druggists  Sundries — 33  companies  spent .  $9,930,000  $0,885,000 

Toilet  Goods — 27  companies  spent .  10,075,000  10,310,0(X) 


Total  these  companies .  $20,005,000  $20,195,000 

Financial  and  Insurance: 

Financial — 15  companies  spent .  $2,555,000  $2,680,000 

Insurance — 5  companies  spent .  650,(XX)  825,(KX) 


Total  these  companies .  $3,205,000  $3,505,000 

Grocery  Products  i 

Candy  and  Gum — 2  companies  spent .  $155,000  $180,000 

Foods — 69  companies  spent .  18,9‘)5,0(X1  20.440.000 

Soaps  and  Cleansers — 11  companies  spent .  2.765.000  2,895,000 

Soft  Drinks — 10  companies  spent .  3,115.(XX)  3,015,(XX) 

Miscellaneous  Grocery  Products — 2  companies  spent...  135.0(X)  105,0(K) 


Total  these  companies .  $25,075,000  $26.635.0(X) 

House  Furniture  and  Furnishings: 

Electrical  Appliances — 12  companies  spent .  $8,005,000  $8,480,000 

Furniture  and  Furnishings — 3  companies  spent .  1,300.(XX)  80.5.000 

Jewelry  and  Silverware — 1  company  spent .  60.0(X)  75,(XX) 


Total  these  companies .  9,455,0(X)  9.,360.000 

Office  Appliances  : 

Office  .Appliances — 6  companies  spent .  $1,225,000  $1,075,0(X) 

Publishers  * 

Publishers — 8  companies  spent .  $1,910,000  $1,610,000 

Radios  and  Phonographs  : 

Radios  and  Phonographs — 16  companies  spent .  $14.40.5.000  $7.1^85.000 

Accessories — 4  companies  spent .  1..305,0(X)  755,000 


Total  these  companies .  $15,710,(XX)  $7,‘)40.(XX) 

Sporting  Goods: 

Sporting  Goods — 3  companies  spent .  $49.5.000  $400,(XX) 

Tobacco : 

Tobacco— 15  companies  spent .  $21,680,000  $23,880,0(X) 

Travel  and  Amu.sement: 

Cominunitv — 3  communities  spent .  $400,000  $.16.5.0(X) 

Hotels — 1  hotel  spent  .  l.^.OOO  lOO.OtX) 

Motion  Pictures — 1  company  spent .  1,.5.50.0(X)  1.7.50,0(X) 

Railroads — 20  companies  spent .  6.700.000  6..-'8.s.000 

Steamships — 13  companies  spent .  2.740.(XX)  2,70.5,(XX) 


Total  these  companies .  $1 1,. ■'40,000  $11, .565.000 

Wearing  Apparel  : 

Oothing — 12  companies  spent .  $2,460,000  $1,700,000 

Shoes — 4  companies  spent .  805,000  690.000 


Total  these  companies .  $3,26.s,(XX)  $2,480,000 

Miscellaneous  : 

Miscellaneous — 14  companies  spent .  $1,765,000  $2,000,000 

The  following  table  gives  increases  or  decreases  by  groups,  based  on  the  fore¬ 
going  figures  for  leading  companies  : 

Decrease  Increase 

Automotive  group  .  $20,015,000  . 

Building  material,  supplies  .  40S.(XX)  . 

Drug  sundries  and  toilet  goods .  $190,000 

Financial  and  insurance .  .500,000 

Grocery  products  . ■  1,. ■'60,000 

House  furniture  and  furnishings .  95.(XX>  . 

Office  appliances  . . .  1 .50,(XX1  . 

Fuhlishers  .  .lOO.fXX)  . 


$300,000.  These  companies,  however,  are 
not  considered  typical  of  the  whole  finan¬ 
cial  advertising  field. 

The  total  of  national  advertising  in 
newspapers  in  1930  was  estimated  at 
$225,000,000  to  $230,CXX),000  in  the  annual 
report  of  the  Bureau,  presented  to  the 
recent  A.N.P.A.  convention  by  the  chair¬ 
man  of  the  committee  in  charge  of  the 
Bureau,  \V.  E.  Macfarlane  of  the 
Chicago  Tribune.  For  1929  the  Bureau’s 
estimate  was  $260,000,000 ;  for  1928  it  was 
$230.1XX),000 ;  for  1927  it  stood  at  $225,- 
000,000;  and  in  1926  it  set  a  high  mark 
up  to  that  time  at  ^35,000,(XX). 

In  making  its  estimate  for  1930,  the 
Bureau  was  able  to  assemble  figures 
accounting  for  $177,045,000,  as  shown  by 
one  of  the  accompanying  tables.  The 
other  table  shows  slightly  smaller  figures 
for  1930,  because  it  includes  only  those 


Radios  and  phonographs 

Sporting  goods  . 

Toliacco  . 

Travel  and  amusement.. 

Wearing  apparel  . 

Miscellaneous  . 


companies  for  which  there  were  com¬ 
parable  figures  for  1929.  The  latter  table 
shows,  for  comparable  companies,  a  de¬ 
crease  in  advertising  from  $189,200,000 
to  $164,095,000,  a  loss  of  $25,105,00(i  in 
1930. 

As  pointed  out  by  Mr.  Macfarlane 
in  presenting  the  Bureau’s  report,  the 
greater  part  of  the  loss  in  newspaper 
national  advertising  was  accounted  for 
by  automotive,  radio  and  financial  linage. 
The  fact  that  these  three  fields  com¬ 
prised  40  per  cent  of  the  1929  volume, 
while  they  made  up  a  much  smaller  por¬ 
tion  of  magazine  linage,  caused  the 
newspaper  figures  to  show  proportion¬ 
ately  larger  losses. 

The  Bureau  began  its  annual  compila¬ 
tion  of  advertising  expenditures  in  1924. 

Following  are  the  comparative  figures 
for  1929  and  1930: 


1929  1930 

7.770.(X)0  . 

9.5.(XX)  . 

.  2.200.(XX) 

.  25.0(X) 

78.5.(XX)  . . 

.  235,000 


Net  decrease  these  firms .  $25,105,000  . 

The  following  table,  as  explained  ab<ne,  includes  figures  for  some  companies 
omitted  from  the  preceding  compilation  because  1929  figures  were  not  available: 
Automotive  :  19.50 

Automobiles  and  Trucks — 20  companies  spent .  $33,760,000 

Accessories — 7  companies  spent .  860,000 

Gas  and  Oil — 33  companies  spent .  12,040,000 

Tires — 9  companies  spent .  6.060,(XK) 


Total  these  companies .  $52,720,000 

Building  MAThrRiAL.s  and  Supplies: 

Building  materials — 2  companies  spent .  $275,000 

Plumbing  and  Heating — 11  companies  spent .  1,485,000 

Paints  and  Hardware — 7  companies  spent .  515,000 


Total  these  companies .  $2,275,000 

Druggists  Sundries  and  Toilet  Goods: 

Druggists  Sundries — 35  companies  spent .  $9,985,000 

Toilet  Goods — 33  companies  spent .  11,095,(XX) 


Total  these  companies .  $21,080,000 

Financial  and  Insurance: 

Financial — 17  companies  spent .  $3, .560,000 

Insurance — 5  companies  spent .  825,000 


Total  these  companies .  $4,385,000 

Grocery  Products  : 

Candy  and  Gum — 3  comj'anies  spent .  $2.50,000 

Foods — 87  companies  spent .  22,455,000 

Soaps  and  Cleansers — 15  companies  spent .  7,215,0(X) 

-Soft  Drinks — 12  companies  spent .  3,.505,(XX) 

Misc.  Grocery  Products — 4  companies  spent .  405,000 


Total  these  companies .  $33,6.50,000 

House  Furniture  and  Furnishings: 

Electrical  Appliances — 16  companies  spent .  $8,905,000 

Furniture  and  Furnishings — 5  companies  spent .  1,1S.5,(XX) 

Jewelry  and  Silverware — 1  company  spent .  75,000 


Total  these  companies .  $10,135, 0(X) 

Office  .Appliances: 

OlVice  .■\ppliances — 6  companies  sjient .  $1,075,000 

Publishers: 

Publishers — 8  companies  spent .  $1,610,000 

Radios  and  Phonix.raphs  : 

Radios  and  Phonographs — 18  companies  spent .  $7.4^,0(X) 

.-Accessories — 1  companies  spent .  755,0CX) 


Total  the.se  companies .  $8,1 75, (XX) 

Sporting  Goods  : 

Sporting  Goods — 4  companies  spent .  S4.50,(Xi0 

Tobacco : 

Tobacco — 17  cmnpanics  spent .  $24,410,(X)0 

Travel  and  .Amusement: 

Community — 5  communities  spent .  S475.(XX) 

Hotels — 1  hotel  spent .  1(_X),(XX) 

Motion  Pictures — 1  company  spent .  1.7.50.(XX) 

Railroads — .50  companies  spent .  6.63.5,(XX) 

Steamships — 17  companies  spent .  3,075,(XX) 

Total  these  companies .  $12,()3.5,(XX) 

Wf..\ring  .Apparel  : 

Clothing — 14  companies  spent .  $1.980.(¥X) 

Shoes — 5  companies  spent .  86.5,0(X) 

Total  these  companies . '. .  $2.845,0(X) 

Miscellaneous: 

Miscellaneous  -18  companies  spent .  $2,220,000 
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HOW  DECLINING  COMMODITY  PRICES 
MAY  AFFECT  NEWSPAPER  LINAGE 

Retail  Stores  Facing  Fixed  Occupancy  Charges  of  Inflation 
Period,  May  Include  Advertising  Among  Major 
Elements  of  Economy  Program 


FRANK  SEAMAN  RETURNS 


■,  i: 


By  A.  A. 

(This  is  the  fifth  of  a  series  of  articles 
by  Mr.  Snyder  on  Retail  Merchandising 
and  Adivrtising.) 

This  is  the  operi  season  for  theorists, 
although  many  swivel-chair  generals 
have  made  a  hasty  exit  when  confronted 
with  the  anaemic  trade  performance  of 
1930.  VV'e  do  not  propose  to  join  the 
army  of  soothsayers.  But,  we  do  pre¬ 
sent  for  discussion  the  problem  of  lower 
commodity  prices  and  its  effect  on  the 
linage  income  of  newspapers  in  the  field 
of  local  display  advertising. 

There  is  a  danger  of  endless  and 
meaningless  controversy  in  the  considera¬ 
tion  of  such  a  theme.  While  some 
merchants  contend  that  a  more  flourish¬ 
ing  state  of  business  will  hasten  the 
stiffening  of  prices,  others  look  for  a 
continued  low  ebb  in  commodity  costs. 
In  fact,  no  less  an  authority  than  Albert 
H.  Wiggin,  chairman  of  the  board  of  the 
Chase  National  Bank,  claims  that  prices 
are  not  as  low  as  they  should  be.  He 
says :  “The  tardiness  with  which  whole¬ 
sale  prices  of  finished  goods,  retail  prices, 
wages  and  rentals  have  adjusted  them¬ 
selves  to  the  sharp  fall  in  raw  materials, 
is  a  cause  of  our  present  depression.” 

For  purposes  of  debate,  the  pros  and 
cons  seem  equally  logical  and  reasonable 
if  we  attempt  to  analyze  the  outlook  of 
prices.  We  also  find  voluminous  writings 
that  deal  with  overproduction,  replace¬ 
ments  of  empty  shelves,  underconsump¬ 
tion.  r^ord-breaking  bank  deposits, 
maldistribution  of  commodities  and  other 
pronunciamentos  treating  with  the  current 
economic  situation.  Instead  of  clearing 
the  atmosphere,  these  conflicting  opinions 
confuse  and  puzzle  us. 

TTie  proposition  which  holds  our  chief 
interest  now  is  the  present  state  of  retail 
affairs,  the  outlook  for  the  near  future 
and  finally  the  status  of  retail  advertis¬ 
ing  as  it  affects  the  newspaper.  Will 
lower  prices  meet  advertising  appropria¬ 
tions  head-on  and  jolt  both  the  merchant 
and  publisher?  Or  will  some  unseen 
condition  manifest  itself  which  we  are 
not  anticipating? 

\\'e  contend  that  lower  commodity 
prices  will  gradually  but  surely  affect 
linage  income — at  least  with  respect  to 
retail  display  space.  The  explanation 
for  this  assertion  starts  with  the  re¬ 
tailer — not  the  newspaper.  It  is  the 
merchant  who  sets  the  tempo.  The  con¬ 
ditions  which  he  contends  with  influence 
the  advertising  program;  local  display 
linage  is  a  reflection  of  the  retail 
situation. 

Without  necessarily  injecting  a  political 
philosophy  into  this  subject,  we  do  be¬ 
lieve  that  the  inflexible  and  arbitrary 
hue  and  cry  about  “maintaining  the  high 
standard  of  living”  and  “keep  wages 
high”  are  verbal  catch-phrases  of  people 
who  ignore  completely  the  relationship 
which  wages,  rents,  commodity  costs  and 
other  living  expenses  have  with  one 
another.  It  appears  to  us  that  the  views 
of  Paul  M.  Warburg,  the  international 
banker,  sum  up  the  crux  of  the  situa¬ 
tion  in  this  way ; 

“We  should  beware  of  high  prices. 
It  is  safer  for  all  industries — including 
agriculture— to  build  on  the  lowest  level 
of  prices  on  which  they  can  prosper,  than 
to  try  to  make  the  largest  possible  gains 
by  exacting  the  highest  possible  prices. 
Control  of  human  avidity  means  better 
business  and  greater  stability.  Agree¬ 
ments  for  the  reduction  of  excess  prc^uc- 
tion  are  of  permanent  benefit  only  if  thev 
lead  to  stabilization  on  a  moderate  level.” 

Occupancy  (whether  in  the  form  of 
fixed  building  charges  or  rentals)  is 
somethinir  which  the  retailer  cannot 
escape.  It  is  his  Nemesis. 

If  an  architectural  gem  were  built  by 
him  in  the  effer\'escent  days  of  1921  to 
1929,  amortization  over  a  period  of  ten 
to  twenty  years  must  be  faced.  Even 
though  sales  decline  during  this  read¬ 
justment  period,  the  fixed  yearly  charges 


must  be  paid — not  on  the  1931  basis,  but 
as  they  were  contracted  for  during  the 
“peak”  years  of  1921  or  the  years  that 
followed.  If  the  retail  store  operates 
under  a  lease  of  fairly  recent  date  (1922 
to  1929),  his  contracted  rental  was  pred¬ 
icated  upon  sky-high  building  costs  ex¬ 
tant  at  that  time.  He  still  pays  the 
piper — ^not  on  the  depressed  realty  values 
of  today  but  on  the  bull  market  condi¬ 
tion  of  better  days. 

Does  it  seem  logical  to  expect  the  re¬ 
tailer  to  swallow  this  dose  indefinitely 
without  resistance  ?  Certainly  not ! 
What  will  happen?  He  will  either  cut 
other  expenses  (as  he  already  has)  or 
decline  to  renew  leases  on  the  basis  of 
his  old  rentals.  After  all,  even  though 
taxes  are  as  high  or  even  higher  than 
ten  years  ago — the  law  of  supply  and 
uemand  influences  levels  of  rentals — ^as  i  i 
any  other  commodity. 

If  we  were  to  study  the  personnel 
structure  of  stores  throughout  the  coun¬ 
try,  we  would  find  a  general  skeletoniz¬ 
ing  of  forces.  Facetiously,  we  might  say 
that  one  job  grew  where  two  were  be¬ 
fore.  This  is  an  example  of  the  econ¬ 
omics  which  could  be  made.  Only  such 
a  minimum  staff  as  would  assure  a  safe 
administration  of  store  affairs  has  been 
retained.  Expense  control  has  become 
the  fetish  of  store  owners.  Can  we  ex¬ 
pect  the  advertising  structure  to  stand 
immune  from  the  paring  knives  of  these 
searchers  after  economy? 

We  have  two  schools  of  retailers.  The 
first  is  apt  to  blindly  cut  down  his  ad¬ 
vertising  appropriation  in  the  face  of  a 
declining  volume  of  business.  The  sec¬ 
ond  will  maintain  (or  increase)  his  ad¬ 
vertising  nrogram  in  an  effort  to  bolster 
and  stimulate  the  depressed  sales  in¬ 
come.  In  other  words,  the  application 
of  advertising  to  a  retail  business  is  a 
flexible  affair.  Yet,  this  flexibility  is 
subject  to  very  definite  demarcations. 

If  we  were  to  make  an  index  of  the 
advertising  expenditures  of  stores  to 
gross  sales  volume,  we  would  find  that 
from  3  to  6  per  cent  is  the  scale  upon 
which  the  average  advertising  tune  is 
played.  There  may  not  appear  to  be 
much  difference  between  the  figure  of  3 
per  cent  and  6  per  cent  on  the  face  of  it. 
But,  if  a  store  enjoys  a  sales  volume  of 
$5,000,000  and  has  been  spending  6  per 
cent  for  advertising,  we  arrive  at  a  sub¬ 
stantial  figure  of  $300,000.  If  the 
management  belongs  to  the  first  school 
already  mentioned  and  a  slash  is  made 
to  3  per  cent — we  have  only  $150,(X)0 
for  advertising.  This  difference  is  strik¬ 
ing  when  expressed  in  dollars. 

Of  course,  such  action  on  the  part  pf 
this  storekeeper  might  be  viewed  as  un¬ 
called  for — in  fact,  the  flight  of  an 
alarmist.  Very’ well.  Let’s  look  at  our 
retail  friend  of  the  other  camp.  He  is 
not  prone  to  make  an  “about  face”  in  the 
face  of  adverse  conditions.  He  main¬ 
tains  his  ratio  on  the  basis  of  a  6  per 
cent  advertising  appropriation  to  gross 
sales.  His  1930  records  may  clearly  in¬ 
dicate  a  sharp  sales  decline  of  20  per 
cent.  His  case  is  not  the  exception, 
rather  the  general  condition.  Recessions, 
of  course,  have  varied  in  degree. 

If  we  were  to  use  our  original  figures 
again  for  purposes  of  illustration,  we 
would  find  that  this  store  did  $5,000.0(X) 
of  sales  in  1929,  but  turned  in  a  tabula¬ 
tion  of  $4,000,000  in  1930.  Without 
altering  the  basic  advertising  percentage 
of  6  per  cent  to  gross  sales,  we  would 
have  available  $240.(X10  for  the  present 
year  instead  of  $300,000  as  was  the  case 
last  year.  It  is  quite  clear  that  adver¬ 
tising  media  suffer — whether  tltey  do 
business  with  a  retailer  who  is  a  deciple 
of  the  first  camp  or  the  second.  The 
“cutting  down”  takes  place  all  down  the 
line.  Which  all  shows  that  our  friends 
Messrs.  Wiggin  and  Warburg  are  not 
far  wrong.  It  is  a  truism  that  business 


Frank  Seaman,  one  of  the  powerful 
figures  in  the  earlier  days  of  ad¬ 
vertising,  photographed  aboard  the 
S.S.  (^onte  Biancamano  upon  his  re¬ 
turn  from  Europe,  where  he  toured 
the  rontinent  by  automobile.  Since 
retiring  from  active  work  he  has  been 
living  at  Yama  Farms  Inn,  Napanoch, 

N.  Y.  The  P'rank  Seaman  agency, 
which  he  founded,  was  merged  two 
years  ago  with  Blarkett-Sample- 
Hummert,  Inc. 

today  is  a  sympathetic  and  delicately 
adjusted  machine. 

The  first  challenge  to  our  review  of 
the  retail  situation  may  be:  “People 
have  no  money  to  buy,  or  if  they  have, 
are  close-fisted  and  careful.”  To  which 
we  reply:  “Representative  store-owners 
have  not  complained  at  the  loss  of  cus¬ 
tomers  or  the  smaller  numbers  of  sales 
consummated.  In  fact,  many  of  them 
have  experienced  the  handling  of  more 
units  of  transactions  last  year  than  ever 
before  in  their  histories.”  This  would 
indicate  that  people  are  really  buying 
as  many  things — but  the  lower  commod¬ 
ity  prices  of  these  articles  are  cutting 
down  the  dollar  value  of  store  sales  in¬ 
come.  Which  brings  us  back  to  the 
original  theme  of  this  article — “The  effect 
of  lower  commodity  prices  on  display 
linage  income.” 

From  this  point  on.  we  direct  our 
course  to  the  newspaper — because  the 
effect  of  lower  commodity  prices  docs 
not  stop  with  the  store-owner.  We  can 
ask  the  same  questions  of  the  publisher 
as  we  did  the  merchant  who  built  a 
building  or  took  over  a  lease  of  high 
cost  on  the  theory  that  1923-8  were  years 
that  would  continue.  Specifically  it 
might  be  wise  to  scrutinize  the  capital 
and  plant  investments  made  on  the  basis 
of  1923-1929  business  as  they  relate  to 
19.10  and  1931  linage  income.  Then  right 
on  down  the  line,  examining  every  cog 
that  goes  into  the  big  wheel  of  turning 
out  a  publication.  The  error  of  inflation 
in  our  business  life  (to  which  most  of 
us  consciously  or  unconsciotislv  sub¬ 
scribe)  must  sooner  or  later  make  way 
for  a  resonable  price  level.  Our  deli- 
catelv  adjusted  machine  will  most  surely 
affect  the  advertiser,  the  publisher,  the 
realtor,  the  manufacturer, — yes,  even  the 
baker  and  the  candlestick  maker ! 

JOINS  BUREAU  STAFF 

Howard  True,  formerly  in  the  research 
department  of  McCann-Erickson.  Inc.. 
New  York  advertising  agency,  has  been 
made  production  manager  of  the  Bureau 
of  Advertising  of  the  American  News¬ 
paper  Publishers  .Association. 


PRESS  LEADERS  CITED 
IN  MISSOURI  AWARDS 

Robert  P.  Scrippt  and  Fred  Fuller 
Shedd  Address  Group  at  22nd 
Annual  Journalism  Week 
Event 

(By  telegraph  to  Editok  &  Publisbek) 

Columbia,  Mo.,  May  6. — Leaders  of 
American  journalism  addressed  the 
twenty-second  annual  journalism  week 
of  University  of  Missouri  School  of 
Journalism. 

Robert  P.  Scripps,  president  and 
editorial  director  of  Scripps-Howard 
Newspapers,  spoke  to  a  large  audience 
on  “The  Liberal  Press.”  The  liberal 
newspaper,  he  said,  has  two  functions: 
one  is  the  responsibility  of  a  newspaper 
to  tell  its  readers,  without  fear,  favor 
or  prejudice,  everything  within  range 
of  possibility  and  human  ingenuity  of 
interest  that  is  going  on  in  the  world, 
nation,  and  community,  and  the  other 
is  editorial  page  responsibility  of  papers 
that  they  take  definite  positions  on  pub¬ 
lic  questions. 

“The  modern — truly  liberal— news¬ 
paper,”  Mr.  Scripps  said,  “must  be  more 
than  an  organ — it  must  be  also  an  open 
forum,  which  is  the  .American  scheme 
of  journalism  that  has  been  necessarily 
evolved.” 

“FMucation  for  Journalism,”  was  dis¬ 
cussed  by  Fred  Fuller  Shedd,  Philadel¬ 
phia  livening  Bulletin,  president  of  the 
Society  of  Editors.  He  said  he  is  try¬ 
ing  to  convince  students  that  college- 
trained  mentality  is  the  essential  prelimi¬ 
nary  to  specific  study  of  the  art  of 
newspaper  service,  and  to  convince 
publishers  and  editors  that  the  school  of 
journalism  which  builds  upon  the  well- 
taught  and  well  learned  college  couix 
specific  training  in  journalistic  principle 
and  practice,  offers  them  something  that 
their  newspaper  service,  if  it  shall  be 
adequate  to  serve  the  demand  of  the 
newspaper  reading  public,  cannot  afford 
to  ignore  and  do  without. 

On  Monday  the  Missouri  Writers' 
Guild  meeting  was  featured  by  a  debate. 
Members  of  the  guild,  by  their  vote, 
were  convinced  that  the  Svvedish  Acad¬ 
emy  did  not  err  in  presenting  the  19M 
Nobel  literature  prize  to  Sinclair  Lewis. 
The  affirmative  side  was  upheld  by  Wal¬ 
ter  Z.  McPherson,  St.  Louis  Post-Dis¬ 
patch,  Prof.  P.  Casper  Harvey,  Willip 
Jewell  College,  Liberty.  The  negative 
side  was  composed  of  Townsend  Godsey, 
Missouri  state  fish  and  game  depart¬ 
ment  publicity  bureau,  and  J.  B.  Reeves, 
West  Minister  College,  Fulton. 

Officers  of  guild  were  elected  as 
follows;  J.  B.  Reeves,  president;  Toism- 
send  Godsey,  first  vice-president;  Miss 
Ella  Heininger,  St.  Joseph  N eu'S-Press- 
Gasetle,  second  vice-president,  and  Mrs. 
Frances  Jacobi  O’Mear,  Kansas  City,  re¬ 
elected  secretary-treasurer. 

Other  speakers  during  the  week  in¬ 
cluded  :  Leo  Sack,  Washington  corre¬ 
spondent  of  Scripps-Howard  Ohio  group 
papers:  Drew  Pearson.  Baltimore  Sun! 
H.  J.  Haskell,  editor,  Kansas  City  Star; 
and  Edwin  G.  Inkham,  roving  corre- 
snondent,  Kansas  City  Star. 

Medals  of  honor  for  distinction  m 
journalism  were  awarded  Friday  morn¬ 
ing.  A.  Wyn  Williams,  American  corr^ 
spondent  of  Manchester  Guardian.^  r^ 
ceived  for  his  paper  for  distinguished 
foreign  journal;  Houston  Harte,  San 
Angelo  (Tex.)  Standard-Times,  editor, 
for  distinguished  alumnus  of  school; 
William  E.  Moore,  managing  editor, 
Baltimore  Sun,  for  best  American  news¬ 
paper;  Robert  P.  Scripps.  for  distin¬ 
guished  American  journalist,  and  Henry 
F.  Childers.  Trov  (Mo.)  Frec-Press, 
editor,  for  distinguished  Missouri  eilitor. 

Dr.  C.  C.  Wu.  Chinese  minister  to  the 
United  States,  was  principal  speaker  at 
the  annual  dinner  on  Friday  night. 

REIMERS  ADVANCED 

Announcement  was  made  Mav  1  hv 
Col.  Charles  C.  Kahlert,  publisher  and 
general  manager  of  the  Perth  Ambov 
(X.J.)  F.vening  News,  that  Irving  L 
Reimers  had  been  made  associate^  pub¬ 
lisher.  He  will  continue  his  duties  as 
managing  editor. 
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dominion  press  groups  will  study 

RADIO-NEWSPAPER  RELATIONS 

Joint  Meetings  of  Directors  Decides  to  Name  Committee — 
H.  B.  Muir  Named  President  of  the  C.D.N.A. — 

Smith,  Vice-President 


(Sfccial  to  Edito*  &  Publisher) 

Toronto,  May  3. — Radio  broad¬ 
casting  and  its  effect  upon  news¬ 
papers,  and  the  relation  between  the 
press  and  broadcasting  will  be  studied 
during  the  present  year  by  a  joint  com¬ 
mittee  of  the  Canadian  Daily  Newspaper 


has  been  broadcast  by  the  metropolitan 
stations.  The  result,  it  was  stated,  might 
eventually  cause  a  loss  of  circulation  and 
revenue  to  these  papers. 

When,  however,  the  right  of  the  press 
association  and  its  individual  member 
publishers  to  refuse  news  for  broadcast 


along  lines  which  will  permit  of  its  great¬ 
est  usefulness  to  the  people,  even  though 
this  may  ultimately  involve  the  giving  up 
of  privileges  which  we  may  enjoy  as 
broadcasters  in  our  respective  fields.” 

More  than  fifty  publishers  and  repre¬ 
sentatives  of  Canadian  dailies  heard  the 
reports  of  standing  committees  on  a 
number  of  questions.  The  newsprint 
committee  report  mentioned  that  “it  un¬ 
derstood  a  merger  is  imminent  through 
the  operation  of  which  production  will  be 
significantly  reduced.  Some  of  the  mills 
are  at  the  present  time  running  below  4() 
per  cent  capacity  and  the  condition  of  the 
industry  as  a  whole  is  deplorable.” 


Directors  of  the  Canadian  Daily  Newspaper  Association,  in  session  at  Toronto  Thursday  and  Friday,  April  30  and  May  1. 
Picture  shows:  Top  row  (left  to  right) — D.  B.  Taylor,  assistant  manager,  C.D.N.A.;  R.  K.  Stocke.  Toronto  Globe;  A.  W. 
Robb.  Halifnx  Herald;  H.  E.  Lemieux,  Le  Droit,  Ottawa;  H.  (J.  Brewer,  Montreal  Star;  A.  B.  Burgoyne,  St.  Catharines 
Standard;  W.  J.  Motz,  Kitchener  Record;  W.  Wallace,  Toronto  Star;  A.  R.  Alloway,  Oshaua  Times;  W.  J.  J.  Butler, 
Toronto  Mail  and  Empire.  Bottom — F.  Burd,  I’ancoiiver  Province;  E.  H.  Macklin,  Winnipeft  Free  Press;  Arthur  Part¬ 
ridge,  manager,  C.D.N.A.,  F.  I.  Ker,  Hamilton  Spectator ;\\.  B.  Muir,  Kingston  ff'hig-Stanard;  E.  G.  Smith,  Quebec 

Chronicle-T  elegraph. 


Association  and  the  Canadian  Press,  it 
has  been  decided  by  the  directors  of  the 
two  organizations.  Headed  by  J.  F.  B. 
Livesay,  manager  of  the  Canadian  Press, 
and  .Arthur  Partridge  of  the  C.D.N.A., 
three  representatives  of  each  group  will 
be  members  of  the  committee,  it  was  de¬ 
cided. 

H.  H.  Muir,  of  the  Kiiuiston  ll'hifi- 
Standard,  was  named  president  of  the 
Canadian  Daily  Newspapers  Associa¬ 
tion  as  the  two-day  annual  meeting 
closed  May  1.  He  succeeds  F.  I.  Ker, 
of  the  llaiiiiltoH  .St'cctator.  Mr.  Muir 
was  formerly  vice-president.  !•'.  G. 
Smith,  of  the  Quebec  Chroniele-Tclc- , 
grot'll,  was  nanu'd  vice-president.  Wil¬ 
liam  Wellacc,  of  the  Toronto  .Star,  was 
re-elected  treasurer  and  .Arthur  Part¬ 
ridge  was  named  again  as  manager  and 
secretary. 

In  a  discussion  which  became  pro¬ 
longed  wlien  all  the  angles  of  radio  and 
press  relations  were  introduced  by  vari¬ 
ous  nicmhers,  the  C.D.N..\.  accepted  the 
resolution  proposing  such  a  committee 
apnroved  by  the  Canadian  Press  di¬ 
rectors  iireviously.  The  committee  will 
also  Cf)nsider  solutions  for  several  anom¬ 
alous  situations  which  the  advent  of  radio 
has  created. 

Foremost  of  these  was  the  question  of 
the  press  association  and  individual  news¬ 
papers  gathering  news  which  was  broad¬ 
cast  by  private  or  press-owned  radio 
Stations.  Sections  of  opinion  held  that  the 
distribution  of  such  news  by  radio  has 
resulted  in  expense  being  placed  upon  the 
news-gathering  agency  without  it  re¬ 
ceiving  any  recompense  for  its  work. 

Particularly  was  this  effect  felt  in 
smaller  communities  within  range  of  the 
stations  of  a  metropolitan  centre.  These 
small  dailv  papers,  with  one  or  two  edi¬ 
tions,  find  themselves  placing  their  pa¬ 
pers  on  the  street  after  the  same  news 


purposes  was  suggested,  it  was  pointed 
out  that  some  ncwspaiKTs  maintain  their 
own  stations  for  the  immediate  purpose 
of  scattering  the  same  news  it  published. 
Refusal  of  news  to  private  stations,  it 
was  stated,  would  necessitate  refusal  of 
the  right  to  a  newspaper  to  broadcast 
news  which  it  had  purchased  for  publi¬ 
cation  purposes.  .At  the  same  time,  it 
was  pointed  out  that  newspapers  had 
aided  materially  in  the  advancement  of 
radio  by  the  publication  of  much  radio 
news,  radio  pages  containing  programs, 
items  of  interest  to  radio  fans,  and  sim¬ 
ilar  material.  This  had  aided  in  build¬ 
ing  an  indu.stry  which  now  created  com¬ 
plications  to  newspapers  and  other  pub¬ 
lications. 

"Our  chief  concern  now  should  be  to 
see  that  competition  is  fair,”  stated  F.  I. 
Ker,  managing  editor  of  the  Hamilton 
Spectator  referring  in  his  presidential 
speech  to  radio’s  position  as  a  competing 
advertising  medium.  “We  should  neither 
seek  for  ourselves,  nor  tolerate  the 
granting  to  others,  of  privileges  which 
are  not  commonly  available  to  all. 

“The  rapid  development  of  radio  has 
been  due  to  newspaper  publicity  more 
than  to  any  other  external  agency,”  the 
president  continued.  “Newspapers  have 
regarded  it  as  a  great  natural  resource 
rich  in  possibilities  for  the  promotion  of 
national  unity,  as  an  instrument,  of  edu¬ 
cation,  and  as  an  entertainment  for  the 
people.  Newspapers  will  fail  in  their 
duty  to  the  public  if  thev  regard  radio 
broadcasting  solelv  in  its  aspect  as  a 
potential  advertising  medium. 

“The  public  is  not  interested  in  the 
competition  between  radio  and  news¬ 
papers  as  advertising  media,  except  in  so 
far  as  such  competition  may  demoralize 
a  national  asset.”  commented  Mr.  Ker. 
“Tt  is  the  duty  of  newspapers  to  foster 
the  development  of  radio  broadcasting 


Tribute  to  Major  tbe  Hon.  .1.  J.  .Astor. 
chairman  of  the  Empire  Press  rnion,  for 
his  leadership  during  tbe  l-'otirth  Im¬ 
perial  Press  Conference  last  .lime  was 
expressed  in  tbe  presidential  address. 
Lady  A'iolet  .Astor,  daughter  of  the  late 
Earl  of  Minto,  former  Canadian  Gov- 
ernor-(iencral,  and  officials  and  members 
of  tbe  British  section  of  the  Enpiire 
I'nion  were  thanked  for  their  hospitality. 

Directors  elected  for  the  ensuing  year 
are  as  follows:  .A.  AA’.  Robb,  ffalifa.v 
Herald;  T.  F.  Drummie.  St.  lohn,  N.  B., 
Telearaf'h-Journal ;  .1.  H.  Fortier,  Que¬ 
bec  L’P.fcnetnent ;  E.  G.  Smith,  Ouehee 
Cbroniele  Telefiraf'li ;  W.  J.  C.  Sutton, 
Montreal  Gazette;  E.  J.  Brewer,  Mont¬ 
real  Star;  H.  E.  Lemieux,  Ottawa  I.e 
Droit;  R.  F.  Parkinson,  Ottawa  Journal; 
H.  B.  Muir,  Kini/ston  Jf’hip-Standard  ; 
.A.  R.  .Alloway,  Osliawa  Tiinc.s;  R.  K. 
.Stocks.  Toronto  Globe;  AA’illiam  Wal¬ 
lace.  Toronto  Star;  F.  T.  Ker,  Hamilton 
.Spectator;  A\'.  B.  Preston,  Brant jord  T.x- 
po.titor ;  W.  T.  Motz,  Kitchener  .AVjc.r 
Record;  Charles  Thomas.  London  Tree 
Press ;  H.  A.  Graybiel.  Windsor  Border 
Cities  Star;  David  Smith.  Fort  ll’illiain 
Times  Journal;  .J.  W.  Sifton.  H'inniPefj 
Free  Press;  Thomas  Miller,  Moo.se  Jaw 
Times;  O.  S.  Spencer,  Calf/ary  Herald; 
.Senator  AA'.  A.  Buchanan,  Lethbridqe 
Herald;  R.  J.  Cromie,  I'ancouTcr  Sun. 


NEWELL  PLANS  DAILY 

Charles  H.  Newell,  business  manager 
and  former  editor  of  the  Dallas  Dis¬ 
patch,  has  resigned  and  will  start  a  new 
afternoon  paper  in  Texarkana,  Tex. 
Newell  began  bis  newspaper  career  on 
the  Oklahoma  City  Xews  where  he  was 
later  editor.  From  Oklahoma  City  he 
went  to  the  Clarland  Press  as  sporfing 
editor,  thence  to  Seattle.  Wash.,  then  to 
Denver  as  editor  of  the  F.rhres.s.  }fe 
later  seried  with  NEA  in  Cleveland. 


LAW  ENACTED  AGAINST 
SELLING  DECEPTION 

Iowa  Ha*  Statute  Designed  to  Prevent 

“Bootlegging”  of  Second-Hand 

Merchandise  As  New — Maker’s 
Numbers  Can’t  Be  Removed 

Legislation  designed  to  prevent  the 
“bootlegging”  of  second-hand  merchan¬ 
dise  as  new,  by  forbidding  the  removal 
of  manufacturers’  serial  numbers  was 
passed  by  the  Iowa  legislature  and  is 
now  in  force. 

The  bootlegging  has  been  especially 
prevalent  with  radios,  and  has  extended 
to  fountain  iiens,  washing  machines,  and 
similar  merchandise.  Since  Iowa  is  the 
home  of  large  manufacturers  of  washing 
machines  and  fountain  pens,  the  contro- 
ver.sy  has  roused  much  interest.  Some 
firms  have  had  difficulty  with  customers 
who  purchased  merchandise  as  new  and 
expected  the  manufacturer  to  make  good 
on  any  defects. 

It  is  thought  that  manufacturers  will 
use  advertising  to  educate  the  public  to 
be  on  their  guard  and  refuse  to  accept 
merchandise  not  bearing  the  serial  num¬ 
ber. 

Following  is  the  text  of  the  act : 

“An  Act  to  Make  It  An  Offense 
For  Any  Person  to  Re.movtc,  Alte.k, 
Dwace,  Mutilate,  Conceal,  Cover  ok 
Destroy  a  Mani'facturer’s  Seriae 
Number  or  Oth™  Distinguishinc 
NuMBt:R  OR  Identification  Mark  Upon 
Manufacturfj)  Products  or  to  Offer 
Any  Such  Product  For  Sale  and  to 
Provide  a  Penalty  Therefore. 

“Be  it  enacted  by  the  General  Assem¬ 
bly  of  the  State  of  Iowa : 

“Section  1.  Any  person  or  corpora¬ 
tion  removing  from  or  altering,  defacing, 
mutilating,  concealing,  covering  or  de¬ 
stroying  the  manufacturers  serial  number 
or  other  distinguishing  mark  upon  any 
machine  or  manufactured  article  for  the 
purpose  of  cfincealing,  destroying  or  mis¬ 
representing  the  identity  of  such  machine 
or  manufactured  article,  or  who  sells  or 
offers  for  sale  or  who  owns  or  has  jxis- 
session  of  any  machine  or  manufactured 
article  knowing  that  the  manufacturer's 
serial  number  or  other  distinguishing 
number  or  identification  mark  has  been 
removed,  altered,  defaced,  mutilated, 
concealed,  covered  or  destroyed  with  the 
purpose  of  concealing,  destroying  or  mis¬ 
representing  the  identity  of  such  machine 
or  manufactured  article,  shall  be  guilty 
of  a  misdemeanor. 

“Sec.  2.  It  shall  be  presumed  that 
such  serial  number,  or  distinguishing 
number  or  identification  mark,  or  portion 
thereof,  was  unlawfully  removed,  altereil, 
defaced,  mutilated,  concealed,  covered  or 
destroyed  by  said  person  in  violation  of 
the  provisions  of  this  act,  if  it  shall  ap¬ 
pear  that  said  person  has  had  possession 
or  cfintrol  of  any  such  machine,  musical 
instrument  or  other  goods,  wares  or  mer¬ 
chandise  with  such  serial  number  or  dis¬ 
tinguishing  number  or  identification 
mark,  or  portion  thereof  removed, 
altered,  defaced,  mutilated,  concealed, 
covered  or  destroyed,  but  such  presump¬ 
tion  shall  not  be  conclusive.” 

tokio  correspondent  here 

Glenn  Babb,  Tokio  correspondent  of 
the  .Associated  Press,  is  in  New  York 
for  a  vacation.  He  expects  to  return  in 
June.  Mr.  Bfabb  has  been  in  the  Orient 
since  191.^,  shortly  after  he  was  grpdua*>‘d 
from  the  University  of  Missouri.  He 
was  with  the  Japan  .'ids'crtiser  for  five 
years,  and  was  Associated  Press  corre¬ 
spondent  in  China  for  a  time. 

RENAUD  STARTS  DUTIES 

Ralph  E.  Renaml,  former  managing 
editor  of  the  Xctv  York  World,  returned 
from  a  trip  to  Bermuda  last  week  and 
has  taken  up  bis  new  duties  as  assistant 
editor  of  the  Ncso  York  F.i'eninn  Post. 
Prior  to  joining  the  World  Mr.  Renaud 
was  managing  editor  of  the  Post. 

VANDERBILT  JOINS  AGENCY 

Cornelius  Vanderbilt.  Jr.,  former  re¬ 
porter.  publisher,  and  writer  of  books, 
has  joined  Lyman  Irish  &  Co..  New  York 
advertising  agency  as  a  vice-president. 
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U.  S.  TRADE  COMMISSION  THREATENS 
TO  PROCEED  AGAINST  AGENCIES 


Unwillingness  of  a  Few  Large  Firms  to  Join  in  Drive  Against 
Fraud  Copy  May  Force  Group  to  Act — Humphrey 
Describes  Co-operative  Plan 


By  GEORGE  H.  MANNING 

Wathincton  Correspondent,  Editor  A  Publisher 


WASHINGTON,  May  7.— The  recal- 
”  citrance  of  one  or  two  of  the  large 
advertising  agencies  of  the  country  prob¬ 
ably  will  force  the  Federal  Trade  Com¬ 
mission  into  issuing  complaints  against 
them  and,  if  necessary,  the  promulgation 
of  cease  and  desist  orders  for  their  un¬ 
willingness  to  cooperate  with  the  Com¬ 
mission  in  eliminating  fraudulent  ad¬ 
vertising  from  newspapers  and  maga¬ 
zines,  Commissioner  William  E.  Humph¬ 
rey  told  Editor  &  Plblishiji  this  week. 

So  far  the  Commission  has  met  with 
conspicuous  success  in  its  campaign 
against  fake  and  misleading  advertising. 
Commissioner  Humphrey  said.  Virtu¬ 
ally  every  publisher  in  whose  newspaper 
or  magazine  the  Commission  has  found 
advertising  which  violates  the  law  has 
evinced  a  desire  to  go  along  with  the 
Commission,  he  said,  and  all  but  a  very 
few  of  the  advertising  agencies  are  work¬ 
ing  to  eliminate  the  fraud. 

“It  looks  to  me  as  though  it  will,  be 
necessary  to  institute  proceedings  against 
these  few  to  bring  them  to  terms,”  the 
Commissioner  said.  “I  believe  the  re¬ 
sultant  publicity  will  have  a  salutary 
effect  and  will  show  the  doubters  that 
the  Commission  means  business.” 

A  staunch  believer  in  the  Commis¬ 
sion’s  policy  of  cooperation  which  sup¬ 
planted  its  original  policy  of  clubbing 
offenders  into  submission,  Mr.  Humph¬ 
rey  called  attention  to  the  disadvantage 
at  which  the  advertising  agencies  will  be 
placed  if  the  Commission  finds  it  neces¬ 
sary  to  proceed  against  them. 

Under  the  cooperation  policy,  when  the 
Commission  finds  a  fraudulent  or  other¬ 
wise  unlawful  advertisement,  it  calls  in 
the  manufacturer  or  vendor  of  the  arti¬ 
cle  advertised,  the  publisher  of  the  news¬ 
paper  or  magazine  in  which  the  adver¬ 
tisement  was  published,  and  the  adver¬ 
tising  agency  which  prepared  the  copy  or 
through  which  the  copy  was  placed. 

No  publicity  whatever  is  given  to  this 
conference  at  which  the  objectionable 
features  are  talked  over.  The  Commis¬ 
sion  gives  the  manufacturer  an  oppor¬ 
tunity  to  justify  the  advertisement  and 
to  prove  the  offending  statements  are 
true,  if  this  be  possible.  An  attempt  is 
made  to  induce  the  manufacturer  to  sign 
a  stipulation  with  the  Commission  where¬ 


to  agree  that  they  will  abide  by  any  de¬ 
cision  the  Commission  makes. 

In  this  way,  if  the  Commission  finally 
finds  the  manufacturer  guilty  of  unlaw¬ 
ful  practices,  he  alone  is  given  the  full 
light  of  publicity.  The  publisher  and  ad¬ 
vertising  agency  never  are  mentioned  in 
connection  with  the  case  and  they  are 
not  unjustly  stigmatized  as  they  might 
have  l)een  if  they  had  been  joined  with 
the  manufacturer. 

Commissioner  Humphrey  has  great 
confidence  in  this  method  and  is  en¬ 
thusiastic  at  the  success  it  is  meeting. 
Consequently,  he  feels  reluctant  to  join 
with  the  Commission  in  openly  proceed¬ 
ing  against  any  advertising  agency  or 
publisher.  Nevertheless,  he  believes  it 
probably  will  be  necessary  to  do  this  and 
is  in  favor  of  it  because  he  believes  it 
may  lie  necesary  to  prevent  a  break¬ 
down  of  the  voluntary  plan.  If  the 
impression  should  become  general  that 
the  Commission  is  unwilling  to  fight 
agencies  and  publishers  who  persist  in 
what  the  Commission  believes  are  viola¬ 
tions  of  the  law,  the  entire  voluntary 
system  would  be  jeopardized. 

“The  Commission  is  determined  to  con¬ 
tinue  its  actions  against  fake  advertisers, 
and  particularly  against  those  who  use 
paid  testimonials  without  advising  the 
public  that  the  testimonials  are  paid  for,” 
Commissioner  Humphrey  said.  “We 
will  keep  up  this  campaign  as  long  as 
there  is  any  fraudulent  advertising,  no 
matter  how  many  years  we  need.” 

Commissioner  Humphrey  said  a  con¬ 
servative  estimate  would  be  that  within 
the  last  year  the  public  has  been  pro¬ 
tected  from  being  rolibed  of  $2.S(),000,000 
through  the  Commission’s  campaign 
against  false  advertisements.  The  efforts 
of  publishers  to  clean  their  own  houses 
has  resulted  in  the  rejection  of  not  less 
than  $200,000,000  worth  of  advertising 
during  the  same  period,  he  said. 

“The  fact  that  the  publishers  have  re¬ 
jected  such  a  ttremendous  amount  of 
advertising  does  not  necessarily  mean 
they  have  lost  money,”  Mr.  Humphrey 
.said.  “On  the  contrary.  I  have  had  re¬ 
ports  from  some  publishers  which  state 
that  as  they  eliminate  the  fake  advertis¬ 
ing  their  business  from  reputable  firms 
picks  up.” 


THIS  IS  HOW  IT  LOOKED 
TO  EDITOR’S  DAUGHTER 
A  FTER  a  tour  of  the  new  plant 
of  the  South  Norwalk  (Conn.) 
Evening  Sentinel,  Shirley  Danen- 
berg,  aged  seven,  daughter  of 
Leigh  Danenberg,  editor  of  the 
Sentinel,  >\Tote  the  following  story, 
which  appeared  in  a  recent  issue: 

“How  to  Make  a  Newspaper”. 

“Makeing  a  newspaper  is  very 
interesting. 

“First  the  boys  go  out  to  get  the 
news.  They  go  to  the  plocistation, 
hospital,  stors,  banks  and  Rowayton. 

“First  they  write  the  story  and 
then  take  it  to  Roy.  If  Roy  thinks 
it  all  right  the  boys  take  it  to  the 
machine.  The  machine  makes  it 
into  led  letters. 

“They  put  all  the  led  letters  in 
rows  on  the  iron  table.  Then  the 
led  letters  are  made  into  pink 
paper.  Then  they  make  the  pink 
paper  into  solid  led. 

“They  put  it  into  the  machine. 
The  machine  has  ink  on  the  rollers, 
the  rollers  print  on  the  paper.  The 
paper  is  made  into  a  newspaper. 

’The  boys  did  not  do  all  the 
Storys.  The  machine  did  some  of 
it.  Some  of  the  storys  come  from 
China.” 


Asked  about  the  policy  of  the  Commis¬ 
sion  on  the  “borderline”  copy  wherein 
the  manufacturer  makes  extravagant 
claims  for  his  product,  Mr.  Humphrey 
said  the  Commission  had  no  intention  of 
proceeding  against  firms  which  merely 
overpraise  their  products. 

“The  principle  of  puffing  is  well  set¬ 
tled,”  he  said.  "As  long  as  the  adver¬ 
tiser  stays  within  the  bounds  of  that 
principle  the  Commission  will  not  inter¬ 
fere  with  him.  It  is  only  when  he  over¬ 
steps  the  bounds  and  starts  actual  rnis- 
representation  or  fraudulent  advertising 
that  the  Commission  becomes  interested.” 


RELEASING  NEW  SERIALS 

“The  Impatient  Virgin,”  by  Donald 
Henderson  Clarke:  “The  Incredible  Yan- 
qui,”  bv  Hermann  Deutsch,  and  “Am¬ 
brose  Holt  and  Family,”  by  Susan  Glas- 
pell,  are  being  released  by  the  Beacon 
Syndicate,  New  York,  in  serial  form. 
The  syndicate  is  also  offering  “Memoirs 
of  I^u  Tellegen,”  taken  from  his  recent 
autobiography,  for  Sunday  release.  Byron 
Haskins,  a  partner  of  the  Beacon  Syndi¬ 
cate.  left  recently  on  a  business  trin  to 
Hollywood,  Cal.  He  will  return  to  New 
York  in  June. 


by  he  agrees  forever  to  desist  from  the 
objectionable  practice. 

If  the  manufacturer  agrees  to  the  stipu¬ 
lation.  the  affair  is  ended  right  there. 


NEW  PLANT  FOR  ROCKFORD  DAILIES 


provided,  of  course,  he  lives  up  to  his 
agreement.  When  a  manufacturer  agrees 
to  a '  stipulation,  neither  he  nor  the  pub¬ 
lisher  or  advertising  agency  receives  any 
publicity.  All  the  Commission  does  is  to 
issue  a  statement  saying  that  “a  manu¬ 
facturer”  of  whatever  article  is  involved 
has  agreed  to  cease  and  desist  from  mak¬ 
ing  such  and  such  representations. 

However,  if  the  manufacturer  proves 
untractable  and  displays  a  desire  to  fight 
the  Commission,  there  is  nothing  left 
to  do  but  issue  a  complaint  against  him, 
hold  a  public  hearing  and.  if  he  is  found 
guilty  of  the  practices  charged,  issue  a 
cease  and  desist  order. 

Recognizing  that  the  publisher  and  a<l- 
vertising  agency  may  be  in  no  way  re¬ 
sponsible  for  the  fighting  attitude  of  the 
manufacturer,  but,  in  fact,  may  wish  to 
put  a  stop  to  the  fraudulent  advertising, 
the  Commission  believes  it  unfair  to  join 
them  as  parties  respondent  in  the  com¬ 
plaint  against  the  manufacturer. 

Consequently,  it  has  evolved  a  metlKKl 
whereby  the  publisher  and  advertising 
agency  may  keep  their  skirts  clear  of 
unpleasant  publicity,  even  though  the 
manufacturer  may  be  proceeded  against. 

This  method  permits  the  publisher  and  The  Rock  river  facade  of  the  new  Rockford  (Ill.)  Morning  Suir  and  Register- 

advertising  agency  to  waive  their  right  Republic  plant  at  Stale  street  bridge  and  the  east  bank  of  the  river.  The 

(for,  under  principles  of  law,  it  is  a  right)  building  will  sweep  up  from  the  river  level  in  a  tower  130  feet  high.  The 

to  be  made  a  partv  respondent  to  the  rest  of  the  huilding  will  he  three  stories  high  and  will  extend  217  feet  from 

proceeding  against  the  manufacturer  and '  Slate  street  bridge  south. 


NEWS  AND  TELEGRAM 
MERGED  IN  PORTLAND 

Scripps-Canfield  Daily  Acquires 
Capital  Stock  of  Telegram  and  A.P. 
Memberehip  —  Fielding  Lemmon 
Editor  of  Newe-Telegram 


The  purchase  of  the  Portland  (Ore.) 
Telegram  by  the  Portland  News,  a 
Scripps-Canfield  daily,  was  announced 


Mrs.  Josephine  Scripps 


:'i 
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May  5.  All  the  Telegram  capital  stock 
was  acquired.  The  newspapers  will  be 
merged  under  the  name  of  the  News- 
Telegram. 

With  the  transaction  the  News  ac¬ 
quired  the  Portland  afternoon  member¬ 
ship  in  the  Associated  Press. 

Fielding  Lemmon,  editor  of  the  News,  j 
will  be  editor  of  the  News-Telegram  and 
Harry  Ely,  business  manager  of  the  1 

News,  will  be  business  manager  of  the  J 
consolidated  paper  which  will  be  pub-  ■ 
lished  from  the  present  plant  of  the  ■ 
News. 

E.  W.  Scripps,  treasurer,  and  Ralph 
Benjamin,  editorial  director  of  the  North-  ' 
west  group  of  Scripps-Canfield  papers, 
and  C.  H.  Brockhagen,  publisher,  and 
Will  R.  Redhead,  former  business  man¬ 
ager  of  the  Telegram,  negotiated  the  deal. 
Herbert  Fleischacker  was  a  principal 
owner  of  the  Telegram.  The  sale  price 
was  reported  as  $8(V),000. 

Mrs.  Josephine  Scripps  is  one  of  the 
principal  owners  of  the  Scripps-Canfield 
group  of  newspapers. 

FRANKLIN  REPOSITORY  SOLD 

Chambertburg  (Pa.)  Public  Opinion 
In  New  Owner — To  Merge  May  15 

The  Chambersburg  (Pa.)  Public 
Opinion  has  purchased  the  Chambersburg 
Franklin  Repository  and  will  merge  it 
with  the  Public  (Opinion  on  May  Ic, 
The  Repository  was  founded  in  1790  and 
is  said  to  be  the  oldest  daily  in  Pennsyl¬ 
vania.  The  Public  Opinion  was  founded 
as  a  weekly  in  1869  and  in  1901  it  became 
a  daily.  In  1912  it  was  purchased  by  the 
company  which  still  owns  it. 

In  August  1930  the  Public  Opinion 
ac(|nired  at  a  sheriff’s  sale  the  Valley 
Spirit,  then  a  daily  in  Chambersburg. 

The  Public  Opinion  will  be  the  only 
paper  in  Chambersburg. 

George  K.  Gilbert  has  been  editor 
since  1912  and  will  continue  as  editor. 

1  ferbert  S.  Foltz  will  continue  as  general 
manager  and  the  Geo.  B.  David  Company 
will  continue  as  the  general  national  ad¬ 
vertising  representatives. 

REDUCES  COLUMN  WIDTH 

The  Fall  River  (Mass.)  Herald  .Vitw 
has  changed  the  size  of  the  newsprint  it 
is  using  from  71  inches  to  68  inches, 
width  of  paper,  to  care  for  a  narrower 
page  through  a  change  in  the  size  of  the 
i>aper  itself.  The  new  column  width  is 
12  ems  instead  of  12 '4  ems,  the  paper 
width  16  and  7/12  inches  instead  of  17*^ 
inches,  and  the  width  of  the  double  truck 
.33  and  1/6  inches  instead  of  34)4  inches. 
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TO  TELL  Monitor  reailers  WHY  they  should  own  a 
Biiick — that,  of  course,  is  the  reason  behind  the 
advertising  of  the  Bnick  Motor  Company  in  The 
Christian  Science  Monitor. 

To  tell  Monitor  readers  WHERE  to  buy  a  Bnick — that  is 
the  reason  why  Bnick  dealers  from  coast  to  coast  place, 
at  their  own  expense,  -^Dealer-ized  Atlvertisements  in  the 
Monitor. 

2.62i>  dealer  advertisements  (like  those  shown  above) 
featuring  Bnick  cars  were  published  in  a  perioil  of  five 
years.  A  Monitor  “pins  service*”  that  quickly  brings 
l>rodnct  and  customer  together,  and  doesn’t  cost  the 
mannfactnrer  a  cent. 

The  advertisements  of  the  Bnick  Motor  Company,  and 
those  of  its  elealers,  lune  been  read  by  Monitor  reaelers 
the  country  over.  That  actual  purchases  followed  is  a 
matter  of  record. 

★He  aler-ized  Advertising,  tialionnl  in  acopo,  is  offered  ^nly 
by  the  Monitor.  This  newspaper  pnhlishes  the  advertise¬ 
ments  of  thousands  of  retailers  the  country  over,  and  many 
of  these  retailers— -antomohile  dealers  among  them— ‘are 
more  than  glad  to  feature  in  their  own  Monitor  advertise¬ 
ments  products  nationally  a<lver- 
tised  in  the  Monitor. 

There  are  many  reasons  why 
manufacturers  as  well  as  retailers 
find  it  profitable  to  advertise  in 
the  Monitor.  May  we  tell  yon  the 
com|dete  story? 


'kDenler-ize;  to  makf>  deal¬ 
ers;  to  pul  dealers  into  ac¬ 
tion.  d  word  that  signifi¬ 
cantly  describes  the  Monitor's 
service  to  national  advertis¬ 
ers,  whereby  dealers  in  hun¬ 
dreds  of  cities  feature  in  their 
own  Monitor  advertisements 
goods  nationally  advertised 
in  the  Monitor. 


THE  CHRISTIAN  SCIENCE  MONITOR 

A  Daily  Newspaper  for  the  Home 

PublinheH  by  The  Christian  Science  Publishing  Society,  107  Falmouth  St.,  Boston,  Mass. 


NEW  YORK  CITY,  NEW  YORK 
270  Madison  Avenue 

DETROIT,  MICHIGAN 
3-101  General  Motors  Building 

CHICAGO,  ILLINOIS 
1058  McCormick  Building 

ST.  LOUIS,  MISSOURI 
1775  Railway  Exchange  Building 


Branch  Advertising  Offices 
KANSAS  CITl,  MISSOl  Rl 
405  National  Fidelity  Life  Building 

SAN  FRANCISCO,  CALIFORNIA 
625  Market  Street 

LOS  ANGELES.  CALIFORNIA 
210  Vl’est  Seventh  Street 

SEATTLE,  WASHINGTON 
350  Skinner  Building 


LONDON.  ENG, 

1  and  2,  Adciphi  Terrace 

PARIS,  FRANCE 
.3,  Avenue  dc  I’Opcra 

BERLIN,  GERMANY 
Unter  den  Linden  59A 

FLORENCE,  ITALY 
Via  Magenta  11 
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SHEBOYGAN  PRESS  LIBRARIANS^  WORK 
DOVETAILS  WITH  OTHER  DUTIES 

In  Addition  to  Keeping  Reference  Data  Up  to  Date,  Librarians 
Found  Useful  for  Correlating  Tasks,  and  Overhead  Is  Re* 
duced  to  Minimum — Department  in  Operation  Eight  Years 

'"PHE  value  of  the  Sheboygan  (W'is.)  the  same  subjects  was  hegun  several 
A  Press  library  department  has  been  years  ago  when  new  envelopes  replaced 
demonstrated  with  increasing  effective-  those  which  had  become  torn  and  ragged 
ness  during  the  eight  years  of  its  ex-  form  daily  use. 


istence.  This  paper  now  finds  its  library 
indispensable.  The  idea  of  this  library 
was  conceived  by  C.  E.  Broughton,  edi¬ 
tor.  It  was  the  first  library  among  Wis¬ 
consin  dailies  with  the  exception  of  those 
previously  starte<l  by  Milwaukee  news¬ 
papers. 

The  purpo.se  is  to  serve  principally  the 
editorial,  reportorial,  and  advertising  de¬ 
partments  of  the  Press  but  also  all  other 
departments  which  occasionally  need  in¬ 
formation. 

The  best  indication  that  the  library  is 
proving  valuable  is  by  the  numlier  of 
requests  which  have  become  more  num¬ 
erous  each  year.  Although  the  public 
has  not  been  invited  to  use  the  library, 
requests  are  frequently  made  in  person, 
by  letter  and  by  telephone. 

When  the  Press  moved  into  its  new 
plant  in  1925,  the  library  was  placed  in 
a  room  16  by  36.  This  room  was  out¬ 
grown  in  two  years.  The  enlarged  room 
is  L-shaped  with  a  floor  space  of  247 
square  feet.  It  is  centrally  located  be¬ 
tween  the  news  and  advertising  depart¬ 
ments  and  is  in  proximity  to  the  com¬ 
posing  room.  The  success  of  a  li¬ 
brary  is  directly  dependent  upon  its 
accessibility. 

Three  cabinets  were  purchased  when  it 
was  establi.shed  in  1922.  Now  the  num¬ 
ber  has  increased  to  14  regular  filing 
cabinets  and  a  large  storage  cabinet 
where  miscellaneous  material  is  kept. 
There  are  two  six-drawer  clipping  cabi¬ 
nets,  seven  four-drawer  clipping  cabinets, 
two  for  one  column  cuts  and  three  for 
two  column  cuts. 

The  files  contain  clippings  relating  to 
about  6.000  persons,  places,  and  sub¬ 
jects.  There  are  4.8%  envelopes  in  the 
5x8  file.  A  total  of  442  s^arate  sub¬ 
ject  heads  identify  the  material  contained 
in  the  851  large  envelopes.  Cuts,  mats, 
and  photographs  of  persons,  buildings, 
and  scenes  are  filed  in  14,510  envelopes. 
This  includes  art  on  approximately  1,340 
local  persons  and  places. 

The  cuts,  mats,  and  photographs  are 
filed  alphabetically  in  one  column  and 
two  column  cabinets  and  the  larger  art 
is  filed  in  the  envelopes  in  the  11x16 
drawers.  The  eight  column  strips,  full 
and  half  page  art  are  placed  in  the  stor¬ 
age  cabinet.  Cross  reference  cards  arc 
used  to  indicate  where  the  art  not  con¬ 
tained  in  the  one  column  file  is  locaterl. 

Clippings  are  either  pasted  on  cards, 
placed  in  5x8  envelopes,  or  filed  in  the 
large  envelopes  which  are  the  manila 
flap  tyne  and  the  rope  2-inch  expansion 
type.  The  clippings  put  in  the  large  en¬ 
velopes  are  subdivided  in  folders  so  they 
may  be  more  readily  found.  The  extent 
of  the  cross  referencing  is  determined 
bv  the  value  attached  to  the  clipping. 
The  grouping  of  clippings  relating  to 


A  view  of  Sheboygan  Press  library 

■  finds  its  library  Some  of  the  major  groups  now  used 
a  of  this  library  in  filing  are:  accidents,  banks,  churches, 
Broughton,  edi-  courts,  crime,  expeditions,  fires,  firms, 
rary  among  Wis-  flights,  highways,  murders,  organizations, 
xception  of  those  parks.  sch<K)ls,  Sheboygan — city,  She- 
dilwaukee  news-  Ixiygan — county,  ships,  sports.  United 
States,  and  Wisconsin.  Experience  has 
re  principally  the  provecl  that  this  classification  system 
d  advertising  de-  makes  the  work  more  efficient, 
but  also  all  other  The  system  used  by  the  Sheboygan 
sionally  need  in-  Press  is  similar  to  that  of  the  Milwaukee 
Journal.  Miss  .Agnes  J.  Petersen,  libra- 
lat  the  library  is  rian  there,  heli>ed  to  organize  the  library 
the  numlier  of  at  the  Press, 
come  more  num-  There  are  three  persons  employed  in 
lough  the  public  the  library;  Miss  Marion  Koch  who  es- 
use  the  library,  tablished  it  and  two  assi.stants.  Miss 
made  in  person,  Florence  Kennedy  and  Miss  Mary  Jarvis, 
one.  No  one  devotes  full  time  to  the  clipping, 

/ed  into  its  new  filing  and  answering  information  re- 
ry  was  placed  in  quests.  Much  of  the  time  is  taken  up 
s  room  was  out-  with  duties  which  dovetail  naturally  and 
be  enlarged  room  logically  into  library  work, 
lor  space  of  247  The  editor  of  any  newspaper  who  is 
rally  located  be-  hesitant  alxiut  establishing  a  library  on 
Ivertising  depart-  account  of  the  overhead  might  profit  by 
lity  to  the  com-  the  example  of  the  Sheboygan  Press, 
iccess  of  a  li-  .Some  of  the  tasks  performed  by  the 
jndent  upon  its  librarians  are  entirely  outside  of  the 
realm  of  library  work.  Yet  this  de- 
lurchased  when  it  partment  is  lietter  fitted  to  perform  them 
Now  the  num-  than  the  business  office,  the  circulation, 
14  regular  filing  and  the  advertising  departments.  These 
storage  cabinet  duties  include; 
laterial  is  kept.  Opening  and  distributing  the  mail 
er  clipping  cabi-  among  the  various  departments, 
clipping  cabinets,  Reading  all  exchange  papers  for  edi¬ 
ts  and  three  for  torial  references  to  the  Press  and  for 
items  about  Sheboygan  persons, 
pings  relating  to  Looking  over  and  releasing  all  daily 
ilaces.  and  sub-  material  from  the  news,  picture,  and 
envelopes  in  the  feature  services. 

42  separate  sub-  Filing  and  checking  all  daily  releases 
laterial  contained  for  the  city  and  telegraph  editors, 
pes.  Cuts,  mats.  Helping  the  proof  reading  department 
!rsons.  buildings,  in  rush  periods  and  reading  front  page  of 
14,510  envelopes,  country  edition  to  catch  errors  for  cor- 
^roximately  1,340  rection  in  city  edition, 
i.  Checking  each  edition  for  the  features 

photographs  are  to  insure  their  use  each  day. 
one  column  and  Dating  up  coming  events  in  city  edi- 
id  the  larger  art  tor’s  future  book. 

es  in  the  11x16  Writing  daily  chronolgy  for  the  year- 
ilumn  strips,  full  end  edition. 

laced  in  the  stor-  Mapping  out  advertising  campaigns  for 
ercnce  cards  arc  serials  and  features, 
the  art  not  con-  Returning  photographs  to  persons  from 
1  file  is  locaterl.  whom  reporters  may  have  horrow'ed 
pasted  on  cards,  them. 

5.  or  filed  in  the  Getting  advance  material  on  con- 

are  the  manila  ventions. 

2-inch  expansion  .Assuming  responsibility  for  lending 
t  in  the  large  en-  cuts,  photographs,  mats,  books  or  other 
in  folders  so  they  material  which  newspapers  or  individuals 
(und.  The  extent  wish  to  borrow, 
ag  is  determined  Conducting  promotion  contests, 
to  the  clipping.  Taking  charge  of  the  Christmas 

?ings  relating  to  charity  work  of  the  Press. 


Writing  letters  for  the  library,  news 
and  radio  departments. 

Editing  all  county  correspondence. 

Recording  all  correspondence  and  pay¬ 
ing  each  correspondent  by  check. 

Pasting  scrap  books  of  editorials.  Cozy 
Corner,  an  original  Saturday  feature,  and 
material  on  the  Press  and  C.  E.  Brough¬ 
ton  which  has  appeared  in  other  news¬ 
papers  and  magazines. 

Sending  out  Sheboygan  Press  editor¬ 
ials  and  locally  written  feature  stories 
about  individuals  who  reside  in  other 
cities. 

Writing  and  sending  out  all  Sheboygan 
Press  publicity  for  trade  publications. 

Typing  reports  and  stories  for  news 
department. 

Writing  historical  sketches  for  publi¬ 
cation. 

Recording  drath  dates  of  prominent 
persons  in  city,  county,  state,  and  world. 

The  enumeration  of  the  services  that 
the  Sheboygan  Press  library  performs 
may  seem  commonplace  and  smack  of 
routine,  but  the  real  value  of  such  a  de¬ 
partment  to  a  newspaper  can  not  be 
measured  in  monetary  terms. 

The  big  problem  for  Sheboygan  Press 
librarians  to  solve  in  1931  is  to  weed 
out  the  material  in  the  large  envelopes  in 
order  to  relieve  the  crowded  conditions 
of  the  cabinet  drawers.  This  will  neces¬ 
sitate  discarding  many  clippings  which 
have  lost  their  value,  and  transferring 
others  to  temporary  files.  New  subdivi¬ 
sions  will  be  made  and  many  clippings 
will  be  moved  to  the  5x8  file.  New  en¬ 
velopes  w  ill  replace  the  dilapidated  ones. 
Inasmuch  as  all  of  this  will  have  to  be 
done  in  spare  moments,  it  will  require 
about  a  year  to  complete. 

Another  project  for  the  new'  year  is 
the  gathering  of  information  on  prom¬ 
inent  persons  in  the  city  and  county.  For 
the  past  four  years  questionnaires  have 
been  sent  out  from  time  to  time.  About 
45  per  cent  was  returned.  This  year 
more  are  to  he  obtained.  It  is  hoped  that 
all  pioneers  and  persons  of  prominence 
will  be  represented  in  the  Press  files 
after  this  campaign  for  sketches  is  con¬ 
cluded. 

The  editor  and  the  librarian  have 
planned  to  solicit  the  help  of  the  entire 
organization  in  reporting  biographical 
data  on  well  known  men  and  women.  For 
this  service  they  are  to  he  credited  in 
the  news  contest  which  is  conducted 
among  employes. 

A  newspaper  without  a  library  is  like 
a  ship  without  a  log;  pursuing  a  course, 
it  is  true,  but  with  no  accurate  method  of 
checking  up  on  its  past  to  see  where  it 
w'as  at  a  certain  hour  or  a  certain  season. 
Occasions  often  arise  when  it  is  impera¬ 
tive  that  the  exact  information  or  even 
the  exact  wording  of  an  article  that  was 
formerly  used  must  be  referred  to.  Every 
plant  keeps  its  issues  on  file,  but  to  look 
through  this  mass  of  papers  entails  con¬ 
siderable  waste  of  time  and.  therefore, 
money.  With  an  adequate  library  the 
needed  information  can  be  found  at  a 
moment’s  notice  and  the  work  of  writing 
the  story  immediately  progres.ses.  Busi¬ 
ness  without  sy.stem  soon  finds  itself 
groping  in  the  dark,  as  it  were,  and  a 
library  is  not  an  accessory  to  a  news¬ 
paper  plant ;  it  is  a  necessity. 

A.P.  GROUP  MEETS 

New  Jersey  members  of  the  .Associated 
Press  held  their  quarterly  meeting  last 
week  in  the  Newark  Elks  Club.  Frank 
D.  Schroth,  general  manager  of  the 
Trenton  Times,  presided  as  chairman  of 
the  New  Jersey  .A.P.  organization.  He 
also  acted  as  leader  in  the  radio-adver¬ 
tising  discussion,  in  which  Haddon  Ivins 
of  the  Union  City  Hudson  Disfmteh  and 
others  made  talks.  the  entrance  of 
advertising  movies  into  the  New  Jersey 
field  was  also  discussed. 

TO  ENTERTAIN  AMBASSADOR 

Baron  von  Prittwitz-Gaffron,  German 
.Ambassador  to  the  United  States,  will 
participate  in  a  day  of  German  cultural 
celebration  June  3  as  a  guest  of  Newark. 
N.J.,  and  the  Nno  Jersey  Freie  Zeitung 
of  that  city.  New  Jersey’s  oldest  German 
paper.  The  occasion  will  mark  the  com¬ 
pletion  of  the  reorganization  of  the  Freie 
Zeitung.  Arraneements  are  being  made 
by  Dr.  Max  R.  Kaufmann,  president  and 
editor  of  the  publication. 


NEWSPAPER  NOTABLES 
SPEAK  AT  TEXAS  MEET 

Mit*  Helen  Wortman  of  Baylor  Col. 

lege  for  Women  New  President 
of  Southwestern  Journalism 
Congress 

The  Southwestern  Journalism  Con¬ 
gress  closed  its  fifth  annual  sessions  at 
the  University  of  Texas,  Austin,  May  2 
with  election  of  Miss  Helen  Z.  Wortman 
of  Baylor  College  for  Women,  Belton, 
Tex.,  as  president,  after  a  two-day  pro^ 
gram  on  which  a  number  of  nationally 
known  newspapermen  appeared.  These 
included  Fred  Fuller  Shedd,  editor 
Philadelphia  Bulletin;  Willis  J.  Abbot 
chairman  of  the  editorial  board,  Christian 
Science  Monitor,  Boston;  George  B. 
Dealey,  head  of  the  Dallas  Xews  and 
Journal;  Marcellus  li.  Foster,  editor, 
Houston  Press,  and  others. 

Baylor  College  was  chosen  as  place 
of  the  next  meeting  and  Miss  .Ailese 
Parten  of  that  institution  was  re-elected 
secretary-treasurer  of  the  congress.  Prof. 
Cecil  Horne  of  Texas  Tech,  Lubbock, 
was  elected  vice-president.  Prof.  Paul 
J.  Thompson,  University  of  Te.xas,  was 
retiring  president  of  the  congress,  of 
which  colleges  and  universities  through¬ 
out  the  southwest  are  members. 

Discussing  radio  and  the  newspaper, 
Frank  LeRoy  Blanchard,  director  of  the 
advertising  and  news  department,  Cities 
Service  Company,  New  York,  surprised 
some  of  his  hearers  when  he  said:  “The 
radio  helps  the  newspapers  by  paying  for 
advertisement  of  its  programs,  by  giv¬ 
ing  out  news  which  arouses  instead  of 
suspends  interest,  and  by  calling  at 
tention  to  newspaper  advertisements.' 
Mr.  Blanchard  denied  that  radio  was  a 
menace  to  newspaper  adwrtising  ano 
sought  to  show  that  appropriations  for 
radio  publicity  were  in  addition  to  those 
for  space  in  newspapers  and  other  med 
iums. 

Predicting  the  time  will  come  when 
publishers  will  send  out  “scouts”  looking 
for  promising  newspaper  working  pros¬ 
pects  as  baseball  club  owners  do  in  quest 
of  players,  Mr.  Shedd  told  the  congress 
that  newspapermen  of  the  future  will  be 
trained  in  schools  and  colleges  of  jour 
nalism.  This,  he  said,  is  because  of  in 
creasing  demand  for  more  efficient  and 
better  equipped  service.  The  old  school 
of  experience  and  hard  knocks,  however, 
“served  its  time  well,”  Mr.  Shedd  de 
dared. 

Mr.  Abliot  stressed  the  importance  of 
printing,  instead  of  such  abnormal  news 
as  crime,  “more  of  the  progressive  and 
constructive  news  because  it  helps  people 
to  understand  each  other.”  He  askd 
editors  and  publishers  to  co-operate  in 
depicting  the  good  and  beautiful  for  the 
world’s  welfare. 

In  contrast  to  the  Monitor  editor's 
view.  Mr.  E'oster  insisted  that  crime 
news  can  not  and  should  not  lie  deleted 
from  the  press. 

L.  M.  Nichols,  editor,  Bristow  (Okla.) 
Daily  Reeord,  asserted  the  average  editor, 
with  his  work  mostly  routine,  faces  no 
problems  which  common  sense  will  not 
solve. 

Lowry  Martin,  manager,  Corsicaoi 
Sun,  spoke  on  “Selling  the  Newspaper  to 
the  Community.”  Incidentally  he  listed 
radio  as  “one  of  the  competitors  which 
is  seriously  interfering  with  the  new 
patier  field.” 

Deskins  Wells,  editor,  Ji'ellinnli^ 
(Tex. I  Leader,  had  for  his  theme  “Pos 
sibilities  and  Limitations  of  the  Weekly 

ACKERMAN  HONORED 

Carl  W.  .Ackerman,  recently  appointed 
dean  of  the  Columbia  University  Schoo. 
of  Journalism,  was  initiated  into  asso¬ 
ciate  membership  in  the  Columbia  chap¬ 
ter  of  Sigma  Delta  Chi,  national  honor 
ary  journalistic  fraternity,  at  a  specia 
meeting  Monday.  Lincoln  K.  Barnett 
president  of  the  chapter,  presided.  Mt 
Ackerman  gave  a  brief  address. 
neth  C.  Hogate,  general  manager  of  w* 
Wall  Street  Journal,  also  spoke,  u^ 
ing  a  more  serious  consideration  of  tra« 
iournals  as  job  possibilities  for  journal 
ism  graduates. 
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THE 

HICKOK/ 

IN 

PARI/ 


In  the  EAGLE’S 
Paris  Bureau. 
Standing  at  the 
right  is  Ernest 
Hemingway,  au¬ 
thor  of  “Farewell 
to  Arms.’’ 


T  N  1930,  despite  general  travel  conditions,  2099  tourists 
*•“  (95%  from  Brooklyn  and  Long  Island)  registered  at 
our  Paris  Bureau — 128  more  than  the  year  before. 
Another  interesting  proof  of  the  average  Eagle  reader's 
surplus  income. 


Invitation  to  Advertising  Men  and  W  omen 


If  you  or  any  of  your  friends  are  going  abroad  this  year,  write  for  a  letter  of  intro¬ 
duction  to  our  European  manager,  Guy  G.  Hickok.  Mr.  and  Mrs.  Hickok  have  had 
charge  of  our  Paris  Bureau  for  years  and  they  know  ti  e  answers  to  the  questions 
that  aren’t  found  in  the  guide-books. 


yBROOKLYHl 

f  with  over  \ 

,  590,900 

families  is  one  of 
the  thirteen  rich 
home  markets 
served  by 

LgannettJ 

^^ewspapers  M 


BROOKLYN  DAILY  EAGLE 


Third  in  Total  Advertising  among  all  Greater 
ISetc  York  Newspapers 


The  GANNETT  NEWSPAPERS 


Albany  Evening  New*  Albany  Knickerbocker  Press  Brooklyn  Daily  Eagle  ::  Olean  Herald 

Elmira  Star-Gazette-Advertiser  Elmira  Sunday  Telegram  ::  Newburgh-Beacon  News 

Ithaca  Journal-News  Malone  Telegram  Ogdensburg  Republican-Journal 

Rochester  Democrat  A  Chronicle  Plainfield,  N.  J.,  Courier-News 

Rochester  Times-Union  ::  Utica  Observer-Dispatch 

Hartford,  Conn.,  Times 


Repr€tent*d  by  J.  P.  McKINNEY  &.  SON — New  York  —  Chicago  —  San  Francisco 


INTERNATIONAL  TO  BUY  classified  manager  named  sponsored  films  attacked  retires  after  si  years 
TRIBUNE  PAPER  MILL 


Yale  New*  Ezpretse*  Reientment — 
Admiseion  Refund  Demanded 

{Special  to  Editok  &  Publisbu) 

New  Haven,  Conn.,  May  6. — Adver¬ 
tising  films,  recently  introduced  here  by 
the  Paramount- Publix  theatre,  have  met 
opposition  from  several  sources.  To 
ascertain  the  theatre  manager’s  method 
of  handling  dissatisfied  patrons,  the 
Editor  &  Publisher  representative  re¬ 
cently  bought  a  ticket,  saw  part  of  the 
advertising,  then  demanded  his  money 
be  refunded.  This  was  done,  after  the 
manager  had  asked  if  the  advertising  film 
did  not  have  entertainment  value.  The 
answer  was  that  it  did  not. 

Resentment  against  this  type  of  adver¬ 
tising  reached  a  head  when  the  Vale 
Ncivs,  the  official  organ  of  the  Yale 
student  body,  devoted  its  leading  editorial 
to  a  condemnation  of  the  new  practice. 
The  News,  which  is  a  daily,  carries  a 
heavy  schedule  of  motion  picture  adver¬ 
tising,  and  has  a  critic  who  rates  each 
picture.  The  New  Haven  Register,  in 
an  editorial,  reiterated  the  News’  stand 
on  advertising  films,  branding  them  as 
“double  taxation.”  Several  theatres  have 
refused  to  show  “sponsored”  pictures. 


Negotiation*  for  $4,000,000  Plant  at 
Tonawanda,  N.  Y.,  Under  Way — 
Supplied  Paper  tor  Liberty  and 
New  York  New*’  Roto  Section* 


Negotiations  for  the  purchase  by  the  cral  manager. 

International  Paper  and  Power  Company  For  the  pas 
of  the  $4,000,000  book  paper  mill  at  year  and  a  hali 
Tonawanda,  N.  Y.,  ccmtrolled  by  Col.  Me  Cam 

Robert  R.  McCormick  and  Capt.  Joseph  was  manager  o: 

M.  Patterson,  publishers  of  the  Chicago  the  classified  de 
Tribune,  New  York  Daily  News  and  the  partment  of  th( 

Detroit  Mirror,  were  reported  this  week.  Troy  (N.Y.) 

The  mill  supplied  paper  for  Liberty,  Record  and  pre 
the  weekly  magazine  recently  sold  by  viously  he  wa; 

Mr.  McCormick  and  Mr.  Patterson  to  assistant  m  a  li¬ 
the  Bernarr  Macfadden  organization,  ager  of  the  classi- 
and  for  the  rotogravure  sections  of  the  fi^d  departmeni 
New  York  Daily  News.  oi  the  Albany 

It  is  not  known  when  the  deal  will  be  Evening  Newi 
completed.  Editor  &  Publisher  was  told  and  Knickerbocker  Press  for  several 
at  the  Internaticaial  offices.  years. 

The  sale  will  not  affect  other  news-  .  One  of  the  youngest  advertising  execu- 
print  manufacturing  property  controlled  tives  in  New  York  state,  Mr.  McCann 
by  the  Chicago  Tribune,  and  will  not  is  following  in  the  footsteps  of  his 
change  the  arrangement  concerning  the  father,  William  J.  McCann,  who  was 
output  of  the  Tonawanda  mill  and  its  formerly  advertising  manager  of  the  Al- 
relations  with  customers.  ha»y  Argus,  Albany  Sunday  Telegram, 

Roy  C.  Holliss,  business  manager  of  and^  now  is  a  memter  of  the  display 
the  Daily  News,  and  Max  Annenberg,  of  '  ^  ^ 

the  McCormick-Patterson  papers,  are 
representing  the  Tribune  interests  in  the 
negotiations,  it  was  reported. 


Robeit  W.  McCarn 


EDITOR’S  CASE  DROPPED 


Law  Under  Which  Arre*t*  Were  Made 
I*  Uncon*titutionaI 

Charges  of  violating  a  Los  Angeles 
city  ordinance  prohibiting  publication  of 
race  track  odds  were  stricken  from  the 
calendar  when  the  case  of  H.  B.  R. 
Briggs,  publisher,  and  Rodney  Brink, 
managing  editor,  of  the  Los  Angeles 
Record  was  called  in  municipal  court, 
April  24. 

.Action  followed  a  recent  appellate 
court  decision  declaring  the  ordinance 
unconstitutional. 


SENTENCE  COMMUTED 


Indianapoli*  Time*  Aided  Condemned 
Man — Expo*ed  Coroner 

The  Indianapolis  Times  has  been  suc¬ 
cessful  in  two  campaigns  conducted 
through  its  news  columns  within  recent 
weeks,  one  of  which  was  largely  respon¬ 
sible  for  saving  the  life  of  a  man  con¬ 
demned  to  die  in  the  electric  chair. 

Frank  Scott,  a  South  Bend  Negro, 
was  condemned  to  die  for  murder  on 
March  26.  He  had  made  no  appeal  to 
the  Supreme  Qiurt  because  of  lack  of 
funds,  and  his  only  hope  for  escape  was 
clemency  of  the  Governor,  who  was  in 
Florida  shortly  liefore  the  date  of  execu¬ 
tion. 

The  Times  brought  attention  to  the 
case  and  the  circumstances  surrounding 
it,  and  two  Negro  attorneys  took  an  in¬ 
terest  in  Scott.  The  doomed  man  finally 
was  given  a  commutation  of  sentence  to 
life  imprisonment. 

The  other  campaign  was  one  waged 
against  the  county  coroner.  The  coroner, 
also  an  undertaker  was  charged  by  the 
newspaper  with  sending  bodies  of  acci¬ 
dent  victims  to  his  own  undertaking  es¬ 
tablishment.  frequently  without  consent 
of  relatives.  Further,  the  paper  charged, 
the  bodies  were  embalmed  before  the 
relatives  were  notified,  and  they  were 
charged  $25  whether  the  bodies  were 
then  removed  to  another  undertaker  or 
not. 


LEGISLATIVE  WRITERS  DINE 

The  Pennsylvania  Legislative  Corre¬ 
spondents’  Association  held  its  19th  an¬ 
nual  dinner  in  the  Penn  Harris  hotel, 
Harrisburg,  last  week.  Various  state 
officials  were  invited  guests  and  witnessed 
a  burlesque  of  various  political  situations. 
Mark  Shields,  Pittsburgh  Press,  presi¬ 
dent  of  the  Association,  presided.  John 
R.  Hood,  head  of  the  Associated  Press’ 
Harrisburg  bureau,  was  chairman  of  the 
committee  on  arrangements.  As.sisting 
him  were  Bernard  Haggerty,  Philadel¬ 
phia  Public  Ledger;  Robert  B.  Vale. 
Philadelphia  Record ;  and  .Albert  H. 
Stackpole,  Harrisburg  (Pa.)  Telegraph. 


w  EST  TEXAS  livestock  is 
in  splendid  condition..  West 
Texas  farms  have  a  good 
season  in  the  ground..  West 
Texas  people  are  going  to  be 
spending  money  in  1931. 


The  139,073  daily  net  paid 
circulation  of  The  Star-Tele¬ 
gram  is  the  best  way  for  you 
to  reach  these  buyers. 


Substitute 

-VISIBILITY! 


There  IS  a 
For  Circulation  - 


Any  advertiser  who  can  get 
folks  to  see  and  read  his  copy 
finds  the  law  of  averages 
brings  greater  returns. 

Our  smaller  5  column  by  16” 
page  size  automatically  solves 
the  “visibility”  problem  .  .  . 
and  100,000  readers,  the  law 
of  averages. 


Fort  Worth  Star -Telegram 

MORNING  EVENING  SUNDAY 

AMON  G  CARTER  A.  L.  SHUMAN 

Pint4et>t  and  Pubhttm  V Ht-Ptmifni  artd  Adv  l>tr*tlgt 


123  East  Pico  St. 

National  Repraaontativoa . 


Lo*  Angeles,  California 
REYNOLXIS-FITZCERALD.  lec. 


But  most  of  all!  Because  one 
newspaper —The  Philadelphia 
Bulletin  — gives  ninety -one  per 
cent,  coverage  of  the  homes. 

Because  its  coverage  is  greater, 
and  its  advertising  cost  is  lower 
than  any  other  great  newspaper 
in  America. 

Because  it  has  grown  to  560,85  5 
net  paid  daily  circulation  with¬ 
out  prize,  premium  or  contest. 

Because  it  offers,  in  a  compact 
market,  a  billion  dollar  potential 
in  retail  sales. 

In  1931  — able  sales  planning, 
supported  by  intelligent  advertis¬ 
ing,  can  produce  sales  at  a  lower 
cost  — in  Philadelphia. 


IT’S  a  great  year  for  sound  reason¬ 
ing— for  basic  facts  on  markets, 
for  fundamentals  in  sales  planning. 

It’s  a  great  year  for  doing  obvi¬ 
ous  things,  and  doing  them  well. 

It  is  obvious  that  volume  sales 
must  come  from  great  metro¬ 
politan  markets— with  their  thou¬ 
sands  of  retailers,  their  millions 
of  people,  their  billions  in  sales. 

It  is  equally  obvious  that  only 
the  daily  newspaper  gives  speed, 
certainty  and  economy  in  reaching 
these  great  groups  of  consumers. 

Again— it  is  obvious  that  Phila¬ 
delphia  stands  out  among  great 
city  markets.  Because  of  its  572,600 
homes,  its  3,000,000  people. 


The  Evening  Bulletin 


321  Lafayette  Boulevard 
.  .  .  .  681  Market  Street 


Detroit  Office  .  .  .  . 
San  Francisco  Office 


.  247  Park  Avenue 

333  N.  Michigan  Avenue 


New  York  Office 
Chicago  Office  . 


WILLIAM  L.  McLEAN,  PUBLISHER 


PHILADELPHIA 


8ull«iinCo. 
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KANSAS  EDITORS  HONORED 

Six  Are  Elected  to  State  "Newspaper 
Hall  of  Fame" 

Six  noted  Kansas  editors  of  the  past 
were  elected  May  1  in  the  first  group  in 
the  ‘‘Kansas  Newspaper  Hall  of  Fame,” 
sponsored  by  Sigma  Delta  Chi,  journalis¬ 
tic  fraternity,  and  the  department  of 
journalism  at  the  University  of  Kansas 
with  the  co-operation  of  the  Kansas  Press 
Association  and  editors  of  the  state.  The 
names  were  announced  at  the  annual 
dinner  of  Sigma  Delta  Chi,  meeting  in 
Lawrence,  Kan.,  with  the  Topeka  Press 
Club. 

The  charter  members  of  the  ‘‘Hall  of 
Fame”  are; 

Col.  D.  R.  Anthony,  founder  of  the 
Leavenworth  Daily  Conservative  •,  owner 
and  editor  of '  the  Leaz'enworth  Times 
from  1871  until  his  death. 

Major  J.  K.  Hudson,  editor  of  the 
Kansas  Tanner,  Topeka,  in  1873,  and  for 
long  the  editor  of  t  he  T opeka  Daily 
Capital. 

Sol  Miller,  vitriolic  editor  of  the  Kan¬ 
sas  Chief  at  Troy. 

Col.  Murdock,  founder  of  the  Wichita 
Eagle  in  1872. 

Noble  L.  Prentis,  with  the  Topeka 
Daily  Record  in  1869;  Lawrence  Journal 
from  1871  to  1873;  Jutiction  City  Union 
in  1869;  later  at  Newton,  and  closed  his 

More  than  20,000  people  visited  the  the  photographs  instead  of  catalogs.  All  traits  of  celebrities  who  visited  Detroit,  career  as  an  editorial  writer  for  the 
Detroit  News’  photographic  exhibit  types  of  cameras  used  in  newspaper  sports  pictures,  street  scenes  of  Detroit  Kansas  City  Star. 
at  the  General  Motors  Building  Audi-  work  were  also  on  display.  during  the  nineties,  historical  pictures  Daniel  W.  Wilder,  associated  with 

torium  in  Detroit  during  the  three-day  Prints  displayed  during  the  showing,  and  as  well,  a  large  collection  of  pic-  Colonel  Anthony  on  the  Leavenworth 
showing  recently.  More  than  500  prints,  which  was  free  to  the  public,  covered  the  tures  used  in  rotogravure  advertising.  Conservative;  editor  of  Fort  Scott  Moni- 
varying  in  size  from  11  by  14  inches  to  entire  range  of  newspaper  photography  The  exhibit  was  staged  by  William  A.  tor;  and  probably  best  known  as  the 
4  by  16  feet,  were  displayed.  Captions  and  included  “shots”  such  as  air  views  Kuenzel,  head  of  the  photographic  de-  compiler  of  Wilders  Ani^s.  At  that 
describing  the  pictures  were  used  under  of  the  city  and  spots  of  interest,  por-  partment  of  the  News.  time  he  was  editor  of  the  H»au'a//ta  IForW. 


LUNCHEON  FOR  PAUL  BLOCK 

Lob  Angeles  Advertising  Club  Honors 
Publisher 

A  luncheon  honoring  Paul  Block, 
president  and  publisher  of  the  Los  Ange¬ 
les  (Cal.)  Evening  Express,  was  given 
at  noon  May  5,  at  the  Biltmore  Hotel, 
Los  Angeles,  by  the  advertising  club  of 
that  ciiy,  in  conjunction  with  the  organi¬ 
zation’s  formal  observance  of-  Advertis¬ 
ing  Achievement  Week. 

Greetings  on  behalf  of  the  business 
men  of  the  city  were  extended  by  J.  A. 
H.  Kerr,  president  of  the  Los  Angeles 
Chamber  of  Commerce.  Another  speak¬ 
er  was  S.  S.  Conklin,  of  Long  Beach, 
vice-president  of  the  Pacific  Advertising 
Clubs’  Association,  who  talked  on  fea¬ 
tures  of  the  P.A.C.A.  convention  at 
Long  Beach  in  June. 

Officiating  were  Daniel  Scott,  presi¬ 
dent  of  the  club;  Russell  N.  Lockwood, 
as  chairman  of  the  day,  and  Dan  B. 
Miller,  as  official  host. 


PISTOL  PERMITS  PRINTED 

The  Utica  (N.Y.)  Obsen>er-Dispatch 
has  begun  printing  the  names  of  all  Uti- 
cans  to  whom  pistol  permits  are  issued. 
The  move  has  the  endorsement  of  City 
Judge  Jolin  T.  Buckley.  A  proposed 
ordinance  introduced  several  weeks  ago 
in  the  Common  Council  by  Alderman 
Walter  Graham  would  have  made  publi¬ 
cation  necessary.  The  bill  was  not 
passed. 

BUYS  FARM  MAGAZINE 

Magazines.  Inc.,  Chicago,  have  pur¬ 
chased  the  Clarke  Publishing  Company, 
Madison.  Wis.,  publishers  of  The  Ameri¬ 
can  Thresherman.  Practically  no 
changes  will  lie  made  in  the  Clarke  Pub¬ 
lishing  Company,  it  was  announced. 

TO  ATTEND  “JOURNALISM  DAY” 

The  sixth  annual  “Journalism  Day” 
will  be  held  at  Parsons  College,  fi'air- 
field,  la.,  Friday,  May  15.  Editors  from 
southern  Iowa  will  be  guests  of  the  col¬ 
lege  for  the  day. 


WOMEN  WRITERS  TO  MEET 

Complete  program  for  the  Michigan 
Women’s  Press  Association  convention 
to  be  held  in  Lansing,  May  21-23,  has 
been  announced  by  Mrs.  Grace  New¬ 
berry  Kitchell,  president  of  the  associ- 
tion  and  publisher  of  the  Coldwater 
Daily  Reporter.  Banquets  will  be  held 
on  the  evenings  of  the  first  two  days. 
George  Averill,  publisher  of  the  Birming¬ 
ham  Eccentric  and  president  of  the 
Michigan  Press  Association,  and  Lieut.- 
Gov.  Luren  D.  Dickinson  will  speak. 

DAILY  ELECTS  OFFICERS 

Chester  C.  Platt  was  recently  elected 
president  of  the  Batavia  (N.Y.)  Times 
for  the  year.  Other  officers  elected  were 
Raymond  R.  Smith,  vice-president ;  Al¬ 
bert  F.  Kleps,  secretary  and  general 
manager,  and  Emily  L.  Wood,  assistant 
treasurer.  Mr.  and  Mrs.  Chester  Platt 
of  Rye,  N.Y. ;  Mr.  Kleps  and  Emily 
W’ood  of  Batavia,  N.Y.  and  Raymond  R. 
Smith  of  Pittsburgh,  were  elected  di¬ 
rectors. 


W.  L.  WHITE  MARRIED 

W.  L.  White,  son  of  William  Allen 
White,  was  married  April  29  to  Miss 
Katharine  Klinkenberg,  in  New  York. 
White  is  associate  editor  of  the  Em¬ 
poria  Gazette,  of  which  his  father  is  edi¬ 
tor  and  publisher.  The  bride  is  a  mem¬ 
ber  of  the  editorial  staff  of  Time, 
magazine.  New  York.  She  is  a  graduate 
of  the  University  of  Wisconsin  and 
formerly  lived  in  Ottawa.  Kan. 

MAGEE  OCCUPIES  PULPIT 

Carl  C.  Magee,  editor  of  the  Oklahoma 
City  News,  occupied  the  pulpit  his  father 
filled  20  years  ago  when  he  spoke  at  the 
morning  services  at  the  St.  Paul’s  Metho¬ 
dist  church  Sunday,  April  26  at  Tulsa, 
Okla. 

McCAMBRIDGE  BACK  FROM  WEST 

W.  J.  McCambridge,  traffic  manager 
of  the  Associated  Press,  returned  to 
New  York  recently  from  an  inspection 
trip  throughout  the  west  and  the  Pacific 
Coast  states.  He  was  gone  two  months. 


il:ll  liliillliH'lN'IliillllJIIIIIIIH  ilHllr  ..hirmiUmi.HlllMlIHllllIll'ir 


JACK  SWIFT 


The  compelling  continuity 
strip  that  has  never  received 
a  cancellation  — 


KEEP  CLOSE  TO  ME, JOAN,  WE’RE  IN  A 
TOUGH  SPOT  IF  SOMEBODY  BUMPS  INTO 
US. 


SEEKING  A 
WAY  OUT. 


Suddenly, 

MILES  AWAY, 

A  LUCIAN  RAY 
DISABLES  A 
VITAL  LINK 
IN  THE  POWER 
HOOKUP  AND 
THE  VISO- 
SCREEN  LOSES 
ITS  MAGIC 
SECURITY./ 


Avidly  read  from  Spain  to  Manila;  from  Canada 
to  Argentina  —  translated  daily  into  French  and 
Spanish. 


LEDGER  SYNDICATE 

Independent  Sqnare,  Philadelphia 


^\mONC  the  many  recent  Linotype  improve¬ 


ments,  I  particularly  like  the  new  knife  wiper  which  always  wipes  clean,  and  is  so 


simple  It  can’t  get  out  of  order.  Thatmay  seem  likea  small  detail,  but  it  is  getting 
all  those  details  right  that  avoids  down  time  and  keeps  a  machine  grinding  out 
slugs  every  minute.” — Walter  H.  Medford  [Head  Machinist,  New  York  Daily  News] 

ir-"“LINOTYPE-"»#"-"LINOTYPE"^-“”LINOTYPE“-iF^UNOTYPE^ 

MERCENTHALER  LINOTYPE  COMPANY 


BROOKLYN,  N.  Y.  •  SAN  FRANCISCO  ■  CHICAGO  ■  NEW  ORLEANS  •  CANADIAN 
•  LINOTYPE,  LIMITED,  TORONTO,  ONT„  CANADA  Representatives  in  the  Principal  Cities  of  the  World 


LINOTYPE  METSOBLACK  AND  METKOLITE 


S3J-3i.5-» 
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16  FIRMS  ADOPT  M-AN 
TO  STABILIZE  WORK 

Eastman  Kodak  Co.  and  Other  Big 

Adrertisera  in  Rochester,  N.  Y., 
Join  in  Employment 
Project 

While  special  efforts  are  being  made 
to  stimulate  sales,  16  industrial  nrms  in 
Rochester,  N.  Y.,  some  of  which  are 
rated  among  the  nation’s  leading  adver¬ 
tisers,  have  joined  in  a  plan  to  stabilize 
wages  and  jobs.  One  firm  is  payin:' 
cash  now  to  workers  who  are  idle  be¬ 
cause  of  the  depression,  and  the  othei  s 
are  accumulating  funds  from  which  em¬ 
ployes  will  be  reimbursed  during  slumps 
occurring  after  1933. 

The  co-operating  firms  include  the 
Eastman  Kodak  Company,  Bausch  & 
Lomb  Optical  Company,  Stromberg- 
Carlson  Telephone  Manufacturing  Com¬ 
pany,  Taylor  Instrument  Companies, 
Consolidated  Machine  Tool  Company, 
Todd  Company,  Rochester  Telephone 
Corporation,  Vogt  Manufacturing  Com¬ 
pany,  Cochrane  Bly  Company,  Pfaudler 
Company,  Davenport  ^lachine  Tool 
Company,  Yawman  &  Elrbe  Manufactur¬ 
ing  Company,  Sargent  &  Greenleaf 
Company,  and  the  Gleason  Works,  which 
paid  unemployment  benefits  throughout 
the  past  winter  on  a  basis  of  one  week’s 
salary  in  four. 

Nearly  every  one  of  these  concerns  is 
conducting  extensive  advertising  cam¬ 
paigns  in  newspapers  and  magazines  to 
build  up  1931  sales.  Notable  among  the 
campaigns  arc  those  of  the  Easinuin 
Kodak  Company,  offering  big  prizes  for 
amateur  photography ;  the  Stroniberg- 
Carlson  company,  for  radio  dealers ;  and 
the  Rochester  Telephone  Corporation,  in 
local  territory  newspapers. 

Eastman  Kodak  company  employs 
normally  about  13,000  workers  in  Itoch- 
cster.  Frank  W.  Lovejoy,  vice  president 
and  general  manager,  gave  the  follow¬ 
ing  statement  on  the  tmemployment  plan 
recently : 

“Our  company  is  glad  to  adopt  the 
plan  as  another  and  important  step  in  its 
program  to  stabilize  employment.  Adop¬ 
tion  of  the  plan  will  not  in  any  way 
affect  the  other  plans  of  the  Kodak  com¬ 
pany,  such  as  the  wage  dividend,  retire¬ 
ment  annuity,  life  insurance,  disability 
benefit,  and  sick  Ixmefit  plans,  which 
already  are  in  operation. 

"It  is  my  personal  opinion  that,  if 
employers  in  general  build  up  a  reserve 
during  prosperous  times  from  which  un¬ 
employment  benefits  can  be  paid  during 
a  slack  period,  employers,  employes  and 
society  in  general  will  benefit. 

“The  employer  will  undoubtedly  make 
an  even  greater  effort  to  stabilize  than 
he  otherwise  would,  because  there  would 
be  an  additional  incentive.  Should  the 
employe  be  laid  off,  the  benefits  which 
he  would  receive,  together  with  the  per¬ 
sonal  savings  which  he  has  accumulated 
during  prosperous  times,  would  provide 
for  him  during  the  period  of  unemploy¬ 
ment. 

“Widespread  payment  of  benetfis  dur¬ 


ing  the  period  of  depression  would  pre¬ 
vent  the  depression  from  going  as  low 
as  it  otherwise  would.’’ 

The  Rochester  firms  participating  in 
the  plan  have  shunned  publicity,  and 
knowledge  of  the  project  did  not  become 
generally  known  until  it  was  learned  that 
Governor  Franklin  D.  Roosevelt  and 
other  high  officials  in  government  and 
industry  throughout  the  nation  had 
voiced  their  approval.  Rochester  is  be¬ 
lieved  to  be  the  first  city  in  the  United 
States  to  work  out  and  put  into  effect  a 
practical  remedy  for  unemployment, 
through  co-operation  of  large  and  small 
industrial  firms. 


NEWSPAPER  CLUB  ELECTS 


Joseph  Van  Raalte  Named  President 
of  New  York  Organization 

Joseph  Van  Raalte,  correspondent  of 
the  Central  Press  Syndicate  and  novelist, 
was  elected  president  of  the  Newspaper 
Club  of  New  York  at  the  annual  election 
May  4.  Others  elected  were  Marlen  E. 
Pew,  first  vice-president;  Leslie  H. 
Allen,  second  vice-president;  Arthur  R. 
Tucker,  treasurer;  Kent  Stiles,  corre¬ 
sponding  secretary,  and  Prentice  Winch- 
ell.  recording  secretary. 

Nine  active  directors  w'cre  chosen  as 
follows;  Charles  R.  Barth,  James  C. 
Dalton.  Clyde  J[ennings,  Charles  S.  Pom- 
burn,  Shelly  Pierce,  T.  Emmett  Crozier, 
Nelson  Robbins,  A1  Ettlinger  and  Frank 
Parker  Stockbridge.  A  tie  between  John 
W.  George  and  Victor  H.  Lawn  will  be 
decided  at  a  later  meeting  of  the  board. 
Samuel  H.  Macfarlane,  Dr.  W.  E. 
Aughinbaugh  and  Leslie  L.  Frey  were 
named  associate  directors. 


STRASSBURGER  PRIZE  AWARDED 


Pari*  Writer  Honored  for  Articles 

Aiding  Franco- American  Amity 

The  Strassburger  Prize  for  the  best 
work  published  in  the  last  year  tending 
to  help  toward  Franco-American  under¬ 
standing,  was  awarded  May  6  in  Paris 
to  Paul  Archard,  Paris  journalist  and 
writer.  A  jury  of  fellow-writers  made 
the  reward  bas^  on  a  series  of  articles, 
“Tete  a  Tete  with  America,’’  which  were 
published  in  the  newspaper  L’Ordre. 

The  donor  of  the  prize  is  Ralph  Beaver 
Strassburger,  president  of  the  Norris¬ 
town  (Pa.)  Titnes-Herald.  The  prize 
was  first  given  three  years  ago,  and  was 
won  last  year  by  Rene  Puaux. 


MISS  SARTAIN  HEADS  CLCB~ 

The  annual  election  of  officers  of  the 
New  York  Newspaper  Women’s  Club 
was  held  May  4,  in  the  clubrooms,  47 
West  Forty-fourth  street.  Geraldine  Sar- 
tain  of  the  IVorld-Telegram  was  chosen 
president,  Elsie  McCormick,  columnist  of 
the  World-Telegram,  first  vice  presi¬ 
dent.  Marie  Brown  ^^eloney  of  the  Her¬ 
ald  T ribune,  second  vice  president ;  Helen 
Worden  of  the  World-Telegram,  third 
vice  president ;  Martha  0)man,  founder  of 
the  club  treasurer;  and  Emma  Efugbee  of 
the  Herald  Tribune,  assistant  treasurer. 


READ  WHAT  EDITORS  SAY  ABOUT 
BOBBY  THATCHER 


WALTER  H.  CASE, 

Editor f  Long  Beach  Sun 
Long  Beach,  Calif.: 

“Not  only  are  the  children  very 
found  of  Bobby  Thatcher.  We 
recently  published  a  letter  from 
an  eighty-year-old  reader  who 
praised  this  favorite  strip  for  its 
‘true  and  reasonable’  depiction.’’ 


THE  BELL  SYNDICATE 

John  N.  Wheeler,  President 


WATRES  SUCCEEDS  FATHER 


Appointed  President  of  Scranton  Re¬ 
publican — Won  D.  S.  C.  in  War 

Col.  Laurence  H.  Watres  on  Monday 
succeeded  his  father.  Col.  L.  A.  Watres, 
former  lieutenant  governor  of  Pennsyl¬ 
vania,  as  presi¬ 
dent  of  the  Scran¬ 
ton  Republican 
publishing  com¬ 
pany,  and  on  that 
day  announced 
the  reduction  of 
the  price  of  the 
Republican,  the 
only  morning 
paper  in  Scran¬ 
ton  from  3  to  2 
cents.  The  pai«r 
advanced  its  price 
to  3  cents  in 
1928.  The  Re¬ 
publican  was 
established  during  the  year  1876. 

The  VV'atres  family  has  controlled  the 
newspaper  since  1913  when  the  Truth 
and  Republican  was  purchased.  The 
elder  Col.  Watres  turned  control  of  the 
publication  to  his  son  on  account  of 
press  of  other  business.  The  younger 
Col.  Watres  announced  there  would  be 
no  radical  change  in  personnel  or  policy. 
Leslie  B.  Tyler  remains  as  general  man- 
ager. 

The  new  editor  and  president  is  a 
graduate  of  Harvard  and  Princeton  and 
won  the  D.S.C.  in  the  World  war.  He 
retired  from  Congress  in  March  after 
serving  four  terms. 


“SPECIAL”  ADDS  THREE  DAILIES 

Ingraham,  Cooley  &  Coffin,  Inc.,  New 
York,  have  been  appointed  the  national 
advertising  representatives  for  the 
Oneida  (N.Y.)  Daily  Dispatch,  Platts- 
burg  (N.Y.)  Press  and  Saranac  Lake 
(N.Y.)  Adirondack  Daily  Enterprise. 

Cooking  School  In  Allentown 

The  AllefUoTvn  (Pa.)  Morning  Call 
conducted  a  cooking  school  recently. 


1 

ADVERTISING  WOMEN  ELECT 


New  York  League  Names  Three 
Directors  for  Three  Year* 

At  the  annual  meeting  of  the  League 
of  Advertising  Women  of  New  York, 
held  May  5  at  the  Advertising  Club,  the 
following  directors  were  elected  to  serve 
for  three  years :  Ida  Clarke,  Mae 
Shortle  of  William  C.  Popper  &  Co. 
and  Florence  E.  Wall.  The  retiring 
directors  are  Florence  E.  Ficke  of  the 
Periodical  Publishers  Association,  Janet 
MacRorie  of  the  Public  Service  and  Gas 
Company  of  N.  J.,  and  Anna  M.  McLean 
of  John  B.  Woodward,  Inc. 

Bernice  Ormerod  of  the  Esmond 
Blanket  Shop,  president  of  the  League, 
was  reelected  to  the  board. 

With  the  election  of  these  members 
to  the  board,  the  directorate  of  the 
League  for  the  coming  year  includes: 
Ida  Clarke,  Emily  E.  Cornior,  March- 
banks  Press ;  Dorothy  Crowne,  John 
Budd  Company ;  Crete  C.  Dahl,  Anderson, 
Davis  &  Hyde,  Inc. ;  Sinclair  Uakin, 
New  York  Daily  News;  Sadie  G. 
Emanuel,  Commerce  and  Finance  maga¬ 
zine;  Marcia  Meyers,  National  Catalog 
Service ;  Bernice  Omerod,  Helen  M. 
Rockey,  New  York  Edison  Company; 
Mae  Shortle,  William  C.  Popper  &  Com¬ 
pany;  Florence  E.  Wall,  and  Elsie  E, 
Wilson. 


MARTIN  IN  NEW  YORK 

Henry  P.  Martin,  Jr.,  manager  of  the 
Des  Moines  Register  and  Tribune  Syndi¬ 
cate,  arrived  in  New  York  recently  after 
a  business  trip  through  the  south.  He 
announced  two  new  serials  which  the 
syndicate  will  issue  soon,  “Twenty  Dol¬ 
lars  a  Week’’  by  Bob  Eden,  and  “Work¬ 
ing  Wives,’’  by  Anne  Gardner. 


MORROW  BACK  AT  WORK 

Marco  Morrow,  assistant  publisher  of 
the  Capper  Publications,  has  returned  to 
his  desk  in  Topeka,  recovered  from  the 
effects  of  two  operations  on  Jan.  26  and 
March  13. 


From  The  First  Dry  Mat 
To  The  Fifty-Millionth  — 


CONTINUAL  experimenting  and 
testing  have  been  the  program  of 
this  Company  from  the  production 
of  the  first  Wood  Dry  Mat,  sixteen 
years  ago. 

Making  sure  to  keep  our  standard 
up,  we  have  repeatedly  found  ways 
to  advance  that  standard,  with  in¬ 
creased  satisfaction  for  the  newspaper 
world. 


FLONG  -  CORPORAHON 

HOOSICK  FALLS.  N.Y. 


Gas  or  Electric 
Scorchers 


ALWAYS  UNirORM 


‘64”  Parting 
Powder 


63  Park  Row, 


Ntw  York,  N.  Y. 


Cork,  Felt  and  Rubber  Molding  Blankets 


Editor  &  Publisher  The  Fourth  Estate  for  May  9,  1931 


IT  REGISTERS... 


‘‘No  mistake,  Gifford,  the  Standard  Advertising  Register  is  good.  I’ve  been  looking  through  Vol.  16 
which  has  just  arrived  and  it  gets  better  and  better  each  year.  I  notice  they  have  increased  the  per¬ 
sonnel  listing,  have  made  it  snappier  in  appearance,  and  have  again  included  a  geographical  index. 
You  remember  how  handy  it  was  to  let  a  salesman  take  the  Index  and  we  could  still  keep  the  Register 
itself  in  the  office.  The  method  of  grouping  all  the  advertisers  in  a  given  line  is  so  handy.  The  prod¬ 
uct  grouping  is  an  Outstanding  excellence.  The  amount  of  infor¬ 
mation  about  each  advertiser  is  so  complete.  Finally  the  Register  is 
always  on  time,  we  can  always  get  any  special  report  we  want, 
the  Supplements  and  the  Weekly  Reports  come  out  regularly  and 
are  excellent.  The  Agency  List  lists  over  1800  Agencies  and  nearly 
1200  of  them  are  listed  with  their  accounts. 
Let  the  office  force  know  the  new  volume  is 
now  in  the  library.” 

It  is  because  of  the  painstaking  care  with 
which  we  do  our  listing,  weeding  out  dead 
accounts  and  keeping  our  subscribers  posted, 
that  we  command  their  respect  and  loyalty. 
The  Standard  Advertising  Register,  now 
in  iu  16th  year,  is  compiled  with  care 
and  a  large  force  is  constantly  keeping 
it  up  to  date.  It  established  the  record 
of  making  an  average  of  over  340 
changes  per  month  during  the  life  of 
Vol.  15  and  as  its  facilities  constantly 
expand  it  will  do  even  better  with 
Vol.  16. 

The  Service  Consists  of  -  The  Register  -  Monthly  Supplemenu  - 
Weekly  Reports  -  Agency  Lists  and  Geographical  Index.  All  re¬ 
vised  and  kept  in  a  state  of  efficiency  for  our  subscribers. 

No  Publisher,  Agency,  Printer,  Lithographer  or  in  fact  anyone 
interested  in  National  Advertisers  can  afford  to  be  without  this  service. 


Quit  Quessing  —  Qet  the  Register 


National  Register  Publishing  Company 


853  Broadway,  New  York 
7  Water  Street,  Boston 


140  So.  Dearborn  Street,  Chicago 
929  Russ  Building,  San  Francisco 


Editor  &  Publisher  The  Fourth  Estate  for  May  9 ,  1931 


Circulation 

ANNENBERG  HONORED 
IN  PHILADELPHIA 

Retiring  Curtis-Martin  Circulation 

Executive  Tendered  Farewell 
Banquet — Presented  Diamond 
Masonic  Ring 

j.  M.  Aiincnbcrg:,  who  retired  as  cir- 
ciiiatUHi  manager  of  the  I’liiliuiclf’hia 
Public  and  Iixrnin<j  Ledgers,  May  1. 
was  the  guest  of  honor  at  a  farewell 
hanquet  at  the  Benjamin  Franklin  Hotel, 
t)n  the  eve  of  his  retirement.  More  than 
li.i  attended  and  Mr.  AnnenlK-rg  was 
presented  with  a  diamond  Masonic  ring 
by  his  Ledger  fellow  workers  and  deal¬ 
ers  associated  with  him  during  his  12 
years  as  circulation  manager  of  the  two 
Philadelphia  papers  and  while  acting  as 
circulation  director  of  the  Nctv  York 
Ex’cning  Post  when  it  first  was  purchased 
h>  t'yrus  H.  K.  Curtis. 

Fred  Schwartz,  chairman  of  the  board 
of  the  Philadelphia  Carriers  .\ss(Kiation, 
of  which  Mr.  .Xnnenberg  is  a  former 
president,  was  toastmaster  and  brief  ad¬ 
dresses  were  made  by  Oiarles  M.  Mor¬ 
rison.  editor  in  chief  of  the  Ledgers, 
M  C.  Meslin.  Kvening  Ledger  circula¬ 
tion  department,  .Mk  \ewman,  circula- 
tiiMi  manager.  New  York  Post,  John 
Young,  circulation  manager,  PhUadelphia 
Inquirer.  K.  I.  Corrigan,  circulation  di¬ 
rector,  Curtis-Martin  Newspapers  and 
lames  Lee.  circulation  manager  of  the 
Philadelphia  Xexi'S. 

Others  attending  the  dinner  were  Ed¬ 
mund  Sterling.  Public  ledger,  Clarence 
Young.  Joseph  Perkins.  R.  Rice.  Ledgers 
circulation:  Thomas  Dowling,  circulation 
manager,  A'cu’  York  World-Telegram, 
Jacob  Ginsberg.  Jeu'Lxh  World,  E.  J. 
Woodward.  Record,  E.  E.  Croll,  Public 
l^ger,  and  Ledger  dealers  from  Scran- 
ti>n.  \Vilkes-Rarre.  Hazleton,  .\ltoona. 
York.  Lancaster  and  a  dozen  or  more 
other  Pennsylvania  towns. 

Mr.  .\nnenberg  ann(Hinced  he  intended 
to  devote  several  months  to  travel  before 
making  any  statement  of  his  future  plans. 

Carriers  Get  Boston  Trip 

Seven  carrier  boys,  winners  of  the  re¬ 
cent  subscription  contest  sponsored  by  the 
Portland  (Xfe.l  Px-ening  Xexes.  enjoyed 
a  three-day  visit  in  Boston  this  week, 
the  guests  of  the  newspaper.  They  visited 
a  numlier  of  historical  spots,  including  the 
famnus  Bunker  Hill  monument  and  at¬ 
tended  a  major  league  baseball  game  and 
the  Ringlinc  Brothers'  circus.  They  were 
accompanied  by  Frank  Slipp,  assistant 
circulation  manager  and  Paul  Belton, 
district  manager. 

To  Sponsor  “Chxrm  Sckool” 

The  I 'tiro  tX.Y.l  Dailv  Press  will 
<r>onsor  a  “Charm  School."  May  12-1.'. 
^^•s‘  Janette  Serrec.  writer  of  ‘‘Charm 
Cha's."  will  give  five  lectures. 


The  Dominant  Idea 

IT'.S  what’s  hehinrl 
whatever  men  flo  that 
makes  their  work  stand 
out  and  endure.  The 
dominant  idea  in  the 
daily  sermonettes  of 
Fraternicus  is  ameliora¬ 
tion.  No  one  ever  did 
anything  that  could  not 
Ix:  done  Ijetter. 

Y'/ot  liST^er  i«  gorol 

u  itarvl  lut  with 
BF.TTEF  f-atort*. 

Write  Vfdajr 

f'PTTP.F  PF.dTrpES 
YXrilCATF. 


SAW  “FRONT  PACE”  ON  SCREEN 

More  than  100  employes  of  the  Pall 
Pix’cr  (Ma.ss.)  Herald  .Yews  and  their 
friends  enjoyed  a  preview  of  “The  F'ront 
Page,"  at  the  Empire  Theatre  in  Fall 
River,  May  1.  More  than  300  members 
of  the  Herald  News  Carrier  Boys  Organ¬ 
ization,  including  Ixith  city  and  suburban 
carriers  and  street  Ixiys,  were  the  guests 
of  the  management  of  the  theatre  for  the 
same  picture  Moiulay  night.  George  Sul¬ 
livan,  circulation  manager,  and  his  dis¬ 
trict  managers,  William  Martin,  Roljert 
McConnell  and  Frank  Moffitt,  were  in 
charge  of  the  second  party. 

Newspaper  Boys  See  Circus 

•April  27  was  circus  day  for  .t(X)  Omaha 
World-Herald  newspaper  boys.  The 
lx)ys  were  guests  of  the  World- Herald 
and  the  Tangier  Shrine  Temple.  Peanuts, 
poiicorn,  and  pink  lemonade  was  con¬ 
sumed  in  quantities  while  voices  grown 
lusty  in  shouting  “paper”  and  “’Extra" 
joined  in  the  merriment. 

To  Hold  Cooking  School 

Afiss  Jessie  DeBoth  will  conduct  a  four- 
day  cixiking  scluMil  for  the  Pall  Kixvr 
(Mass.)  Herald  A' ert'-r  beginning  Tuesday 
and  continuing  through  Friday,  May  12- 
15.  at  the  Morgan  Street  Casino. 
Hundreds  of  dollars  worth  of  prizes  will 
be  distributed  at  the  afternoon  and  eve¬ 
ning  sessions. 

Subscription  Contest  Ends 

The  contest  for  subscriptions  to  the 
Toledo  Morning  Times  and  Sunday 
Times,  in  which  carrier  boys  of  the 
Toledo  Blade  and  Times  were  on  one 
side  and  all  other  employes  of  the  two 
papers  on  the  other,  closed  .April  30. 
Cash  prizes  will  be  awarded  May  15. 

Carriers  Attend  Circus 

Newspaper  boys  of  the  Bridgeport 
(0)nn.)  Post -Telegram  and  Times-Slar 
were  entertained  May  4  at  the  premier 
performance  of  the  St.  I^n  Bros.  Eu¬ 
ropean  Circus,  at  the  old  Barnum  circus 
grounds  in  Bridgeport. 

Carriers  Made  Reporters 

Carriers  of  the  De  Kalb  fill.')  Chron¬ 
icle  almost  swamped  the  editorial  room 
with  personal  items  and  short  news 
stories  during  .April.  Four  cash  awards 
were  given  the  carrier-reporters  at  the 
end  of  the  contest. 


MiddMown.  Ohio 


FOR  EFnCIENCY 
NET  PRODUCT 
and  PROFIT 

GET  A  DUPLEX 

“SUPER-UNIT”  PRESSES 
“TUBULAR”  PRESSES 
“FLAT  BED”  PRESSES 

A  press  for  every  newspaper. 

A  pressroom  engineering  serv¬ 
ice  for  every  press  user. 

Our  Customers 

Write  Our  Ads 

“Our  48-page  Duplex  had  paid 
for  itself  many  times  over.  Our 
phenomenal  growth  can  be  in 
measure  attributed  to  the  high 
class  economical  reliable  print¬ 
ing  possible.  Duplex  a  big 
aisset  to  us.  Justifies  all  you 
claimed.” 


MINISTER  EDITED  PAGE 

The  Saturday  church  page  of  the 
Wichita  (Kan.)  Beacon,  May  2,  was 
edited  by  the  Rev.  Herljert  L.  Huffman, 
president  of  the  Wichita  Ministerial 
Association.  This  was  the  third  church 
page  edited  by  a  Wichita  minister.  Or¬ 
man  C.  Emery,  Beacon  church  editor 
assisted. 

World  War  Essay*  Awarded 

Awards  in  the  essay  contest  based  on 
Gen.  Pershing’s  “My  Experiences  in  the 
World  War,”  recently  published  in  the 
newspaper,  have  been  announced  by  the 
Tulsa  (Okla.)  World.  Several  thousand 
essays  were  submitted  in  the  two  divi¬ 
sions,  for  adults  and  for  school  children. 

Adds  Television  Program* 

The  Nexo  York  Evening  Post  starting 
May  5  added  a  television  section  to  iti 
regular  daily  tabulation  of  radio  pro¬ 
grams.  The  television  data  will  appear 
daily. 

Printed  Baby  Edition 

A  32-page  tabh)id  “baby  edition" 
was  published  recently  by  the  Parkers¬ 
burg  (W.Va.)  Nexvs,  carrying  special 
articles  of  interest  to  mothers,  and  1,432 
inches  of  advertising. 

Sunday  Price  Increased 

The  price  of  the  Sunday  edition  of  the 
Newark  Ledger  was  increased  to 

ten  cents,  effective  May  3.  L.  T.  Russell 
is  publisher. 

Flew  To  Atlanta 

Walter  Hoots,  circulation  manager  of 
the  Cincinnati  Enquirer  was  a  guest  of 
the  American  Airways  on  the  first  trip  of 
the  Cincinnati-.Atlanta  passenger  air  line 
AJay  1. 

Starts  "Final”  Edition 

The  Bridgeport  (Conn.)  Post  on  May 
6  started  printing  a  five  o’clock  final  edi¬ 
tion.  containing  full  stock  tables  and  late 
sports  news. 


IN  A  MAT 

—IT'S  PRINTING  QUALITY 

The  fidelify  with  which  the  various  forms  as  set  up 
in  the  composing  room  are  reproduced  and  con-' 
verted  into  curved  plates  as  required  in  the  press 
room  is  just  as  vital  as  the  number  of  casts.  In 
other  words,  the  problem  in  the  stereotype  foundry 
is  twofold:  one  of  quality  and  quantity. 

In  hundreds  of  newspaper  plants  Certified  Dry 
Mats  are  meeting  and  solving  this  twofold  stereo¬ 
type  problem  to  the  entire  satisfaction  of  their 
stereotypers  and  publishers.  Where  they  use 
Certified  Dry  Mats  they  know  that  they  can  depend 
upon  them  for  the  production  of  good  printing 
plates  day  in  and  day  out. 

We  respectfully  invite  you  to  try  a  case  of 
Certified  Dry  Mats  in  your  own  plant,  under  your 
own  working  conditions. 

Forget  price!  Use  quality  at  the  right  price! 
It  pays! 

CERTIFIED  DRY  MAT  CX)RPORATION 

340  Madison  Avenue  New  York.  N.Y 

For  dependable  sfereofypinq  use  Certified  Dry 

MADE  IN  THt  U.b'. A 


HELD  SPELLING  BEE 

More  than  doubling  last  year’s  entries, 
()80  schools  in  Western  New  York  have 
enrolled  in  the  Buffalo  Evening  News 
annual  siielling  bee.  Each  school 
champion  will  receive  a  dictionary; 
medals  will  l)e  awarded  county  winners, 
and  the  district  champion  will  go  to 
Washington  for  the  national  contest. 
Publication  in  the  News  of  350  half 
column  cuts  of  school  champions  and 
runners-up  has  aroused  great  interest. 
The  pictures  were  run  in  groups  of 
from  12  to  36  a  day. 

City  Manager  Poll 

The  Ulica  (N.Y.)  Daily  Press  and 
Observer-Dispatch  are  furthering  the 
campaign  for  city  manager  government 
in  Utica  by  printing  coupons  to  be  filled 
out  by  persons  who  desire  this  form  of 
government.  The  couimuis  are  returnable 
to  the  City  Manager  Committee,  of 
which  Prentiss  Bailey,  publisher  of  the 
Observer-Dispatch,  is  a  member. 

Zane  Grey  Serial  Announced 

“Sunset  Pass,”  a  new  novel  by  Zanc 
(irey  has  been  acciuired  for  syndication 
by  the  AssfKiated  Press  Feature  Service. 
It  will  be  relea.sed  in  the  fall.  The  A. 
P.  Feature  Service  last  week  released  a 
series  of  12  articles  by  Johnny  Farrell — 
“Johnny  F'arrell  on  Golf.” 

Utica  Carriers  See  Show 

Earle  J.  Johnson,  manager  of  the 
Stanley  Theatre  in  Utica  (N.Y.)  last 
week  entertained  2(X)  Utica  Press  carrier 
boys  at  a  morning  show.  The  boys  were 
accompanied  by  Elden  Matthews,  circula¬ 
tion  manager. 

Tells  Children  About  Utah 

The  Salt  Lake  City  Deseret  News,  is 
printing  a  short  daily  article  W  the  pur¬ 
pose  of  acquainting  school  children  with 
essential  facts  about  Utah,  its  history, 
resources,  scenic  attractions  and  other 
things. 


THE  AUTOMATIC  J) 

Solves  Pressroom  as  J 
by  100%  Increase  in 


Ready  for  the  insertion  of  a  matrix.  Note  the  electrical 
control  buttons  (above  the  vertical  core)  by  which  the 
machine  is  started  and  stopped.  Above  and  to  the  left 
of  these  buttons  is  shown  a  handle  with  which  the  oper¬ 
ator  can  start  or  stop  the  inflow  of  molten  metal. 


Wood  Newspaper!' 

501  Fifth  A' 


It  produces  four  plates  a  minute ' 
made  in  newspaper  stereotyping. 

It  occupies  no  more  space  than  a  Ji 
machine’s  production. 

It  produces  plates  of  lighter  weight 

It  eliminates  the  plate  variation 
hand  operation.  It  therefore  stan 
automatically,  a  fixed  and  dependal 

It  greatly  reduces  the  physical  ef 
gives  the  operator  more  time  and  e 

It  insures  a  maximum  number  of  ca 
her  from  a  good  mat — because  then 
periods  of  time. 

It  is  very  easy  to  operate.  The  op 
a  button.  The  machine  does  the 
minute.  It  has  no  other  speed. 

It  makes  it  possible  to  schedule,  a( 
plates  which  can  be  produced  ina| 

It  facilitates  running  late  news,  sho 
of  presses,  and  makes  for  earlier  fioi 


Equipping  now  for  maxi 
for  the  larger  capacity 


Automatic  Autoplate  M 
&  Co.,  Inc.,  The  Goss 
Printing  Press  Company,  ^ 
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ITOPLATE  MACHINE 

/  as  Foundry  Problems 
)eed  of  Making  Plates 

plates  of  the  highest  quality  ever 
lUtoplate  Machine,  and  doubles  that 

the  strongest  plates  ever  made. 

5  inseparable  from  the  most  skillful 
es  quality,  in  addition  to  insuring, 
e  of  production. 

ivolved  in  making  plates,  and  thus 
for  other  work. 

r  mat — a  practically  unlimited  num- 
a  contact  with  hot  metal  for  shorter 

simply  inserts  the  mat  and  presses 
utomatically,  ejecting  Jfour  plates  a 


ely  and  dependably,  the  number  of 
length  of  time. 

the  time  required  to  start  a  battery 
n  the  pressroom. 

economy  will  also  provide 
*  the  future  will  demand 

By  be  ordered  from  R.  Hoe 
^ss  Company,  The  Duplex 
&  Co.,  or  from  ourselves 

insfERY  Corporation 

New  York 


Showing  the  printing  plate  and  tail,  ready  for  removal. 
At  this  point  in  the  cycle  of  operation  another  plate  is 
being  cast,  automatically,  on  the  opposite  side  of  the 
vertical  core.  The  gong  at  the  right  announces  the 
opening  of  the  mold  and  delivery  of  the  plate. 
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RUSSIA’S  PRESS  DAY 

WALTER  DURANTY  who  has  done  more 
than  any  other  writer  to  interpret  the  Rus¬ 
sian  government  experiment  in  terms  of  the 
honest  and  disinterested  reporter,  tells  in  one  of  his 
despatches  to  New  York  Times,  of  the  celebration 
on  May  5th  of  “Press  Day”  throughout  the  Soviet 
Union.  It  is  an  annual  event. 

Mr.  Duranty  explains  that  the  press  is  the  most 
important  means  of  propaganda  the  Soviet  possesses. 
There  is  no  “censorship”  in  the  common  sense,  but 
the  press  is  strictly  charged  to  support  the  regime. 

It  is  not  intended  to  make  money,  or  entertain  read¬ 
ers  and  does  not  publish  scandal,  crime  or  personal 
information,  except  as  the  news  may  have  political 
significance.  The  function  of  the  newspaper  is  to 
stimulate  socialistic  development. 

One  would  think  this  would  produce  dull  sheets, 
read  by  only  a  few,  but  the  Times’  correspondent 
shows  that  the  workers  are  fairly  thrilled  by  the 
press  and  circulations  of  from  one  to  two  and  a  half 
millions  of  three  Moscow  newspapers  “might  be 
doubled  or  trebled”  if  newsprint  were  available.  The 
commissioner  of  the  Russian  paper  trust  is  quoted 
as  claiming  that  “the  supply  is  far  below  the  cultural 
requirements”  and  will  be  increased  30  per  cent  this 
year  to  611,000  tons.  The  Soviet  Union  supports  257 
large  newspapers  and  2,500  small  sheets  published  in 
factories. 

These  facts  stir  imagination.  Norman  Hapgood, 
after  many  years  experience  in  American  journalism, 
recently  said  he  did  not  Ijelieve  any  newspaper  or 
magazine  in  the  United  States  could  possibly  attain 
a  circulation  of  1,000,000  and  maintain  a  strictly 
objective  policy,  appealing  to  the  intelligence  rather 
than  the  emotions  and  fancies  of  readers.  Why  arc 
the  interests  of  the  people  of  Russia  and  those  of 
America  so  dissimilar?  Are  we  shallow-minded, 
trivial,  morbid  and  they  sensible,  sober  and  earnest? 

It  may  mean  little  or  much  that  they  devour  serious 
news,  grow  excited  over  a  statistical  table,  fever¬ 
ishly  read  a  political  oration,  whereas  popular  cir¬ 
culation  here  is  obtained  by  use  of  comics,  light  fic¬ 
tion,  sensational  gossip  and  thrilling  pictures. 

Literacy  is  new  among  the  common  people  of  Rus¬ 
sia  and  their  nation  is  engaged  in  an  experiment 
novel  in  history.  The  element  of  combat  rides  in 
economic  news,  because  Russian  people  are  really  en¬ 
listed  in  a  terrific  battle  against  the  old  order  and 
against  time — five  years.  It  is  not  to  be  wondered  at 
that  the  news  of  this  struggle  is  eagerly  read.  Just  what 
would  happen  to  the  circulation  of  a  newspaper  that 
would  supply  light  and  frivolous  interest,  now  pro¬ 
hibited  by  the  government,  is  a  question  apart.  It 
would  test  the  point  whether  there  is  a  great  dis¬ 
parity  between  the  temperamental  interests  of  the 
Russians  and  other  peoples. 


Newspaper  advertising  has  been  the  best 
prop  under  American  trade  in  a  disastrous 
year. 

ON  THE  JOB 

The  Chicago  Journal  of  Commerce,  which  has 
never  forgiven  Iij)iT(«  &  Publisher  for  refusing 
to  suppress  the  facts  in  the  federal  investigation 
of  propaganda  abuses  by  the  so-called  power  trust  a 
few  years  ago,  now  takes  up  the  cudgels  for  radio 
and,  in  sarcastic  terms,  condemns  the  action  of  the 
American  Newspaper  Publishers’  Association  in  pro¬ 
testing  against  the  invasion  by  the  broadcasters  of 
the  news  and  advertising  fields.  It  is  “effrontery  for 
newspapers  to  demand  a  law  suppressing  radio  adver¬ 
tising  so  as  to  free  them  from  competition,”  says  the 
editor,  with  charactertistic  lack  of  accuracy.  The 
press  is  warned  against  using  its  columns  to  influence 
the  Department  of  Commerce. 

Radio  is  a  piece  of  power  interest  property.  When 
one  touches  power  preserves,  in  our  experience,  Chi¬ 
cago  Journal  of  Commerce  is  quick  to  steam  up  edi¬ 
torial  utterance.  In  the  masthead  of  the  paper  there 
is  a  slogan  which  denounces  “unbalanced  agitators” 
and  pleads  for  service,  respect  for  authority  and 
“recognition  of  the  rights  of  others.”  This  happy 
philosophy  seems  to  run  mainly  for  the  Journal  of 
Commerce’s  power  clients.  The  rights  of  the  Amer¬ 
ican  press  apparently  deserve  no  recognition. 

New  York  court  holds  that  a  letter,  dic¬ 
tated  to  a  stenographer,  elsewhere  unread,  con¬ 
stituted  libel,  not  slander. 


Ye  know  not  what  shall  be  on  the  morrow. — 
James,  IV ;  14. 


ASTIGMATISM 


CONFUSION  of  thought,  and  presumably  worse 
confusion  of  practice,  is  marked  in  the  use  of 
newspaper  advertising  space  by  so-called 
national  advertisers.  The  Association  of  National 
Advertisers  last  week  officially  demanded  that  news¬ 
paper  space  rates  be  reduced  to  conform  to  the  down¬ 
ward  trend  of  commodity  prices.  Unofficially,  sev¬ 
eral  members  of  this  Association  are  going  about  in 
their  own  fashion  to  reduce  newspaper  rates  by 
breaking  down  the  trade  custom  barrier  which  dif¬ 
ferentiates  between  the  advertising  of  products  and 
that  of  retail  merchants. 

On  the  same  day,  the  president  of  the  Advertising 
Agencies  Association  besought  his  colleagues  to  de¬ 
sist  from  antagonizing  newspaper  publishers  by  de¬ 
mands  for  free  publicity,  excessive  merchandising 
service,  and  the  lower  retail  schedule  of  rates  for 
accounts  not  entitled  to  it  under  newspaper  rules. 
And  also  on  the  same  day,  the  business  chief  of  the 
Scripps-Howard  Newspapers  informed  the  advertis¬ 
ing  agents  that  newspaper  costs  did  not  yet  permit  a 
reduction  in  advertising  rates. 

Underlying  it  all  is  the  suspicion  that  national 
advertisers  and  their  agencies  are  in  unnumbered 
cases  attacking  the  newspaper  rate  structure  by  buy¬ 
ing  newspaper  space  only  “when  conditions  are 
right,”  as  the  advertising  manager  of  B.  F.  Goodrich 
bluntly  put  it  last  week  at  Detroit.  “Right”  condi¬ 
tions  apiiear  to  exist  where  Goodrich  tires  can  be 
advertis^  at  local  rates  in  competition  with  other 
makes  which  pay  the  higher  general  rate.  And,  with 
newspapers  striving  mightily  to  overcome  revenue 
deficits,  it  is  not  surprising  that  Goodrich  finds  condi¬ 
tions  “right”  in  numerous  cities. 

Thus,  with  the  advent  of  the  spring  and  summer 
convention  season,  it  appears  that  the  local-national 
dispute  enters  another  lap  on  its  endless  course. 
Definite  advances  appeared  to  have  been  made  during 
the  past  year  by  the  general  adoption  of  a  relatively 
simple  definition  of  advertising  as  a  standard  of  prac¬ 
tice.  Further  than  that  into  the  operations  of  indi¬ 
vidual  newspapers  no  association  can  go.  The  execu¬ 
tion  of  the  best  judgment  of  the  majority  is  up  to 
the  individual  newspaper  management,  and  its  course 
will  more  often  be  dictated  by  the  economic  needs  of 
the  moment  than  by  a  high  principle  set  forth  in  an 
association  resolution. 

A  view  that  looks  beyond  the  needs  of  the  moment, 
however,  can  see  grave  dangers  in  the  ruthless  smash¬ 
ing  of  newspaper  rate  practices.  Advertisers  who 
for  more  than  ten  years  have  been  tending  to  regard 
the  newspaper  as  an  instrument  in  a  national  cam¬ 
paign  go  wide  from  that  course  when  they  buy  news¬ 
paper  advertising  only  under  “right”  conditions — 
when  they  can  break  rates.  However  satisfactory 
the  results  produced  by  local  campaigns  so  staged, 
the  net  result  to  a  national  manufacturer  can  not  be 
better  than  spotty.  The  danger  that  the  newspaper 
will  suffer  from  this  abuse  of  its  facilities  is  real  and 
immediate. 

Even  more  immediate  are  the  effects  upon  two 
arms  of  advertising,  the  general  agency  and  the 
special  representative.  Sale  of  space  at  local  rates 
either  eliminates  the  agency’s  revenue  or  badly  im¬ 
pairs  it,  and  completely  deprives  the  special  represen¬ 
tative  of  the  fruits  of  months,  maybe  years,  of  con¬ 
scientious  effort.  A  material  extension  of  the 
present  tendency  toward  local  rates  for  national  ad¬ 
vertising  portends  ruin  for  many  agencies  and  special 
representatives.  W’ith  expediency  ruling  in  the  stead 
of  sound  business  principles,  and  with  the  stiff  com¬ 
petition  of  radio  and  magazines,  unhampered  by  any 
local-national  barriers,  newspapers  will  be  hard 
pressed  to  maintain  their  advantage  of  1920-1929. 

The  changing  economic  values  of  all  commodities 
and  services,  even  of  newspaper  space,  cannot  be 
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overlooked  by  newspaper  publishers.  An  advertiser 
who  has  reduced  the  price  of  shoes  from  $12  to  $8 
can  make  a  plausible,  if  specious,  argument  that  his 
advertising  cost  should  be  reduced  in  like  propor¬ 
tion.  A  manufacturer  who  requires  a  minimum  of 
advertising  to  keep  his  commodity  moving,  finds  thatthe 
linage  cost  of  that  minimum  has  increased  from  3  per 
cent  to  7  per  cent  of  his  gross  sales,  and  maintains 
that  he  cannot  do  business  on  a  7  per  cent  basis.  He 
is  not  convinced,  or  even  interested,  in  the  news¬ 
paper  story  that  advertising  rates  cannot  be  reduced 
because  costs  have  remained  practically  at  their  high 
level.  He  has  cut  his  own  costs,  he  reasons,  and  let 
the  publi.sher  do  likewise! 

Immersed  in  his  own  troubles,  it  is  a  rare  manu¬ 
facturer  or  merchant  who  sees  in  the  large  what  the 
press  is  doing  for  the  people  to  whom  he  sells  his 
goods.  Seldom  does  he  think  of  the  newspaper  as  a 
medium  through  which  most  of  his  customers  get  the 
large  part  of  their  education ;  seldom  does  he  think 
of  it  as  the  defender  of  the  public  against  cruel  politi¬ 
cal,  social,  and  economic  exploitation ;  rarely  does  he 
see  that  the  items  which  make  a  newspaper  operation 
expensive,  contribute  to  raise  the  eyes  of  people  off 
the  ground,  make  them  appreciative  of  other  sides  of 
life  than  their  daily  woes,  make  them  sympathetic  to 
the  troubles  of  others,  make  them  want  the  comforts 
and  luxuries  upon  which  the  profits  of  most  manu¬ 
facturers  and  merchants  depend.  It  is  no  small  fault 
of  the  newspaper  that  these  things  are  hidden  from 
the  buyers  of  advertising  and  that  the  commercial  side 
of  the  press  has  in  the  last  few  years  been  stressed 
almost  to  the  exclusion  of  the  more  important  fac¬ 
tors,  but  it  is  a  fault  which  can  be  corrected. 

Certainly  there  must  be  adjustment  of  advertising 
to  the  changing  currents  of  commerce,  but  it  must  be 
an  adjustment  which  will  leave  the  newspaper  unim¬ 
paired  as  a  medium  of  public  information  and  public 
service.  No  such  sane  adjustment  is  possible  if  pub¬ 
lishers  in  momentary  financial  desperation  create 
“right”  conditions  for  advertisers  bent  on  momentary 
advantage  over  a  competitor.  No  such  sane  adjust¬ 
ment  is  possible  while  newspapers  sell  space  to  one 
advertiser  at  so  wide  a  margin  over  the  costs  to  other 
advertisers  that  the  difference  cannot  be  explained 
away  by  any  commercial  or  philosophical  argument. 
The  two  evils  are  inseparable,  one  combating  the 
other,  while  the  commercial  structure  built  by  many 
years  of  earnest,  honest  labor  totters  under  their 
blows. 

If  the  conference  between  representative  publishers, 
advertisers  and  agencies,  proposed  by  Mr.  Wiley  to 
the  A.N.P.A.,  and  favorably  received  by  the  agencies’ 
group,  eventuates,  its  task  will  be  more  urgent  than 
has  faced  any  such  group  in  the  past.  If  it  does  not 
awaken  in  advertisers  and  publishers  both  a  realiza¬ 
tion  that  their  avarice  and  inertia  are  destroying  the 
most  valuable  distribution  tool  now  available,  that 
realization  will  eventually  be  driven  home  by  the 
unrelenting  force  of  economic  disaster. 


//.  F.  Kaltcnborn  says  in  Scribner’s  Maga¬ 
zine  that  he  receives  many  letters  from  radio 
fans  saying:  “You  save  me  the  trouble  of 
reading  newspapers.” 

MAILER  FOR  SIXTY-ONE  YEARS 

Tomorrow  afternoon  an  interesting  ceremony 
will  take  place  at  Hotel  Picadilly,  this  city.  A 
group  of  men  will  assemble  to  pay  honor  to  a 
colleague  who  is  retiring  from  active  newspaper  life. 
There  will  be  feasting,  speechmaking  and  a  presenta¬ 
tion.  The  honor  guest  will  be  George  W.  Haynia, 
aged  78.  For  61  years  he  has  been  in  the  employ  of 
New  York  Herald  and  New  York  Herald  Tribune  as 
a  mailer.  When  the  Herald  was  published  on  a  flat¬ 
bed  press  and  folded  by  hand  George  Haynia  was 
wrapping  bundles,  pasting  labels  and  catching  the 
mails  and  wagon  routes.  He  was  in  the  mail-room 
when  Stanley  located  the  explorer  Livingstone  in 
East  Africa.  Three  of  his  sons  and  one  grandson 
are  mailers.  The  mail-room  staff  and  leading  execu¬ 
tives  of  the  Herald  Tribune  will  have  Sunday  dinner 
with  the  retiring  veteran  and  review  his  experiences 
under  four  publishers.  The  event  is  a  pleasant  and 
just  tribute  to  a  remarkable  individual  representing  a 
press  craft  that  faithfully  and  ably  serves  and  is  not 
often  in  the  limelight. 


There  is  no  substitute  for  the  reporter  whose 
mind  records  the  noivs  fact  rvith  the  accuracy 
of  a  photographic  plate. 
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PURELY  PERSONAL 


JUNIUS  P.  FISHBURN,  publisher  of 
J  ihe  Roanoke  (Va.)  Times  and  IVorld- 
Sews,  and  a  member  of  the  board  of  the 
Chamber  of  Commerce  of  the  United 
States,  attended  the  annual  meeting  of 
the  Chamber  in  Atlantic  City  last  week. 

Frank  P.  MacLennan,  editor  and  pub¬ 
lisher  of  the  Topeka  (Kan.)  State 
Journal,  has  been  elected  a  member  of 
the  board  of  directors  of  the  National 
Bank  of  Topeka,  following  the  sale  of  the 
Kansas  Reserve  State  Bank  of  that  city, 
of  which  he  was  president,  to  the  Na¬ 
tional  Bank  of  Topeka. 

George  S.  Cameron,  publisher  of  the 
San  Francisco  Chronicle,  and  Mrs.  Cam¬ 
eron  plan  to  leave  for  a  vacation  trip  to 
Europe  shortly. 

Joseph  H.  Martin,  publisher  and  edi¬ 
tor  of  the  Wilmington  (Del.)  Sunday 
Star,  last  Sunday  addressed  the  Pen  and 
Pencil  Club  of  Wilmington,  an  organiza¬ 
tion  of  young  writers  and  other  persons 
interested  in  literature. 

William  F.  Metten,  publisher  of  the 
Wilmington  (Del.)  Every  Evening, 
spent  this  week  in  Atlantic  City,  N.  J., 
attending  the  annual  meeting  of  the  Na¬ 
tional  Chamber  of  Commerce,  of  which 
he  has  been  a  counsellor  for  the  past 
five  years.  Mr.  Metten  was  president 
of  the  Wilmington  Chamber  of  Com¬ 
merce  for  two  terms  and  is  now  a 
director. 

E.  B.  Jeffries,  publisher  of  the 
Greensboro  (N.C.)  Nett/f  and  the  Grrenj- 
boro  Record,  has  been  named  chairman 
of  the  new  state  highway  commission  by 
Gov.  O.  Max  Gardner,  and  will  be  in 
charge  of  administration  of  the  new  road 
law  passed  by  the  general  assembly. 

Col.  R.  M.  White,  owner  and  pub¬ 
lisher  of  the  Mexico  (Mo.)  Ledger  for 
the  past  55  years  and  oldest  living  past 
president  of  the  Missouri  Press  Associa¬ 
tion,  observed  his  seventy-sixth  birth- 
dav.  May  3.  He  purchased  the  Ledger  in 
1876. 

Mrs.  John  H.  Freeman,  publisher. 
Mount  Ida  (Ark.)  Herald,  has  been 
elected  a  member  of  the  board  of  aider- 
men  in  that  city. 

Rex  R.  Royal,  publisher  of  the  Shelby 
(Mich.)  Oceana  County  Herald,  is  one 
of  three  receivers  appointed  by  Circuit 
Judge  Earl  C.  Pugsley  for  the  Churchill 
&  Webber  bank,  second  largest  private 
bank  in  Michigan,  which  clos^  April  28. 

C.  R.  Myers,  publisher  of  the  Goose 
Creek  (Tex.)  Texas  Coast  Democrat, 
is  the  new  mayor  of  that  town,  having 
won  by  a  margin  of  20  votes  over  his 
opponent  in  a  runoff  election. 

Alex.  H.  Washburn,  publi.sher  of  the 
Hope  (Ark.)  Star,  delivered  the  gradua¬ 
tion  address  at  Blevins  High  School,  one 
of  the  largest  Arkansas  consolidated 
rural  schools.  May  1. 

Philip  McCorkle,  publisher  Arkadclphia 
(Ark.)  Siftings-Hcrald,  has  been  elected 
secretary  and  treasurer  of  the  Rotary 
Club  in  that  city. 

Edward  A.  Dickson,  former  editor  of 
the  Los  Angeles  Evening  Express,  has 
left  for  a  four  months’  tour  of  Europe, 
accompanied  by  Mrs.  Dick.son. 

Mary  Goldthwaite,  associate  editor, 
Boone  (la.)  Nezvs- Republican,  was  a 
member  of  the  Iowa  D.  A.  R.  delegation 
which  entertained  Mrs.  Herbert  Hoover 
at  a  luncheon  in  Washington,  D.  C., 
where  they  were  attending  the  national 
convention  of  the  D.  A.  R. 

James  B.  Borland,  managing  editor  of 
the  Franklin  (Pa.)  Nezos  Herald,  re¬ 
turned  home  from  the  publishers’  con¬ 
ventions  in  New  York  just  in  time  to 
^  sworn  as  foreman  of  the  April  grand 
jury  of  Venango  county. 

Lowry  Martin,  publisher  of  the  Corsi¬ 
cana  (Tex.)  Daily  Sun,  has  been  elected 
vice-president  of  the  East  Texas  Cham¬ 
ber  of  Commerce. 

Paul  Eyerly,  editor  of  the  Bloomsburg 
(Pa.)  Morning  News,  addressed  the 
Freeland  (Pa.)  Boosters’  .\ssociation  on 
the  unemployment  problems  at  a  recent 
meeting. 

•Arthur  S.  Draper,  assistant  editor  of 
the  Xezo  York  Herald  Tribune,  dis¬ 


cussed  the  influence  of  the  sports  page 
of  the  daily  newspaper  at  the  luncheon 
of  the  Sportsmanship  Brotherhood,  May 
1,  at  Trenton,  N.  J. 

Richard  M.  H.  Wharton,  general  man¬ 
ager  of  the  Harrisburg  (Pa.)  Morning 
Patriot  and  Ez’cning  Nezvs,  took  a 
prominent  part  in  the  consecration  of 
Dr.  Wyatt  Brown  as  Bishop  of  the 
Protestant  Episcopal  Diocese  of  Harris¬ 
burg.  Mr.  Wharton  is  treasurer  of  the 
diocese. 

Joseph  J.  Cannon,  managing  editor  of 
the  Salt  Lake  City  Deseret  Nezvs,  has 
been  elected  to  the  Ixiard  of  directors  of 
the  Salt  Lake  City  Zoological  Society. 

R.  T.  Peyton-Griffin,  sub-editor  of  the 
North  China  Daily  Nezvs,  Shanghai,  is 
tonring  the  world  on  six  months’  leave. 

W.  R.  Orchard,  editor  of  the  Council 
Bluffs  (la.)  Nonpareil,  and  president  of 
the  Iowa  Good  Roads  association,  re¬ 
cently  met  with  public  highways  com¬ 
mittee  of  the  Omaha,  Neb.,  chamber  of 
commerce  to  discuss  plans  being  formu¬ 
lated  to  prevent  a  proposed  change  in 
the  numbering  of  a  highway  which 
formerly  was  part  of  the  Lincoln 
Highway. 

C.  J.  Lilley,  editor  of  the  Sacramento 
(Cal.)  Union,  has  been  in  Houston  for 
the  last  week. 

Paul  B.  Williams,  editor  of  the  Utica 
(N.Y.)  Daily  Press,  has  been  elected  a 
director  of  the  Utica  chamber  of  com¬ 
merce. 

L.  W.  Bailey,  editor  of  the  Dallas  Dis¬ 
patch,  made  the  annual  C.  of  C.  Good 
Will  Tour  out  of  Dallas  late  in  April. 


IN  THE  BUSINESS  OFFICE 

C.  A.  RIGNEY  cashier  for  the  Curtis- 

•  Martin  Newspapers,  Philadelphia,  has 
returned  to  his  duties,  after  an  opera- 
ation. 

Herbert  D.  Bradley,  general  manager 
of  the  Bridgeport  (Conn.)  Times-Star, 
addressed  the  Bridgeport  Advertising 
Club  May  5,  on  “Newspaper  Building.’’ 

Francis  P.  Buckley,  now  with  Berto- 
let,  Hanson  &  Lemon,  New  York  agency, 
spent  several  days  visiting  friends  in 
Bridgeport,  Conn.,  recently.  He  was 
formerly  national  advertising  manager  of 
the  Bridgeport  Times-Star. 

Walter  Eldredge  and  William  Bain 
have  resigned  from  the  sales  division  of 
the  advertising  department  of  the  Salt 
Lake  Telegram. 

Genevieve  Hunt  of  the  classified  ad¬ 
vertising  department  of  the  Salt  Lake 
Telegram,  has  become  cashier  of  the  Salt 
Lake  City  office  of  the  L.  S.  Gillham 
Co.,  Inc.,  advertising  agency. 

Harold  Cunyas,  formerly  of  the  Waco 
(Tex.)  Nczv.z-Tribunc,  has  been  added 
to  the  advertising  staff  of  the  Laredo 
(Tex.)  Times. 

William  J.  Montague,  advertising 
manager  of  the  Bridgeport  (Conn.) 
Time.z-Star,  has  been  confined  to  his 
home  by  a  week’s  illness. 


FOLKS  WORTH  KNOWING 


Hugh  hughes,  associate  editor  of 
the  Utica  (N.Y.)  Daily  Press,  has 
combined  that  position  for  the  past  seven 
years  with  the 
editorship  of 
Y  Drych,  na¬ 
tional  Welsh 
weekly,  now  in 
its  Sfjth  year. 

Born  in  Wales, 

Mr.  Hughes 
came  to  this 
country  when  he 
was  a  child,  and 
has  been  a  news¬ 
paperman  since 
he  was  13.  He 
began  work  in 
the  mechanical  Hugh  Hughes 

department  of  a 

small  country  office  near  Utica,  very  soon 
entering  the  news  writing  field  as  a 
correspondent. 

Mr.  Hughes’  connection  with  Y  Drych 
has  given  him  a  wide  acquaintance  with 
the  Welch  people  of  both  America  and 
Wales.  He  helped  organize  the  National 
Eisteddfod  Association,  and  was  presi¬ 
dent  for  several  years.  He  also  has  been 
active  in  the  promotion  of  many  Eistedd¬ 
fods  in  Utica  and  elsewhere. 

Mr.  Hughes  has  served  the  Utica 
Press  30  years.  He  was  managing  edi¬ 
tor  IS  years  and  state  editor  eight  years, 
before  becoming  associate  editor  seven 
years  ago.  He  has  been  an  editorial 
writer  ever  since  he  entered  newspaper 
work,  and  that  has  been  his  chief  activity 
for  the  past  seven  years. 


A.  E.  Lucey,  recently  director  of  ad¬ 
vertising  of  the  Shanghai  Evening  Post 
and  Mercury,  is  no  longer  connected 
with  that  paper.  Dave  Buick,  formerly 
with  the  Honolulu  Adzfertiser,  has  be¬ 
come  advertising  manager  on  the  Post 
and  Mercury. 

Miss  Gladys  Anderson  has  resigned 
her  position  in  the  advertising  depart¬ 
ment  of  the  Council  Bluffs  (la.)  .Voii- 
pareil  and  has  gone  to  Chicago  where 
she  has  accepted  a  position  as  X-ray 
technician  in  St.  Luke’s  hospital. 


IN  THE  EDITORIAL  ROOMS 

TJ"  ARRY  B.  NASON,  JR.,  managing 
-n.  editor,  Philadelphia  F.Z’cning  Ledger. 
was  the  guest  of  Marshal  Bainbridge,  a 
former  Philadelphia  newspaperman,  now 
secretary  of  the  Wildwood  (N.J.)  Cham¬ 
ber  of  Commerce,  at  the  annual  arrival 
of  the  mackerel  fleet,  one  of  the  big 
events  of  the  year  at  Wildwood. 

Stuart  “Skip”  Henderson,  golf  expert 
of  the  Hartford  (Conn.)  Times,  has  re¬ 
turned  to  Hartford  after  spending  a  va¬ 
cation  at  Pinehurst,  N.  C. 

Ray  I).  Everson,  managing  editor  of 
the  Indianapolis  .\ezvs,  will  deliver  the 
(Continued  on  ne.rt  page) 


Pirates  On  The  Air 

Charles  B.  Driscoll,  who  writes  “Pirates  Ahoy,”  “Down 
to  the  Sea,”  and  the  daily  column,  “The  World  and  All,” 
is  on  the  air,  Saturday  nights,  10:45  New  York  Daylight 
time,  with  a  program  called  “Buried  Gold,”  over  WJZ 
and  a  wide  hookup. 

If  you  are  using  any  of  the  Drl.seolI  features,  you  may 
capitalize  this  broadcast  of  trea.sure  tales  hy  calling  it  to  the 
attention  of  your  readers. 

If  you  are  not  using  a  Driscoll  feature,  now  would  he  an 
excellent  time  to  put  one  or  more  of  them  into  your  paper. 

Specimens  upon  request. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNitt  times  building  Charles  V.  McAdam 

President  NEW  YORK,  N.  Y.  General  Manager 


JOE 

JIXKS 

WINS! 


!  J  H.  ZERBEY,  editor  of  the  Potts- 
*'  •  z’ille  Ez’ening  Republican  and  Potts- 
Z'ille  Morning  Paper,  sends  us  the 
follozjLnng  letter: 

W/HEN  we  found  we  had  an 
”  opportunity  of  using  a  fuil- 
page  comic  mat  we  decided  to  put 
all  World  comics  in  our  “Morning 
Paper” — this  meant  a  transfer  of 
“Joe  Jinks”  and  we  anticipated  a 
kick  but  nothing  like  what  we  got. 

SATURDAY  morning  we  re- 
ceived  a  spontaneous,  voluntary 
absolutely  unasked-for  petition  from 
Saint  Clair  with  62  names  on  it. 
That  was  a  news  story  and  we 
ran  it. 

VyyE  print  today  a  grist  of  names 
of  probably  200;  I  would  say 
that  all  told  we  had  more  than  750 
j  to  800  readers  write  in  asking  for 
Joe  to  continue  in  the  “Evening.” 

IT’S  darn  good  promotion  material 
'  for  us  as  well  as  you.  I  am  going 
to  run  on  Friday  the  30th  an  eight- 
column  line  saying  “READERS 
WIN— JOE  JINKS  STAYS”  and 
i  then  a  boost  article  congratulating 
I  the  readers  and  telling  them  how 
I  glad  we  are  that  their  petitions 
I  which  have  been  forwarded  to  you 
I  were  successful. 

I 

IT’S  been  a  most  unusual  “Stunt” 
*  for  us — we’ve  never  seen  anything 
like  this  in  our  own  case  and  never 
saw  any  other  newspaper  running 
a  “customers  vote.”  And  I  want  to 
emphasize  that  it  was  all  voluntary 
and  we  checked  names  after  re¬ 
ceiving  them.  Some  of  the  originals 
we  enclose. 

///.S'  .zpoittaiicoiis  evidence 
of  the  GRIP  Joe  Jink.z  holds 
on  readers  zvould  he  amazing — if 
if  zvere  not  a  story  repeated  time 
and  again  zvhen  the  popularity  of 
this  knockout  comic  is  put  to  the 
test. 

For  terms  and  samples  wire. 

UNITED  FEATURES 

UNITED  FEATURE  SYNDICATE- 
METROPOLITAN  NEWSPAPER  SERVICE- 
WORLD  FEATURE  SERVICE 

Monte  Bourjaily,  General  Manager 
Maximilian  EUser,  Jr.  Frank  B.  Knapp 
220  Knot  42nd  St.,  Suite  1110, 

New  York 
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International  Year  Book  issued  last  Sat¬ 
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Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.” 
circulation  as  follows: 
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commencement  address  at  the  annual  ex¬ 
ercises  at  the  Indiana  Boys’  School  at 
Plainfield,  May  29. 

M.  Guptill,  former  managing  editor 
of  the  North  China  Star,  Tientsin,  has 
joined  the  staff  of  the  Shanghai  Evening 
Post  and  Meretiry  as  a  reporter. 

Miss  Nevada  Semenza  is  the  new 
woman’s  editor  of  the  China  Press, 
Shanghai. 

Phil  Hewitt  has  resigned  from  the  copy 
desk  of  the  Salt  Lake  Tribune  to  go  to 
California.  Louis  Kirby  of  the  editorial 
staff  succeeds  him. 

Jack  Hartigan  has  been  taken  on  the 
sports  department  of  the  Mount  Vernon 
(X.Y.)  Daily  Argus. 

Dan  Fowler,  formerly  on  the  city  staff, 
.4ustin  (Tex.)  Statesman  and  the  Har¬ 
lingen  (Tex.)  Valley  .Morning  Star,  has 
become  city  editor  of  the  Laredo  Times. 

Chester  \V.  Walker,  formerly  head  of 
the  copy  desk  at  the  Worcester  (Mass.) 
Telegram,  has  joined  the  editorial  staff  of 
the  Albany  (N.Y.)  Knickerbocker  Press. 

Helen  W.  King,  garden  editor,  Los 
Angeles  Times,  addressed  the  Hunting- 
ton  Beach,  Cal.,  Women’s  Club,  April  28. 

Edwin  Francis  Melvin  of  the  Boston 
Evening  Transcript  editorial  staff  and 
Miss  Mary  Gilpin  Armstrong  of  New 
York  have  announced  their  engagement. 
Melvin  is  motion  picture  editor  and 
assistant  in  the  drama  department. 

William  A.  Clough  of  the  editorial 
staff.  New  Bedford  (Mass.)  Standard, 
spoke  before  the  'Trinity  Methodist 
Episcopal  church  Mothers’  Club,  April  30 
on  his  experiences  while  hitch-hiking 
across  the  continent. 

“Vic”  Randall,  for  nearly  20  years 
linotype  operator  in  charge  of  machines 
on  the  Pulaski  (Va.)  Southwest  Times, 
is  also  columnist  for  his  newspaper. 

Eric  M.  Knight,  movie  critic,  Philadel¬ 
phia  Public  Ledger,  has  lieen  confined  to 
liis  home  by  illness  for  several  days. 

R.  J.  l^mbert,  editorial  writer,  Tulsa 
(Okla.)  Tribune,  and  Mrs.  Lambert  re¬ 
turned  May  6  from  a  vacation  spent  at 
Conw'ay,  Prescott  and  El  Dorado,  Ark. 

Jerry  Gahagan  has  been  transferred 
from  the  district  staff,  Philadelphia 
Evening  Ledger,  to  the  early  morning 
re-write  staff. 

Senora  Catalina  D’Erzell,  staff  writer 
of  Excelsior,  Mexico  City  daily,  is  in 
Los  Angeles  on  an  extensive  visit. 

Templeton  Peck,  formerly  on  the  staff 
of  the  San  Francisco  News,  now  is  a 
reporter  on  the  San  Diego  Sun. 

Virgil  A.  Wyatt,  reporter  on  the  San 
Diego  Sun,  recently  spoke  at  the  Ingram 
Institute  on  county  tax  problems. 

Dexter  H.  Teed,  a  reporter  of  the 
Syracuse  (X.Y.)  Post  Standard,  left  re¬ 
cently  to  become  a  member  of  the  NEA 
staff  at  Cleveland,  Ohio. 

Marshall  Smith,  Memphis  (Tenn.) 
Press-Seimitar  reporter,  has  returned 
from  Jackson,  Miss.,  where  he  covered 
the  special  session  of  the  Mississippi 
legislature. 

Maurice  Zimring,  formerly  of  the  staff 
of  the  Waterloo  (la.)  Morning  Tribune, 
is  now  Waterloo  correspondent  for  the 
Des  Moines  Register. 

Miss  Anne  Whelan,  formerly  night 
city  and  Sunday  editor  of  the  Newark 
(X.J.)  Ledger,  and  later  on  the  copy 
desk  of  the  Bridgeport  (CLonn.)  Post,  is 
now  conducting  a  column,  "On  the  Spot,” 
in  the  New  Haven  (Conn.)  Times. 

Herbert  R.  Hill,  news  editor  of  the 
Jtuiianapolis  New's,  was  the  principal 
speaker  at  a  Marion  county  high  school 
press  conference  in  Indianapolis  last 
week. 

Paul  Gilmore,  of  the  Williamsport 
(Pa.)  Sun  staff,  and  Mrs.  Gilmore  are 
the  parents  of  a  son,  born  recently. 

J.  Mark  Ckiod  is  back  at  his  desk  as 
news  editor  of  the  Williamsport  (Pa.) 
Sun  after  an  operation  for  appendicitis. 

Miss  Mary  Spargo  has  joined  the  staff 
of  the  Bridgeport  (Conn.)  Post  to  con¬ 


duct  a  special  woman’s  page,  a  new 
feature. 

Cleveland  M.  Bailey,  telegraph  editor 
of  the  Clarksburg  (W.V'^a.)  Exponent, 
was  returned  to  the  municipal  council 
for  his  sixth  successive  two-year  term 
at  the  city  election  late  in  .\pril. 

Charles  Gatschet,  pilot  of  the  Des 
.Moines  Register  and  Tribune  airplane. 
Good  News  II,  has  more  wings  than  any 
other  pilot  in  Iowa.  Gatschet  recently 
bought  some  baby  chicks  and  now  has 
more  than  300  on  the  way  to  soon  be 
spring  fries. 

Gene  Lowrey  has  become  a  member  of 
the  staff  of  the  Syracuse  (X.Y.)  Post 
Standard. 

Alvin  S.  Hamman.  city  hall  reporter 
of  the  Harrisburg  (Pa.)  Evening  News, 
has  been  drawn  for  grand  jury  service 
at  the  Jun*"  t<  rm  of  Criminal  court. 

John  Beer,  city  editor  of  the 
Newark  Sunday  Call,  last  week  was  ap¬ 
pointed  to  the  American  Fair  Exhibit 
Commission  by  (jov.  Morgan  F.  Larson. 
The  commission  will  supervise  the 
American  Fair  to  be  held  in  the  Atlantic 
City  Auditorium  in  July  and  August. 
Members  of  the  commission  serve  with¬ 
out  pay. 

Charles  P.  Miller,  formerly  with  the 
El  Paso  (Tex.)  Times,  has  joined  the 
Lubbock  (Tex.)  Morning  Avalanche  as 
reporter. 

Raymond  Fagan,  who  left  the  copy 
desk  of  the  Newark  Evening  News  two 
years  ago  in  order  to  go  on  an  explora¬ 
tion  trip  to  South  .\merica,  has  returned 
to  his  newspaper  duties.  He  has  written 
a  book  about  his  trip. 

Mae  Biddison  Benson,  former  Texas 
newspaper  woman  on  the  Fort  Worth 
(Tex.)  Star  Telegram,  is  now  editor  of 
Club  Life,  a  monthly  magazine  devoted 
to  activities  in  the  clubs  of  Manhattan, 
Westchester,  Long  Island,  New  Jersey 
and  Connecticut.  Editorial  offices  are 
516  Chrysler  Building,  New  York  City. 

Wellington  G.  Jones,  sports  and  rail¬ 
road  editor  of  the  Harrisburg  (Pa.) 
Telegraph,  has  recovered  from  his  recent 
illness  just  in  time  to  conduct  the  pre¬ 
liminary  contests  in  the  Telegraph’s 
annual  marble  meet. 

John  D.  Dun,  associate  editor  of  the 
Toledo  (O.)  Times,  addressed  the  Toledo 
Reserve  Officers’  Association  on  “The 
Function  of  the  Press  in  National 
Emergencies.” 

Lloyd  Sallaway,  sports  editor,  Vic¬ 
toria  (B.C.)  Times,  left  recently  for 
Penticton,  B.C.,  where  he  will  spend  two 
weeks  in  the  Canadian  Rockies. 

Frank  H.  Jamison,  news  editor  of  the 
Newark  Evening  Nervs,  has  returned 
from  a  six  weeks’  vacation  in  Italy. 

Bruce  Hutchison,  correspondent  for 
the  Vancouver  (B.C.)  Province  at  the 
British  Columbia  legislature  has  re¬ 
turned  to  his  duties  after  spending  two 
weeks  with  his  family  fishing  at  Shawni- 
gan  Lake. 

Mrs.  H.  S.  Graves  has  joined  the  so¬ 
cial  staff  of  the  Victoria  (B.C.)  Col¬ 
onist.  Mrs.  Graves  formerly  did  space 
work  with  the  Victoria  Times. 

Victor  Gravlin,  sports  editor,  Victoria 
(B.C.)  Colonist,  has  returned  to  his  desk 
after  a  vacation. 

Victor  Hamerslag  has  been  appointed 
city  editor  of  the  Newark  (X.J.)  Morn- 
ino  Ledger.  He  formerly  covered  city 
hall  and  political  events  for  the  paper. 

Richard  W'atts,  Jr.,  movie  critic  of  the 
New  York  Herald  Tribune  sailed  last 
Thursday  for  a  visit  to  Ireland  and  the 
continent  and  will  be  gone  six  weeks. 

G.  Edward  Pendray,  day  picture  edi¬ 
tor  of  the  New  York  Herald  Tri¬ 
bune,  and  vice-president  of  the  Ameri¬ 
can  Interplanetary  Society,  will  ad¬ 
dress  a  meeting  of  the  society  at  the 
American  Museum  of  Natural  History 
on  May  2,  giving  a  complete  report  on 
the  recent  sensational  developments  in 
rocketry  in  Germany.  Mr.  Pendray  has 
just  returned  from  a  conference  on  rock¬ 
etry  and  astronautics  at  Berlin. 

Robert  B.  Beith,  literary  editor.  Port¬ 
land  (Me.)  Fvening  Express  and  Sun¬ 
day  Telegram,  with  Mrs.  Beitl;,  is  spend¬ 


ing  his  vacation  at  Woodbury  Heights 
X.J. 

Ben  Hill,  sporting  editor  of  the  Dallas 
Dispatch  has  started  a  brief  sports  talk 
each  Sunday  morning  over  WRR,  munici¬ 
pal  radio  station. 

C.  Dwight  Stevens,  city  editor,  Port- 
latul  (Me.)  Evening  Express,  is  confined 
to  his  home  by  illness. 


CTiarles  F.  Ker,  reportorial  staff 
of  the  Staunton  (Va.)  News-Leader,  was 
recently  operated  upon  for  appendicitis. 
While  he  is  convalescing  his  place  is 
lieing  filled  by  William  K.  Garrett, 
formerly  of  Huntington,  W.Va. 

Dean  H.  Robinson,  until  recently  on 
the  editorial  staff,  Omaha  World  Herald, 
is  now  editor  of  the  East  End  News', 
Grand  Rapids,  Mich.,  community  weekly. 


Miles  Stettenbenz,  former  assistant  to 
the  managing  editor  of  the  New  York 
Evening  World,  has  taken  over  the  city 
desk  of  the  Buffalo  Times.  William 
Abbott,  also  former  World  man,  has  been 
named  sports  editor.  P.  D.  Fahnestock, 
formerly  business  editor  of  the  Times, 
has  been  made  financial  editor. 


Roger  Conhurst,  of  the  New  York 
Daily  Nevi's,  formerly  of  the  Philadelphia 
Sun  and  the  Inquirer,  visited  friends  in 
Philadelphia  last  week  en  route  to  the 
races  at  Pimlico. 

Frank  Kiersey,  until  recently  court¬ 
house  reporter  for  the  Amarillo  (Tex.) 
Globe,  has  been  made  news  editor,  replac¬ 
ing  Olin  F.  Hardy,  who  took  over  the 
courthouse  run. 

Paul  Pedigo  has  been  appointed  acting 
city  editor,  Philadelphia  Evei\ing  Ledger, 

P.  D.  Eldred,  formerly  police  reporter 
for  the  El  Paso  (Tex.)  Herald,  has 
joined  the  Amarillo  (Tex.)  Daily  News. 

F.  L.  Pratt  has  left  the  North  China 
Daily  News  to  become  financial  editor 
of  the  Chvxa  Press,  Shanghai. 

M.  A.  Metzger,  telegraph  and  state 
editor  of  the  Council  Bluffs  (la.)  Non¬ 
pareil,  is  confined  to  his  home  due  to 
illness.  He  has  been  in  poor  health  for 
some  time.  Richard  Capell,  assistant 
city  editor  and  city  hall  reporter,  is 
handling  the  telegraph  and  state  desk 
during  Mr.  Metzger’s  absence. 

Harry  M.  Murdock,  dramatic  editor, 
Philadelphia  Evening  Ledger,  flew  to 
New  York  last  week  to  attend  a  matinee 
and  flew  back  in  time  to  keep  a  radio 
talk  appointment  and  cover  an  evening 
show  in  Philadelphia. 

Joseph  Nolan  has  resigned  from  the 
staff,  Philadelphia  Evening  Ledger,  to 
resume  the  practice  of  neu-therapy. 

Ray  Avellar,  formerly  of  the  Pelham 
(N.Y.JXim,  is  now  covering  Bronxville, 
N.Y.,  for  the  Mount  Vernon  (N.Y.) 
Daily  Argus. 

N.  S.  Drizari,  formerly  a  staff  writer 
for  the  New  York  bureau  of  the  Central 
Press  and  a  reporter  for  the  New  York 
Times  is  now  a  member  of  the  Mount 
Vernon  (N.Y.)  Daily  Argus  staff. 

Esther  Spira  has  been  made  assistant 
to  Charles  Van  Housen,  radio  editor  of 
the  Philadelphia  Public  Ledger. 

Paul  S.  Hedrick,  oil  editor,  Tulsa 
(Okla.)  World,  was  re-elected  past  dic¬ 
tator  of  Tulsa  lodge  No.  1706,  I^yal 
Order  of  Moose,  at  its  annual  meeting. 

(iordon  C.  Lessels,  formerly  a  re¬ 
porter  for  the  Troy  (N.Y.)  Record,  is 
now  a  staff  writer  for  the  Mount  Vernon 
(N.Y.)  Daily  Argus. 

Porter  Ogelsby  has  joined  the  feature 
staff  of  the  Philculelphia  Evening  Ledger. 

Jerry  Doyle,  Philadelphia  Bulletin 
staff,  has  been  appointed  assistant  secre¬ 
tary  to  Mayor  Mackey  of  Philadelphia, 
to  be  in  charge  of  publicity  for  the  new 
municipal  convention  hall. 

Bernard  G.  Kranowitz,  general  news 
manager  of  the  New  Britain  (Conn.) 
Record,  has  returned  from  Philadelphia 
where  he  underwent  observation  at  the 
Jefferson  Hospital. 

John  F.  O’Neil,  night  editor  of  the 
New  York  Times,  addressed  students  of 
the  Columbia  School  of  Tournalism, 
May  1. 

Bernard  Friedman,  in  the  sports  de¬ 
partment  of  the  former  New  York 
(Continued  on  page  32) 
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1 5  Hoe  Super-Production  Newspaper  Press  Units  and  3  Hoe  Super-Production  Folders  in  the  New 
South-Side  Branch  Plant  of  the  Chicago  Daily  News. 


71  SUPER-PRODUCTION  UNITS  PRINT  THE 
CHICAGO  DAILY  NEWS 


For  the  maximum  in  net  production,  in  speed,  in  better  printed  papers,  and  in  complete 
safety  for  the  press  crews,  together  with  the  minimum  in  required  floor  space,  the  Hoe 
Super-Production  Press  has  proven  itself  the  superior  of  all  other  newspaper  presses. 


Genera/  Office* 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
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{Continued  from  page  30) 

World,  is  now  on  the  sports  desk  of  the 
New  York  Herald  Tribune. 

Henry  Lefhngwell  Brophy,  assistant 
sports  editor,  Waterbury  (Conn.)  Re- 
publican,  has  been  appointed  an  umpire 
in  the  Naugatuck  Valley  Scholastic 
baseball  league.  James  Galvin,  court 
reporter,  Waterbury  (Conn.)  Democrat, 
has  ^en  appointed  an  umpire  in  the 
Waterbury-  Parochial  league. 

Arnold  W.  Granger,  publicity  direc¬ 
tor,  New  Haven  (Conn.)  Arena,  has  re¬ 
joined  the  staff  of  the  New  Haven  Reg¬ 
ister  as  a  feature  writer  in  the  Sunday 
department.  He  was  formerly  on  the 
sports  staff. 

W'ilson  Bailey  has  taken  a  leave  of 
absence  from  the  Philadelphia  office  of 
the  NEA-Acme  jihoto  service,  to  re¬ 
cover  from  illness.  He  expects  to  travel 
for  several  months  before  returning  to 
work. 

Dean  H.  Ashton,  court  house  re¬ 
porter,  Trenton  (N.J.)  Times,  recently 
spent  three  days  in  Washington,  D._C., 
visiting  relatives  and  touring  the  capital. 

William  J.  Lee,  assistant  sports  editor, 
Hartford  (Conn.)  Courant,  has  t«en 
appointed  secretary  of  the  Connecticut 
Professional  Golfers’  Association. 

Charles  B.  Sapp,  of  the  Grand  Rapids 
(Mich.)  Herald  editorial  staff,  was  on 
the  annual  pathfinding  trip  of  the  Michi¬ 
gan  Air  Tour  .\pril  27-May  2  and  filed 
a  story  for  the  Herald  each  day  of  trip. 

Bruce  Russell,  of  the  Los  Angeles 
Times  art  staff,  returned  to  work  this 
week,  after  spending  about  two  months 
in  New  York. 

Bert  Mohrman,  of  the  former  New 
York  World,  has  joined  the  copy  desk 
of  the  Philadelphia  Record. 

Stanley  Andrews,  editorial  writer, 
El  Dorado  (Ark.)  Daily  News,  was  the 
speaker  May  1  at  the  Agri  day  celebra¬ 
tion  at  Arkansas  Polytechnic  College, 
Russellville. 

Stephen  Maloney,  promotion  manager 
of  the  Salt  Ijake  Tribune,  has  returned 
to  his  desk  following  an  extended  tour 
of  Utah  and  Idaho. 

Jack  Turcott,  formerly  a  staff  writer 
on  the  Mount  Vernon  (N.Y.)  Daily 
Argus,  has  been  transferred  to  the 
County  Bureau  of  Westchester  News¬ 
papers,  Inc. 

Gail  Smith,  formerly  police  reporter 
for  the  Salt  Lake  Telegram,  has  started 
the  Rocky  Mountain  Police  Journal,  a 
monthly  which  will  have  its  headquarters 
in  Salt  Lake  City. 

Dorothy  Ann  Harrison,  formerly  of 
the  Philadelphia  Public  Ledger,  has 
joined  the  staff  of  the  Record. 

Bob  Hale,  who  left  the  Salt  Lake 
Tribune  sometime  ago,  has  returned  and 
is  on  the  “copy”  desk. 

Miss  Helen  Hughes,  society  editor  of 
the  San  Diego  Sun,  has  resigned.  She 
will  be  succeeded  by  Miss  Etta  Mae 
Wallace,  formerly  of  the  Evening 
Tribune. 

William  G.  Bray,  formerly  of  the  Phil¬ 
adelphia  Evening  Bulletin  and  more  re¬ 
cently  reporter  on  the  San  Diego  Sun, 
has  resigned. 

Kirk  M.  Bates,  city  editor  of  the  Bay 
City  (Mich.)  Daily  Times,  has  resigned, 
effective  Mav  9.  to  join  the  staff  of  the 
Milwaukee  Journal. 

.\rthur  Forslund,  chief  “make-up” 
man  on  the  Salt  Lxike  Deseret  News,  is 
the  father  of  a  bov. 


WEDDING  BELLS 

Arthur  F.  WRIGHT,  former 
sports  editor  of  the  Altoona  (Pa.) 
Tribune,  to  Miss  Agnes  Marie  Dumm  of 
Juniata,  Pa.,  April  15  in  New  York.  The 
couple  will  reside  in  Philadelphia. 

Eiarl  C.  Hankins,  news  editor  of  the 
Ashtabula  (O.)  Star  Beacon,  to  Miss 
Arleta  Mae  Inman,  of  Ashtabula,  June 
16  at  First  Presbyterian  church,  Ashta¬ 
bula. 


Roy  P.  Porter,  Des  Moines  Register 
city  hall  reporter,  to  Miss  Florence  Ire¬ 
land  of  Fairfield,  la.,  April  10. 

Jack  Copeland,  of  the  circulation  de¬ 
partment  of  the  Lubbock  (Tex.)  Ava¬ 
lanche-Journal  and  Miss  Mary  Alice 
Griggs  were  married  in  Qovis,  N.  M., 
April  12. 

Edward  J.  Kelley,  of  the  Boston  staff 
of  the  Associated  Press,  to  Miss  Julia 
B.  Carberry,  May  2,  at  Worcester,  Mass. 

Frank  Breenwald,  circulation  manager 
of  the  Carlsbad  (N.M.)  Current-Argus, 
to  Miss  Willie  Morrow,  of  Stanton, 
Texas,  recently. 

Miss  Evelyn  Brinker,  business  office 
staff,  Torrington  (Conn.)  Evening  Regis¬ 
ter,  to  Walter  Gisselbrecht,  reporter  for 
the  Evening  Register,  recently  at  Miller- 
ton,  N.Y. 

Miss  Bettie  J.  Fell,  former  society  re¬ 
porter  for  the  Trenton  (N.J.)  Times,  to 
H.  G.  Siegrist,  of  Germantown,  Pa., 
May  1. 

ASSOCIATIONS 

Texas  women’s  press  asso¬ 
ciation  will  meet  in  Houston, 
May  19-21,  according  to  Mrs.  Mamie 
Wynn  Cox  of  Dallas,  president. 

Texas  Managing  Editors  Associa¬ 
tion  held  its  annual  spring  meeting  at 
Austin  May  3.  Fred  Dye,  Texas  cor¬ 
respondent  of  the  A.P.,  was  present. 
Galveston  was  chosen  as  the  place  of  the 
annual  fall  meeting. 

Gleen  Chandler,  editor  and  publisher. 
Prairie  City  (Ore.)  Grant  County  Jour¬ 
nal,  was  elected  president  of  the  new  dis¬ 
trict  newspaper  organization  formed 
April  25,  by  newspapermen  from  Har¬ 
ney  Malheur,  Grant  and  Baker  counties. 
Lucien  P.  Arant,  president  and  associate 
publisher  of  the  Baker  (Ore.)  Democrat- 
Herald,  was  elected  secretary.  Arne  G. 
Rae,  field  manager  of  the  state  associa¬ 
tion,  presided  at  the  luncheon  and  ex¬ 
plained  the  functions  of  a  district  or¬ 
ganization.  The  district  organization 
will  become  affiliated  with  the  Oregon 
State  Editorial  Association. 

Harry  B.  Rutlege,  secretary  and  field 
manager  of  the  Oklahoma  Press  Asso¬ 
ciation,  spent  the  past  week  at  Sapulpa 
to  arrange  for  its  annual  convention 
there  May  22  and  23. 

The  sixth  district  of  the  Kansas  Press 
Association  held  its  annual  meeting 
April  29  at  Norton.  (Tharles  L.  Rigler, 
publisher  of  the  Goodland  Nnvs-Re public, 
was  elected  president,  and  E.  F.  Click, 
published  of  the  Ellis  Review,  secretary. 
The  group  voted  to  hold  meetings  twice 
yearly. 

Annual  meeting  of  the  Sports’  Writ¬ 
ers  Association  of  Maine  will  be  held 
May  16  at  the  Bangor  House,  Bangor, 
Me.  Ray  L.  Shaw,  Lewiston  (Me.) 
Daily  Sun,  is  president. 

.\  regional  meeting  of  the  New  York 
Press  Assocation  was  held  May  J 
and  2  in  the  Roycroft  Inn,  East  Aurora. 
Floyd  Miner  of  P'airport,  president  of 
the  association;  Jay  W.  Shaw  of  Elmira, 


field  secretary;  A.  L.  Brainard  of  Ken- 
more  and  R.  John  Spooner  of  East 
Aurora  were  speakers. 

Quebec  Press  Club  has  taken  new 
and  spacious  premises  near  the  Drill 
Hall,  on  George  V.  Square.  Colonel 
Boulanger,  Deputy  Minister  of  Roads,  a 
former  newspaperman,  is  president. 

Crosscup-Pishon  Post,  American 
Legion,  composed  of  Boston  newspaper 
and  advertising  men,  held  their  annual 
beefsteak  dinner  and  “grid-iron”  show 
last  week,  with  Lieut.-Col,  Carroll  j. 
Swan  presiding. 

Thomas  Kraai,  manager  of  the  busi¬ 
ness  extension  division  of  Michigan 
Trust  Company,  Grand  Rapids,  was 
elected  president  of  the  Grand  Rapids 
Advertising  Club  at  the  meeting  of  the 
board  of  directors  April  27.  Other 
officers  named  were  Dewey  Blocksma, 
vice-president;  Wilson  Van  Hinkle,  sec¬ 
retary-treasurer,  and  Phil  S.  Johnson, 
Lee  V.  Mulnix  and  Frank  Steketee, 
members  of  the  board. 

SPECIAL  EDITIONS 

COLORADO  SPRINGS  (Col.)  GA¬ 
ZETTE  and  TELEGRAPH,  Spring 
Tourist  edition,  April  26.  Special  mat¬ 
ter  consisted  of  a  60-page  supplement. 

Oshawa  (Ont.)  Daily  Times,  14-page 
automobile  section,  April  25. 

White  Plains  (N.Y.)  Daily  Press, 
Westchester  county,  home  show  edition, 
100  pages.  May  2. 

Fort  Worth  (Tex.)  Star-Telegram, 
special  historical  edition,  32  pages,  April 
26. 

The  Charlotte  (N.C.)  Observer  pub¬ 
lished  Sunday,  April  26,  five  pages  de¬ 
voted  especially  to  the  opening  of  the 
Chatham  Memorial  Hospital  at  Elkin. 

El  Dorado  (Ark.)  Daily  News,  special 
edition  April  26  honoring  the  Arkansas 
Professional  and  Business  Women’s 
Clubs. 

Borger  (Tex.)  Daily  Herald,  roto¬ 
gravure  tabloid,  special  progress  edition, 
late  in  June,  under  direction  of  Paul  I. 
Odor. 


Des  Moines  Sunday  Register,  Harper 
&  Meintire  75th  Anniversary  edition,  4 
pages  rotogravure,  April  26. 

Memphis  (Tenn.)  Commercial  Appeal- 
Evening  Appeal,  special  ten-page  sec¬ 
tion  May  1  for  the  Kroger  Grocery  and 
Baking  Company. 

U tica  (N.Y.)  Observe r-Dis patch, 
April  21,  home  progress  exposition  issue! 

Tulsa  (Okla.)  Tribune,  third  annual 
Baby  section.  May  3. 

Tulsa  (Okla.)  World,  Baby  Edition 
May  3.  ’ 

PRESS  ASSOCIATION  NOTES 

^LARK  LEE,  state  editor  of  the  New 
y*  Jersey  Associated  Press  organiza¬ 
tion,  left  Newark  last  week  to  take  up 
his  new  position  in  the  Latin- American 
department  of  the  A.P.  in  New  York. 

Burton  T.  Bliss,  who  has  been  manag¬ 
ing  editor  of  the  Albuquerque  (N.M.) 
State  Tribtine,  has  left  to  become  night 
editor  of  the  Dallas,  Tex.,  office  of  the 
Associated  Press. 

Eugene  Lyons,  United  Press  corre¬ 
spondent  at  Moscow,  now  in  this  coun¬ 
try  on  vacation,  spoke  last  week  before 
the  Rochester,  N.Y.,  Chamber  of  Com¬ 
merce  and  the  Rochester  Press  Club. 

Walter  T.  Brown,  formerly  in  charge 
of  the  Associated  Press  feature  service 
for  the  Central  division,  at  Chicago,  has 
been  made  A.P.  correspondent  at  Albany, 
N.Y.,  succeeding  Russell  W.  Hathaway, 
who  has  been  assigned  to  other  duties. 

CHANGES  OF  OWNERSHIP 

"^AL  PETER,  publisher  of  the  Omaha 
*  Daily  Tribune,  announced  April  30 
that  he  had  purchased  the  Toledo  (0.) 
Express,  a  German  weekly.  This  is  the 
eleventh  pa;»r  in  a  string  of  German  pub- 
ications  which  Peter  now  owns. 

NEW  PLANTS  AND  EQUIPMENT 

CILOAM  SPRINGS  (Ark.)  Inier- 
^  state  .American,  owned  by  the  John 
E.  Brown  College  there,  has  completed 
installation  of  a  Babcock  press. 
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BURGESS 

CHROME  "MATS 

A  LABORATORY  PRODUCT 

DRY  MATS 

Burgess  "Chrome"  Dry  Mats  have  become  well 
known  throughout  the  newspaper  field  for  their 
ability  to  secure  plates  which  give  wonderful 
printing  results.  The  type  is  clear  and  sharp — the 
solids  black — the  halftones  full  of  detail. 

Burgess  "Chrome"  Dry  Mats  come  to  you  mill 
conditioned  to  give  the  shrinkage  you  may  re¬ 
quire.  All  that  is  necessary,  now,  is  a  good  stor¬ 
age  box  that  will  insure  your  mats  being  kept  in 
proper  condition  until  used. 

If  you  are  not  using  Burgess  "Chrome"  mats 
you  are  invited  to  write  for  samples. 

It  will  pay  you  to  do  so,  for  if  these  mats  can 
give  you  better  results  . . .  they  are  the  mats  that 
you  should  be  using  now. 

Please  mention  the  type  of  casting  box  that 
you  use;  also  the  shrinkage  desired,  so  that  we 
can  forward  you  the  correct  mats,  properly  con¬ 
ditioned,  ready  to  use. 

As  a  further  convenience  and  service  to  our  custom¬ 
ers,  we  ore  in  a  position  to  take  core  of  your  require¬ 
ments  for  Stereotype  Department  Accessories  of  all  kinds. 

STEREOTYPE  MAT  DIVISION 

C.  F.  BURGESS  LABORATORIES,  Inc. 

Manufacturers  of  Cellulose,  Acoustic 
and  Electric  Products 

111  W.  Monroe  Street  Chicago,  III. 
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Liberty  Buys 
3  New  Authors 

The  editorial  road  which  Liberty  will  follow 
may  be  judged  by  their  names: 

Lady  Conan  Doyle 
Nlajor  General  J.  E.  Fechet 

(Chief  of  Army  Air  Corps) 

Grand  Duchess  Nlarie 

(Who  will  write  her  sequel  to  the  best 
selling  '^'‘Education  of  a  Princess") 

Early  issues  of  Liberty  will  also  contain  material 
from  the  following  authors,  closely  associated 
with  Liberty’s  past  editorial  success: 

J.  P.  McEvoy  Robert  Benchley 

Mkhael  Arlen  Rex  Beach 

Elsie  Janis  Beatrice  Grimshaw 

Adela  Rogers  St.Johns  George  Allan  England 

Human,  newsy,  briefly  presented  stories  and 
articles  written  by  capable  authors  and  illus¬ 
trated  by  popular  artists  will  continue  to  make 
Liberty  the  most  asked-for  magazine  ever 
published 
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iR  OvN  Vootp 
or  LetTfeRS 


PROBABLY  few  newspapermen 
chanced  to  read  James  V.  Piersol’s 
article,  “Adapting  the  Airplane  to  the 
Newspaper,"  a  report  covering  an  ex¬ 
periment  conducted  by  the  Detroit  News, 
which  appeared  in  the  January  issue  of 
Aero  Digest.  In  it  Mr.  Piersol,  aero¬ 
nautics  editor  of  the  Detroit  News,  has 
offered  some  interesting  information  for 
the  publishers  and  editors  of  metropoli¬ 
tan  dailies.  Here,  at  last,  are  some 
actual  facts  and  figures  on  the  operation 
of  a  plane  in  conjunction  with  one  of 
the  country’s  foremost  newspapers. 

During  the  test  period  of  a  year,  the 
report  states  that  the  News’  Lockheed 
Vega  monoplane  was  flown  45,%1  miles 
on  141  assignments,  involving  388  flights 
whidi  took  the  plane  into  29  states  and 
two  Canadian  provinces.  Assignments 
included  news  stories,  aerial  photography 
and  the  distribution  of  papers. 

The  initial  cost  of  the  plane,  which 
included  complete  equipment  for  meet¬ 
ing  any  kind  of  emergency  and  for  carry¬ 
ing  out  routine  assignments,  was 
$27,709.50.  This  may  be  taken  almost 
as  an  average,  Mr.  Piersol  pointed  out, 
since  either  a  smaller  or  a  much  larger 
plane  might  have  been  used  for  the  same 
work.  The  cost  of  operating  the  plane 
during  the  test  was  sixty-two  cents  a 
mile,  including  every  item  of  mainten¬ 
ance  from  the  pilot’s  salary  to  deprecia¬ 
tion  and  complete  insurance  coverage. 

In  summing  up  his  findings,  the  author 
answered  four  questions  that  seem  to 
have  dominated  inquiries  into  the  experi¬ 
ment:  namely,  the  dependability,  service, 
cost  and  advertising  value  of  operating 
an  airplane.  Concerning  the  question  of 
the  value  of  a  plane  to  a  newspaper,  there 
seems  to  be  a  more  convincing  answer 
than  any  Mr.  Piersol  sets  forth  in  his 
report  in  the  fact  that,  since  the  publi¬ 
cation  of  his  article,  the  Detroit  News 
has  jwnchased  a  new  Pitcairn-Cierva 
Autogiro  to  help  the  red  and  white  Lock¬ 
heed.  Thus  the  latest  development  in 
the  aeronautical  industry  becomes  one 
of  the  latest  aids  to  the  newspaper  in¬ 
dustry. — J.W.T. 

*  *  * 

SETTING  out  to  make  a  critical  study 
of  “Policy  and  Ethics  in  Business,” 
Prof.  Carl  F.  Taeusch  of  the  Harvard 
Graduate  School  of  Business  Adminis¬ 
tration  has  found  the  “ethics”  a  matter 
of  vagueness,  best  illustrated  by  cases 
where  “policy”  has  come  to  public 
knowledge.  Accordingly  he  has  com¬ 
piled  a  considerable  number  of  reports 
bearing  on  business  practices,  taken 
from  the  records  of  courts,  the  Federal 
Trade  Commission,  and  the  Better  Busi¬ 
ness  Bureaus,  as  well  as  from  reports 
gathered  by  the  School  of  Business 
Administration  from  business  concerns. 

These  reports,  some  of  which  are 
printed  at  length,  form  the  basis  of  Prof. 
Taeusch’s  comments.  They  do  not  make 
up  the  whole  book  by ,  any  means,  the 
author  even  going  back  in  the  opening 
chapters  to  a  study  of  climate,  immigra¬ 
tion,  religious  and  social  ideas,  as  bear¬ 
ing  on  the  ethical  ideas  of  the  present 
day. 

Considering  the  effort  made  and  the 
amount  of  material  gathered  into  the  600 
pages,  one  should  probably  applaud  the 
book  as  a  beginning  on  a  difficult  subject 
rather  than  point  out  shortcomings ;  but 
it  is  soon  obvious  that  it  would  require 
multiplying  the  material  many-fold  to 
make  a  really  exhaustive  study  of  the 
ethics  involved. 

In  the  30  pages  devoted  to  a  chapter  on 
advertising,  for  instance,  there  is  passing 
mention — but  no  more  than  that — of  “ex¬ 
cess  profits”  advertising,  restrictions  on 
billboards,  growth  of  Better  Business 
Bureaus,  newspapers’  restrictions  on 
copy,  professional  advertising  ethics,  dis- 
paragernent  of  competitors,  “bait”  adver¬ 
tising,  impossible  or  exaggerated  claims, 
testimonial  advertising,  and  financial  ad¬ 
vertising.  Almost  any  of  these  topics 


would  lend  itself  to  discussion  at  length, 
as  shown  by  the  endless  debate  which 
goes  on  about  some  of  them  year  after 
year. 

Much  attention  is  given  to  the  Sher¬ 
man  law  and  other  governmental  restric¬ 
tions  on  tendencies  toward  monopoly. 
Other  topics  include  the  extension  of 
functions  and  mergers,  management  rela¬ 
tions,  trade  association  activities,  resale 
price  maintenance,  reciprocity  buying, 
commercial  bribery,  trade  piracy,  mis¬ 
representations,  limitation  of  production, 
etc. — R.S.M. 

*  *  * 

WARREN  BROWN,  sports  editor 
of  Chicago  Herald  and  Examiner, 
has  written  a  book  on  the  life  of  Knute 
Rockne,  Notre  Dame  football  coach.  En¬ 
titled,  “Rockne,”  the  book  is  being  pub¬ 
lished  by  Reilly  and  Lee  Company  of 
Chicago  and  will  be  off  the  press  about 
the  middle  of  May. 

Mr.  Brown’s  book  is  the  development 
of  a  serial  which  appeared  in  Hearst 
newspapers,  and  others,  after  the  death 
of  Coach  Rockne  in  an  airplane  crash  in 
Kansas.  To  this  serial  account,  the  author 
has  added  approximately  35,000  words, 
dealing  chiefly  with  football  games  in 
which  Rockne  had  a  part,  and  telling  of 
the  development  of  Rockne’s  great  teams. 
* 

64T  LLINOIS,  Crossroads  of  the  Con- 
tinent,”  is  the  title  of  an  article 
written  by  Junius  B.  Wood,  foreign 
correspondent  and  special  writer  for 
Chicago  Daily  Ne^vs,  appearing  in  the 
May  issue  of  the  National  Geographic 
Magasine.  The  article,  supplemented  by 
51  illustrations,  is  a  historical  review, 
dealing  with  economic  development  of  the 
state  of  Illinois. 

*  *  * 

64'T'HE  Law  of  Retail  Gravitation”  is 
hardly  a  title  to  appeal  to  news¬ 
paper  business  offices,  but  both  your 
national  and  local  advertising  depart¬ 
ments,  and  possibly  circulation  also,  will 
find  a  lot  that  is  worth  study  and  appli¬ 
cation  in  this  little  book  written  and  pub¬ 
lished  (285  Madison  Ave.,  New  York)  by 
William  J.  Reilly,  formerly  of  the  Uni¬ 
versity  of  Texas  faculty  and  now  with 
McCann-Erickson,  Inc.  Dr.  Reilly  after 
three  years’  investigation  of  the  volume 
of  retail  trade  in  large  cities  and  of  trade 
breaking  points  between  cities  has  dis¬ 
covered  a  law  of  Retail  Gravitation. 
“Two  cities  attract  retail  trade  from  any 
intermediate  town  approximately  in  direct 
proportion  to  the  populations  for  the  two 
cities  and  in  inverse  proportion  to  the 
square  of  the  distances  from  these  two 
cities  to  the  intermediate  town.”  This 
last  limitation  means  that  the  breaking 
point  of  trade  between  two  cities  A  and 
B  whose  populations  are  as  9:1  will  be 
three  times  as  far  from  A  as  from  B, 
that  is,  A’s  area  will  reach  three  quarters 
of  the  distance  to  city  B.  The  book  has 
tables  that  make  it  easy  to  figure  break- 


Gladys  Parker 
"Flapper 
j  Fanny” 

f'Femininitles” 


_  ing  points.  The  applications  by  Chambers 
'of  Commerce  and  marketing  departments 
of  newspapers  are  many  and  apparent. 
Dr.  Reilly  has  checked  many  newspaper 
circulations  outside  the  city  of  publica¬ 
tion  and  finds  a  substantial  agreement 
with  his  law  of  Retail  Gravitation. — 
R.W. 

*  *  * 

FIFTY-FOUR  books  on  advertising, 
marketing,  and  related  subjects,  issued 
in  1930,  are  reviewed  in  “Books  for  the 
Advertising  Man,”  Number  4  in  the 
1931  series  of  bulletins  issued  by  the 
Bureau  of  Research  and  Education  of 
the  Advertising  Federation.  The  re¬ 
views  were  prepared  chiefly  by  Fred  C. 
Tyarks,  of  the  Bureau  staff.  Most  of 
the  books  mentioned  have  been  reviewed 
in  these  columns,  but  the  bulletin,  listing 
and  describing  them  in  a  group  furnishes 
a  good  answer  to  the  recurrent  question, 
“What  are  some  good  recent  books  on 
advertising  ?” — R.S.M. 

“GAG"  BILL  PASSED 

With  Senator  Andrew  R.  Schottky,  of 
Merced,  registering  the  lone  negative 
vote.  Senator  C.  C.  Baker’s  so-called 
“press  gag”  divorce  bill  was  passed  by 
the  California  state  senate  last  week. 
'The  bill  provides  that  pleadings  in 
divorce  complaints  charging  extreme 
cruelty  or  misconduct  charges  may  be 
made  in  general  terms,  thus  eliminating 
details  of  the  accusation.  It  is  provided, 
however,  that  the  defendant  in  filing  a 
special  demurrer,  may  demand  an 
amended  complaint  setting  forth  the 
charges  in  detail. 

STAFF  ATTENDS  PARTY 

Employes  of  the  Erie  (Pa.)  Dispatch- 
Herald  were  entertained  at  a  dinner- 
dance  in  the  Hotel  Lawrence  in  that  city 
in  commemoration  of  the  111th  anniver¬ 
sary  of  the  newspaper.  Austin  J.  White, 
managing  editor,  was  master  of  cere¬ 
monies.  (juests  included  Theodore  Mur¬ 
ray  of  the  St.  Maurice  Valley  Paper 
company  and  Eugene  Kleiner  of  the 
Scott  Press  company. 


SCHOOLS 

C  EDWARD  RAYMOND,  state  editor 
•of  the  De  Kalb  (Ill.)  Chronicle  and 
Miss  Ruth  Taylor,  instructor  in  journal¬ 
ism  at  the  Northern  Illinois  State 
Teachers  college,  De  Kalb,  were  the 
speakers  at  the  annual  initiation  banquet 
of  the  Quill  and  Scroll,  international  high 
school  journalism  fraternity,  at  the  De 
Kalb  high  school,  Thursday,  April  30. 

New  England  College  Newsboard  Con¬ 
ference  was  held  at  Bowdoin  College, 
Brunswick,  Me.,  May  1  and  2.  Speakers 
were  Arthur  G.  Staples  of  the  Lexviston 
(Me.)  Journal,  who  spoke  on  ‘‘The 
Editor’s  Waste  Basket Robert  B. 
Beith,  Portland  (Me.)  Evening  Express, 
who  spoke  on  “Writing  for  the  Sport 
Page”  and  Harry  C.  Webber,  Bath  (Me.) 
Daily  Times,  who  spoke  on  “College 
News  and  the  Home  Paper.” 

Awards  of  the  Oklahoma  state  high 
school  newspaper  contest  sponsored  by 
the  Oklahoma  Interscholastic  Press  As¬ 
sociation  at  its  spring  conference  in 
Tulsa,  Okla.,  were  presented  May  2  to 
the  Tulsa  School  Life,  Pawhuska  IV ah- 
Sha-She,  Newkirk  Gold  and  Blue, 
Hominy  Mound  Valley  Bomb,  Capitol 
Hill  Papoose,  Jenks  Hi  Jinx  and  the 
Norman  High  School  Transcript, 
winners  in  their  respective  divisions. 

Journalistic  students  of  the  University 
of  Southern  California  formed  the  entire 
editorial  staff  of  the  Wilmington  (Cal.) 
Press  recently.  It  was  the  thirty-ninth 
effort  of  the  students  in  editing  daily  and 
weekly  papers  in  Southern  California. 


F.  B.  TRIMM  MARRIED 

Frederick  B.  Trimm,  who  until  three 
years  ago  had  been  with  the  New  York 
Evening  Journal  advertising  department, 
in  which  he  had  served  20  years,  was 
married  May  1  in  New  York  to  Miss 
Frances  B.  Magida,  secretary  to  Robert 
E.  Livingston,  director  of  information. 
Consolidated  Gas  Company  of  New 
York.  Mrs.  Trimm  is  prominent  in  the 
American  Women’s  Association  of  which 
she  is  a  charter  member. 


NEA  Service,  Inc, 

1200  W.  3d  St.,  Cleveland,  Ohio 


The  MORLEY 

Free-Casting 

High-Speed  Mat 


0£Fers  the  same  great  savings 
in  getting  out  the  modem  news¬ 
paper  that  is  effected  by  *'free 
wheeling”  in  the  automobile  field. 
Freedom  from  shrinks,  freedom 
from  chilled  plates,  freedom  from 
buckles,  and  a  speed  not  attained 
by  any  other  mat  is  the  result  of 
the  scientific  research  which  has 
been  put  into  the  Morley  Mat. 


Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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MIMEOGRAPH  SHEETS 
INVADE  MIDWEST 


Free  “Daily  Reminders”  Being 
Distributed  to  All  Homes  in 


Many  Cities  of  2,000  to 
5,000  Population 


(Special  to  Editor  &  Publisher) 


BVILDIXG 


SOLIDLY 


Vermiluon,  S.  D.,  May  5. — A  new 
competitor  for  the  local  advertiser’s  dol¬ 
lar  has  sprung  up  almost  spontaneously 
in  nearly  all  the  towns  of  2,000  popula¬ 
tion  or  over,  in  this  section.  The  growth 
has  been  so  sudden  and  the  volume  of  ad¬ 
vertising  gained  by  the  new  medium  has 
been  so  surprisingly  large,  that  small 
town  newspaper  publishers  are  becoming 
alarmed. 

The  invader  of  the  small  town  adver¬ 
tising  field  is  a  daily  mimeographed  bul¬ 
letin,  usually  called  the  Daily  Reminder, 
which  is  delivered  free  each  morning  to 
every  doorstep  in  the  town.  The  con¬ 
tents,  beyond  a  paragraph  or  two  of  read¬ 
ing  matter,  consist  entirely  of  advertise¬ 
ments.  Space  in  the  Reminder  is  usually 
sold  at  the  same  rate  per  column  inch 
charged  by  the  local  newspaper. 

The  smdler  ventures  consist  of  a  single 
mimeographed  sheet,  both  sides  covered 
with  advertising.  In  the  larger  towns 
the  publication  will  contain  10  or  12 
pages.  The  income  from  the  advertising 
in  the  smaller  publications  averages  $100 
per  week  and  the  net  profit  is  usually 
estimated  at  $40  to  $^  per  week.  The 
first  one  to  be  established  in  the  state, 
a  12-page  publication,  is  said  to  have 
earned  $11,000  for  its  owner  last  year.  1 
None  of  the  others  have  been  in  exist¬ 
ence  for  more  than  a  few  months.  j 

Last  week  a  country  weekly  publisher  j 
gave  up  printing  a  paper,  bought  mimeo-  1 
graph  equipment  and  started  a  Daily ' 
Reminder  at  Platte,  S.D.  A  few  weeks  1 
ago  an  advertising  man  on  the  staff  of 
the  Sioux  Falls  Argus-Leadrr  quit  his 
job  and  started  a  four-page  Reminder  at 
Worthington,  Minn. 

The  most  popular  field  for  the  new  1 
publication  is  a  town  from  2,500  to  5,000 
population  without  a  daily  newspaper. 
The  best  record  has  been  made  by  the 
one  published  at  Brookings,  S.D.,  a  col¬ 
lege  town  of  5,000  which  has  no  daily 
newspaper.  On  the  other  hand,  a  Re¬ 
minder  establi.shed  at  Pierre,  the  state 
capital  with  two  daily  papers,  is  said  to 
be  making  progress. 


Upon  the  foundation  of  being  the  only  evening  News¬ 
paper  in  Los  Angeles  with  Associated  Press  service,  the  Evening 
Express,  under  new  ownership,  is  building  solidly. . .  permanently. 

Many  improvements  have  been  made  in  Los  Angeles’ 
oldest  newspaper  ...  An  improved  physical  appearance  .  .  . 
more  Local  news  .  .  .  more  National  news  .  .  .  more  Foreign 
news  ...  a  new  and  greater  financial  service  —  the  most  com¬ 
plete  In  the  evening  field. 

A  New  York  Daily  Letter  received  by  telegraph  .  .  . 
a  page  of  picture  news  .  .  .  new  features  to  interest  children 
.  .  .  finer  features  to  Interest  women  .  .  .  new  and  better  comics 
.  .  .  best  screen  and  drama  news  of  any  Los  Angeles  news¬ 
paper  .  .  .  best  sports  news  of  any  Los  Angeles  newspaper  .  .  . 


A.P.  BUREAU  IN  RENO 


All  these  are  winning  new  friends  and  greater  reader- 


Will  Be  in  Operation  May  17  Under 
Direction  of  H.  A.  Yocum 

A  new  bureau  of  the  Associated  Press 
has  been  established  at  Reno,  Xev.,  and 
will  be  in  operation  May  17.  It  will  be  lo¬ 
cated  in  the  Gaccttc  building,  and  will  be 
under  the  direction  of  Herbert  A. 
Yocum. 

Plans  for  the  Reno  Bureau  have  been 
under  way  for  some  time,  but  the  recent 
action  of  the  state’s  divorce  mill  has 
hastened  its  establishment. 

This  will  make  the  Associated  Press’ 
88th  domestic  bureau.  A  bureau  in  El 
Paso,  Tex.,  under  the  direction  of  H.  C. 
Marshall,  was  established  about  a  month 
ago. 


KENTUCKY  PRESS  ELECTS 

A.  Robbins,  editor  and  publisher  of 
the  Hickman  Courier,  was  re-elected 
president  of  the  West  Kentucky  Press 
Association  for  the  fourth  time,  at  the 
closing  session  of  the  meeting  held  in 
Paducah  recently.  Frank  O.  Evans,  of 
the  Mayfield  Messenger,  was  elected 
vice-president  and  Miss  Corine  Lowry 
of  the  College  Ncivs,  Murray  State 
Teachers  College,  was  named  secretary- 
treasurer.  The  association  made  plans 
to  welcome  and  entertain  the  mid-summer 
meeting  of  the  Kentucky  Press  Associa¬ 
tion,  which  will  be  held  in  Paducah  in 
.Tune. 


ship  for  the  Evening  Express  .  .  .  which,  in  turn,  will  win  greater 
results  for  advertisers. 


The  LARGEST  HOME  DELIVERED  CIRCULATION 

of  any  evening  newspaper  in  Southern  California 

LOS  ANGELES 
EXPRESS 

FREDERICK  WAGNER,  General  Manager 

PAUL  BLOCK  and  ASSOCIATES  New  York  Boston 

National  Advertising  Representatives  Chicago  Detroit 


Philadelphia 
San  Francisco 


HELD  COOKING  SCHOOL 


Under  auspices  of  the  Camden  (Ark.) 
News,  a  cooking  school  was  held  in  that 
city  April  27  to  May  1.  Instruction  was 
in  charge  of  Rada  Sue  Garrett. 
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Advertising  Agencies  _ 

TAiirrc  I  AD-VENTURES 

ARCHER  AGENCY  TAKES  | _ By  robert  s.  mann 

OVEIR  MARX-FLARSHEIM  qX  least  among  those  present  at  the  of  the  mei 

-  _  ’  annual  dinner  of  the  American  As-  which  was 

incinnati  Firms  Combine  Under  sociation  of  Advertising  Agencies  in  replacement 
Archer  Name  and  Establish  Branch  Washington  last  week  were  two  carloads  dent  of  the 
Office  in  London  Guarantee  of  entertainers  from  t^he  National  Broad-  pany  Hem 
n  ij-  r'L-  casting  Company,  who  gave  a  program  the  old  Aui 

Building,  Chicago  lasting  until  after  midnight.  Headed  by  pany,  was  el 

- ^  President  M.  H.  Aylesworth,  the  NBC  company  in 

The  Archer  Advertising  Company  of  delegation  included  Amos  ’n  Andy,  Phil  Gerard  B.  1 
ncinnati  has  combined  with  its  direct  Cook,  George  Jessel,  Harry  Richman,  mer  presidei 


Cincinnati  Firms  Combine  Under 
Archer  Name  and  Establish  Branch 
Office  in  London  Guarantee 
Building,  Chicago 


of  the  merger  between  their  makers, 
which  was  marked  on  May  1  by  the 
replacement  of  both  chairman  and  presi- 


put  out  a  special  combination  package 
designed  to  stimulate  sales  of  face 
powder.  However,  Coty  was  successful 
a  few  days  ago  in  legal  action  against 
this  practice. 

At  the  instigation  of  this  firm,  a  con¬ 
viction  was  obtained  May  1  against  an 


Cincinnati  has  combined  with  its  direct 


dent  of  the  Gillette  Safety  Razor  Com-  employe  of  the  Royal  Sundries  Corpora- 
pany.  Henry  J.  Gaisman,  chairman  of  tion,  New  York  City,  on  charges  of  hav- 
the  old  AutoStrop  Safety  Razor  Com-  ing  sold  Coty  combination  packages  (so 
pany,  was  elected  chairman  of  the  merged  labeled)  from  which  flagons  of  perfume 
company  in  place  of  J.  E.  Aldred;  and  had  been  removed.  The  seals  on  the 
Gerard  B.  Lambert,  a  director  and  for-  packages  had  been  broken.  The  sales- 


mer  president  of  the  Lambert  Pharmacal  man,  Melvin  Goetz,  is  on  probation. 


advertising  division  the  business  of  the  Rosetta  Duncan,  the  Russian  Symphony  Company,  was  elected  president  in  place  He  was  charged  with  having  violated 
Marx-Flarsheiin  Company,  advertising  Choir,  assorted  orchestras,  operatic  sing-  of  King  C.  Gillette,  who  organized  the  section  2354,  subdivisions  5  and  6  of  the 
agency  of  Cincinnati.  The  business  con-  ers  and  other  vaudevillians.  Last  year  Gillette  Company  in  1901.  Mr.  Gillette  penal  law  of  New  York.  These  sub- 
tinues  under  the  name  of  the  Archer  the  Columbia  Broadcasting  System  fur-  has  not  been  active  in  the  company’s  busi-  divisions  charge  with  misdemeanor  any- 
Advertising  .\gency,  with  enlarged  offices  nished  the  entertainment.  ness  for  some  time.  one  who  ‘‘makes  or  sells,  or  offers  to 

in  the  Enquirer  Building  to  accommo-  ♦  ♦  *  annual  meeting  of  stockholders  sell  or  dispose  of,  or  has  in  his  posses- 

date  the  increased  jiersonnel.  Harry  'V'OU  made  us  what  we  are  today,”  recently,  three  directors,  including  Frank  sion  with  intent  to  sell  or  dispose  of,  an 
Schneidernian.  account  executive  of  the  A  was  the  note  of  a  brief  talk  by  J.  Fahey,  vice-president  and  general  article  of  merchandise  with  such  a  trade- 
Marx-Flarsheim  Company;  Charles  N.  President  Aylesworth,  thanking  the  manager  of  the  old  Gillette  Company,  mark  or  label  as  to  appear  to  indicate 
.\scheim,  cooy  and  account  executjve;  agency  men  for  the  advertising  support  were  not  re-elected.  Olie  quantity,  quality,  character,  place  of 

L.  Howard  Harvey,  account  executive;  that  has  made  possible  the  development  ♦  ♦  •  -■'^manufacture  or  production,  or  persons 


the  Columbia  Broadcasting  System  fur¬ 
nished  the  entertainment. 

♦  *  * 

'Y’OU  made  us  what  we  are  today,” 
was  the  note  of  a  brief  talk  by 
President  Aylesworth,  thanking  the 
agency  men  for  the  advertising  support 
that  has  made  possible  the  development 


and  Leonard  Rammo,  auditor,  have  joined  of  his  system  in  its  present  form.  Hardly  IVATIONAL  BETTER  BUSINESS  manufacturing,  packing,  titling,  boxing 
the  Archer  staff.  baH  cat  rtnwn  bpfnrp  AnHv  in  QborlfpH  -L  i  TtTTRKATT  rritiriTimr  itip  rtpi-pntiv-p  .....  i-Ua  aa41a1a  I...-  I— j: _ 


had  he  sat  down  before  Andy,  in  shocked 


For  the  better  servicing  of  advertisers  manner,  was  letting  the  diners  in  on  the 


in  Michigan.  Indiana,  Illinois  and  Wis¬ 
consin,  the  Archer  Company  has  opened 
offices  in  the  London  Guarantee  Build¬ 
ing,  (Chicago,  under  the  direction  of  Mr. 
Harvev. 


fact  that  Aylesworth  had  been  talking  at 
the  rear  of  the  microphone  before  him. 
Andy  turned  it  around  before  he  and 
.Amos  did  a  telephone  skit. 


BUREAU,  criticizing  the  deceptive  or  producing  the  article,  but  not  indica- 
methods  used  by  some  advertisers  of  ting  it  truly,”  anyone  who  ‘‘knowingly 
puzzle  contests,  produces  figures  on  the  sells,  offers  or  exposes  for  sale,  any  goods 
industry  shown  by  contestants.  In  one  which  are  represented  in  any  manner,  by 
case  the  first-prize  winner  accumulated  word  or  deed,  to  be  the  manufacture 
13,223,000  “points,”  presumably  meaning  packing  bottling,  boxing  or  product  of 
more  than  13,000  yearly  subscriptions,  any  person,  firm  or  corporation,  other 
In  another  case,  in  which  points  were  than  himself,  unless  such  goods  are  con- 


The  .\rcher  Company  has  for  the  past  TV  EXT  to  crooning  matter,”  is  the 
five  years  conducted  a  general  advertis-  ’  way  to  describe  preferred  position 
ing  agency  in  Cincinnati.  Its  officers  on  the  air,  according  to  Ray  Perkins, 


ing  agency  in  Cincinnati.  Its  officers  on  the  air,  according  to  Ray  Perkins,  subscriptions,  scoring  2,545,000  points — 

are  Rudolph  R.  Krebs,  president;  Ed.  another  of  the  entertainers.  He  went  on  and  won  71st  prize,  of  $.5.  In  a  third  a 

Wertheimer,  vice-president  and  treasurer ;  to  describe  himself  as  “superintendent  of  man  sold  468  subscriptions,  getting 
and  John  L.  Clough,  secretary.  vice-presidents’’  for  the  NBC.  2,1W,000  votes  but  no  prize. 

Joe  I.  Marx,  president;  and  Henry  B.  *  *  •  Rolto,  the  original  advertisements 

Flarsheim,  treasurer,  of  the  advertising  HE  anouncement  that  “this  is  an  did  not  mention  selling  subscriptions, 

agency  now  being  merged  with  Archer  electrical  tran.scription,  made  exclu-  They  asked  merely  for  solution  of  easy 

have  entered  the  manufacturing  business  sively  for  broadcasting  purposes,”  re-  puzzles.  Replies  to  the  advertisements 
with  R.  R.  Bollman  of  the  Perfect  quir^  by  the  Federal  Radio  Commission  brought  form  letters  of  congratulation  on 
Manufacturing  Company,  Daylight  Build-  with  “recorded”  programs  on  the  air,  the  large  number  of  points  already  won, 
ing,  Cincinnati.  doesn’t  mean  much  to  a  good  many  list-  with  instructions  on  the  further  work  to 

-  eners,  according  to  M.  A.  Hollinshead,  be  done  to  win  a  prize. 

Eighth  District,  A.  F.  A.,  May  22-23  director  of  the  radio  department  of  the  ♦  ♦  * 

The  Eighth  District  of  the  Advertising  Campl^ll-Ewald  Company,  of  ^troit.  A  NEW  ^ve  to  protect  the  public  from 
Federation  of  America  (North  Dakota,  •  m^leading  statements  m  the  pise  of 

South  Dakota.  Nebraska,  Minnesota,  ,  Comi»ny  scientific  opinions  was  taken  when  the 

west  Wisconsin,  Iowa)  will  hold  its  an-  m  which  C^tain  Eddie  Rickenbackers  directors  of  the  American  Chemical 
r...oi  in  'KAinrK-snr.l ic  Pridav  voicc  was  used.  In  City  after  City,  as  the  Society  adopted  resolutions  stating; 


and  John  L.  Clough,  secretary.  vice-presidents”  for  the  NBC. 

Joe  J.  Marx,  president;  and  Henry  B.  *  *  • 

Flarsheim,  treasurer,  of  the  advertising  HE  anouncement  that  “this  is  an 
agency  now  being  merged  with  Archer  ^  electrical  tran.scription,  made  exclu- 
have  entered  the  manufacturing  business  sively  for  broadcasting  purfwses,”  re- 
with  R.  R.  Bollman  of  the  Perfect  quir^  by  the  Federal  Radio  Commissip 
Manufacturing  Company,  Daylight  Build-  with  “recorded”  programs  on  the  air, 
ing,  Cincinnati.  doesn’t  mean  much  to  a  good  many  list- 


cheaper,  a  woman  sold  $171  worth  of  tained  in  the  original  package,  box  or 
subscriptions,  scoring  2.545,000  points—  bottle  and  under  the  labels,  marks  or 
and  won  71st  prize,  of  $.5.  In  a  third  a  names  placed  thereon  by  the  manufac- 
man  sold  468  subscriptions,  getting  turer  who  is  entitled  to  use  such  marks, 
2,1W,000  votes  but  no  prize.  _  names,  brands  or  trademarks.” 


Maith  Gets  Ideal  Electric 

S.  G.  Vinson,  president,  Ideal  Electric 
&  Manufacturing  Company,  Mansfield, 
O.,  manufacturers  of  electrical  motors 
and  electrical  equipment,  announces  the 
appointment  of  the  Jay  H.  Maish  Com¬ 
pany,  advertising  counselors,  Marion,  0., 


Federation  of  America  (North  Dakota, 
South  Dakota,  Nebraska,  Minnesota, 
west  Wisconsin,  Iowa)  will  hold  its  an¬ 
nual  convention  in  Minneapolis,  Friday 
and  Saturday,  May  22-23.  Walter  A. 


,  NEW  move  to  protect  the  public  from  company  s  advertising.  The 

^  misleading  statements  in  the  guise  of  ^  Dauch  Paper  Company.  San- 

.Vntifir  noinion«  tnWn  ivLn  tbe  ^usy,  O.,  manufacturer  of  corrugated 


record  went  the  rounds,  old  friends  of  “The  society  disapproves  of  chemists 
Rickenbacker  called  the  studio  and  lending  their  names  or  support  to  the 


scientific  opinions  was  taken  when  the  ““"y-  V  .  oj  corrugaiea 

directors  of  the  American  Chemical 

Society  adopted  resolutions  stating;  account  with  the  Jay  H.  Maish  Co. 


American 

resolutions 


Chemical 
stating ; 


account  with  the  Jay  H.  Maish  Co. 


<;trr,n<T  nitbUsber  of  the  Chiroao  Dailv  ic'CKenoacKcr  caiicu  uic  siuuiu  ami  lending  their  names  or  support  to  the 

Nra/knd  chairman  of  the  bo^d  of  di-  s^h  caUers"  advertising,  con- 

rertorc  of  the  A  F  A  will  deliver  the  complied  a  list  of  over  200  such  callers,  demns  any  reference  to  the  American 
keSe  Address  Some  of  those  phoning,  when  told  Chemical  Society  in  published  state- 

’ _  about  electrical  transcriptions,  replied  ments  of  the  testimonial  type,  and  dis- 


keynote  address. 

Airplane  Account  To  Porter 

The  Aviation  Corporation  has  appointed 
the  Porter  Corporation,  New  York  and 
Boston,  as  advertising  counsel  for  its 
manufacturing  subsidiary,  .American  Air¬ 
plane  &  Engine  Corporation.  Farming- 
dale,  N.  Y.,  manufacturers  of  the  Pilgrim 
Plane  and  the  Ranger  Aviation  Engine. 


H.  J.  Murray  Joins  Sun  Agency  grams  cost  less  than  $.500;  on  most  half- 
Howard  L.  Murray,  formerly  adver-  hour  programs  it  ranges  somewhere  from 
tising  manager  of  the  Owens-Illinois  $.500  to  $1,500;  and  on  most  hour  pro- 
Glass  Company,  Toledo,  has  joined  the  grams  anywhere  from  $1,000  to  $3,0(X). 


that  they  knew  the  music  was  on  phono-  approves  of  statements  which  impose  on 
graph  records,  but  that  Rickenbacker  s  public’s  confidence  in  the  chemical 

voice  was  Rickenbacker,  and  they  d  like  profession.”  However,  the  resolutions 

to  speak  to  him  without  any  more  non-  “differentiate  clearly  between  the  pub- 

sense.  lishing  of  scientific  information  or 

*  *  *  technical  data  on  the  one  hand  and  testi- 

66TT  is  unwise  to  try  to  set  up  any  fig-  tnonials  of  uncritical  or  inadequate  state- 

urcs  on  what  a  15-minute,  a  half-  ments  on  the  other.”  The  move  was 

hour,  or  an  hour  program  should  cost,  sponsored  by  Walter  A.  Schmidt,  presi- 

The  talent  used  on  most  15-minute  pro-  dent  of  the  Western  Precipitation  Corn- 

grams  cost  less  than  $.500;  on  most  half-  pany,  Los  Angeles. 


tising  manager  of  the  Owe;ns-lllinois  S.-ilXl  to  and  on  m^  hour  TAyr  aNUFACTURERS  who  have  mar- 

Glass  Company.  Toledo,  has  jmned  the  grams  anywhere  from  $1,000  to  $.3,000.  IVl  combinations  of  goods  at  a 

staff  of  the  Sun  Advertising  Company  A  few  programs  cost  much  more  and  yet  p^jee  have  been  chagrined, 


of  Toledo  as  an  account  representative. 

Rogers  1847  to  Ralph  H.  Jones 

The  New  York  office  of  the  Ralph  H. 
Jones  Company  has  been  chosen  to  di¬ 
rect  the  account  of  the  1847  Rogers  Bros, 
division  of  the  International  Silver  Com¬ 
pany  of  Meriden,  Conn. 

Pattern  Campaign  In  200  Papers 

The  Simplicity  Pattern  Company,  New 


on  the  basis  of  results  are  actually 
cheaper.” — Howard  .^ngus,  of  Batten. 
Barton,  Durstine  &  Osborn,  Inc.,  speak¬ 
ing  at  the  4-.\  convention. 

*  «  * 

CANADA  DRY  GINGER  ALE,  Inc.. 

began  a  new  advertising  and  sales 
campaign  the  first  of  .\pril.  announcing  a 
20  per  cent  price  reduction  in  large  copy 
in  some  260  newspapers.  The  president. 
P.  D.  Saylor,  announced  this  week  that 
“The  first  month’s  sales  in  our  expansion 


York,  has  placed  its  advertising  account  effort,  with  dealers  in  outlying  areas  still 
with  the  Arthur  Hirshon  Company,  Inc.,  to  be  heard  from,  were  more  than  three 
New  York.  More  than  200  newspapers  times  the  best  previous  single  month  in 


will  be  used. 

Wallpaper  Aasociation  Appoints 


Canada  Dry’s  history,  and  more  than  a 
full  quarter  of  the  12  months’  total  of 
our  record  year,  1929.”  He  added :  “This 


The  Wallpaper  .Association  of  the  tremendous  response  to  our  selling  effort 
Ignited  States  has  appointed  Stanley  E.  more  than  a  tribute  Jo  Canada 
Gunnison.  Inc..  New  York,  to  direct  its  Hry’s  plans  and  their  execution.  It  un¬ 
advertising,  effective  Julv  1.  1931.  doubtedly  indicates  that  the  public  at 

- ■  large  is  beginning  to  spend  again.  Net 

J.  E.  CaldweU  Appoint.  April  were  saM  to  ^  more 

T  c  ij  11  o  ni--i  J  1  i_-  Ifiari  sufficient  for  dividend  requirements 

J.  E.  Caldwell  &  Co  Philadelphia  Jor  the  entire  quarter, 
jewelers,  have  appointed  Donovan-Arm-y^  .  *  * 

strong  as  their  advertising  agency.  ✓  .  DVERTISING  men  who  watched 

wltb  interest  tbe  laiincbinor  of  the 


Strong  as  their  advertising  agency. 


Erring  Paper  To  F.  H.  Jones 

Frank  H.  Jones,  Boston,  has  been  ap¬ 
pointed  to  handle  the  account  of  the 
Erving  Paper  Mills  of  Erving,  Mass. 


with  interest  the  launching  of  the 
Probak  razor  blade  in  the  summer  of 
1929  and  of  the  new  model  Gillette  razor 
and  blade  early  in  1930  should  be  more 
than  slightly  interested  in  the  completion 


not  infrequently,  by  learning  that  some 
dealers  were  breaking  up  the  combina¬ 
tions  and  selling  the  articles  separately. 
One  which  has  suffered  from  this  prac¬ 
tice  is  Coty.  Inc.,  which  each  spring  has 


Only  8  Cities 

Xcw  York,  Chicago,  Phila¬ 
delphia.  Boston,  Balti¬ 
more.  Detroit,  Kansas  City 
and  St.  Lonis  have  a  daily 
newspaper  with  as  large  a 
eirenlation  as  the 

DES  MOINES 
REGISTER  AND 
TRIBUNE 

Over  247,000  Daily 


Reflectins 
Mason  City’s 
Prosperous  Condition 


The  wide  acceptance  of  the 
Mason  City  Glohe-Gazette  hy 
North-Central  Iowa  and  South- 
Central  Minnesota  is  indicated  hy 
this  newspaper’s  $100,000  remodel¬ 
ing  program  just  completed.  With 
a  new  Goss  Octuple  Unit-Type 
Press,  all  mechanical  equipment 
either  new  or  recently  rebuilt,  the 
Glohe-Gazette  is  today  one  of  the 
best  equipped  and  most  modem 
newspaper  plants  in  any  city  the 
size  of  Mason  City.  It  reflects  the 
prosperity  of  the  Mason  City 
trading  area. 

And  only  through  the  adver¬ 
tising  columns  of  this  modem, 
up-to-date  newspaper  can  sales 
effort  in  this  trade  territory  move 
merchandise  in  a  profitable  fashion. 
The  Mason  City  Globe-Gazette 
offers  complete  coverage  at  the 
economical  cost  of  only  seven 
rents  a  line. 


The  LEE  Syndicate 

DAVENPORT,  IOWA 

Coocrog*— Ptas  ftsspensivcnsss 


DsTsnDOit.  lows, 

nmts 

DsTsnpoit.  lows, 

Danoent 

Hsnnlbsl.  lUssouri, 
Oourlsr-Post 
Kswshm,  lUlnoIs, 

8Ur-CouTl»r 
la  Croiss,  Wlsooiuin, 
Tribune 


Llnooln,  Nebrssks, 
8tsr 

Usdlsoa,  Wlteansln, 
8ute  Joumsl 
Usuo  ClUi.  lows. 

Olobe-Ossette 
Husostlne,  lows. 

Jonnul 

Ottiuaws.  lows, 

Ooniler 
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77 


% 


of  New  England’s 
total  population  live  in 
the  concentrated  city 


areas 


» 


» 


» 


» 


O  F  THE  8,166,341  consumer  inhabitants  who  live  in 
the  New  England  market,  6,311,976  or  approximately  77% 
live  in  cities  and  unincorporated  townships  of  2500 
inhabitants  or  more.  Only  1,854,365  people  still  live  in  the 
rural  communities.  Enumerated  by  states,  the  urban-rural 
population  figures  of  New  England  are  as  follows: 


Urban 

Rural 

Per  cent  of 
Urban 

Maine  . 

321,506 

475,917 

40.3% 

New  Hampshire  . . . 

273,079 

192,214 

58.7% 

Vermont . 

118,766 

240,845 

33-0% 

Massachusetts . 

.  3.831,426 

418,183 

90.2% 

Rhode  Island . 

635,429 

52,063 

92.4% 

Connecticut  . 

,  .  1,131,770 

475,133 

70.4% 

6,311,976 

1,854,365 

77  % 

In  the  three  most  populated  states — Massachusetts, 
Rhode  Island  and  Connecticut,  it  is  noteworthy  to  observe 
that  nearly  all  the  population  are  urbanites — an  important 
factor  to  consider  when  planning  a  quick  sales  and  adver¬ 
tising  campaign. 

If  you  wish  to  reach  concentrated  buying  power  at  the 
lowest  possible  sales  and  advertising  cost,  there  is  only  one 
market — New  England.  This  is  the  market  to  concentrate 
on  today. 


MASSACHUSETTS— Population,  3.8S2,3S6 


Circu- 

2,500 

10,000 

lation 

lines 

lines 

••Attleboro  Sun . 

....(E) 

6,168 

.04 

.04  , 

tt Boston  Eve.  American. ..  (E) 
ttBoston  Sunday  Advertiser 

258,041 

.50 

.50 

(S) 

461,559 

.75 

.75 

ttBoston  Globe  . 

(M&E) 

306,962 

.50 

.50 

XttBoston  La  Notizia. 

.(M&S) 

33,990 

.10 

.07 

ttBoston  Transcript  . . 

....(E) 

40,764 

.25 

.25 

ttBoston  Post  . 

,...(M) 

366,946 

.60 

.60 

ttBoston  Post  . 

....(S) 

335,295 

.55 

.55 

ttBrockton  Enterprise 

....(E) 

25,180 

.08 

.08 

••Fitchburg  Sentinel  .. 

....(E) 

11,877 

.055 

.045 

•Haverhill  Gazette  . . . 

....(E) 

16,024 

.07 

.06 

ttHolyoke  Transcript  & 

Tel- 

egram  . 

....(E) 

17,148 

.09 

.065 

••Lawrence  Eagle-Tribune 

(M&E) 

26,771 

.10 

.09 

••Lynn  Item  . 

....(E) 

17,905 

.07 

.05 

•Lowell  Courier-Citizen  and 

Evening  Leader  . . . 

(M&E) 

16,949 

.07 

.07 

••New  Bedford  Standard 

Mercury  . 

(M&E) 

27,782 

.10 

.10 

♦♦New  Bedford  Sunday 

Standard  . 

....(S) 

24,348 

.10 

.10 

fNorth  Adams  Transcript.  .(E) 

10,517 

.05 

.04 

ttPittsfield  Eagle  . 

....(E) 

19,421 

.06 

.06 

•Salem  News  . 

....(E) 

21,867 

.09 

.07 

••Taunton  Gazette  .... 

....(E) 

9,212 

.05 

.035 

••Worcester  Telegram  i 

and 

Evening  Gazette . . . , 

(M&E) 

106,572 

.28 

.25 

••Worcester  Sunday  Telegram 

(S) 

54,048 

.21 

.18 

CONNECTICUT— Population,  1,380,631 


•Bridgeport  Post  Telegram 


(E&M) 

48,143 

,15 

.15 

•Bridgeport  Post . 

....(S) 

24,738 

.10 

.10 

tHartford  Courant . . . 

....(M) 

41,460 

.10 

.10 

•Hartford  Courant... 

. (S) 

62,472 

.15 

.15 

ttHartford  Times . 

- (E) 

61,842 

.15 

.15 

tfMiddletown  Press... 

....(E) 

8,681 

.055 

•.035 

tNaugatuck  News.... 

....(E) 

5,181 

.035 

.035 

♦♦New  Britain  Herald. 

. (E) 

15,037 

.08 

.07 

ttNew  Haven  Register 

.(E&S) 

59,183 

.16 

.15 

♦♦New  London  Day... 

. (E) 

14,159 

.06 

.05 

••Norwalk  Hours . 

....(E) 

7,811 

.045 

.045 

ttSouth  Norwalk  Sentinel. .  (E) 

6,109 

.045 

.035 

tfStamford  Advocate. . . 

....(E) 

12,932 

.065 

.055 

••Waterbury  Republican  & 

American  . 

.(M&E) 

26,047 

.09 

.09 

••Waterbury  Republican  & 

American  . 

.(S&E) 

33,299 

.09 

.09 

MAINE! — Population,  768,014 


••Portland  Press-Herald  Express, 


Sunday  Telegram. 

.(M&E) 

63,980 

.20 

.16 

NEW  HAMPSHIRE— Population, 

,  443,683 

••Concord  Monitor-Patriot. .  (E) 

7,016 

.05 

.03 

tfXeene  Sentinel . 

. (E) 

4,374 

.036 

.025 

••Manchester  Union-Leader 

(M&E) 

33,744 

.15 

.12 

RHODE  ISLAND— Population, 

604,397 

••Pawtucket  Times  . . , 

. (E) 

30,745 

.09 

.09 

••Providence  Journal 

....(M) 

43,932 

.12 

.27(B) 

••Providence  Bulletin 

....(E) 

88,494 

.20 

.27(B) 

••Providence  Journal 

. (S) 

91,368 

.20 

.20 

♦♦Providence  News-Tribune.  (E) 

30,680 

.10 

.10 

•Westerly  Sun  . 

..(E&S) 

5.553 

.04 

.04 

••Woonsocket  Call  ... 

. (E) 

16,042 

.06 

.06 

VERMONT— Population,  352,428 


••Barre  Times . . 

.(E) 

7,398 

.04 

.03 

ttBrattleboro  Reformer  .... 

.(E) 

3,676 

.035 

.02 

••Burlington  Free  Press... 

(M) 

16,525 

.065 

.065 

••Rutland  Herald . 

(M) 

13,603 

.055 

.055 

ttSt.  Johnsbury  Caledonian 

• 

Record  . 

(E) 

5,375 

.03 

.025 

•A.  B.  C.  Publishers*  Statement,  Oct.  I 

t,  1930. 

tGovernment  Statement, 

Oct. 

1,  1930. 

(B) Combination  rate  Daily  Journal  and  Eve.  Bulletin, 
Xtt  Italian  Daily. 

••A.  B.  C.  Publishers'  Statement,  Apr.  1,  1931. 
ttCovernment  Statement,  Apr,  1,  1931. 


The  newspapers  listed  are  the  dailies  to  use  when 
coming  to  New  England. 
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TO  ADVERTISE  MEATS 


$50,000  Fund  Raised  For  Copy  in 
San  Francisco  Bay  District 

Formation  of  an  educational  advertis¬ 
ing  group  to  promote  the  use  of  meats  on 
the  Pacilic  Coast  is  announced  by  retail 
meat  dealers,  livestock  growers,  whole¬ 
salers  and  jobbers  banded  together  in  the 
Pacific  Coast  Livestock  and  Meat  In¬ 
stitute.  “war  chest”  of  $50,000  for  an 
advertising  campaign  in  the  San 
Francisco  Bay  district  has  been  raised. 

Belief  that  the  organization  will  prove 
the  nucleus  of  a  nationwide  group  is  ex¬ 
pressed  by  Frank  Harrigan,  executive 
secretary’.  Stabilization  of  the  meat  in¬ 
dustry  is  the  objective  of  the  Institute. 
Mr.  Harrigan  says,  and  its  activities  will 
be  featured  by  an  educational  campaign 
directed  at  the  housewife. 


Chase  9l  Sanborn  Tea  Sales  Up 

Chase  &  Sanborn  agencies  covering 
the  United  States  have  reported  to 
Standard  Brands,  Inc.,  of  which  they 
are  a  unit,  that  tea  sales  are  increasing 
at  a  rate  in  keeping  with  the  growth  of 
Chase  &  Sanborn  coffee  outlets.  Monthly 
.sales  of  package  tea  in  December  showed 
a  22  per  cent  increase  and  in  January,  a  69 
per  cent  increase  over  preceding  months. 
Bulk  tea  showed  19  and  38  per  cent  in¬ 
crease  in  those  months,  tea  ball  sales  in¬ 
creased  34  and  25  per  cent  and  tea  house 
packages  26  and  131  per  cent.  Head¬ 
quarters  for  the  company’s  tea  activities 
is  in  Boston,  under  the  supervision  of 
Robert  A.  Lewis,  chairman  of  the  Fede¬ 
ral  Tea  Board. 


Toastmaster  Account  Is  Placed 

The  Waters-Genter  Company,  Minne¬ 
apolis,  has  placed  its  advertising  account 
with  the  Dunham,  Younggreen,  Lesan 
Company,  Chicago.  The  company  manu¬ 
factures  Toastmaster  domestic  toaster, 
Wafflemaster  domestic  waffle  baker. 
Commercial  Toastmaster,  Commercial 
Waffle  Baker,  and  the  Thermotainer 
System  of  preserving  and  storing  cooked 
f(^s.  Magazines,  trade  papers,  and 
direct  mail  will  be  used. 


Clam  Account  To  W.  I.  Tracy 

W.  I.  Tracy,  Inc.,  has  been  appointed 
advertising  agent  for  the  Cosea  Products 
Corporation,  successors  of  the  Blue  Rib¬ 
bon  Clam  Juice  Company.  The  prod¬ 
ucts  to  lie  advertised  are  Blue-Fair 
Clam  Juice  Cocktail,  Clam  Juice,  Con¬ 
centrated  Clam  Chowder,  and  other  prod¬ 
ucts.  Newspapers  and  magazines  will 
be  used. 


Returns  To  U.  S.  On  Vacation 

Harold  I.  Orwig,  supervisor  of  Millsco 
associate  houses  in  Europe  and  man¬ 
ager  of  the  European  branch  office  of 
the  Millsco  Agency,  New  York,  has  just 
returned  to  the  United  States  for  a  va¬ 
cation  after  nearly  two  years’  residence 
abroad. 


Brisacher  An  A.  F.  A.  Speaker 

Emil  Brisacher,  president  of  Emil 
Brisacher  and  Staff,  advertising  engi¬ 
neers,  San  Francisco,  has  been  notified 
of  his  appointment  as  a  member  of  the 
National  Speakers  Bureau  of  the  Adver- 
tisinpf  Federation  of  America. 


Ketbec  Appoint*  Gunnison 

The  Kesbec  Sales  Company,  New 
York,  operator  of  a  chain  of  55  metro¬ 
politan  gasoline  stations,  has  appointed 
Stanley  E.  Gunnison,  Inc.,  of  that  city, 
as  advertising  counsel. 


Street  &  Finney  Move* 

Street  &  Finney,  Inc.,  formely  located 
at  40  West  40th  street.  New  York, 
moved  recently  to  new  and  larger  quar¬ 
ters  in  the  Central  Hanover  Bank  & 
Trust  Company  building,  71  West  35th 
street. 


Direct*  Hamilton  Agency 

Fred  H.  Ward,  formerly  advertising 
and  merchandising  director  of  the  Jewel 
Tea  Company,  has  been  appointed  gen¬ 
eral  manager  of  the  J.  R.  Hamilton 
Advertising  Agency,  Inc.,  Chicago. 


AMONG  THE  COPY  CHIEFS 

- By  C.  P.  McDonald - 


Leo  P.  Bolt,  Jr. 

For  eccentric  hobbies,  this  week’s 
prize  of  asl)estos-lined  earmuffs 
goes  to  Leo  P.  Bott,  Jr.,  of  the  Bott 
Advertising  Agency.  Litle  Rock,  Ark. 
The  walls  of  his  offices  are  lined  with 
bottles  of  water! 

No  foolin’,  fellers.  Here  are  the  facts: 
Wherever  Leo  travels — from  Alaska  to 
Cuba — a  supply  of  bottles  is  an  important 
part  of  his  e<iuipment.  From  every  lake, 
river,  and  stream  he  dips  samples  of  the 
aqua  pura  and  adds  them  to  his  collec¬ 
tion. 

So  extensive  is  his  assortment  that 
he  now  contemplates  renting  additional 
office  space  in  the  Home  Insurance 
Building  in  which  to  shelve  these  ap¬ 
proved  beverages  of  the  “Drys.” 

“It’s  a  peculiar  hobby,”  Leo  admits 
unhlushingly,  “but  I  enjoy  it,  just  as  a 
fellow  does  who  collects  stamps,  books, 
etchings,  antiques.  Believe  it  or  not,  but 
I  once  knew  a  chap  who  collected  but¬ 
tons  !  We  all  have  our  odd  fancies,  and 
mine  is — water.” 

The  Bott  Agency  recently  pioneered 
in  a  series  of  display  dental  educational 
messages,  the  dentists  of  Little  Rock  pay¬ 
ing  the  cost  pro  rata.  The  object  of  the 
campaign  was  to  prove  that  it  was  en¬ 
tirely  ethical  for  dentists  to  advertise, 
and  the  initial  campaign  was  so  success¬ 
ful  that  it  now  has  been  continued  indefi¬ 
nitely. 

Botts  now  is  syndicating  the  campaign 
nationally. 

Back  in  1915  Bott  was  assistant  editor 
of  the  Southern  Construction  News.  For 
a  few  months  he  reported  for  the  Ar¬ 
kansas  Democrat  in  Little  Rock.  On 
Sept.  5,  1916,  he  told  the  world  that  he 
was  boss  of  the  Bott  Agency. 

In  copy  he  delves  into  the  sales  fea¬ 
tures  of  the  oil  storage  tanks  of  Black, 
Sivalls  &•  Bryson,  Inc.,  the  products  of 
the  Lion  Oil  Refining  Company,  the  Na¬ 
tional  Lumber  &  Creosoting  Company, 
the  American  Tank  &  Equipment  Corpo¬ 
ration,  the  Tucker  Duck  and  Rubber 
Company,  and  several  others. 


Wilmingtonian*,  Inc.,  Plan  Campaign 

One  hundred  and  fifteen  business  men 
of  Wilmington,  Del.,  have  banded  to¬ 
gether  as  The  Wilmingtonians,  Inc.,  to 
conduct  an  advertising  campaign  for  the 
benefit  of  the  city.  The  members  have 
underwritten  the  project  to  the  extent  of 
$25,000.  The  advertising,  in  which  news¬ 
papers,  signboards,  mail  and  radio  will 
be  used,  is  designed  to  “keep  in  Wil¬ 
mington  the  business  and  the  money  that 
rightfully  belongs  to  Wilmington  and  to 
expand  the  business  from  that  broad 
area  surrounding  Wilmington,  which  is 
our  proper  trade  territory.”  Mayor 
George  W.  K.  Forrest  is  honorarv  presi¬ 
dent  of  the  organization.  Arthur  N. 
Kuschan  is  president. 


Lowell  Office*  CIo*ed 

Dowd  &  Ostreicher.  Boston  agency, 
has  discontinued  its  Lowell  offices  and 
established  headquarters  at  137  Newbury 
street,  Boston. 


CANADA  SPENDS  $92,020 

A  total  of  $92,020.77  was  spent  last 
year  by  the  Canadian  Government  in  the 
advertisements  of  the  Department  of 
Trade  and  Commerce,  which  urged  the 
people  of  Canada  to  buy  Canadian-made 
goods.  According  to  a  return  tabled  in 
the  House  of  Commons,  the  money  was 
distributed  as  follows:  Dailies,  $38,- 
023.49;  farm  papers,  $36,417.46;  miscel¬ 
laneous,  $13,976.98;  and  weeklies, 
$3,602.84. 


To  Increase  Investment  Campaign 

Officials  of  the  Administrative  and  Re¬ 
search  Corporation,  sponsors  of  Corpor¬ 
ate  Trust  Shares,  have  announced  their 
decision  not  only  to  continue  to  place 
the  larger  part  of  their  advertising  appro¬ 
priation  in  the  financial  pages  of  the 
newspapers  of  the  country,  but  to  aug¬ 
ment  the  space  used.  The  decision,  it  is 
stated,  comes  following  a  survey  lasting 
several  months. 


Advertising  Plan*  Deferred 

Plans  of  Pacific  Travel  Association  for 
a  national  advertising  campaign  to  de¬ 
velop  Pacific  Ocean  travel  have  been  de¬ 
ferred.  D.  H.  Lawson,  secretary,  will 
continue  with  plans  and  arrangements  so 
that  the  program  may  be  started  Jan.  1, 
1932. 


Three  New  Account*  for  C.  C.  Green 


NEW  COSMETIC  ACCOUNT 

McKesson  &  Robbins  are  bringing  out 
a  new  line  of  popular  priced  cosmetics. 
The  line  is  called  Fair-est,  and  will  be 
advertised  in  national  publications  be¬ 
ginning  in  July.  W.  I.  Tracy,  Inc., 
agents  for  McKesson  &  Robbins’  Lucre- 
tia  Vanderbilt  Toiletries,  will  also  handle 
this  account. 


Using  Forty  Newspaper* 

Forty  newspapers  are  being  used  in 
the  campaign  of  Californians,  Inc.,  to 
advertise  the  vacation  possibilities  of 
Northern  California.  Advertisements 
appearing  twice  weekly  started  May  1 
and  will  run  until  mid-June,  it  is  an¬ 
nounced  by  John  Cuddy,  managing 
director  of  the  association. 


R.  E.  Keefauver  Join*  Agency 

Announcement  is  made  by  the  Don 
Watts  advertising  agency  of  Tulsa, 
Okla.,  that  it  has  added  to  its  sales  and 
service  staff,  R.  C.  Keefauver,  formerly 
of  the  advertising  staff.  Oil  and  Gas 
Journal.  He  has  been  a  Tulsa  resident 
for  the  past  live  years. 


Advertising  Securities 

Klau-Van  Pietersom-Dunlap  Asso¬ 
ciates,  Inc.,  Milwaukee,  was  recently 
appointed  the  advertising  agents  of  United 
Investment  Shares,  also  of  Milwaukee. 
This  firm  is  advertising  its  investment 
securities  in  newspapers  and  by  mail. 


Charles  C.  Green  Advertising  Agency, 
Inc.,  New  York,  has  been  appointed  to 
handle  the  following  accounts:  Johnson- 
Neilly  Company,  Hagerstown,  Md., 
manufacturers  of  Certified  Medical  Pro¬ 
ducts;  Michelson’s  Bay  Rum,  and  Super¬ 
tint,  the  New  Tint  and  Dye  Tablet. 


Watch  Account  To  Rankin 

The  advertising  account  of  I.  Ollen¬ 
dorff  Co.,  Inc.,  of  New  York,  Pitts¬ 
burgh,  and  Chaus  de  Fonds,  makers  of 
watches  for  men  and  women,  is  now 
being  handled  through  the  New  York 
office  of  the  \Vm.  H.  Rankin  Company. 


Boat  Account  To  Hir*hon 


The  Pressed  Steel  Products  Corpora-  ^  Vice-Pre*ident 

tion,  Bridgton,  N.  J.,  has  placed  its  ad-  ^V.  Irving  Shugg,  formerly  manager 
vertising  account  with  the  Arthur  of  the  service  department,  has  been 
Hir.shon  Company,  Inc.,  New  York,  electetl  a  vice-president  of  Jordan  .^d- 
Magazines  and  newspapers  will  be  used  vertising  .Abroad,  Inc. 
featuring  a  new  low-priced,  all-metal 
motor  boat. 


Mull  Head*  New*  Agency 

C.  L.  Mull,  formerly  of  the  New  York 
IVorld  circulation  staff,  has  opened  a 
wholesale  news  agency  in  Catskill,  N.  Y., 
representing  newspapers  and  national 
magazines  in  the  Catskill  Mountain 
region. 


Maxwell  Promoted 

Ray  J.  Maxwell  has  been  promoted 
to  advertising  manager  of  the  Missouri 
Pacific  Lines  at  the  general  offices  in 
St.  Louis.  He  succeeds  J.  F.  Rector, 
who  has  been  appointed  publicity  director 
for  the  Missouri-Kansas-Texas  Lines. 


The^ 

INDIANAPOLK 
RADIU? . 

news 

^  ALONE  ... 

Sw  does  the  Job! 


Dr.  Weld  Speak*  In  Newark 

Dr.  L.  D.  H.  Weld,  director  of  research 
of  the  McCann-Erickson  Company,  New 
York,  addressed  members  of  the  Adver¬ 
tising  Club  of  Newark  at  their  luncheon 
meeting  at  the  Robert  Treat  Hotel, 
April  4. 


As  the  only  morning 
newspaper  in  the  Fourth 
Market  in  America,  The 
Detroit  Free  Press  offers 
exclusive  home  cover¬ 
age  without  competition 
during  the  true  impres¬ 
sion-time  of  each  day. 

iSetrott 

“Starts  the  Day 
in  Detroit’ 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 


NEW  YORK 


Ketalb  tribune 
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DIRECTORS  OF  LONDON 
DAILY  CRITICIZED 

Shareholder*  in  Daily  Chronicle  De¬ 
mand  Explanation  of  Sale  and 
Question  Other  Buaine** 
Tranaactions 

(Special  to  Editor  &  Publisher) 

London,  April  27. —  Shareholders  in 
United  Newspapers,  Ltd.,  the  company 
owning  tlie  London  Daily  Chronicle,  re¬ 
cently  addressed  a  circular  letter  to  the 
directors  of  the  company  criticizing  their 
action  in  selling  the  paper  to  the  London 
Daily  News  last  year.  They  demand  an 
extraordinary  general  meeting  to  answer 
a  number  of  questions  concerning  the 
transaction. 

The  directors  have  agreed  to  convene 
a  meeting  with  the  shareholders  and  as 
a  preliminary  have  issued  a  statement 
prepared  by  the  company’s  auditors  re¬ 
plying  to  certain  points  in  the  sharehold¬ 
ers’  letter. 

At  the  date  of  the  fusion  in  June  of 
last  year  the  Daily  Chronicle  company 
was  liable  in  the  aggregate  for  £143.270 
as  remuneration,  apart  from  allowances 
for  expenses  for  the  unexpired  term  of 
service  agreements  of  members  of  the 
staff.  The  company  has,  the  auditors 
state,  been  able  to  affect  a  compromise 
regarding  compensation  payment,  which 
has  reduced  the  figure  to  £67,500,  of 
which  £30,000  was  satisfied  by  the  issue 
and  allotment  of  unsecured  “A”  notes 
carrying  5  per  cent  yearly  interest.  Then 
£12,500  of  this  £67,500  is  receivable  from 
News  and  Westminster,  Ltd.,  as  the 
agreed  contribution  towards  compensa¬ 
tion  to  these  officials  of  the  old  Chronicle 
company.  Up  to  September  last  year, 
£42,435  was  paid  as  compensation  to  other 
employes  of  the  Daily  Chronicle.  On 
Sept.  30  the  company  was  indebted  to 
the  banks  £457,388  net. 

In  reply  to  the  shareholders’  question 
as  to  why  the  hank  loan  was  increased 
from  £200,000  to  £540,000  gross  between 
the  date  of  the  last  balance  sheet  and  the 
directors’  circular  letter  of  Oct.  18,  1930, 
the  auditors  explain  that  the  increase  in 
the  loan  is  due  to  the  extensive  program 
of  plant  improvement  and  alteration  to 
which  the  Daily  Chronicle  was  definitely 
committed  by  contracts  entered  into  in 
the  fall  of  1028.  Payments  on  these  con¬ 
tracts  for  nine  months  of  last  year,  with 
other  essential  capital  expenditure,  took 
£150,000  from  the  company’s  liquid 
resources. 

More  than  £10,000  had  been  spent  on 
the  proposed  Daily  Chronicle  Health  and 
Happiness  Exhibition,  and  £10,(K)O  was 
paid  to  an  insurance  company  on  account 
of  the  cancellation  of  a  contract  under  the 
paper’s  readers’  free  insurance  scheme. 
The  Daily  News  is  paying  £.30.000  a  year 
for  the  use  of  the  building  and  plant  of 
the  Daily  Chronicle  in  Salisbury  Square. 

The  auditors  give  as  their  opinion  that 
the  directors  have  acted  in  good  faith 
throughout  the  transactions  and  have 
very  materially  conserved  the  company’s 
assets.  The  only  alternative  to  the 
fusion,  the  auditors  opine,  would  have 
been  disastrous  to  the  interests  of  the 
shareholders. 

Another  body  of  holders  of  preference 
shares  have  brought  an  action  against 
the  directors  of  the  Daily  Chronicle 
alleging  that  their  action  in  selling  the 
paper  was  ultra  vires  and  claiming  dam¬ 
ages  for  loss  sustained  by  the  preference 
shareholders  owing  to  the  sale.  This 
action  is  awaiting  hearing  in  the  High 
Court. 


More  than  a 
million  line  lead 

in  3  months 

I 

I 

The  unanimous  preference  for  the  Blade  during  the 
first  3  months  of  this  year  is  shared  alike  hv  national 
advertisers,  local  advertisers,  classified  advertisers 
j  and  readers  in  Toledo. 

NATIONAL  LOCAL  DISPLAY  CLASSIFIED 

ADVERTISING  ADVERTISING  ADVERTISING 

Blade  680,778  1,698,715  359,352 

Other  evening 

newspaper  381,823  1,013,627  234,254 

Blade  Lead  298,95.'5  683,088  105,398 

The  Government  Circulation  Statement  for  the  6  months’  period 
ending  March  31,  1931,  shows  the  largest  circulation  leadership 
in  the  Blade’s  history. 

NET  PAID  CIRCIXATION 

Blade . 131,720 

Other  evening  newspaper .  84,092 

Blade  Lead  ...  .  47,628 

COVERS  VIRTUALLY  EVERY  HOME  IN  TOLEDO 

TOLEDO  BLADE 

i 


V- 


APPOINTS  IDAHO  DELEGATES 

Governor  C.  Ben  Ross  of  Idaho,  has  j 
announced  the  appointment  of  the  delega-  i 
tion  to  attend  the  regional  conference  I 
of  the  Press  Congress  of  the  World  in  I 
Mexico,  August  10-15.  The  delegates 
are.  .\.  L.  Alford,  Lezviston  Tribune;  i 
C.  A.  Bottolisen,  Area  Tribune;  E.  F.  ' 

McDermott.  Idaho  Tails  Post;  Mrs.  i  . ,  w  , 

James  F.  .Ailshie,  Jr.,  Boise  Idaho  States-  New  York  Boston 

ntan;  Harry  A.  Law’son.  Boise  Caf'iral 

News;  M.  F.  Cunningham.  Hailey 

Times,  I.  1 1.  Masters,  Pocatello  Idaho 

State  Journal  and  Juneau  H.  Shinn.  ' 

Falls 


FIRST  IN  EVERYTHING 

PAUL  BLOCK  &  ASSOCIATES 
National  Advertising  Representatives 

Chicago  San  Francisco  Philadelphia 


Detroit 
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OIL  BURNER  SALES  GAIN 


Newspaper  Advertising  Credited  With 
Business  Increase 

Q)nsistent  newspaper  advertising 
backed  up  by  aggressive  sales  promo¬ 
tion  effort  can  lift  any  business  out  of 
the  doldrums  of  the  present  depressicHi, 
Howard  Dexter,  sales  manager  of  Petro¬ 
leum  Heat  &  Power  Company  asserted 
in  an  address  before  the  eighth  annual 
convention  of  the  American  Oil  Burner 
Association,  recently. 

Sales  of  oil  burners  by  his  company 
liave  been  mounting  steadily  for  the 
past  10  months,  he  said,  and  for  the 
first  quarter  of  1931  were  102  per  cent 
ahead  of  the  first  quarter  last  year.  Mr. 
Dexter  lays  this  remarkable  increase  to 
the  company’s  new  policy  of  making 
newspaper  advertising  the  keystone  of 
sales  efforts. 


No  Merger  (or  Griswold-Ethleman 

C.  L.  Eshleman,  of  the  Griswold- 
Eshleman  advertising  agency,  Cleveland, 
Ohio,  this  week  denied  rumors  that  have 
followed  the  death  of  Ray  H.  Griswold, 
president  of  the  agency.  He  said :  “The 
Griswold-Elshloman  Company  will  con¬ 
tinue  under  the  same  name ;  will  not 
avail  itself  of  the  many  merger  oppor¬ 
tunities  but  will  continue  to  render  inde¬ 
pendently  the  same  vigorous  high  quality 
of  client  service.”  He  added  that  volume 
for  1930  had  exceeded  that  for  1929,  and 
predicted  that  1931  would  equal  or  ex¬ 
ceed  1930. 


Conducting  Letter  Contest 

Under  supervision  of  the  R.  W.  Mc¬ 
Dowell.  vice-president  in  charge  of  sales, 
the  Mid-Continent  Petroleum  Corpora¬ 
tion,  Tulsa,  Okla.,  is  offering  $5,000  in 
prizes  for  the  best  letters  explaining 
whether  its  products  can  be  advertised 
more  effectively  with  humorous  or  seri¬ 
ous  copy.  McDowell  said  the  response 
to_  date  has  far  exceeded  expectations, 
bringing  many  thousands  of  letters  each 
week  to  the  "fulsa  office.  McDowell  said 
that  the  letters  will  be  carefully  studied 
by  the  advertising  department. 


Mr*.  Proetz  Honored 

Among  the  ten  most  prominent  St. 
Louis  women  as  selected  by  a  jury  of 
men  named  by  the  St.  Louis  Advertising 
Qub,  the  advertising  representative  is 
Mrs.  Irma  Proetz,  vice-president  of  the 
Gardner  .Advertising  Company.  In  1924 
and  1925,  she  won  the  Harvard  Uni¬ 
versity  award  for  the  most  effective  use 
of  illustration  in  advertising,  in  recogni¬ 
tion  of  her  work  on  the  Pet  milk  national 
campaign  which  the  Gardner  agency 
handled. 


Joint  Doremu*  In  London 

Philip  Leverett  Saltonstall  has  joined 
Doremus  &  Co.  at  their  London  office. 
Mr.  Saltonstall,  who  is  a  graduate  of 
Harvard,  was  formerly  a  general  part¬ 
ner  in  the  New  York  Stock  Exclungc 
firm  of  Henry  G.  Lapham  &  Co.,  now 
Lapham,  Potter  &  Holden.  He  lived  in 
Dedham,  Mass.  He  is  the  first  Ameri¬ 
can  to  become  affiliated  with  the  Euro¬ 
pean  organization  of  Doremus  &  Co. 


Pratt  Join*  Benton  dc  Bowie* 

Curtis  G.  Pratt,  formerly  vice-president 
of_  Adolf  Gobel,  Inc.,  meat  packers,  has 
joined  Benton  &  Bowles,  New  York. 
Mr.  Pratt’s  past  business  experience  has 
been  largely  in  the  field  of  merchandis¬ 
ing.  Before  going  to  Gobel  he  was  for 
five  years  president  of  the  Dover  Shoe 
Company.  Dover,  N.  H.,  and  before  that, 
vice-president  in  charge  of  manufactur¬ 
ing  and  direct  selling  of  the  Foot-Schulze 
Shoe  Company,  St.  Paul,  Minn. 


Be**om  Join*  Bo*ton  Agency 

Harold  E.  Bessom,  for  many  years  in 
the  production  department  of  the  Boston 
Hcrald-Traz'clcr,  has  joined  the  Harry 
M.  Frost  Company,  Boston.  The  agency 
recently  acquired  the  account  of  the 
Boylston  Products  Company,  Boston, 
which  is  using  space  in  more  than  30 
newspapers,  as  well  as  trade  publications, 
and  that  of  Pierre’s  Oeaner,  another 
Boston  concern. 


NEW  SALT  LAKE  AGENCY 

Salt  Lake  City  has  a  new  advertising 
agency  known  as  Wilkinson,  Prows  and 
Huber,  Advertising.  Owners,  all  of 
whom  will  be  active,  Mr.  Huber  stated, 
are  H.  A.  Wilkinson,  who  has  been  en¬ 
gaged  in  advertising  work  in  the  East; 
J.  H.  Prows,  until  a  short  time  ago  a 
reporter  on  the  Salk  Lake  Telegram, 
and  Charles  E.  Huber,  recently  with  the 
Bracking  Advertising  Agency  of  Reno, 
Nev.  A  general  copy  and  direct-mail 
service  will  be  undertaken.  Offices  will 
be  in  the  Boston  building. 


Agency  Buy*  Farm  Paper 

The  Utah  Farmer,  51-year-old  semi¬ 
monthly  farm  paper  of  Salt  Lake  City, 
is  now  owned  by  Stevens  and  Wallis, 
Inc.,  Salt  Lake  City  advertising  agency. 
The  paper  will  be  published  by  a  separate 
corporation  to  be  known  as  Utah  Farmer, 
Inc.  Steven  A.  Stringham,  president 
and  general  manager  of  the  agency,  will 
be  president  and  general  manager  of  the 
magazine.  J.  Arno  Kirkham  has  re¬ 
turned  as  editor.  Zelda  Kirkham  will 
have  charge  of  national  advertising. 


Three  Join  Mo**-Cha*e  Staff 

The  Moss-Chase  agency,  Buffalo,  an¬ 
nounces  the  following  additions  to  its 
executive  personnel :  Gordon  E.  Whit- 
beck,  as  production  manager ;  Charles 
J.  Coward,  as  account  representative ; 
and  Dudley  \\\  Guilford,  as  art  director. 
All  three  formerly  were  with  the  Buffalo 
office  of  Lyddon,  Hanford  &  Kimball. 
J.  Jay  Fuller,  formerly  with  the  latter 
agency,  resigned  recently  to  become  vice- 
president  of  Moss-Chase,  his  former 
associates  having  joined  him  there. 


Gi’eson  Leaver  Erwin,  Wa*ey 

Stanley  V.  Gibson  has  become  president 
of  Motion  Picture  Publications,  Inc.,  and 
publisher  of  Motion  Picture  Magazine 
and  Motion  Picture  Classic.  He  has  re¬ 
signed  from  Erwin,  Wascy  &  Co.,  Inc., 
where  he  worked  for  two  and  one-half 
years  in  an  executive  capacity.  He  w'as 
formerly  with  the  Hearst  organization 
and  the  Butterick  Publishing  Company, 
also  serving  as  editor  of  Charm  magazine, 
published  by  L.  Bamberger  &  Co. 


Ecre  Kid  Leather  To  Moon  Co. 

Barret  &  Co.,  Inc.,  of  Newark,  N.  J., 
tanner  and  producer  of  the  new  Ecre 
kid  leather  used  in  the  manufacture  of 
women’s  high  grade  shoes,  has  emnloyed 
the  Byron  G.  Moon  Company,  Inc,,  of 
Troy.  N.  Y,,  as  advertising  and  mer¬ 
chandising  counsel. 

Executab  Appoint*  Var*  Agency 

The  Executab  Corporation  of  North 
Tonawanda,  N.  Y.,  manufacturers  of 
filing  ^uipment,  has  announced  that  its 
advertisimr  will  be  placed  through 
Addison  Vars,  Inc.,  Buffalo,  N.  Y. 


Revolite  To  J.  P.  Muller 

The  Revolite  Corimration.  a  subsidiary 
of  Johnson  &  Johnson,  of  New  Bruns¬ 
wick,  N,  J..  has  appointed  J.  P.  Muller 
&•  Co.,  of  New  York,  as  its  advertising 
and  merchandising  counsel. 


De*cribe*  Roto  Adverti*ing 

Stuart  B.  Cowan,  president  of  Cowan 
&  Dengler,  Inc.,  New  York,  advertising 
agents,  spoke  on  rotogravure  advertising 
before  the  New  York  Times  class  in 
newspaper  advertising  April  29. 


Holyoke  Agency  Appointed 

Charles  E.  Vautrain  .Associates.  Inc., 
Holyoke.  Mass.,  is  now  handling  the  ac¬ 
count  of  the  Mayhew  Steel  Products 
Company  of  Shelhume  Falls,  Mass. 


BORGES  TALKS  AT  ALBANY 

V.  Edward  Borges,  of  Boston,  gover¬ 
nor  of  the  first  district  of  the  Advertising 
Federation  of  America,  delivered  the 
A.F..A.  talk  on  research  in  advertising 
before  the  Albany  (N.Y.)  .Advertising 
Club  on  May  7.  Mr.  Borges  directs  the 
activities  of  the  Century.  Advertising 
Company,  Standard  Publishing  Corpora¬ 
tion.  Vincent  Edwards  and  Company,  and 
the  Vincent  Edwards  Institute  of  Adver¬ 
tising. 


PLANNING  NATIONAL  DRIVE 

Plans  for  a  national  advertising  pro¬ 
gram  promoting  home  financing  are  be¬ 
ing  considered  by  a  committee  of  the 
United  States  Building  and  Loan  League, 
having  in  its  membership  more  than  1200 
leading  building  and  loan  associations. 
Heading  the  committee  is  Ben  H.  Hazen, 
Benjamin  Franklin  Savings  &  Loan  As¬ 
sociation,  Portland,  Ore.  Other  mem¬ 
bers  are  F.  M.  Boone,  The  Building  and 
Loan  Association,  South  Bend,  Ind. ; 
Edward  C.  B'altz,  Perpetual  Building 
Association,  Washington,  D.  C. ;  Edward 
E.  Shelton,  Dallas  Building  and  Loan 
Association,  Dallas,  Tex.,  and  Arthur 
Bartholomew,  Eastman  Savings  and 
Loan  Association,  Rochester,  N.  Y. 


We*tinghou*e  Officer*  Elected 

At  an  organization  meeting  of  the 
board  of  directors  of  the  Westinghouse 
Electric  &  Manufacturing  Company 
April  29,  the  following  officials  were 
elected:  A.  W.  Robertson,  chairman  of 
the  board;  F.  A.  Merrick,  president;  J. 
S.  Tritle,  vice-president  in  charge  of 
manufacturing ;  S.  M.  Kintner,  vice- 
president  in  charge  of  engineering;  W. 
S.  Rugg,  vice-president  in  charge  of 
sales;  L.  A.  Osborne,  H.  P.  Davis,  H. 
D.  Shute,  J.  S.  Bennett,  H.  T.  Herr, 
Walter  Cary,  T.  P.  Gaylord,  and  Harold 
Smith  vice-presidents.  C.  H.  Terry  was 
elected  an  honorary  vice-president.  E. 
M.  Herr  was  reelected  to  the  post  of  vice- 
chairman. 


Making  Due  Bill  Contract* 

Rancho  Rea  and  Jemez  Mountain  Inn, 
two  summer  resorts  high  up  in  the  Jernez 
Mountains  of  New  Mexico,  are  making 
due  bill  contracts  with  newspapers.  The 
item  is  being  handled  direct  by  the 
owner,  with  no  commission  paid.  Seth 
Seiders,  155  East  Superior  street, 
Qiicago,  owns  both  places. 


Booth  Join*  Packard 

Edmund  W.  Booth,  Jr.,  formerly  cir¬ 
culation  manager  of  the  Grand  Rapids 
(Mich.)  Prc.ss,  has  taken  over  the  Grand 
Rapids  territory  agency  for  the  Packard 
Motor  Car  company.  Mr.  Booth’s 
father,  who  died  about  five  years  ago, 
was  publisher  of  the  Press  and  vice-presi¬ 
dent  of  Booth  Newspapers,  Inc.,  com¬ 
prising  nine  Michigan  dailies. 

Robert  Smith  Open*  Agency 

The  Robert  Smith  .Advertising  .Agency 
has  been  opened  in  Portland.  Ore.,  by 
Robert  Smith,  who  has  served  as  adver¬ 
tising  manager  for  several  well-known 
Portland  firms.  Mr.  Smith,  who  was 
the  winner  of  the  Kayser  national  adver¬ 
tising  contest  in  19,30,  was  with  San 
Francisco  advertising  agencies  from  1920 
to  1926. 


De  Soto  Executive*  Named 

The  appointment  of  R.  M.  Rowland  as 
assistant  sales  manager,  John  J.  Palmer 
as  assistant  to  the  president,  and  Ray  C. 
Blackwell  as  director  of  advertising  of 
De  Soto  Motor  Corporation  was  an¬ 
nounced  this  week  by  Byron  C.  I'oy, 
president. 


IN  THE  IDAHO  PANHANDLE 
MORE  FOOD  ADVERTISERS 


use  the 

Coeiir  d’Alene 
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combined  —  ibis  is  be- 

cause  Food  advertisers  today  must 
buy  results.  They  eannnt  afford  to 
experiment.  Press  Coverage,  and 
FVess  Reader  interest  alone  can 
sell  your  product  in  this 

Rich  buying  field. 

Don’t  experiment  —  Buy  results. 

A  SCRIPPS-CANFIELD 

NEWSPAPEK 

GILMAN,  NICOLL  &  RUTHMAN 

National  Representative$ 


AD  TIPS 


Arbocutt-Kazwell  Company,  30  North  Michl. 
Kan  avenue,  CbicaKo.  Hub  secured  the  arroant 
of  Allen  B.  Wrlsley  Company,  Cbicagn. 

Beecher-Cale-Mazwell,  Ino,,  722  Chestnut 
street,  St.  Louts,  Mo.  IssuinK  orders  to  a  few 
newspapers  on  Funny  Frostles,  manufaetursd 
hy  Meyer-BIanke  Company,  St.  Louis,  manufac¬ 
turers  of  dairy  products  and  Ice  cream. 

£.  H.  Brown  AdTortiiing  Company,  So. 
Dearborn  street,  Chicago.  Contracts  are  now 
Itelng  issued  to  newspapers,  roto  copy  onl.v.  on 
John  Alden  Company  (Gentlewoman  Magazine), 
Chicago. 

Albert  Frank  A  Co..  1  In  Salle  street,  CM- 
cago.  Newspapers  will  be  used  on  Charles 
Karr  Ctimpany,  Holland.  Mich.,  manufacturers 
of  bed  springs,  cushions,  and  mattresses.  ^ 

Frooie-Vogol-Crawford  Company,  Kesselinan 
bldg.,  Milwaukt-e.  Secured  the  account  of 
Keck’s  Fruit  Pectin,  National  Pectin  Pr<stucts 
Oitnpany,  Chicago. 

Gardner  Advertising  Company.  ir>27  l.is-ust 
street,  St.  Ixttils,  Mo.  Contracts  being  issued 
to  newspaiters  on  the  Frisco  Linos,  St.  Isails, 

J.  R.  Hamilton  Company,  ISO  No.  Michigan 
avenue,  Chicago.  List  of  newspapers  is  being 
prepared  on  Paltst's  Blue  Ribbon  Beer,  Pabet 
Company,  Milwaukee. 

H.  W.  Kastor  A  Sons  Company,  Lytton  build¬ 
ing,  Chicago.  Newspapers  being  useil  on 
Vitamin  Pnxlucts  Company,  Orlando.  Florid*, 
to  introduce  their  new  product,  Vltahnr,  a 
candy  bar. 

Kling-Gibson  Company.  8  So.  Michigan  ave¬ 
nue,  Chicago.  Newspapers  in  scattered  |s>ints 
will  be  used  on  the  Atlas  Brewing  Company, 
Chicago. 

Mazon,  Inc.,  Detroit.  Idst  of  newsiaipers 
being  prepared  on  the  Holland  Furnace  Co., 
Holland,  Michigan.  ^ 

Carroll  Dean  Murphy  Company,  R.l  Fast 
Wacker  Drive,  Chicago.  Renewal  contracU 
Iteing  issued  to  newspapers  on  Thompson’s 
Malted  Milk  Company,  Racine,  Wls. 

Northrop  Advertising  Company,  Kalamazoo, 
Mich.  Orders  are  being  issued  to  newspapers 
on  Mul-so-lax  Company,  Kalamazoo. 

William  H.  Rankin  Company,  Tribune 
Tower,  Chicago.  Secured  the  account  of 
Jel-Sert  Company,  Chicago. 

Russel  M.  Seeds  Company,  Consolidated 
building,  Indianapolis.  Newspapers  being 
user!  on  Van  Camp  I’roducts  Company,  Indian- 
apolls. 

Guy  W.  Seem  A  Co.,  lliOR  Board  of  Trade 
building,  Chicago.  Is  placing  trade  copy  in  a 
list  of  newspapers  on  the  Chicago  Beach  Hotel, 
Chicago. 


Y.  M.  C.  A.  Drive 
Oversubscribed 


The  annual  rampitlgn  of  the  Cam¬ 
den,  New  Jersey,  Y.  M.  C.  A.  to 
raise  man.v  thousands  of  dollars 
for  running  expenses  Just  closed, 
wa*  actually  oversubscribed  by 
several  thousand — and  in  record 
time! 

Every  week  we  learn  of  new  sales 
recorris  made  b.v  local  stores, 
demonstrating  the  unii  snail, v 
healthy  eonilltion  of  the  South 
-lerse.v  section  of  the  Philadel¬ 
phia  .Market.  It’s  a  fertile  Held 
worth.v  of  Immediate  cultivation 
by  National  Advertisers — may  we 
tell  yon  why? 

COURIER-POST 

"A  24-Hoar  Mtdinm  at  oaa  eeaf^ 
Lass  than  hall  of  1%  rtadsr  dM»ll*atl*n 
National  Representative* 
GEO.  A.  McDETITT  GO. 


Cline  -Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 

Buffalo  Evening  News 

Buffalo,  N.  Y. 

Atk  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicago:  111  Weat  Waahingtoa 

Street 

New  York:  Daily  News  Bldg. 
220  Eaat  42nd  St. 

San  Franciaco:  First  National 
1  .  Bank  Building 
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NEWSPAPERS  ESSENTIAL 

^^EVER  before  have  newspapers  been  regarded  by  national  adver¬ 
tisers  and  advertising  agencies  as  so  essential  to  the  success  of  ad¬ 
vertising  campaigns  as  they  are  today. 

The  reason  is  very  plain. 

Business  interests  require  a  quick  turnover  of  the  goods  they  offer 
to  the  public.  They  are  selling  at  lower  prices  and  at  a  closer  margin 
of  profit  than  at  any  time  since  the  World  War. 

They  are  doing  this  to  get  volume  of  business,  hoping  that  volume 
will  be  so  great  that  they  can  keep  their  workers  steadily  employed. 

It  is  natural  for  newspapers  to  be  called  on  to  do  quick  and  good 
work.  Their  activities  today  are  centered  on  reviving  business. 

They  exercise  a  good  influence  on  the  public  mind  by  instantly 
printing  and  displaying  conspicuously  all  of  the  favorable  business 
news.  They  do  not  suppress  any  news  favorable  or  unfavorable,  but 
they  have  sense  enough  to  display  good  news  which  is  so  helpful. 

National  advertisers  and  advertising  agencies  are  reading  EDITOR 
&  PUBLISHER  very  closely  these  days  because  they  have  a  vital 
interest  in  being  fully  and  accurately  informed  as  to  what  is  going  on 
in  the  newspaper  industry. 

Cultivate  EDITOR  &  PUBLISHER’S  space  buying  friends.  They 
place  over  93%  of  all  known  newspaper  appropriations. 

— . EDITOR  &  PUBLISHER 

'  -  =  THE  FOURTH  ESTATE 

-  1700  Times  Building,  Times  Square,  New  York  City 


Newspapers  using  EDITOR  &  PUBLISHER  are  the  best  known  and  most 
used  newspapers  in  America. 
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WRITER  IS  ARRESTED 
FOR  BUSINESS  STORY 

Laundry  Firm  Takes  Action  Under 
Law  Forbidding  Information 
Misrepresenting  Value  of 
a  Security 

Invoking  a  statute  framed  to  prevent 
blue  sky  stock  promotions,  the  Buffalo 
General  Laundries  recently  caused 
the  arrest  of  Lloyd  Graham,  Buffalo 
trade  journal  correspondent,  and  presi¬ 
dent  of  the  National  Association  of  Busi¬ 
ness  Writers.  The  arrest  was  made  at 
midnight  in  Mr.  Graham’s  home  and  he 
was  held  in  a  Buffalo  police  cell  until 
the  ■  next  morning  when  he  obtained 
$2,500  bail  and  was  released. 

Acting  as  correspondent  for  the  U.  S. 
Imvstor  Mr.  Graham  endeavored  to 
obtain  a  financial  statement  of  the  Laun¬ 
dries  corporation,  its  stock  being  listed 
on  the  Buffalo  Stock  Exchange.  Fail¬ 
ing  in  that  effort  he  wrote  a  story  based 
on  his  study  of  the  corporation.  Its 
attorneys  caused  his  arrest  under  a  sec¬ 
tion  of  a  law  making  it  a  felony  to  give 
out  false  information  tending  to  mis¬ 
represent  the  value  of  a  security.  At 
a  hearing  May  1  in  police  court  Graham’s 
bond  was  reduced  to  $1,000  and  he  was 
held  for  the  grand  jury. 

URGES  BETTER  REPORTING 

Gene  Morgan  Addrecses  Chicago 
Fraternity — W.  J.  Kostka  Elected 

Newspapers  are  facing  a  crisis  today, 
with  radio  and  talking  pictures  as  seri¬ 
ous  competitors,  and  the  only  salvation  of 
the  press  is  to  strengthen  its  news  col¬ 
umns  by  hiring  reporters  who  can  write 
interestingly  enough  to  hold  readers,  de¬ 
clared  Gene  Morgan,  conductor  of  the 
“Hit  or  Miss’’  column  in  Chicago  Daily 
N^ews,  at  the  annual  Founders’  Day  din¬ 
ner  of  the  Chicago  alumni  chapter  of 
Sigma  Delta  Chi  at  the  Midland  Club  on 
May  5. 

“Newspaper  publishers  must  get  out 
better  newspapers,”  said  the  columnist, 
■“and  quit  depending  upon  syndicate  ma¬ 
terial  alone  for  reader  interest.” 

Ward  A.  Neff,  publisher  of  the  Corn 
Belt  Farm  Dailies,  traced  the  growth  of 
the  professional  journalistic  fraternity 
during  the  past  22  years.  Charles  Snyder, 
editor  of  the  Chicago  Daily  Drovers’ 
Journal,  was  toastmaster. 

William  J.  Kostka,  central  division 
manager  of  International  News  Service, 
was  elected  president  of  the  Chicago 
chapter.  Howard  W.  Clark,  vice-presi¬ 
dent  of  the  Mid-Continent  Banker,  was 
chosen  vice-president ;  and  John  W'ilson, 
telegraph  editor  of  the  Chicago  Daily 
Drovers’  Journal,  secretary  and  treasurer. 

STARTS  LABOR  PAPER 

Officials  of  Grand  Rapids  I^bor  News 
corporation,  publishers  of  a  labor  weekly 
in  Grand  Rapids,  Mich.,  announced  re¬ 
cently  that  it  will  soon  issue  another  labor 
paper,  which  will  be  circulated  among 
union  men  of  Grand  Rapids  and  Muske¬ 
gon.  Mich.  The  name  of  the  new  publi¬ 
cation  has  not  been  determined.  Officers 
of  the  corporation  arc:  Cornelius  H. 
Bennett,  president  and  treasurer :  vice 
president  and  secretary,  Charles  L. 
Daniels.  The  officers  and  William  H. 
Richmond  and  Fred  Manning  constitute 
the  hoard  of  directors. 

HEADS  DEMOCRATIC  UNION 

Robert  R.  Livingston,  who  owns  an 
interest  in  three  Columbia  Countv 
f'N.Y.)  newspapers,  has  been  named 
chairman  of  the  Democratic  Union,  an 
auxiliary  of  the  New  York  State  Demo¬ 
cratic  Committee.  The  I’nion  is  pre¬ 
paring  to  publish  a  magazine  devoted  to 
politics. 

STUDENTS  PUBLISH  DAILY 

Joumali.sm  students  of  Syracuse  Uni¬ 
versity  were  in  charge  of  the  publica¬ 
tion  May  9  of  the  Glens  Falls  (N.Y.) 
Post-Star  and  F,vcnmg  Times.  They 
were  under  the  direction  of  Professors 
John  O.  Simmons  and  Samuel  Cahan. 


EDITORS  ADDRESS  SCOUTS 

Boy  Scout  Press  Group  Holds  Fourth 

Annual  Meeting  in  Cleveland 

Louis  B.  Seltzer,  editor  of  the  Cleve¬ 
land  Press;  W.  G.  \’orpe,  Sunday  editor 
of  the  Clei'cland  Plain  Dealer,  and  \'ic- 
tor  Slayton,  editorial  writer  of  the  Cleve¬ 
land  Xews,  were  speakers  before  the 
fourth  annual  meeting  of  the  National 
Boy  Scout  Press  Association  in  Cleve¬ 
land  May  1  and  2. 

During  the  meeting  the  Scouts  placed 
a  wreath  on  the  grave  of  the  late  Myron 
T.  Herrick. 

Thomas  L.  Cullen  of  Bridgeport, 
Conn.,  was  re-elected  president  of  the 
association.  Kenneth  D.  Ruble  of  Min¬ 
neapolis  was  elected  vice-president.  A 
banquet  was  held  May  2  at  the  Hotel 
Cleveland,  where  the  convention  was 
held. 

WINS  COLLEGIATE  AWARDS 

Principal  awards  of  the  .\rkansas 
College  Press  .Association,  held  April 
24-2.5  at  Little  Rock,  were  won  by 
publications  of  the  Hendrix  College  of 
Conway.  The  Profile  of  Hendrix  Col¬ 
lege  won  the  association  sweepstakes  cup 
for  all  around  excellence,  the  Little 
Rock  (.Ark.)  Arkansas  Democrat  cup 
for  the  best  editorial  and  the  .Arkansas 
Power  and  Light  Company  cup  for  the 
lie^  sports  page.  F.  L.  Martin,  assistant 
dean  of  the  University  of  Missouri, 
.school  of  journalism  was  chairman  of 
the  judges  making  the  awards.  Martha 
Jackman,  editor  of  the  Profile,  was 
elected  president  of  the  association  and 
Percy  (^yne,  was  elected  president  of 
the  Yearbwk  Association. 

MINNESOTA  A.P.  ELECTS 

James  G.  Early,  manager  of  the  Hih- 
hing  (Minn.)  Daily  Tribune,  was  elected 
president  of  the  Minnesota  .Associated 
Press  Members,  recently,  at  its  semi¬ 
annual  meeting  in  Minneapolis.  August 
Olson,  editor  of  the  Red  IPing  Ragle, 
was  elected  vice-president,  and  George 
T.  McConville.  St.  Paul,  northwest  man¬ 
ager  of  the  Associated  Press,  was  re¬ 
elected  secretary.  Mr.  E^rly  succeeds 
Leslie  Whitcomb,  co-publisher  of  the 
Albert  Lea  Tribune  while  Mr.  Olson 
succeeds  Mr.  Early. 

TRIBUNE  SHIP  WINS  RACE 

The  steamer.  New  York  News  of  the 
Chicago  Tribune  fleet  won  an  800  mile 
race  with  the  specially  designed  motor- 
ship  Thorold  of  the  Tribune  with  the  first 
spring  shipment  of  paper  from  the  Tri¬ 
bune  plant,  the  Ontario  Paper  Company, 
at  Thorold,  Ont.  The  News  carried  a 
cargo  of  2  458,000  pounds  of  paper  for  the 
Chicago  plant.  The  Thorold  cargo  was 
more  than  twice  as  heavy  which  slowed 
its  progress  through  the  great  lakes. 

BIRMINGHAM  CLUB  ELECTS 

.At  the  annual  election  of  officers  re¬ 
cently  the  Birmingham  (.Ala.)  Press 
Gub  named  Percy  Rosenberger  of  the 
News  advertising  department  president. 
Other  officers  are:  Vincent  Townsend, 
city  editor.  News,  vice-president,  and 
C.  B.  Creel,  city  editor,  Aqe-Hcrald, 
secretary-treasurer.  .Andrew  W.  Smith, 
radio  editor,  heads  the  entertainment 
committee  and  Fred  H.  Taylor,  reporter, 
the  golf  committee. 

TO  COVER  ZIONIST  MEET 

Bernard  Berger  of  the  Philadelphia 
Jezi'isb  Morning  Journal  sailed  May  8  on 
the  S.S.  Maie.stic  for  France.  Italy. 
Switzerland.  Egyi)t  and  Palestine.  Mr. 
Berger,  a  native  of  Jerusalem,  will  cover 
the  Zionist  Congress  and  the  Jewish 
■Agency  meetings  at  Basle.  Switzerland, 
for  the  Journal  and  Jewish  papers  in 
Pittsburgh,  Giicago  and  other  cities. 

CIRCULATOR  APPOINTED 

W.  T.  Buck  has  been  name<l  circula¬ 
tion  manager  of  the  Charlotte.rvUlc  (Va.J_ 
Daily  Progress.  Since  leaving  the  Char¬ 
lotte  (N.C.)  Nnvs  last  October,  Mr. 
Buck  has  1>een  engaged  in  circulation 
promotion  work.  His  connection  with 
the  Daily  Progress  began  May  4. 


ADVERTISING  BILL  DEFEATED 

Florida  Bill  Would  Have  Reduced 
Legal  Rate*  SO  Per  Cent 

A  bill  introduced  in  the  Florida  Senate 
three  weeks  ago  which  called  for  a  50 
per  cent  reduction  in  legal  advertising 
rates  was  unanimously  voted  down  in 
a  special  committee  hearing  recently, 
attended  by  25  Newspapermen  and 
women.  The  same  committee  conducted 
a  hearing  at  the  same,  session  on  a  bill 
asking  for  the  abolishment  of  the  print¬ 
ing  of  the  state  and  county  delinquent 
tax  list  each  year.  The  vote  on  this  bill 
was  six  to  one  against  the  measure. 


IOWA  SPELLING  “CHAMP”  NAMED 

Dorothy  Greenwald  of  Muscatine,  la., 
12  years  old,  won  the  Des  Moines 
Register  and  Tribune  state  wide  spelling 
bee  Saturday  afternoon,  May  2.  Miss 
Greenwald  will  be  sent  to  \\’ashington 
with  her  teacher  by  the  Register  and 
Tribune,  to  take  part  in  the  national 
spelling  bee.  May  26.  Last  year.  Miss 
Helen  Jensen,  of  Council  Bluffs,  winner 
of  the  Iowa  bee,  won  the  national  bee 
also. 

VIRGINIA  DELEGATES  NAMED 

James  C.  Latimer,  secretary  of  the 
Virginia  Press  Association,  together 


T 


Newspapers  of  the  state  are  sponsor-  Scarbrough,  B^fus  Roberts, 


ing  a  bill  requiring  that  a  new  news¬ 
paper  be  established  for  a  period  of  two 
years  before  it  be  entitled  to  publish  legal 
advertising.  Newspapers  already  in  exist- 


Bruce  Crawford,  George  Buck,  Winder 
Harris,  H.  B.  Truble,  R.  T.  Corbell, 
George  O.  Green  and  Paul  Appleby,  all 
A'irginia  newspapermen,  have  been  ap- 


ence  are  excepted.  This  bill  has  passed  pr>inted  delegates  to  the  regional  meet- 
in  the  Senate  '"8  of  the  Press  Congress  of  the  World, 

.1 _  ^  Mexico  City.  Aug.  10-15. 


in  the  Senate. 

LINDSAY  HOBEN  TO  SAIL 

Sailing  from  New  York  May  14  on 
the  Albert  Ballin,  Lindsay  Hoben,  roam¬ 
ing  reporter  of  the  Milwaukee  (Wis.) 
Journal,  will  start  a  news  gathering  trip 
to  Germany,  .Austria,  Sweden,  Finland, 
Norway,  Denmark,  France  and  Spain. 
In  the  last  four  years  Mr.  Hoben  has 
traveled  about  65,000  miles  in  foreign 
lands  writing  for  the  Journal  and  the 
North  .American  Newspaper  Alliance. 
He  will  be  accompanied  by  his  wife, 
Margaret  Pollitzer,  New  York  educator, 
whom  he  met  in  Soviet  Russia  on  his 
previous  trip. 

N.  Y.  EDITORS  TO  MEET 

The  New  York  State  Society  of 
Newspaper  Editors  will  meet  at  the 
Hotel  Syracuse,  Syracuse,  Monday,  May 
18.  One  subject  to  be  considered  will  be 
whether  or  not  the  society  shall  continue 
to  hold  meetings  in  the  informal  W’ay 
which  has  been  followed  since  its  organ¬ 
ization  or  if  longer  meetings  with  sched¬ 
uled  addresses  will  be  held.  The  presi¬ 
dent  of  the  society  is  Harold  B.  John¬ 
son.  editor,  IPatertown  Daily  Times,  and 
the  secretary,  M.  V.  Atwood,  editorial 
director,  Gannett  Newspapers. 

EDITORIAL  WRITER  EXTOLLED 

The  New  York  University  council  this 
week  adopted  a  resolution  in  memory  of 


JOINS  NORTHWEST  PAPER  CO. 

R.  C.  Johnson  has  been  appointed  dis¬ 
trict  manager  for  the  Northwest  Paper 
Company  with  headquarters  at  Chicago. 
The  appointment  was  effective  April  15. 
During  the  past  18  years  Mr.  Johnson 
has  been  associated  with  the  International 
Paper  Company  in  various  capacities.  At 
the  time  of  his  new  appointment  he  was 
assistant  western  sales  agent. 

REJOINS  HERALD  TRIBUNE 

Garret  Smith  has  rejoined  the  Nezv 
York  Herald  Tribune  on  the  copy  desk. 
In  1908  he  was  the  night  city  editor  and 
in  1923  he  was  exchange  editor.  In  the 
intervening  time,  he  did  free  lance  work. 
Before  coming  to  New  York  he  worked 
on  the  Democrat  and  Chronicle  in 
Rochester  and  the  Rochester  Herald. 

LUNCHEON  FOR  NEWS  MEN 

.A  special  luncheon  for  West  Texas 
newspapermen  attending  the  annual  West 
Texas  Chamber  of  Commerce  conven¬ 
tion  in  Lubbock,  May  14,  15  and  16,  will 
he  held  on  May  14,  it  has  l>een  announced 
by  Chas  .A.  Guv,  Editor  and  publisher  of 
the  Lubbock  (Tex.)  Avalanche-Journal. 

OPENS  NEW  PLANT 

Replacing  all  equipment  destroved  in 
the  fire  six  weeks  ago,  the  Eureka 


the  late  Dr.  Willis  Fletcher  Johnson.  Springs  ( Ark.)  Daily  Times-Echo  oventA 


former  editorial  writer  for  the  New  York 
Herald  Tribune  and  a  member  of  the 
university  council  since  1898.  The  reso¬ 
lution  was  prepared  and  read  to  the  coun¬ 
cil  by  .Arthur  S.  Draper,  assistant  editor 
of  the  Herald  Tribune.  Mr.  Johnson 
died  March  28. 

USING  FULL-PAGE  COPY 

Memphis.  Tenn.,  Chamber  of  Com¬ 
merce  is  using  page  advertisements  in  the 
daily  papers  .to  sell  business  and  profes¬ 
sional  men  on  its  10-year  “Program  of 
Progress.”  The  program  calls  for 
$2,000,000,  and  the  copy  is  intended  to 


its  new  plant  May  1  with  publication 
of  a  special  edition  and  an  informal  re- 
cention  to  the  public.  W.  E.  Diehl  is 
editor  and  owner. 

JOIN  INDUSTRIAL  DIGEST 

Robert  F.  Sullivan,  formerly  of 
“Dunn’s  International  Review,”  has  been 
made  advertising  manager  of  the  Indus¬ 
trial  Digc.d.  Earle  M.  Gordon  and  T.  F. 
Foy  have  also  recently  been  added  to  the 
staff  as  eastern  representatives. 

“SPECIAL”  APPOINTED 

■Arthur  W.  Stypes,  Inc.,  has  been  ap- 


educate  the  public  and  pave  the  way  for  pointed  national  advertising  representa- 
solicitors  when  the  campaign  for  funds  tives  for  the  Richmond  (Cal.)  Record- 
starts.  Herald,  effective  May  1. 

IF  YOU  HAVE  TO  BUILD,  WHY  NOT  DO  IT  NOW? 

and 

TAKE  ADVANTAGE  OF  — 

Low  Building  Costs. 

Improving  your  plant  while  your  old  plant  and  its  executives  are  not  working  on 
peak  production. 

Saving  money  in  construction  and  operating  costs  by  employing  the  organization 
responsible  for  the  following  newspaper  plants. 

BEACON  NEWS 

HOUSTON  PRESS 

BROOKLYN  EAGLE 
CLEVELAND  PRESS 

NEWARK  ADVOCATE 
CINCINNATI  POST 

PITTSBURGH  PRESS 

AKRON  TIMES  PRESS 

NEW  YORK  WORLD-TELEGRAM 
YOUNGSTOWN  TELEGRAM 
ROCHESTER  TIMES-UNION 

ROYAL  OAK  DAILY  TRIBUNE 

BEAUMONT  ENTERPRISE  A  JOURNAL 

You  will  be  making  a  REAL  INVESTMENT  if  you  engage  our  organization  to  solve  your 
plant  problems. 

JAMES  WILLIAM  THOMAS,  ARCHITECT 

(Formerly  Howell  A  Thomas) 

3868  Carnegie  Ave.,  Cleveland,  O. 
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S-DAY  WEEK  REFERRED 
TO  LOCAL  UNIONS 

Empire  State  Typograpkical  Con¬ 
ference  Meets  in  Niagara  Falls 
— Limiting  Apprentices 
Favored 


Empire  State  Typographical  confer¬ 
ence,  at  its  26th  semi-annual  conference 
held  recently  in  Niagara  Falls,  adopted 
I  a  resolution  recommending  that  action 
I  on  the  proposed  shorter  working  week 
'  for  union  printers  in  New  York  state  be 
left  to  the  individual  locals.  Another 
resolution  enacted  by  the  assembly 
I  favored  modifications  of  the  18th  amend- 
'  ment. 

It  was  voted  to  continue  support  of 
the  strike  of  compositors  and  stereo¬ 
typers  of  the  American  Sales  Book  com¬ 
pany  in  Niagara  Falls.  The  conference 
already  has  furnished  about  $6,0(X)  to 
this  end. 

I  It  was  agreed  among  the  delegates 
that  the  number  of  apprentices  employed 
i  should  be  curtailed  during  periods  of 
i  depressions,  but  no  formal  action  was 
I  taken.  A  survey  of  20  large  cities  in 
the  state  showed  1383  unemployed  print¬ 
ers,  indicating  the  need  of  fewer  appren¬ 
tices,  it  was  said. 

Giarles  P.  Howard,  international 
president,  and  other  high  officials  of 
printing  trades  unions  were  heard  by  the 
convention  delegates.  The  annual  meet¬ 
ing  will  he  held  in  the  autumn  in 
Poughkeepsie. 


GRANTED  RIGHT  TO  SUE 

.•\uthority  to  sue  Col.  Luke  Lea,  Mem¬ 
phis  and  Nashville  publisher,  for  $168,- 
000  has  been  granted  Larkin  Crouch,  re¬ 
ceiver  for  Southern  Publishers,  Inc.,  by 
Chancery  Court  at  Nashville.  The 
authority  was  granted  on  Crouch’s  recent 
recommendation.  The  $168,000  is  salary- 
voted  Col  Lea  as  president  of  Southern 
Publishers  last  October,  and  was  at  the 
rate  of  $.SO,000  a  year.  Crouch  declares 
the  position  did  not  justify  such  a  salary. 
Col.  Lea  has  replied  that  the  amount  was 
not  paid  him  in  cash,  but  in  securities  of 
doubtful  value.  Southern  Publishers, 
Inc.,  is  the  holding  company  for  the  stock 
of  Memphis  Commercial  -Appeal,  Inc., 
and  Knoxville  Journal.  Inc. 


PUBLISHES  COLOR  ROTO  MAP 

The  Dcs  Moines  Sunday  Rcfiistcr  will 
publish  a  four  color  map  of  Iowa  in  a 
special  roto  section  Sunday  May  10. 
The  map  shows  all  of  Iowa’s  state  high¬ 
way  system  including  3,300  miles  of 
paving  and  2,800  miles  of  gravel.  This 
is  the  third  road  map  of  Iowa  which  the 
Sunday  Register  has  printed  in  four 
colors  and  roto  since  last  spring.  In 
each  case  highway  information  is  brought 
up  to  date  on  the  map. 


PRINTING  AEROPLANE  EDITION 

The  Canada  Daily  Running  Horse,  a 
racetrack  news  publication,  began  pub¬ 
lishing  an  “aeroplane  edition’’  this  week, 
which  is  printed  at  Toronto,  Can.,  and 
delivered  to  newsstands  in  cities  near 
the  Canadian  border  by  8.  p.  m.  of  the 
day  of  publication.  The  paper  is  being 
distributed  to  cities  in  the  United  States 
as  far  distant  as  Syracuse.  A  big  news¬ 
paper  advertising  campaign  announced 
the  new  edition. 


VISITED  WEST  COAST 

Tom  Stephenson,  sports  writer  for  the 
Elkhart  (Ind.)  Daily  Truth,  took  a 
month  off  after  conclusion  of  the  strenu¬ 
ous  Indiana  basketball  season  and  made 
an  automobile  trip  to  California, 
.^mong  others  he  called  on  in  Los 
Angeles  was  Dan  Thomas,  Hollywood 
representative  of  NEA  Service,  a  former 
Elkhart  boy. 


CORRECTION 

The  circulation  of  the  Prince  Albert 
(Sask.)  Herald  for  the  six  months  end¬ 
ing  .September  30.  1930,  was  stated  to  the 
A.  B.  C.  as  3,025.  By  a  typographical 
error  this  figure  appears  on  page  113  of 
the  Editor  &  Publisher  1931  Interna¬ 
tional  Year  Book  issue  as  2,02.'.  The 
correct  figure  is  also  stated  on  page  169. 


{Jetting 
a  new  pace 

in  Milwaukee 

The  Sentinel-News  has  taken  the  daily 
eirculation  lead  in  Milwaukee,  and  is 
rapidly  outstripping  the  former  first 
plaee  newspaper. 

FIRST  in  circulation 
12,660  more  than  competitor 

(Six  Months  Ending  March  31,  1931,  U.  S.  Post  Office  Statement) 


FIRST  in  readers  per  advertising  dollar 

Sentinel-News  Milline  Rate  .  .  .  1.838 
Other  Paper  Milline  Rate  .  .  .  2.100 

FIRST  in  recent  progress 

Sentinel-News  GAINED  55,720  lines  in  local  and 
classified  advertising  in  March.  Other  paper  lost 
34,579  Imes, 

MILWAUKEE 
SENTINEL-WISCONSIN  NEWS 

PAUL  BLOCK  and  ASSOCIATES 
National  Advertising  Representatives 

New  York  Boston  Chicago  San  Francisco  Philadelphia  Detroit 
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E.  E.  COOK,  OHIO  EDITOR, 
DIES  IN  COLUMBUS 


Headed  Central  Group  of  Scripps' 
Howard  Newspapers  and  Was  Former 
Chief  of  Columbus  Citizen — Cen¬ 
sored  Medical  Copy 


Ermond  Edson  Cook,  editor  of  the 
central  group  of  Scripps-Howard  news¬ 
papers  and  former  editor  of  the  Colum- 


El,  E.  Cook 


bus  (O.)  Citizen,  died  at  his  home  in 
Columbus  May  3  after  a  long  illness. 
Death  was  caused  by  cerebral  hemor¬ 
rhage.  He  had  been  with  Columbus 
newspapers  for  more  than  35  years. 

Mr.  Cook  went  to  Columbus  to  work 
on  the  old  Press-Post  in  1895.  He  was 
a  reporter,  and  his  associates  of  those 
days  recall  that  one  of  his  first  assign¬ 
ments  was  the  “penitentiary  beat.”  One 
of  the  last  big  stories  he  helped  handle 
as  editor  of  the  Columbus  Citizen  was 
the  Blaster  Monday  fire  at  Ohio  Peniten¬ 
tiary  in  1930,  in  which  322  convicts  were 
killed. 

Mr.  Cook’s  connection  with  Uie  Cit¬ 
izen  dated  from  June  1,  1900,  when  he 
became  city  editor.  He  became  manag¬ 
ing  editor  and  was  promoted  to  editor- 
in-chief  when  the  controlling  interest  in 
the  paper  was  purchased  by  the  Scripps- 
McRae  League,  now  the  Scripps-How¬ 
ard  League,  on  July  6,  1904. 

Eighteen  years  later,  on  Nov.  12,  1922, 
he  was  made  editor-in-chief  of  the  cen¬ 
tral  group  of  Scripps-Howard  news¬ 
papers.  This  group  was  composed  of 
the  Cle^'eland  Press,  the  Cineinnati  Post, 
the  Toledo  S^ezes-Ree,  the  Youngstenm 
Telegram,  the  Akron  Times-Press,  the 
Citizen  and  the  Pittsburgh  Press. 

L^pon  being  promoted  to  this  position 
he  moved  to  Cleveland,  where  he  lived 
until  March,  1926.  He  returned  to  Co¬ 
lumbus  when  Howard  Woodbury,  then 
editor  of  the  Citizen,  died.  He  kept  both 
positions  until  Jan.  1,  1931,  when  he  re¬ 
signed  as  editor  of  the  Citizen.  Prior  to 
his  resignation  he  was  recognized  as  the 
oldest  editor  in  point  of  service  among 
Scripps-Howard  newspapers.  His  wife, 
two  daughters  and  a  son  survive. 

In  his  rapacity  as  editor  of  the  Citizen, 
Mr.  Cook  started  the  first  “noon”  edi¬ 
tion  and  the  first  “pink”  or  night  final 
edition  in  Columbus. 

He  was  editorial  advisor  in  the  con¬ 
solidation  of  the  Akron  -Times  and  the 
Akron  Press  into  the  present  Times- 
Press  and  (fid  similar  work  in  connection 
with  the  Knoxz'ille  Xeu'S-Senlinel  and 
the  Memfhis  Pres.s-Seimitar.  He  was 
in  charge  editorially  in  the  reorganization 
of  the  Pittsburgh  Press  after  its  pur¬ 
chase  and  was  one  of  the  editorial  ad¬ 
visors  when  the  Xezv  York  Telegram 
was  taken  over  bv  Scripps-Howard. 

The  initials  “E.E.C.”  appearing  at 
the  bottom  of  medical  advertisements 
were  familiar  in  Scripps-Howard  and 
advertising  agency  offices  all  over  the 
country.  He  censored  all  medical  adver¬ 


tisements  for  the  Scripps-Howard  organ¬ 
ization. 

E.  E.  Cook  was  a  Republican  in  poli¬ 
tics.  A  member  of  the  Methodist  Epis¬ 
copal  church ;  a  Mason  and  Shriner,  a 
Rotarian  and  an  associate  member  of 
the  Ohio  State  University  chapter 
or  Sigma  Delta  Chi,  professional 
journalism  fraternity. 

Robert  P.  Scripps,  president  and 
editorial  director  of  the  Scripi)s-Howard 
Newspapers,  made  the  following  state¬ 
ment  in  connection  with  the  death  of 
M  r.  Cook  ; — 

“In  the  death  of  E.  E.  Cook,  Columbus 
and  Ohio  have  lost  a  leading,  and 
certainly  one  of  the  State’s  most  public- 
spirited  citizens;  the  Scripps-Howard 
Newspapers  an  able  and  valued  execu¬ 
tive;  and  especially  the  younger  men  in 
our  organization  will  miss  and  mourn 
a  man  who  was  such  an  inspiration  to 
and  pattern  for  literally  hundreds  of 
them,  as  can  never  be  replaced.  I  was 
learning  from  Erm  Cook  what  the  news¬ 
paper  business  was  all  about,  and  how 
fine  editorial  ideals  could  be,  when  I 
still  wore  short  trousers. 

“I  have  been  learning  from  him  ever 
since.  These  lessons  cannot  be  forgotten 
by  any  of  us.  It  seems  particularly 
tragic  in  a  personal  way  that  it  was  the 
sudden  development  of  his  last  illness 
that  made  it  impossible  for  me  to  see 
him  on  my  visit  to  Columbus  last  week.” 

Euneral  services  were  held  at  his 
home  in  Columbus  May  5,  with  burial  in 
Green  Lawn  cemetery. 

Honorary  pallbearers  were  George  B. 
Parker  and  William  G.  Chandler  of  New 
York,  respectively  editor-in-chief  and 
business  manager  of  Scripps-Howard 
newspapers,  and  Ohio  editors — Louis  B. 
Seltzer  of  the  Clezrland  Press,  Frank 
VV’.  Rostock  of  the  Cineinnati  Post,  L. 
E.  Judd  of  the  Akron  Times-Press,  Felix 
Bruner  of  the  Youngstoum  Telegram, 
Harold  C.  Place  of  the  Toledo  Xezvs- 
Ree,  and  Edward  A.  Evans  of  the  Col¬ 
umbus  Citizen. 


SERVICES  FOR  MRS.  REID 


French,  British  and  Americans  Take 
Part  in  Paris  Memorial 

Simple  memorial  services  for  Mrs. 
Whitelaw  Reid,  widow  of  the  former 
American  Ambassador  to  the  Court  of 
St.  James,  and  mother  of  Ogden  Reid, 
Nezv  York  Herald-Tribune  editor,  were 
conducted  in  Paris  at  the  .American  Ca¬ 
thedral  Church  of  the  Holy  Trinity, 
May  7.  Representatives  of  French, 
British  and  .Nmerican  diplomacy  and  so¬ 
ciety  attended. 

■Among  the  numerous  organizations 
represented  were  the  American  l^ni- 
versity  Women’s  Club  of  Paris,  which 
Mrs.  Reid  founded  and  to  which  she 
gave  Reid  Hall,  in  the  Latin  quarter,  as 
a  permanent  home.  Mrs.  Charles  M. 
Wood,  of  Philadelphia,  an  alumna  of 
\’assar,  represented  that  college  to¬ 
gether  with  the  Countess  Ethel  de  Lau- 
zanne,  of  the  Paris  A'assar  Club.  Smith. 
Radcliffe  and  other  American  colleges 
also  sent  delegations.  Mme.  Octove 
Monod  will  represent  the  French  Fede¬ 
ration  of  I'niversity  Women. 

Manv  floral  tributes  arrived  at  the 
home  of  the  Countess  of  Granard  in  the 
Rue  de  Varenne,  where  Mrs.  Reid  re¬ 
posed  preparatory  to  In-ing  taken  to 
.America  on  the  Afauretania,  sailing  from 
Cherbourg  May  9. 

EDWIN  W.  R.  LAWRENCE 

Edwin  \\’.  R.  I^wrence.  68,  of  the 
Los  Angeles  F.Z'ening  Herald  editorial 
department,  and  a  newspaperman  for  .50 
years,  died  unexpectedly  in  Los  Angeles 
May  3.  He  began  his  experience  on  the 
Ruffalo  (N.Y.)  Courier  and  the  H.rf>ress. 
and  then  went  to  New  York  and  worked 
for  a  number  of  years  on  the  .9101.  Later 
he  was  managing  editor  of  the  Paterson 
CS.]!.) Guardian.  He  went  to  Los  Ange¬ 
les  about  30  years  ago  and  joined  the 
staff  of  the  old  Morning  Herald  which 
later  was  changed  to  an  evening  paper. 


DELAHUNTY  PROMOTED 

Joseph  Delahunty  of  the  I'ietorta 
(B.C.)  Colonist  has  been  promoted  to 
assistant  sports  editor. 


T.  M.  FINLEY 

T.  M.  Finley,  91,  retired  newspaper 
man  formerly  with  the  Greenville  (Tex.j 
Ranner  and  the  Greenz'iUe  (Tex.)  Her¬ 
ald,  died  last  week  in  Greenville.  Finley 
was  captain  of  the  battery,  that  fired 
the  100  gun  salute  when  .Abraham  Lin¬ 
coln  was  inaugurated,  and  later  assisted 
in  the  search  for  John  Wilkes  Booth, 
assassin  of  Lincoln. 


MA  SOO,  NOTED  CHINESE 
JOURNALIST,  DIES 


Wa«  Devoted  Follower  of  Dr.  Sun 
Yat-cen  and  Founder  of  Chinese 
Republican  —  Worked  in 
United  States 


tSpecial  to  Kditor  &  Publisher) 

Peiping,  April  4. — With  the  death  here 
today  of  Mr.  Ma  Soo,  high  adviser  to 
the  Mukden  Government,  there  passed 
one  of  China’s  greatest  journalists  and 
patriots.  Ma  Soo,  who  was  a  native 
of  Shanghai,  was  48  years  old.  A  de¬ 
voted  follower  and  trusted  lieutenant  of 
Dr.  Sun  Yat-sen,  Ma  Soo  devoted  many 
years  to  the  cause  of  Chinese  nationalism, 
which  he  espoused  some  years  before 
the  overthrow  of  the  Manchu  dynasty, 
at  a  time  when  Chinese  republicans  stood 
in  constant  danger. 

Public  prominence  first  came  to  Ma 
Soo  in  1912,  when  he  founded  the  China 
Republican,  a  bi-lingual  publication  in 
French  and  English,  issued  in  Shanghai. 
As  editor  of  the  magazine,  Ma  Soo  de¬ 
voted  much  space  to  an  expose  of  the 
designs  of  Yuan  Shi-kai  against  the 
infant  republic  and  his  intention  to  found 
a  monarchy. 

.After  years  of  adventure  with  Dr.  Sun 
against  the  old  regime  in  Peking,  Ma  Soo 
was  sent  to  the  United  States  in  1920 
as  the  representative  of  the  Constitutional 
Government  which  Dr.  Sun  founded  in 
Canton. 

While  he  was  in  the  L’nited  States  he 
perfected  the  organization  throughout 
America,  Canada  and  Mexico  of  the 
Kuomintang,  which  rendered  valuable 
assistance  to  the  Canton  regime  during 
the  years  preceding  the  ultimately  suc¬ 
cessful  expedition  of  1925  which  brought 
the  so-called  Nanking  Government  into 
power. 

Great  sympathy  towards  the  claims  of 
the  Canton  Government  was  created  by 
Ma  Soo  at  the  W'ashington  Conference, 
when  he  bitterly  attacked  the  right  of 
delegates  sent  by  Peking  to  speak  for  the 
whole  of  China. 

In  1921,  Ma  Soo  founded  in  New  York 
a  monthly  magazine  called  the  China 
Reznezv,  to  explain  the  aims  and  motives 
of  Dr.  Sun.  and  to  demonstrate  the  hope¬ 
less  corruption  then  e.xisting  in  the 
Peking  regime. 

Returning  to  China  in  1924,  Ma  Soo 
found  Bonxlin,  the  Russian  adviser  to 
the  Canton  Government,  at  the  peak  of 
his  power.  Ma  Soo  openly  attacked  the 
influence  of  the  Communists  in  the 
Kuomintang,  declaring  that  the  Reds 
threatened  the  very  foundations  of  the 
principles  for  which  Dr.  Sun  stood.  He 
was  then  read  out  of  the  Kuomintang. 

After  a  period  of  retirement.  Ma  Soo 
again  became  active  in  public  affairs, 
serving  as  a  delegate  to  the  Custom  Con¬ 
ference  in  1926,  following  which  he  was 
appointed  Ifigh  adviser  to  Chang  Hsueh- 
liang,  warlord  of  Manchuria,  which  posi¬ 
tion  he  held  at  the  time  of  his  death. 


ELLIS  B.  USHER 

Ellis  B.  L'sher,  78.  Milwaukee,  who  in 
his  life  was  one  of  Wisconsin’s  pioneer 
newspaper  editors  and  a  picturesque  poli¬ 
tical  campaigner,  died  recently.  He  was 
operator  of  the  Ellis  B.  Usher  advertis¬ 
ing  agency.  He  was  editor  and  owner 
of  the  La  Cros.se  .Morning  Chronicle  at 
the  age  of  26  and  soon  commanded  Wis¬ 
consin  attention  by  his  forceful  editorials. 
In  1888  he  was  elected  chairman  of  the 
Democratic  state  central  committee.  Dur¬ 
ing  the  anti-Bryan  anti-silver  campaign 
Usher’s  addresses  struck  an  echo  in 
Democratic  papers  of  the  nation.  Edi¬ 
torials,  cartoons  and  column  articles  on 
his  speeches  were  printed  in  New  York 
papers.  He  was  an  intimate  friend  »f 
Theodore  Roosevelt. 


BRITISH  WAR  REPORTER 
DIES  IN  PORTUGAL 


Ellis  Ashmead-Bartlett,  Soldier  and 

Journalist,  Was  Constantly  at 
Conflict  Scenes  Throughout 
the  Near  and  Far  East 

Ellis  Ashmead-Bartlett,  noted  British 
journalist  and  war  correspondent,  died 
May  4  in  Lisbon,  Portugal.  He  was 
taken  ill  after  he  had  been  sent  to  cover 
the  Lisbon  disorders  and  the  return  of 
the  Prince  of  Wales. 

As  the  authorized  representative  of 
the  British  press  in  the  Dardanelles 
campaign  he  later  wrote  a  book,  "Un¬ 
censored  Dardanelles,"  which  created  a 
sensation.  He  was  also  war  correspon¬ 
dent  during  the  Russo-Japanese  and  Bal¬ 
kan  wars  as  well  as  in  the  World  War. 
Most  of  his  recent  newspaiier  corres¬ 
pondence  was  done  tor  the  London  Daily 
Telegraph. 

Mr.  Ashmead-Bartlett,  who  was  50 
years  old,  spent  almost  his  entire  life  as 
a  soldier  or  journalist  in  the  Near  and 
Far  East  and  served  from  1924  to  1926 
in  the  House  of  Commons. 

He  accompanied  the  Turkish  Army 
in  1898  as  a  journalist  in  the  Graeco- 
Turkish  War  and  was  taken  prisaner 
by  the  Greeks.  During  the  South  .Afri¬ 
can  War  he  served  in  the  British  Army 
as  a  Lieutenant  in  the  Second  Bedford¬ 
shire  Regiment.  In  1904,  when  the 
Russo-Japanese  War  opened,  he  remained 
with  the  Japanese  .Army  as  a  special  war 
correspondent. 

From  that  time  on  through  the  World 
VV’ar  he  was  almost  constantly  at  the 
scene  of  one  war  or  another,  sending 
correspondence  to  British  newspapers. 

Probably  no  other  European  war  cor¬ 
respondent  was  an  authority  on  so  many 
different  nations  as  was  Mr.  Ashmead- 
Bartlett.  Many  of  his  articles  were  pub¬ 
lished  in  American  newspapers  and  mag¬ 
azines. 

He  had  a  first-hand  acquaintance  with 
conditions  in  China;  he  was  a  personal 
friend  of  Mahatma  Gandhi  and  chatted 
with  the  Indian  sage  during  the  uprisings 
last  year ;  he  spent  much  time  in  Russia 
and  sent  back  articles  declaring  that 
Russia  possessed  the  largest  army  in 
Europe;  he  visited  Hungary  in  1919  and 
described  it  as  an  “armed  camp.” 

He  stood  for  Parliament  three  times 
and  was  twice  defeated.  In  1924  he  was 
elected.  He  was  the  author  of  numerous 
books  on  international  problems. 


GEORGE  W.  KINNISON 

George  W.  Kinnison,  87,  for  more 
than  30  years  the  principal  owner  of  the 
Goshen  (Ind.)  News-Times,  died  April 
27,  at  his  home  in  Goshen,  Kinnison. 
He  was  a  civil  war  veteran,  who  con¬ 
tinued  to  take  an  active  part  in  the  man¬ 
agement  of  the  newspaper  until  the  time 
of  his  death.  Kinnison  was  born  June 
5.  1843,  near  Goshen,  and  was  a  son  of 
pioneer  parents,  who  came  to  Goshen 
with  the  early  white  settlers.  A  son, 
O.  M.  Kinnison,  is  the  only  survivor. 
Burial  was  in  Ligonier,  Ind. 


CHARLES  S.  BLUE 

Charles  Sleedman  Blue,  who  for 
some  years  before  the  war  was  Parlia¬ 
mentary  correspondent  at  Ottawa  for  the 
Toronto  Globe,  died  in  Ottawa  recently 
from  heart  trouble  caused  by  severe 
strain  in  rescuing  a  woman  from  drown¬ 
ing  when  a  German  submarine  sank  the 
steamship  Hesperian  on  which  he  was 
crossing  the  Atlantic.  He  was  in  the 
water  several  hours.  Mr.  Blue,  a  native 
of  Edinburgh,  Scotland,  had  previously 
been  employed  by  the  Edinburgh  Eve¬ 
ning  Nezvs. 


JOHN  ARMSTRONG 

John  .Armstrong,  in  charge  of  the 
classified  advertising  adjusting  depart¬ 
ment  of  the  Nezv  York  World  for  30 
years  previous  to  its  consolidation  with 
the  Telegram,  died  at  his  home  in  Brook¬ 
lyn  May  1.  Funeral  services  were  held 
Slay  3  and  were  attended  by  a  number 
of  former  World  men  among  whom  were 
Frank  McCabe,  John  Seymour,  .A.  Tal¬ 
ley  and  Charles  L.  Huson. 
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JOINS  REPUBLICAN  COMMITTEE 

Charles  F.  Scott,  editor  of  the  lola 
(Kan.)  Rcjiisler,  and  a  former  member 
of  Congress  from  that  state  has  joined 
the  headquarters  staff  of  the  Republican 
National  Committee.  He  will  have  charge 
of  the  newly  created  weekly  and  farm 
newspaiter  bureau. 


EDITOR  ELECTED  MAYOR 

James  F.  Stewart,  editor  and  publisher 
of  tlie  Thornton  (Tex.)  Hustler  and  the 
Kossc  Cyclone,  weeklies,  has  been  elected 
mayor  of  Thornton,  his  home  town.  Mr. 
Stewart..  28  years  old.  is  one  of  the 
youngest  men  ever  to  be  mayor  of 
Thornton. 


TO  MARK  85TH  YEAR 

The  Boston  Herald  in  August  will 
celebrate  its  85th  anniversary,  the  occa¬ 
sion  coinciding  with  the  completion  of 
the  new  Herald  Traveler  building  now- 
under  construction.  For  this  event  the 
Herald  is  preparing  a  special  rotogravure 
section. 


THE  GENTLEMAN  FROM 
NEBRASKA 


(Continued  from  {'aye  6) 


“Xorris  of  Nebraska"  in  at  least  three  type 
faces. 

Hut  the  publicity  Xorris  gets  for  Nebraska 
is  not  the  whole  story.  II is  real  strength  in 
Nebraska  is  measured  by  the  antagonisms  he 
stirs  up  beyond  the  herders  of  the  state,  llis 
people  take  delight  in  setting  him  on  the  heels 
of  the  ruling  powers,  whether  of  government, 
of  finance  or  of  industry.  The  more  he  makes 
himself  obnoxious  to  a  ixditical  party,  to  a 
national  administration  or  to  Wall  street,  the 
better  they  like  him.  • 

Nebraska  is  not  interested  in  the  smallest  de¬ 
gree  in  wh.at  progress  he  makes,  or  what  be 
accomplishes.  It  has  been  said  of  Xorris  that 
he  has  cast  more  negative  votes  against  winning 
causes  and  more  affirmative  votes  for  lost 
causes  than  any  other  man  in  the  senate,  lltit 
every  time  he  succeeds  in  pestering  his  jirey 
until  it  turns  around  and  snarls  back  at  him. 
the  chuckles  can  be  heard  all  the  way  from 
Council  I’lliiffs  to  Scottsbluff. 

The  summary  of  it  all  is  that  Nebraska  de¬ 
rives  a  great  deal  of  jdeasure  out  of  shoving 
George  Xorris  down  the  great  .\merican  throat. 
He  has  been  an  effective  emetic  in  republican 
and  democratic  administrations  alike,  has  wor¬ 
ried  every  president  from  Taft  to  lit  over,  llis 
retirement  from  the  senate,  whether  voluntary 
or  forced,  would  be  welcomed  in  more  i|uarters 
than  that  of  any  of  his  colleagues. 

The  people  of  Nebraska  know  this,  and  enjtry 
it.  Every  time  Xorris  baits  the  power  trust  or 
lambasts  the  social  lobby,  Nebraska  gets  the 
same  amusement  out  of  his  antics  that  a  .small 
boy  gets  out  of  sicing  a  dug  cn  an  alley  cat. 
When  he  shies  a  brickbat  at  a  president,  Ne¬ 
braska  has  as  much  fun  as  a  kid  pushing  over 
an  outh(  use. 

You  have  to  know  the  isolation  of  the  hinter- 
lanil  to  understand  why  this  is  so.  Nebraska 
has  sent  many  men  to  the  senate  who  were 
more  capable  than  Norris,  as  his  predecessors 
and  as  his  contemporaries.  It  has  had  other 
senators  who  have  dene  more  for  the  state  and 
for  the  nation  than  he  has. 

Blit  it  has  never  had  another  senator  who  let 
the  whole  world  know  there  was  a  ‘‘(icntleman 
from  Nebraska"  in  the  manner  he  has  sue- 
ceeiled  in  doing.  Nebraska  could  send  a  suc¬ 
cession  of  great  men  and  goisl  men  to  the 
senate,  and  the  east  and  west  and  south  would 
never  know  there  was  a  state  of  Nebraska  or 
that  such  a  state  was  represented  in  the  senate. 
But  Norris  lets  them  know  theie  is  a  Ne¬ 
braska,  and  Nebraska  does  not  care  how  he 
does  it. 

There  is  an  instinctive  resentment  in  the 
hearts  of  fhe.se  people  of  the  states  between 
the  Mississippi  and  the  mountains  against  the 
failure  of  the  far  east  to  under.stand  and  appre¬ 
ciate  the  middle  west.  It  crops  out  in  poli¬ 
tics.  in  religion,  even  in  sports. 

Nebraska  is  one  of  the  richest  of  all  the  agri- 
cultur.'d  states,  and  yet  the  wealth  of  its  in¬ 
dustries  exceeds  that  of  its  farms.  It  has 
given  'tieh  names  as  liut/on  Ilorglum.  W'illa 
Gather.  John  J.  Pershing,  William  fi.  Dawes. 
William  Jernings  Bryan  and  a  hundred  others 
of  prominei  ce  to  the  nation.  It  has  unsur¬ 
passed  schools,  progressive  cities  and  towns, 
people  I  f  intelligence  and  culture. 

.\nil  yet  the  rest  of  the  nation  persists  in  re¬ 
garding  Nebraska  as  provincial,  its  people  as 
backward.  If  the  east  thinks  of  Neliraska  at 
all.  it  is  as  a  st.ate  still  in  a  frontier  [lerioil. 
The  national  conception  of  a  Nebraskan  is  that 
of  a  big  haysbaker,  with  a  pitchfork  in  his 
hands,  a  straw  in  his  mouth,  a  musical  comedy 
goatee  on  his  chin,  a  patch  on  the  seat  of  his 
overalls  ami  the  muck  of  the  barnyard  on  his 


OY  HOURS 


MEN'S  WAGES 


Fly  BOYS,  with  their  armfuls  of  papers,  cost  more  than 
their  wages  indicate  on  the  payroll.  There’s  the  confusion 
about  the  presses  as  the  next  edition  is  going  to  bed — the 
cluttered  floors — the  t/»ie  lost  in  getting  the  sheet  from  presses 
to  mailing  room  and  delivery  platform. 

Many  papers  bridge  this  gap  in  their  pressrooms  with  C-H 
“Dispatch”  Conveyors.  Papers  up  to  64-page  editions  are  whisked 
from  the  presses,  up  overhead,  around  corners,  through  floors 
as  fast  as  the  press  folder  delivers  them,  with  never  a  smudge. 

A  C-H  “Dispatch”  Conveyor  System  saves  much  valuable 
space  in  your  pressroom — eliminates  all  confusion  about  the 
presses.  It  costs  very  little  when  you  figure  what  a  help  it  is 
in  these  competitive  days.  Get 
the  whole  story — ask  for 
^'Bringing  the  Press  to  the  Mail¬ 
ing  Room'' — no  obligation. 

CUTLER- HAMMER,  Inc.,  Pioneer 
Manufacturers  of  lilectric  Con¬ 
trol  Apparatus,  1276  St.  Paul 
Avenue,  Milwaukee,  Wisconsin, 


Fiexihiiity  of  C-W  ** Dispatch  ”  Conveyor  Ulus- 
trat^d  in  pressroom  of  the  Omaha  Bee  Sens 
(circulation  approximately  92,0001,  Omaha. 
Nebr.  Note  the  flat,  eren  stream  of  papers 
coming  directly  from  the  press — the  counter 
pap^  carrted  kicked  out. 


Papers  are  carried  undisturbed  around  difficult  corners. 


CUTLER  jyAMMER 


RETURNS  FROM  TRIP 

Gardner  J.  Thomas,  business  manager 
of  the  Marion  (Ind.)  Chronicle,  has  re- 
tarned  to  his  home  after  a  week  in  New 
York  on  business. 


Newspaper  Press  Control^ Press  Drives^ Dispatch  Conveyo^ 
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Do.  DAVID,  editor  of  the  Los 
•  Angeles  Journal  of  Commerce,  died 
at  his  Eagle  Rock,  Cal.  home.  May  1, 
following  an  illness  of  several  months. 
Pre\iously  he  was  with  the  Seattle 
Journal  of  Commerce,  and  before  that 
published  weekly  new'spapers  in  Wash¬ 
ington  state  and  in  Canada. 

Allen  A.  Cobb,  60,  editor  of  the 
Brocton  (X.Y.)  Mirror,  weekly,  for  the 
past  20  years,  died  at  his  home  in 
Brocton,  May  5.  The  Mirror  was  es¬ 
tablished  by  Mr. ,  Cobb’s  father  more 
than  50  years  ago. 

Edwakd  C.  Fitzwilliam,  58,  for  28 
years  an  employe  of  the  Boston  Post, 
first  in  charge  of  the  mail  and  later  as 
cashier,  died  at  his  home  in  Allston, 
Mass.,  April  30. 

Horatio  Gates  Wood,  69,  a  descendant 
of  a  Mayflow'er  pilgrim  and  one  time 
editor  of  the  Newport  (R-I  )  Observer 
and  Newport  Herald,  died  in  Newport, 
May  3.  He  retired  as  editor  of  the 
Herald  to  take  up  his  hobby  of  making 
halftones  and  newspaper  and  book  wood- 
cuts. 

Hollis  D.  Byers,  60,  for  many  years 
editor  of  the  Ehvood  (Ind.)  Leader,  died 
in  his  home  there,  April  29.  Byers  was 
a  native  of  Ripley,  O.,  where  he  entered 
newspaper  work  as  an  apprentice  printer 
on  the  Ripley  Bee.  From  there  he  went 
to  Kentucky,  and.  in  1896  he  went  to 
Indiana,  going  to  the  Tiptop  Times. 

Nathan  E.  Worman,  81,  a  veteran 
printer,  died  in  the  Allentow'n  (Pa.) 
Hospital  on  April  20.  .\t  one  time  he 

was  one  of  the  publishers  of  the  Daily 
City  Item  of  Allentown,  later  engaging 
in  the  job  printing  business.  He  served 
a  term  as  alderman  and  also  a  term  as 
clerk  of  courts  of  Lehigh  County. 

Mrs.  Loi'is  Geuss,  42,  daughter  of 
Frederick  A.  Douglass,  editor  of  the 
Youngstown  (Ohio)  Vindicator,  died 
suddenly  there  April  26. 

Miss  Jane  Hill.  .Atlantic  City’s  first 
woman  reporter,  died  May  3.  She  was 
a  member  of  the  Pen  &  Brush  Club  of 
New’  York  City  and  a  member  of  the 
Penwomen’s  Club  of  .Atlantic  City. 

Raymond  D.  Carter,  for  30  years  a 
newspaperman  in  Newark.  N.J.,  died 
from  heart  disease  April  27.  His  death 
was  discovered  by  his  life-long  friend 
and  room  mate.  James  E.  Callahan,  an¬ 
other  veteran  in  newspaper  work.  Mr. 
Carter  covered  Chancery  Court  for  the 
Newark  Star-Eagle.  Starting  as  a  re¬ 
porter  on  the  old  Newark  Daily  Adver¬ 
tiser,  he  served  on  the  Newark  Evening 
Nnvs  and  the  old  Newark  Morning  Star 
before  going  to  the  Star-Eagle.  From 
1913  until  1930  he  was  a  member  of  the 
publicity  staff  of  the  Central  Railroad 
of  New  Jersey,  during  which  period  he 
retired  from  newspaper  work. 

Charles  Shutt,  64,  who  conducted  a 
column  in  the  Ashland  (O.)  Times-Ga- 
zette  for  more  than  20  years,  died  this 
week.  His  column  was  known  as 
“Keener’s  Run”  and  his  writings  were 
widely  quoted. 

Frij^erick  a.  Lischiji.  67,  publisher 
of  the  former  Der  Demokrat,  Davenport, 
la.,  for  many  years  one  of  the  leading 
(jerman  dailies  in  the  middle  west,  died 
April  30  in  the  family  home,  Davenport, 
after  a  long  illness.  Since  suspension 
of  the  paper  early  in  the  World  war,  Mr. 
Lischer  has  not  been  actively  engaged 
in  business. 

Oliver  V.  Morgan,  38,  a  member  of 
the  advertising  staff  of  the  Portland 
(Ore.)  Journal,  died  April  17.  Funeral 
April  20,  with  members  of  the  Journal 
staff  acting  as  pallbearers. 

Marcus  M.  Cass.  72,  retired  Roches¬ 
ter  newspaperman,  died  May  1,  follow¬ 
ing  an  illness  for  a  month.  He  retired 
three  years  ago  after  17  years  of  editorial 
work  on  Rochester  newspapers. 

Byron  Rose,  Civil  War  veteran,  and 
formerly  with  the  Jacksonville  (Fla.) 
Tri-Weekly  Union,  and  later  in  the  news¬ 
paper  and  advertising  field  in  Rochester. 
New  York,  and  (^icago,  died  April  30 
in  North  Attleboro,  Mass.  He  was  for 
some  time  advertising  manager  and  news 


editor  of  the  Engineering  News  and  later 
started  the  American  Silk  Journal  which 
he  edited  for  many  years. 

Mrs.  Belle  Neal  Erwin,  mother  of 
Mrs.  J.  A.  Livingston,  wife  of  the  pub¬ 
lisher  of  the  Russellville  (Ark.)  Courier- 
Democrat,  died  in  that  city  April  28. 

Collins  Henry  Gere,  76,  for  many 
years  editor  and  publisher  of  the  North¬ 
ampton  (Mass.)  Daily  Hampshire  Ga¬ 
zette,  died  May  4  at  his  home  in  North¬ 
ampton  of  pneumonia.  He  was  asso¬ 
ciated  in  conducting  this  newspaper  with 
his  father,  Henry  S.  Gere,  and  his 
brother,  Edward  Qark  (Jere,  and  con¬ 
tinued  the  publication  after  their  deaths. 
He  disposed  of  his  interests  in  the  corpo¬ 
ration  and  retired  in  1929.  He  leaves  a 
wife  and  one  son. 

Francis  Page  Edmunds,  70,  retired 
advertising  solicitor,  associated  with  the 
Might  Directories,  Toronto,  which  pub¬ 
lishes  the  annual  city  directory,  and 
Harry  Vernon  and  Sons,  Hamilton,  died 
at  his  home  in  Toronto  April  30.  He 
was  an  honorary  member  of  the  Cana¬ 
dian  Legion. 

Mrs.  Sarah  H.  Jones,  89,  widow  of 
(3apt.  Henry  R.  Jones,  formerly  pub¬ 
lisher  of  the  New  Hartford  (Conn.) 
Tribune,  died  in  Winsted,  Conn.,  April 
25.  Four  daughters  and  two  sons  sur¬ 
vive. 

P.  Duffy,  83,  father  of  T.  J.  Duffy 
of  the  Scranton  (Pa.)  Sun,  died  re¬ 
cently. 

Ambrose  Shapley,  85,  president  of 
the  Review  Publishing  &  Printing  Com¬ 
pany,  Inc.,  and  publisher  of  the  Ameri¬ 
can  Exchange  &  Review,  of  Philadel¬ 
phia,  died  at  his  home  in  Germantown 
on  May  1,  after  an  illness  of  six  months. 
Mr.  Shapley,  who  was  a  Civil  War 
veteran,  was  the  last  member  of  the 
G.  A.  R.  Post,  No.  312,  of  which  he  was 
commander  for  many  years. 

Charles  Jones,  82,  died  at  his  home 
in  Norristown,  Pa.,  on  May  1.  He  was 
at  work  the  day  before  in  the  composing 
room  of  the  Philadelphia  Ei’ening  Bul¬ 
letin.  He  learned  the  printing  trade  on 
the  Norristovtm  (Pa.)  Herald  and  when 
a  young  man  founded  the  Conshohocken 
Recorder.  He  had  worked  on  the  Bul¬ 
letin  48  years. 

Ralph  Laverty,  61,  for  40  years  with 
the  Telegraph  Printing  Company,  pub¬ 
lishers  of  the  Harrisburg  (Pa.)  Tele¬ 
graph,  first  as  linotype  operator  and  later 
as  foreman  of  that  department,  died  re¬ 
cently  the  victim  of  pneumonia. 


JOURNALIST  BENEFICIARY 

Sir  Percival  Phillips,  English  journal¬ 
ist,  is  the  chief  beneficiary  in  the  estate 
of  his  mother,  Mrs.  Annie  C.  M. 
Phillips  of  Brownsville,  Pa.  trust 
fund  of  $4,000  is  set  aside  for  two 
grandsons  and  the  remainder  of  the 
estate  reverts  to  Sir  Percival.  William 
K.  Knox  of  Pittsburgh  is  named  executor. 


O  GLOBO  DIRECTOR  DIES 

Eurycles  Demattos,  director  of  O 
Globo,  Rio  de  Janeiro,  died  May  5  after 
an  illness  of  three  months. 

LUDLOW 

Garamond 

Bold 

Specimen  sheets  showing 
all  sizes  of  this  authentic 
Ludlow  typeface  will  be 
sent  upon  request. 


LudlowTypograph  Company 
2032  Cl y bourn  Ave.,  Chicago 


INDIANA’S 

DAILY  NEWSPAPERS 
COMPLETELY  COVER 
THEIR  MARKETS  ~ 

Indiana's  dailies  are  all  home  news¬ 
papers.  They  are  all  home  delivered,  entering 
the  family  circle  at  the  time  when  the  family  is 
in  session  discussing  tomorrow’s  shopping.  Their 
favorite  paper  is  right  before  them  when  plans 
are  being  made  to  buy  new  products  or  to 
replenish  old  ones.  The  Indiana  dailies  play  so 
important  a  part  in  the  family  budget  and  in 
the  shopping  tours  of  these  readers  that  it  may 
be  classed  as  their  real  shopping  guide. 

This  is  the  reason  why  Indiana’s  mer¬ 
chants  co-operate  so  enthusiastically  with  adver¬ 
tisers  who  use  the  advertising  columns  of  these 
daily  newspapers.  This  is  another  reason  why 
Indiana  merchants  are  great  advertisers  them¬ 
selves. 

The  advertiser  who  comes  to  Indiana 
can  tie  up  his  advertising  with  the  merchant.  He 
can  get  his  product  into  the  merchants’  stores  and 
they  will  push  it,  give  it  display  in  his  windows 
and  on  his  counters  and  do  everything  possible 
to  bring  it  before  their  customers  when  coming 
into  their  stores  to  trade. 

In  Indiana  these  local  dailies  are  the 
mightiest  forces  to  reach  the  rich  class  of  Hoosier 
consumer.  These  newspapers  will  show  you  how 
their  advertising  columns  can  be  used  economi¬ 
cally  to  create  volume  sales  for  your  product. 
Will  you  call  on  them?  They  are  always  ready 
to  serve  you. 
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**South  Bend  News-Times . 
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28,151 

.08 
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..(E) 
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tt  Government  Statement,  Apr.  1,  1931. 

•*  A.B.C.  Publishers’  Statement  April  1,  1931. 
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Ben  Franklin  Would  Approve  This 


in  PENNSYLVANIA! 

During  the  “Slump  Year,”  1930,  Ben  Franklin’s  common¬ 
wealth  added  $53,523,094  to  savings  deposits  in  Pennsylvania 
State  banks  and  trust  companies,  for  a  total  of  $1,620,573,891 
as  against  $1,567,050,806  for  1929 — according  to  a  recent  state 
bank  report. 


This  surely  would  meet  with  the  great  apostle  of  thrift’s 
approval.  Also  it  is  a  marvelously  practical  application  of 

the  thrift  principles  which  have  made 
Poor  Richard  so  world-famous.  And  it 

iC.dUU  lU.UUU 

Circulation  linei  lines 

•♦AUrotown  Call  lllS?  ill  ill  I  further  illustrates  another  reason  for  the 

tfBeaver  Falls  News  Tribune . (E)  8,610 

tBethlehem  Globe  Times . (E)  16,071  .u/  .«/  __  O  »  • 

tfCoateaville  Record . (e1  6,909  .04  .03S  Keystone  State  s  reputation  for  an  eco- 

*ConneUsville  Courier  . (E)  7,975  .05  .05  " 

Express  . (E)  34,993  .12  .12  ....  II  I  f 

ttCreensburg  Review-Tribune . (EM)  ?liS??  fs  iw  nomicsituation  that  generally  makes  tor 

-ffHaaleton  Plain  Speaker . (E)  ) 

HHazleton  Standard-Sentinel . (M)j  21.644  .08  .07  I  I  *  »»  •  1*  •  • 

«M?urca™Ti«r“iii;:^  VAl  ol  il  good  business  in  many  lines,  in  spite 

of  national  conditions. 

Reporter  . (MB)  16,591 

••West  Chester  Local  News . (E)  11,396 

••Wilkes-Barre  Times  Leader . (E)  29,576 

ttWiUiamsport  Sun  and 

Gazette  ft  Bulletin . (MftE)  27,619 

ttVork  Dispatch . (E)  22,018 

•  A.B.C.  Publishers’  Statement,  Oct.  1,  1930. 
t  Government  Statement,  Oct.  1,  1930. 
tf  Government  Statement,  April  1,  1931. 

••A.B.C.  Publishers’  Statement,  April  1,  1931, 


A  population  with  a  total  savings 
account  of  more  than  a  billion  and  a  half, 
and  increasing  same  by  more  than  fifty 
millions  in  an  “off  year” — what  will  it  do 
in  a  good  or  fair  year?  Certainly  1931  is  developing  a  far 
improved  business  tone  than  1930 — even  though  the  im¬ 
provement  is  gradual. 

There  is  an  unparallel  mass  market  for  EVERYTHING  that 
a  national  advertiser  can  sell,  in  Pennsylvania.  The  twenty 
important  Keystone  cities  represented  by  the  papers  given 
here  —  are  doing  their  full  share  of  1931  increased  BUY¬ 
ING.  Write  to  these  papers  for  specialized  or  other  informa¬ 
tion  regarding  their  local  communities  and  conditions. 
Their  districts  are  recognized  “key  territories”  covering 
most  desirable  sales  areas  throughout  the  Keystone  State. 
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WHAT  OUR  READERS  SAY 


E.  E.  SMITH  VICE-PRESIDENT  GANNETT  CHAIN  NEARS 

To  PjirroR  &  Plblisher. — In  a  re-  9CXI4  AMMIA/ITPQ A  DV 
cent  issue  I  noticed  a  considerable  V  I 


NEWSPAPER  ENGUSH 

To  Editor  &  Publisher. — The  articles 
in  Editor  &  Pubusher  of  April  18th 
and  25th,  the  former  on  page  28  and 
the  latter  on  page  53,  are  instructive  in 
that  quite  elusive  art  of  accurately  using 
words. 

But  it  is  with  some  measure  of  reluct¬ 
ance  that  the  writer  ponders  according 
complete  agreement  to  all  the  distinctions 
set  forth  in  those  articles. 

In  that  appearing  April  18  we  are  told 
that  "A  man  was  stabbed  in  the  ‘breast’. 
If  so,  the  victim  was  a  freak.”  Yet  I 
observe  that  Webster’s  Collegiate  Dic¬ 
tionary  defines  “breast”  as  ‘‘the  fore  or 
ventral  part  of  the  body  between  the  neck 
and  the  belly” ;  w'hile  “chest”  is  “the 
part  of  the  b^y  inclosed  by  the  ribs  and 
breastbone ;  thorax.”  Popular  usage  re¬ 
stricts  the  use  of  “chest”  to  the  designa¬ 
tion  of  the  breast  of  a  ma'e,  it  is  true. 
The  reporter  who  adheres  to  this  usage 
will  not  go  astray  therein;  but  don’t  you 
think  Mr.  Willard  will  admit  that  a 
man  lacking  a  “breast”,  i.e.  “that  part 
of  the  body  between  the  neck  and  the 
belly”  would  be  more  of  a  freak  than 
the  man  who  had  a  “breast”  in  the  sense 
to  which  Mr.  Willard  evidently  restricts 
the  word?” 

In  the  article  appearing  under  the  date 
line  of  April  25  we  are  told  that  one 
ought  not  to  say  “Smith  graduated”, 
using  “Smith  was  graduated”  instead. 
\ow  to  me  that  seems  pedantic.  "W^as 
graduated”  is  a  passive  form.  But  in 
order  to  escape  the  indirect  and  awkward 
usage  of  passive  forms  we  often  can  use 
intransitive  verbs.  .\nd  “graduate”, 
according  to  the  Dictionary  above  cited, 
is  both  transitive  and  intransitive.  Under 
“v.i.”  the  definition  reads:  “1.  To  become 
a  graduate,  as  of  a  college.”  “Was 
graduated”  equals  “become  a  graduate”, 
it  seems;  and  it  appears  that  “became  a 
graduate”  is  a  three-word  phrase  com¬ 
pressible  into  one  word :  “graduate”. 

“Don’t  use  ‘further’  referring  to  dis¬ 
tance.  The  right  word  is  ‘farther.’  ” 
.\s  a  style  rule  for  a  newspaper  this  will 
do,  but  as  an  enunciation  of  the  general 
usage  it  doesn’t  conform  to  authority. 
“Further”,  defines  the  Dictionary,  “more 
remote,  farther”;  “farther,  tending  to  a 
greater  distance,  further.”  The  words 
are  interchangeable,  but  “further”  is 
being  boomed  a  bit  these  days. 

“Don’t  say  ‘Smith  sustained  an 
injury,’  ”  the  article  tells  us.  “Say,  ‘He 
suffer^  an  injury.’  ”  Wherein  this  dis¬ 
tinction  lies  I  am  yet  to  learn,  since 
definition  7  of  the  Dictionary  alluded  to 
plainly  states:  “To  suffer;  bear:  under¬ 
go;  as  to  sustain  a  loss”;  while  defini¬ 
tion  8  continues,  “to  undergo  without 
failing  or  yielding;  to  bear  up  under;  as 
to  sustain  a  shock.  The  latter  example 
is  quite  similar  to  the  one  under  discus¬ 
sion. 

It  seems  to  me  that  the  questioned  use 
of  sustained  receives  sanction  from  either 
of  these  definitions. 

Definitions  and  destinctions  peculiar  to 
the  standards  of  a  paper  are  necessary 
and  commendable;  but  since  newspapers 
are  for  the  public,  those  usages  which 
commonly  express  ideas  to  the  mind  of 
the  average  reader  without  clashing  with 
the  dicta  of  good  grammar  and  correct 
definitions,  are.  it  seems  to  me,  the  best 
newspaper  practice. 

Sincerely, 

Kenneth  R.  Holcomb. 

Albion.  N.  Y. 


CONVENTION  NUMBER 

To  Editor  &  Publisher. — I  spent 
considerable  time  in  going  over  carefullv 
vour  Convention  number  of  Ejiitor  i 
Publisher,  and  I  want  to  send  you  my 
hearty  congratulations. 

You  can  well  be  proud  of  the  publi¬ 
cation. 

I  have  laid  mine  aside  liecause  it  con¬ 
tains  so  much  interesting  matter  and 
information  for  future  reference. 

With  renewed  congratulations  and 
personal  good  wishes,  believe  me. 

Frank  Presbhfy, 

Chairman  of  the  board,  of 
Frank  Presbrey  Co.,  New  York. 


SPORTS  ACCURACY 

To  Editor  &  Pubusher. — Mr.  Luke 
Wright’s  letter  on  press  service  accuracy 
in  “Shop  Talk  at  Thirty,”  (April  25) 
is  particularly  interesting  because  I  have 
had  experience  both  with  the  press  serv¬ 
ice  and  with  classes  in  news  writing. 

The  matter  of  lack  of  uniformity  in 
basketball  statistical  reports  has  been  a 
hobby  with  me  for  some  time.  Whereas 
baseball  boxes  are  fairly  well  standard¬ 
ized,  with  six  columns  in  the  press  serv¬ 
ice  report  (cut  to  five  in  some  papers) 
and  only  minor  differences,  and  those  but 
occasional,  in  the  letters  at  the  head  of 
the  columns,  the  basketball  “boxes”  vary 
greatly. 

For  example,  I  have  found  some  New 
York  and  other  eastern  newspapers  that 
run  names  of  each  player  in  the  basket¬ 
ball  game,  with  three  columns  of  figures : 
first  the  number  of  goals,  then  the  num¬ 
ber  of  free  throws,  and  in  the  third  the 
results  of  the  intricate  computation 
necessary  to  multiply  the  number  in  the 
first  column  by  2  and  add  the  number  in 
the  second  column,  to  get  the  player’s 
total  points.  In  the  middle  west,  the 
same  general  form  is  usually  met  with, 
except  that  number  of  personal  fouls  is 
substituted  for  total  points.  The  Chris¬ 
tian  Science  Monitor  lists  the  starting 
players  in  two  columns,  with  the  substi¬ 
tutions  and  scoring  in  paragraphs  follow¬ 
ing  the  starting  line-up.  California 
papers  list  the  players  much  as  the  Moni¬ 
tor  does,  with  each  player’s  points  in 
parentheses  after  the  name,  but  with  no 
distribution.  Dr.  F.  C.  Allen,  director  of 
athletics  at  the  Universitv  of  Kansas,  is 
chairman  of  a  committee  for  the  Basket¬ 
ball  Coaches  Association  .on  the  matter 
of  uniformity  in  basketball  nomenclature, 
and  we  are  hoping  that  in  that  connec¬ 
tion  there  mav  come  a  measure  of  uni¬ 
formity  in  basketball  statistical  boxes. 

At  the  University  of  Kansas  we  have 
a  method  of  getting  uniformity  in  foot¬ 
ball  statistics — the  News  Bureau,  some¬ 
times  with  the  assistance  of  a  representa¬ 
tive  of  the  visiting  team,  and  sometimes 
not.  keeps  the  statistical  report,  and 
within  a  few  minutes  after  the  game  sup¬ 
plies  all  reporters  and  press  services  with 
carbon  copies.  If  there  is  an  error  it  is 
at  least  ihe  same  error  in  all  papers. 
There  is  no  ^articular  excuse  for  errors 
in  number  of  first  downs,  passes  com¬ 
pleted  or  not,  and  the  lik^  but  yardage 
is  different.  Football  players  are  so  in¬ 
considerate  as  to  bring  down  the  ball 
almost  anywhere  between  the  lines,  and 
the  yardaee  so  often  has  to  be  approxi¬ 
mate.  The  ball  mav  be  advanced  a 
scant  three  >'ards,  it  is  listed  as  three; 
another  time  the  advance  is  a  strong 
seven,  and  it  goes  into  the  record  as 
seven ;  the  ball  lacks  inches  of  advancing 
the  requisite  ten  yards  for  a  first  down, 
and  goes  into  the  record  as  nine  yards; 
thus  slight  differences  on  each  of  a  score 
of  entries,  as  made  by  independent  scor¬ 
ers,  will  make  considerable  difference 
when  the  totals  are  cast. 

Newspaper  lecturers  before  journalistic 
schools  always  stress  the  need  for  accu¬ 
racy,  and  its  lack  among  students.  There 
is  hope,  if  experienced  press  services 
make  mistakes  .sometimes. 

VV.  A.  Dill. 

,\ssociate  Professor  Journalism. 

University  of  Kansas. 


FAIR  ENOUGH 

To  Editor  &  Pi:blisher:  After  attend¬ 
ing  sessions  of  the  Associated  Press  and 
the  A.N.P.A.  in  New  York,  I  returned 
to  my  office  convinced  that  at  last  the 
newspaper  publishers  had  decided  to  do 
something  about  this  radio  question. 
That  is,  something  in  the  way  of  definite 
action.  Then  on  the  night  of  May  1 
at  9  p.  m.  I  turned  on  my  radio.  At  this 
expensive  period  of  the  night  I  listened 
to  an  elaborate  sales  talk  inviting  news¬ 
papermen  to  see  the  charms  of  Georgia 
by  attending  the  National  F.<litoriaI  As¬ 
sociation  convention.  It  told  of  the  con¬ 
vention  and  the  tour  of  the  state  to  fol¬ 
low. 

The  radio  it  no  place  for  sales  talks 
to  editors. — J.E.B. 


number  of  corrections  to  the  Annual 
Year  Book.  I  would  have  been  glad  to 
receive  notification  that  these  were  to 
appear  so  that  we  could  have  you  also 
correct  a  bad  error  in  the  last  annual 
number  re — The  Record.  You  had  my 
name  as  president  instead  of  publisher. 
Thomas  H.  Warnock  is  president  of  the 
corporation,  and  I  am  vice-president  and 
treasurer;  otherwise  our  personnel  was 
correct  as  printed. 

E.  E.  Smith, 

Meriden  (Conn.)  Morning  Record. 


CODE  REDUCING  FRAUDS 


Federal  Trade  Commissioner  Tells 
of  Publishers’  Co-operation 

By  George  H.  Manning 

IVashington  Correspondent,  Editor  &  Publisher 

Washington,  May  4. — The  trade  prac¬ 
tice  conference  between  the  Federal 
Trade  Commission  and  periodical  pub¬ 
lishers  was  “the  most  important  confer¬ 
ence  that  has  been  held,”  Commissioner 
William  E.  Humphrey  told  the  National 
Association  of  Flat  Rolled  Steel  Manu¬ 
facturers  at  its  convention  at  White  Sul¬ 
phur  Springs,  W.  Va.,  May  1. 

Commissioner  Humphrey  brought  in 
the  periodical  publishers’  conference  as 
an  example  of  the  effectiveness  of  the 
commission’s  policy  of  furthering  co¬ 
operation  between  industries  and  the 
commission. 

“The  periodical  publishers  of  this 
country — 6,000  of  them.”  Commissioner 
Humphrey  continued,  “adopted  a  code 
that  in  two  years  has  resulted  in  reducing 
fraudulent  advertising  50  per  cent  in  the 
newspapers  and  magazines,  and  has  saved 
the  sick  and  unfortunate,  the  credulous 
and  the  ignorant,  of  being  robbed  each 
year  of  not  less  than  $250,000,000.” 


ISAAC  A.  FLEMING 


Financial  Editor  of  Washington 
Star  Dead  at  80 

Isaac  A.  Fleming,  for  many  years  finan¬ 
cial  editor  of  the  Washington  (D.C.) 
Evening  Star  and  one  of  the  oldest  active 
financial  writers  in  the  United  States, 
died  at  his  apartment,  2,700  Connecticuf 
Avenue,  Washington,  on  May  6.  He  was 
80  years  old. 

Mr.  Fleming  had  been  actively  engaged 
in  journalism  for  more  than  sixty  years. 
Born  in  Chicago  on  Nov.  29,  1850,  he 
lived  in  that  city  53  years  and  for  more 
than  30  years  was  a  Chicago  financial 
writer. 

He  was  only  15  years  old  when  he 
reported  grain  quotations  on  what  is 
now  the  Chicago  Board  of  Trade.  Prob¬ 
ably  his  best  news  beat  was  the  first 
story  directing  to  public  attention  the  fa¬ 
mous  Leiter  $10,000,000  corner  in  wheat, 
about  25  years  ago. 

After  serving  on  the  Chicago  Journal 
and  the  Minneapolis  Times  and  the 
Washington  Times,  he  took  the  financial 
editorship  of  the  Star  in  1913. 


Frank  E.  Gannett  Bought  Half  Iq. 
terest  in  Elmira  Gaxette  on 
June  6,  1906 — Group 
Now  Include*  17 


Frank  E.  Gannett  of  Rochester,  N.  Y, 
will  celebrate  the  25th  anniversary  of  the 
founding  of  the  Gannett  group  of  news¬ 
papers  on  June  6.  It  was  on  that  day  in 
1906  that  he  bought  a  half  interest  in 
the  Elmira  (N.Y.)  Gazette.  The  an¬ 
nouncement  read  as  follows: 

“Frank  E.  Gannett,  formerly  editor  and 
manager  of  the  Ithaca  News  and  until 
lately  editor  of  the  Pittsburgh  Index,  has 
today  purchased  half  of  the  capital  stock 
of  the  Gazette  company. 

“Erwin  R.  Davenport,  who  has  been 
assistant  manager  of  the  Gazette  for  the 
past  year,  retains  the  other  half  of  the 
capital  stock  of  the  company  which  he 
acquired  a  year  ago. 

“Mr.  Gannett  will  at  once  assume  the 
duties  of  editor  while  Mr.  Davenport  will 
become  manager. 

“Royal  R.  Soper  who  has  been  man¬ 
ager  of  the  Gazette  since  December,  1876, 
retires  from  control  and  management  of 
the  paper.  The  accounts  contracted 
before  June  1,  1905,  will  be  payable  to 
him  at  the  Gazette  office.” 

While  Mr.  Soper  was  the  nominal 
owner  of  a  half  interest  in  the  Gazette, 
it  was  in  reality  owned  by  David  B. 
Hill,  former  governor  and  United  States 
senator,  with  whom  Mr.  Gannett  carried 
on  negotiations. 

The  Elmira  Star-Gazette,  which  became 
the  first  paper  of  the  Gannett  group,  was 
formed  in  1907  when  Gannett  and  Daven¬ 
port  joined  with  Seymour  Copeland,  Dr. 
W.  J.  Copeland  and  James  Woodford, 
owners  of  the  Star.  Today  the  group 
numbers  17  newspapers,  15  of  which  are 
published  in  New  York  state,  one  in 
Connecticut  and  one  in  New  Jersey. 

Mr.  Gannett  personally  bought  the 
Ithaca  Journal  in  1912  and  merged  the 
News  with  it  several  years  later.  In  1918 
he  entered  Rochester,  combining  the 
Times  and  the  Union  and  Advertiser. 
Another  merger  was  effected  in  Utica  in 
1921  forming  the  Utica  Observer- 
Dispatch. 

The  record  of  other  Gannett  acquisi¬ 
tions  follow’s : 

Elmira  Advertiser  and  Elmira  Tele¬ 
gram,  1923;  Netvburgh  News,  1925; 
Plainfield,  (N.J.)  Courier-News,  Bea¬ 
con  Neivs,  and  Olcan  Herald,  F)27 ; 
Albany  Evening  News,  Albany  Knicker¬ 
bocker  Press,  Hartford  (Conn.)  Times. 
Rochester  Democrat  &  Chronicle  and 
Ogden.tburg  Republican-Journal,  1928; 
Brooklyn  Eagle  and  .Malone  Telegram, 
1929. 

AVIATION  PAPERS  MERGE 

Airway  Age,  New  York,  has  an¬ 
nounced  the  purchase  of  Aeronautical 
Industry.  The  two  magazines  will  be 
consolidated  as  a  weekly,  with  one  large 
monthly  issue. 


—  from  R.  H.  c„ette,  Indi»n*.  Penn*.:  Indiana  Evenind 

The  Indies*  Eveninf  mnnian  iu»l  concluded,  th  circula* 

the  managemenl  oi  vni*  ^ 

nnd 


®he  dharlesParf  Iou)e0o. 

Circulation-Building  Experts 

Sixth  Floor.  Occidental  Building  Indianapolis, Indiana . 
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PRESS  CLUB  MEETS 


HUNCHES 


One  Dollar  ziHll  be  paid 
jor  each  idea  published. 
Send  clipping  jor  payment. 


The  Tacoma  (Wash.)  Daily  Ledger 
has  worked  up  an  interesting  feature 
on  who  is  the  oldest  active  artisan  in  any 
particular  line  in  Tacoma.  Each  day  it 
runs  a  picture  of  the  subject  of  a  bio¬ 
graphical  sketch.  One  day  the  paper 
plays  up  a  carpenter,  another  a  brick¬ 
layer,  and  the  next  a  plumber.  The  idea 
has  brought  some  interesting  items. — F. 
McC. 


The  issue  of  National  Municipal  Re¬ 
view  for  last  December  contains  a  table 
of  comparative  information  on  the  tax 
rates  of  all  cities  of  over  30,000  in  the 
United  States  and  Canada.  The  tax 
rate  as  quoted  by  the  city  is  given  in 
one  table,  and  in  the  next  table  is  given 
the  tax  rate  as  for  a  100  per  cent  assess¬ 
ment  on  all  property.  The  manner  in 
which  the  taxes  are  spent  is  also  shown. 
This  information,  with  the  comparisons 
possible,  made  a  good  story  for  the 
Birmingham  (Ala.)  Post. — Charles  Ed- 
mundson. 


Memphis  (Tenn.)  Evening  Appeal  is 
running  a  bright  daily  feature  under  the 
head  ‘‘That’s  One  On  Me.”  Each  day 
some  Memphian  tells  a  good  joke  on  him¬ 
self.  Readers  are  invited  to  contribute 
to  the  “column.” — E.F.R. 


“Out  of  the  Rut”  stories  are  a  new 
reader  feature  of  the  San  Francisco 
Chronicles  sport  section.  The  editor 
invites  readers  to  contribute  by  writing; 
“If  you  have  a  quirk  in  life  that  will 
fit  ‘Out  of  the  Rut,’  send  it  along  and 
we’ll  give  the  other  fellow  a  laugh,  make 
him  forget  his  worries.”  Example  of  an 
acceptable  story — the  door  man  of  a 
local  club  knows  the  names  and  occu¬ 
pations  of  5,000  members. — G.  C.  McNutt. 


The  rapidly  rising  cost  of  government 
in  cities  has  come  to  public  attention 
during  the  depression.  Material  for  a 
good  story  or  series  of  stories  is  easily 
obtainable  on  this  subject. — R.A.F. 


For  Your 
New  Building 


\Our  consultation  service  brings 
to  you  or  your  architect 
\  sp^ialized  technical  skill, 
V  insuring  savings  in  con- 
\  struction  costs  and 
\  economies  and  effi- 
^  ciency  in  operation. 

S.  P.  WESTON,  INC. 


Smr^n*. 

420  Leaingtoa  Avenue.  New  York 


Grant  County,  Ind.,  Group  Holds 
Banquet  in  Marion 

Lieutenant  Colonel  Raymond  Coppock, 
of  Altoona,  Pa.,  addressed  members  of 
the  Grant  County  Press  Club  at  a  ban¬ 
quet  at  Hotel  Spencer  in  Marion,  Ind., 
recently  on  the  operation  of  the  National 
Defense  Act.  Colonel  Coppock  was  the 
guest  of  Charles  Ryder,  ^itor  of  the 
Converse  Journal. 

Attending  the  dinner  were  Mr.  and 
Mrs.  Charles  Ryder  of  Converse ;  Hod 
Dupoy,  editor.  Van  Buren  News-Eagle; 
Walter  Leach,  editor.  Gas  City  Journal, 
and  Mrs.  Leach;  and  Dr.  J.  C.  Vaughan, 
Carl  Houston,  editor,  Marion  I^ader- 
Tribune,  and  Mrs.  Houston;  W.  W.  Dur¬ 
bin,  managing  editor,  Marion  Chronicle, 
and  Mrs.  Durbin;  Drysdale  Brannon, 
city  editor,  Marion  Chronicle ;  Fred 
Prail,  sports  editor,  Marion  Chronicle ; 
Keith  Johns,  managing  editor,  Marion 
Leader-Tribune,  and  Mrs.  Johns. 


HEROISM  MEDAL  AWARDED 


Margaret  Roehl,  10,  Winner  of 

Janesville  (Wis.)  Gazette  Prize 

The  Janesville  (Wis.)  Daily  Gazette 
for  the  third  consecutive  year  presented 
the  Howard  F.  Bliss  Memorial  medal 
and  a  $50  honorarium  for  heroism  in  life 
saving  at  a  banquet  recently. 

The  medal  was  awarded  to  Margaret 
Roehl,  10,  Janesville,  for  saving  her  aunt 
from  drowning  in  Lake  Koshkonong  dur¬ 
ing  the  summer  of  1930.  Twenty  other 
persons  who  saved  lives  during  the  year 
were  given  certificates. 

The  memorial  is  given  in  honor  of 
Howard  Bliss,  early  publisher  of  the 
Gazette  and  father  of  H.  H.  Bliss,  pres¬ 
ent  publisher. 


STEENROD  IN  BOSTON 

F.  L.  Steenrod,  publisher  of  the  Boon- 
ville  (Mo.)  Advertiser  and  Daily  News, 
has  resigned  to  accept  a  position  with 
the  Boston  Herald  as  supervisor  of  pro¬ 
duction.  Mr.  Steenrod,  who  was  with 
the  Hearst  paper  for  several  years,  came 
to  the  Boonville  field  last  August.  He  is 
succeeded  at  Boonville  by  Paul  B.  \\  bal¬ 
lon,  former  publisher  at  Excelsior 
Springs,  Mo. 


Boston  Sunday  Globe  used  a  feature 
story  on  unusual  demands  of  hotel  guests. 
— L.D.C. 


Chicago  estimated  that  it  spends  more 
than  a  million  dollars  a  year  re-educat¬ 
ing  students  who  had  flunked  in  school. 
How  is  the  situation  in  your  town?  An 
interview,  with  some  figures  from  the 
city  superintendent  would  make  interest¬ 
ing  reading — A.L.S. 


DAIUES  NAME  “SPECIAL” 

M.  C.  Mogensen  &  Co.,  Inc.,  with 
headquarters  at  San  Francisco,  have  been 
appointed  national  advertising  repre¬ 
sentatives  for  the  Baker  (Ore.)  Baker 
County  Record,  which  recently  entered 
the  daily  newspaper  field.  The  Miami 
(Ariz.)  Bulletin  has  appointed  M.  C. 
Mogensen  &  Co.,  Inc.,  as  Pacific  Coast 
advertising  representatives. 


Memphis  (Tenn.)  Press-Scimitar  re¬ 
cently  conducted  a  letcr-writing  contest 
on  “How  Much  Allowance  Should  a 
Husband  Be  Given.”  The  response  was 
even  more  enthusiastic  than  was  expected. 
Editors  also  were  surprised  to  find  many 
women  took  the  contest  very  seriously. — 
E.F.R. 


REPRESENTATION  EXTENDED 

The  San  Francisco  Chronicle  has  ex¬ 
tended  its  representation  by  Williams, 
Lawrence  &  Cresmer  Co.,  to  include  the 
Pacific  Coast  effective  May  1.  The  firm 
now  represents  the  Chronicle  for  the  en¬ 
tire  United  States. 


Interview  a  veteran  telegram  messen¬ 
ger  boy  in  your  city.  A  boy  in  Rochester, 
Minn.,  told  of  a  woman  who  insisted  on 
sending  a  key  by  wire,  since  flowers  and 
money  could  be  sent  that  way,  a  reporter 
for  the  Post-Bulletin  learned  among 
other  things. — P.L.A. 


r 


Better  Plants 
at  lower  cost 


by  consulting 
the  Archineer 


Tb«  dctigB  of  lacccMfal 
newspaper  plant!  U  onr 
apecialty.  Bear  aa  in  mind 
when  yoa  are  considering 
practical  cost  rednetions. 


Frank  D.  Chase.  Inc. 

Muftueeri  ArrkiStttt 
710  N.  Micksgan  Ava..  Ckicago 


commodity  and  ice  men  say  it  will  still 
be  sold. — C.  M.  L. 


Dollar  Pullers 


In  cooperation  with  merchants  the 
Birmingham  (Ala.)  Post  sponsored  a 
“Community  Million  Dollar  Day”  on 
April  23.  The  newspaper  not  only  used 
its  own  columns  to  advertise  the  day,  but 
local  radio  stations  as  well.  The  event 
was  nf't  only  a  good-will  builder  for  the 
Post,  but  also  brought  in  several  extra 
pages  of  advertising. — ^G.H.W. 

This  is  the  month  during  which  parents 
will  think  of  sending  their  boys  and 
girls  to  camp.  One  newspaper  published 
sixteen  pages  in  a  section  of  tabloid  size 
in  telling  of  camps.  Department  stores 
got  into  the  section  with  good-sized  ad¬ 
vertising. — J.E.B. 


One  Dollar  will  be  paid 
jor  each  idea  published. 
Send  clipping  jor  payment. 


Every  good-sized  city  has  its  riding 
stables,  schools,  and  enthusiastic 
equestrians.  A  page  calling  attention  to 
the  opening  of  the  riding  season  could 
be  made  np  with  riding  schools,  harness 
dealers,  personal  outfitters  and  nearby 
horse  shows  as  the  advertisers. — Theo¬ 
dore  E.  Buell. 


Picnic  season  is  starting.  Special  ad¬ 
vertisements  can  be  obtained  from  stores 
handling  picnic  paraphernalia  as  well  as 
restaurants  and  delicatessens  willing  to 
put  up  picnic  lunches. — W.M. 


A  picture  of  its  graduating  class  was 
used  by  a  beauty  culture  school  in  an 
attractive  classified  displav  layout  in  the 
Many  dry  cleaners  are  equipped  to  Des  Moines  Sunday  Register.-h.G.U. 
wash  rugs  of  all  kinds.  During  house 
cleaning  time  is  the  time  to  solicit  them 
for  advertising.  Drapes  and  curtains 
can  be  included.—^  ^ 


UNITED  PRESS 


The  swimming  season  is  here.  Why 
not  prepare  a  “Swim”  page  and  sell  it  for 
weekly  insertions  to  pools,  resorts,  swim¬ 
ming  instructors,  sporting  goods  stores, 
etc.?— G.C.M. 


news  coverage 
is  world-wide, 
complete  and 
Independent 


Toledo  Blade  sold  a  page  to  28  mer¬ 
chants  last  week  to  advertise  special 
Monday  sales.  Each  store  picked  out 
an  article  and  put  a  reduced  price  on 
it  for  Monday  only. — R.P.O. 

Ice  companies  are  trying  to  stage  a 
comeback  in  some  sections  with  coupon 
books,  ice  script,  and  other  merchandis¬ 
ing  plans.  Now  is  the  time  to  get  them 
to  advertise  either  singly  with  display 
or  cooperatively  by  group.  They  may 
take  space  institutionally  or  to  advertise 
their  special  business-getting  policies  to 
offset  encroachment  of  the  electric 
refrigeration  industry.  Ice  is  still  a  good 


UNITED  PRESS 


Columbian 

Newspaper 


Troductioti^ 


Each  department  ef¬ 
ficiently  planned.  All 
departments  prop¬ 
erly  related  to  each 
other.  Speedy  and 
economical  produc¬ 
tion  thelogical  result. 


Cheapest  Ink 


The  L.  Martin  Co, 
45  East  42nd  Street 
New  York  City 
Artkor  S.  Tkonspnon,  Memagmt 


Robert  W  Dickerson 

i^RCHITECT 

SptttMlamg  im  SeutpMptr  tmgimnmg 
1001  HURON  ROAD.  CLEVELAND 


“JUST  THE  MAN 

WE  WANTED!” 

That  is  the  nsoal  way  it  is  pnt 
by  employen  wbo  have  turned 
to  the  Personnel  Borean  of 
Sigma  Delta  Cbi,  profcuional 
journalistic  fraternity,  to  ill 
tbeir  editorial  or  business  staff 
needs. 

Executives  are  consing  to  de¬ 
pend  more  and  more  upon  tbe 
Bureau.  It  saves  them  time  bv 
putting  them  in  touch  with 
men  possessing  tbe  right  qnali- 
ications.  It  serves  them 
promptlyl  It  costs  them 
nothing  I 

If  you  need  a  man  with  jnne* 
nahstic  training  and  exMrience. 
write  or  wire  John  C.  Eaihaet. 
Director.  114  Eirbange  Ave., 
Chicage.  III. 

NO  CHARGE  TO  EMPIOVERff 


ake  Kff*onff»my 
Pav  a  Profit 


#  Nh  profit*  climb  ofirrating  roiit 
■rr  rnlucrd.  <4ll  rom|M>*iiig  room  ro*l» 
stilli  the  Monomcli  Ss*lcm.  Monomcit 
rlimiiiale*  the  mrtal  furnarr;  melt*  metal 
iMit  once;  provide*  ah*olHle  lemfieralMre 
control;  reduce*  dro**;  iiceM-rve*  iin  and 
antimony:  give*  uniform  *oIhI  •lug*; 
increase*  pcmlu. lion;  rut*  dry  mat  and 
plate  nsalie.over.  tVNi  u*er*  report 
•ul»*tanlial  *aving*  everv  ve.*r.  BrMe. 
Monomeh  (  nm|Mny,  lAM  I'olk  N.  N  1.., 
Minneapwli*.  Minn. 


48 


Editor  &  Publisher  The  Fourth  Estate  for  May  9,  1931 


WHAT  OUR  READERS  SAY 


NEWSPAPER  ENGUSH 

To  Editor  &  Publisher. — The  articles 
in  Euitc«  &  Publisher  of  April  18th 
and  25th,  the  former  on  page  28  and 
the  latter  on  ^ge  53,  are  instructive  in 
that  quite  elusive  art  of  accurately  using 
words. 

But  it  is  with  some  measure  of  reluct¬ 
ance  that  the  writer  ponders  according 
complete  agreement  to  all  the  distinctions 
set  forth  in  those  articles. 

In  that  apiiearing  April  18  we  are  told 
that  “A  man  was  stabbed  in  the  ‘breast’. 
If  so,  the  victim  was  a  freak.”  Yet  I 
observe  that  Webster’s  Collegiate  Dic¬ 
tionary  defines  “breast”  as  “the  fore  or 
ventral  part  of  the  body  between  the  neck 
and  the  belly” ;  while  “chest”  is  “the 
part  of  the  body  inclosed  by  the  ribs  and 
breasttone;  thorax.”  Popular  usage  re¬ 
stricts  the  use  of  “chest”  to  the  designa¬ 
tion  of  the  breast  of  a  male,  it  is  true. 
The  reporter  who  adheres  to  this  usage 
will  not  go  astray  therein;  but  don’t  you 
think  Mr.  Willard  will  admit  that  a 
man  lacking  a  “breast”,  i.e.  “that  part 
of  the  body  between  the  neck  and  the 
belly”  would  be  more  of  a  freak  than 
the  man  who  had  a  “breast”  in  the  sense 
to  which  Mr.  Willard  evidently  restricts 
the  word  ?” 

In  the  article  appearing  under  the  date 
line  of  April  25  we  are  told  that  one 
ought  not  to  say  “Smith  graduated”, 
using  “Smith  was  graduated”  instead. 
\ow  to  me  that  seems  pedantic.  “W^as 
graduated”  is  a  passive  form.  But  in 
order  to  escarp  the  indirect  and  awkward 
usage  of  passive  forms  we  often  can  use 
intransitive  verbs.  And  “graduate”, 
according  to  the  Dictionary  above  cited, 
is  both  transitive  and  intransitive.  Under 
“v.i.”  the  definition  reads:  “1.  To  become 
a  graduate,  as  of  a  college.”  “Was 
graduated”  equals  “become  a  graduate”, 
it  seems;  and  it  appears  that  “became  a 
graduate”  is  a  three-word  phrase  com¬ 
pressible  into  one  word :  “graduate”. 

“Don’t  use  ‘further’  referring  to  dis¬ 
tance.  The  right  word  is  ‘farther.’  ” 
As  a  style  rule  for  a  ne^rspaper  this  will 
do,  but  as  an  enunciation  of  the  general 
usage  it  doesn’t  conform  to  authority. 
“Further”,  defines  the  Dictionary,  “more 
remote,  farther”;  “farther,  tending  to  a 
greater  distance,  further.”  The  words 
are  interchangeable,  but  “further”  is 
being  boomed  a  bit  these  days. 

“Don’t  say  ‘Smith  sustained  an 
injury,’  ”  the  article  tells  us.  “Say,  ‘He 
suffer^  an  injury.’  ”  Wherein  this  dis¬ 
tinction  lies  I  am  yet  to  learn,  since 
definition  7  of  the  Dictionary  alluded  to 
plainly  states:  “To  suffer;  bear:  under¬ 
go  ;  as  to  sustain  a  loss” ;  while  defini¬ 
tion  8  continues,  “to  undergo  without 
failing  or  yielding;  to  bear  up  under;  as 
to  stistain  a  shock.  The  latter  example 
is  quite  similar  to  the  one  under  discus¬ 
sion. 

It  seems  to  me  that  the  questioned  use 
of  sustained  receives  sanction  from  either 
of  these  definitions. 

Definitions  and  destinctions  peculiar  to 
the  standards  of  a  paper  arc  necessary 
and  commendable;  but  since  newspapers 
are  for  the  public,  those  usages  which 
commonly  express  ideas  to  the  mind  of 
the  average  reader  without  clashing  with 
the  dicta  of  good  grammar  and  correct 
definitions,  are,  it  seems  to  me.  the  best 
newspaper  practice. 

Sincerely, 

Kenneth  R.  Holcomb. 

Albion,  N.  Y. 


CONVENTION  NUMBER 

To  Editor  &  Publisher. — I  spent 
considerable  time  in  going  over  carefully 
vour  Convention  number  of  Editor  & 
Publisher,  and  I  want  to  send  you  my 
hearty  congratulations. 

You  can  well  be  proud  of  the  publi¬ 
cation. 

I  have  laid  mine  aside  because  it  con¬ 
tains  so  much  interesting  matter  and 
information  for  future  reference. 

With  renewed  congratulations  and 
personal  good  wishes,  believe  me, 

Frank  Presbrey, 

Chairman  of  the  board,  of 
Frank  Presbrey  Co.,  New  York. 


SPORTS  ACCURACY 

To  Editor  &  Pubusher. — Mr.  Luke 
Wright’s  letter  on  press  service  accuracy 
in  “Shop  Talk  at  Thirty,”  (April  25) 
is  particularly  interesting  because  I  have 
had  experience  both  with  the  press  serv¬ 
ice  and  with  classes  in  news  writing. 

The  matter  of  lack  of  uniformity  in 
basketball  statistical  reports  has  been  a 
hobby  with  me  for  some  time.  Whereas 
baseball  boxes  are  fairly  well  standard¬ 
ized,  with  six  columns  in  the  press  serv¬ 
ice  report  (cut  to  five  in  some  papers) 
and  only  minor  differences,  and  those  but 
occasional,  in  the  letters  at  the  head  of 
the  columns,  the  basketball  “boxes”  vary 
greatly. 

For  example,  I  have  found  some  New 
York  and  other  eastern  newspapers  that 
run  names  of  each  player  in  the  basket¬ 
ball  game,  with  three  columns  of  figures : 
first  the  number  of  goals,  then  the  num¬ 
ber  of  free  throws,  and  in  the  third  the 
results  of  the  intricate  computation 
necessary  to  multiply  the  number  in  the 
fir.st  column  by  2  and  add  the  number  in 
the  second  column,  to  get  the  player’s 
total  points.  In  the  middle  west,  the 
same  general  form  is  usually  met  with, 
except  that  number  of  personal  fouls  is 
substituted  for  total  points.  The  Chris¬ 
tian  Science  Monitor  lists  the  starting 
players  in  two  columns,  with  the  substi¬ 
tutions  and  scoring  in  paragraphs  follow¬ 
ing  the  starting  line-up.  California 
papers  list  the  players  much  as  the  Moni¬ 
tor  does,  with  each  player’s  points  in 
parentheses  after  the  name,  but  with  no 
distribution.  Dr.  F.  C.  Allen,  director  of 
athletics  at  the  Universitv  of  Kansas,  is 
chairman  of  a  committee  for  the  Basket¬ 
ball  Coaches  Association  ,on  the  matter 
of  uniformity  in  basketball  nomenclature, 
and  we  are  hoping  that  in  that  connec¬ 
tion  there  mav  come  a  measure  of  uni¬ 
formity  in  basketball  statistical  boxes. 

At  the  University  of  Kansas  we  have 
a  method  of  getting  uniformity  in  foot¬ 
ball  statistics — the  News  Bureau,  some¬ 
times  with  the  assistance  of  a  representa¬ 
tive  of  the  visiting  team,  and  sometimes 
not,  keeps  the  statistical  report,  and 
within  a  few  minutes  after  the  game  sup¬ 
plies  all  reporters  and  press  services  with 
carbon  copies.  If  there  is  an  error  it  is 
at  least  the  same  error  in  all  papers. 
There  is  no  particular  excuse  for  errors 
in  number  of  first  downs,  passes  com¬ 
pleted  or  not,  and  the  like,  but  yardage 
is  different.  Football  players  are  so  in¬ 
considerate  as  to  bring  down  the  ball 
almost  anywhere  between  the  lines,  and 
the  yardacre  so  often  has  to  be  approxi¬ 
mated.  The  ball  mav  be  advanced  a 
scant  thrw  yards,  it  is  listed  as  three; 
another  time  the  advance  is  a  strong 
seven,  and  it  goes  into  the  record  as 
seven ;  the  ball  lacks  inches  of  advancing 
the  requisite  ten  yards  for  a  first  down, 
and  goes  into  the  record  as  nine  yards; 
thus  slight  differences  on  each  of  a  score 
of  entries,  as  made  by  independent  scor¬ 
ers,  will  make  considerable  difference 
when  the  totals  are  cast. 

Newspaper  lecturers  before  journalistic 
schools  always  stress  the  need  for  accu¬ 
racy,  and  its  lack  among  students.  There 
is  hope,  if  experienced  press  services 
make  mistakes  sometimes. 

W.  A.  Dill, 

.Associate  Professor  Journalism, 
University  of  Kansas. 


FAIR  ENOUGH 

To  Editor  &  Pi;bi.isher:  After  attend¬ 
ing  sessions  of  the  Associated  Press  and 
the  A.N.P.A.  in  New  York,  I  returned 
to  my  office  convinced  that  at  last  the 
newspaper  publishers  had  decided  to  do 
something  about  this  radio  question. 
That  is,  something  in  the  way  of  definite 
action.  Then  on  the  night  of  May  1 
at  9  p.  m.  I  turned  on  my  radio.  At  this 
expensive  period  of  the  night  I  listened 
to  an  elaborate  sales  talk  inviting  news¬ 
papermen  to  see  the  charms  of  Georgia 
by  attending  the  National  Editorial  As¬ 
sociation  convention.  It  told  of  the  con¬ 
vention  and  the  tour  of  the  state  to  fol- 
low. 

The  radio  is  no  place  for  sales  talks 
to  editors. — ^J.E.B. 


E.  E.  SMITH  VICE-PRESIDENT 

To  Editor  &  Publisher. — In  a  re¬ 
cent  issue  I  noticed  a  considerable 
number  of  corrections  to  the  Annual 
Year  Book.  I  would  have  been  glad  to 
receive  notification  that  these  were  to 
appear  so  that  we  could  have  you  also 
correct  a  bad  error  in  the  last  annual 
number  re — The  Record.  You  had  my 
name  as  president  instead  of  publisher. 
Thomas  H.  Warnock  is  president  of  the 
corporation,  and  I  am  vice-president  and 
treasurer;  otherwise  our  personnel  was 
correct  as  printed. 

E.  E.  Smith, 

Meriden  (Conn.)  Morning  Record. 


CODE  REDUCING  FRAUDS 


Federal  Trade  Commissioner  Tells 
of  Publishers’  Co-operation 

By  George  H.  Manning 

Washington  Correspondent,  Editor  &  Publisher 

Washington,  May  4. — The  trade  prac¬ 
tice  conference  between  the  Federal 
Trade  Commission  and  periodical  pub¬ 
lishers  was  “the  most  important  confer¬ 
ence  that  has  been  held,”  Commissioner 
William  E.  Humphrey  told  the  National 
Association  of  Flat  Rolled  Steel  Manu¬ 
facturers  at  its  convention  at  White  Sul¬ 
phur  Springs,  W.  Va.,  May  1. 

Commissioner  Humphrey  brought  in 
the  periodical  publishers’  conference  as 
an  example  of  the  effectiveness  of  the 
commission’s  policy  of  furthering  co¬ 
operation  between  industries  and  the 
commission. 

“The  periodical  publishers  of  this 
country — 6,000  of  them,”  Commissioner 
Humphrey  continued,  “adopted  a  code 
that  in  two  years  has  resulted  in  reducing 
fraudulent  advertising  50  per  cent  in  the 
newspapers  and  magazines,  and  has  saved 
the  sick  and  unfortunate,  the  credulous 
and  the  ignorant,  of  being  robbed  each 
year  of  not  less  than  $250,000,000.” 


ISAAC  A.  FLEMING 


Financial  Editor  of  Washington 
Star  Dead  at  80 

Isaac  A.  Fleming,  for  many  years  finan¬ 
cial  editor  of  the  Washington  (D.C.) 
Evening  Star  and  one  of  the  oldest  active 
financial  writers  in  the  United  States, 
died  at  his  apartment,  2,700  Connecticuf 
Avenue,  Washington,  on  May  6.  He  was 
80  years  old. 

Mr.  Fleming  had  been  actively  engaged 
in  journalism  for  more  than  sixty  years. 
Born  in  Chicago  on  Nov.  29,  18.50,  he 
lived  in  that  city  .53  years  and  for  more 
than  .50  years  was  a  Chicago  financial 
writer. 

He  was  only  15  years  old  when  he 
reported  grain  quotations  on  what  is 
now  the  Chicago  Board  of  Trade.  Prob¬ 
ably  his  best  news  beat  was  the  first 
story  directing  to  public  attention  the  fa¬ 
mous  Leiter  $10,000,000  corner  in  wheat, 
about  25  years  ago. 

After  serving  on  the  Chicago  Journal 
and  the  Minneapolis  Times  and  the 
Washington  Times,  he  took  the  financial 
editorship  of  the  Star  in  1913. 


GANNETT  CHAIN  NEARS 
25TH  ANNIVERSARY 

Frank  E.  Gannett  Bought  Half  In¬ 
terest  in  Elmira  Gazette  on 
June  6,  1906— Group 
Now  Include*  17 


Frank  E.  Gannett  of  Rochester,  N.  Y., 
will  celebrate  the  25th  anniversary  of  the 
founding  of  the  Gannett  group  of  news¬ 
papers  on  June  6.  It  was  on  that  day  in 
1906  that  he  bought  a  half  interest  in 
the  Elmira  (N.Y.)  Gazette.  The  an¬ 
nouncement  read  as  follows: 

“Frank  E.  Gannett,  formerly  editor  and 
manager  of  the  Ithaca  News  and  until 
lately  editor  of  the  Pittsburgh  Index,  has 
today  purchased  half  of  the  capital  stock 
of  the  Gazette  company. 

“Erwin  R.  Davenport,  who  has  been 
assistant  manager  of  the  Gazette  for  the 
past  year,  retains  the  other  half  of  the 
capital  stock  of  the  company  which  he 
acquired  a  year  ago. 

“Mr.  Gannett  will  at  once  assume  the 
duties  of  editor  while  Mr.  Davenport  will 
become  manager. 

“Royal  R.  Soper  who  has  been  man¬ 
ager  of  the  Gazette  since  December,  1876, 
retires  from  control  and  management  of 
the  paper.  The  accounts  contracted 
before  June  1,  1905,  will  be  payable  to 
him  at  the  Gazette  office.” 

While  Mr.  Soper  was  the  nominal 
owner  of  a  half  interest  in  the  Gazette, 
it  was  in  reality  owned  by  David  B. 
Hill,  former  governor  and  United  States 
senator,  with  whom  Mr.  Gannett  carried 
on  negotiations. 

The  Elmira  Star-Gazette,  which  became 
the  first  paper  of  the  Gannett  group,  was 
formed  in  1907  when  Gannett  and  Daven¬ 
port  joined  with  Seymour  Copeland,  Dr. 
W.  J.  Copeland  and  James  Woodford, 
owners  of  the  Star.  Today  the  group 
numbers  17  newspapers,  15  of  which  are 
published  in  New  York  state,  one  in 
Connecticut  and  one  in  New  Jersey. 

Mr.  Gannett  personally  bought  the 
Ithaca  Journal  in  1912  and  merged  the 
News  with  it  several  years  later.  In  1918 
he  entered  Rochester,  combining  the 
Times  and  the  Union  and  Advertiser. 
Another  merger  was  effected  in  Utica  in 
1921  forming  the  Utica  Observer- 
Dispatch. 

The  record  of  other  Gannett  acquisi¬ 
tions  follows : 

Elmira  Advertiser  and  Elmira  Tele¬ 
gram,  1923;  Newburgh  News,  1925; 
Plainfield,  (N.J.)  Courier-News,  Bea¬ 
con  News,  and  Olean  Herald,  1927 ; 
Albany  Evening  News,  Albany  Knicker¬ 
bocker  Press,  Hartford  (Conn.)  Times. 
Rochester  Democrat  &  Chronicle  and 
Ogdemburg  Republican-Journal,  1928; 
Brooklyn  Eagle  and  Malone  Telegram, 
1929. 


AVIATION  PAPERS  MERGE 

Ainvay  Age,  New  York,  has  an¬ 
nounced  the  purchase  of  Aeronautical 
Industry.  The  two  magazines  will  be 
consolidated  as  a  weekly,  with  one  large 
monthly  issue. 
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The  Tacoma  (Wash.)  Daily  Ledger 
has  worked  up  an  interesting  feature 
on  who  is  the  oldest  active  artisan  in  any 
particular  line  in  Tacoma.  Each  day  it 
runs  a  picture  of  the  subject  of  a  bio¬ 
graphical  sketch.  One  day  the  paper 
plays  up  a  carpenter,  another  a  brick¬ 
layer,  and  the  next  a  plumber.  The  idea 
has  brought  some  interesting  items. — F. 
McC. 

The  issue  of  National  Municipal  Re¬ 
view  for  last  December  contains  a  table 
of  comparative  information  on  the  tax 
rates  of  all  cities  of  over  30,000  in  the 
United  States  and  Canada.  The  tax 
rate  as  quoted  by  the  city  is  given  in 
one  table,  and  in  the  next  table  is  given 
the  tax  rate  as  for  a  100  per  cent  assess¬ 
ment  on  all  property.  The  manner  in 
which  the  taxes  are  spent  is  also  shown. 
This  information,  with  the  comparisons 
possible,  made  a  good  story  for  the 
Birmingham  (Ala.)  Post. — Charles  Ed- 
mundson. 

Memphis  (Tenn.)  Evening  Appeal  is 
running  a  bright  daily  feature  under  the 
head  “That’s  One  On  Me.”  Each  day 
some  Memphian  tells  a  good  joke  on  him¬ 
self.  Readers  are  invited  to  contribute 
to  the  “column.” — E.F.R. 

“Out  of  the  Rut”  stories  are  a  new 
reader  feature  of  the  San  Francisco 
Chronicle  s  sport  section.  The  editor 
invites  readers  to  contribute  by  writing: 
“If  you  have  a  quirk  in  life  that  will 
fit  ‘Out  of  the  Rut,’  send  it  along  and 
we'll  give  the  other  fellow  a  laugh,  make 
him  forget  his  worries.”  Example  of  an 
acceptable  story — the  door  man  of  a 
local  club  knows  the  names  and  occu¬ 
pations  of  5,000  members. — G.  C.  McNutt. 

The  rapidly  rising  cost  of  government 
in  cities  has  come  to  public  attention 
during  the  depression.  Material  for  a 
good  story  or  series  of  stories  is  easily 
obtainable  on  this  subject. — R.A.F. 

Boston  Sunday  Globe  used  a  feature 
story  on  unusual  demands  of  hotel  guests. 
— L.D.C. 

Chicago  estimated  that  it  spends  more 
than  a  million  dollars  a  year  re-educat¬ 
ing  students  who  had  flunked  in  school. 
How  is  the  situation  in  your  town?  An 
interview,  with  some  figures  from  the 
city  superintendent  would  make  interest¬ 
ing  reading — A.L.S. 

Memphis  (Tenn.)  Press-Scimitar  re¬ 
cently  conducted  a  leter-writing  contest 
on  “How  Much  Allowance  Should  a 
Husband  Be  Given.”  The  response  was 
even  more  enthusiastic  than  was  expected. 
Editors  also  were  surprised  to  find  many 
women  took  the  contest  very  seriously. — 
E.F.R. 

Interview  a  veteran  telegram  messen¬ 
ger  boy  in  your  city.  A  boy  in  Rochester, 
Minn.,  told  of  a  woman  who  insisted  on 
sending  a  key  by  wire,  since  flowers  and 
money  could  be  sent  that  way,  a  reporter 
for  the  Post-Bulletin  learned  among 
other  things. — P.L.A. 


For  Your 
New  Building 


\Our  consultation  service  brings 
to  you  or  your  architect 
^  si^ialized  technical  skill, 
V  insuring  savings  in  con- 
\  struction  costs  and 
economies  and  eflS- 
X  ciency  in  operation. 

S.  P.  WESTON,  INC. 

Nemspttptr  BuOdingi, 
Preduetion,  Optrmtum, 

Sunttys,  Vshatieiu. 

420  Lexington  Avenue,  New  York 


PRESS  CLUB  MEETS 

Grant  County,  Ind.,  Group  Holds 
Banquet  in  Marion 

Lieutenant  Colonel  Raymond  Coppock, 
of  Altoona,  Pa.,  addressed  members  of 
the  Grant  County  Press  Club  at  a  ban¬ 
quet  at  Hotel  Spencer  in  Marion,  Ind., 
recently  on  the  operation  of  the  National 
Defense  Act.  Colonel  Coppock  was  the 
guest  of  Charles  Ryder,  ^itor  of  the 
Converse  Journal. 

Attending  the  dinner  were  Mr.  and 
Mrs.  Charles  Ryder  of  Converse ;  Hod 
Dupoy,  editor.  Van  Buren  News-Eagle ; 
Walter  Leach,  editor.  Gas  City  Journal, 
and  Mrs.  Leach;  and  Dr.  J.  C.  Vaughan, 
Carl  Houston,  editor,  Marion  Leader- 
Tribune,  and  Mrs.  Houston;  W.  W.  Dur¬ 
bin,  managing  editor,  Marion  Chronicle, 
and  Mrs.  Durbin;  Drysdale  Brannon, 
city  editor,  Marion  Chronicle;  Fred 
Prail,  sports  editor,  Marion  Chronicle ; 
Keith  Johns,  managing  editor,  Marion 
Leader-Tribune,  and  Mrs.  Johns. 

HEROISM  MEDAL  AWARDED 

Margaret  Roehl,  10,  Winner  of 

Janesville  (Wis.)  Gazette  Prize 

The  Janesville  (Wis.)  Daily  Gazette 
for  the  third  consecutive  year  presented 
the  Howard  F.  Bliss  Memorial  medal 
and  a  $50  honorarium  for  heroism  in  life 
saving  at  a  banquet  recently. 

The  medal  was  awarded  to  Margaret 
Roehl,  10,  Janesville,  for  saving  her  aunt 
from  drowning  in  Lake  Koshkonong  dur¬ 
ing  the  summer  of  1930.  Twenty  other 
persons  who  saved  lives  during  the  year 
were  given  certificates. 

The  memorial  is  given  in  honor  of 
Howard  Bliss,  early  publisher  of  the 
Gazette  and  father  of  H.  H.  Bliss,  pres¬ 
ent  publisher. 

STEENROD  IN  BOSTON 

F.  L.  Steenrod,  publisher  of  the  Boon- 
ville  (Mo.)  Advertiser  and  Daily  News, 
has  resigned  to  accept  a  position  with 
the  Boston  Herald  as  supervisor  of  pro¬ 
duction.  Mr.  Steenrod,  who  was  with 
the  Hearst  paper  for  several  years,  came 
to  the  Boonville  field  last  August.  He  is 
succeeded  at  Boonville  by  Paul  B.  Whal- 
lon,  former  publisher  at  Excelsior 
Springs,  Mo. 

DAIUES  NAME  “SPECIAL" 

M.  C.  Mogensen  &  Co.,  Inc.,  with 
headquarters  at  San  Francisco,  have  been 
appointed  national  advertising  repre¬ 
sentatives  for  the  Baker  (Ore.)  Baker 
County  Record,  which  recently  entered 
the  daily  newspaper  field.  The  Miami 
(Ariz.)  Bulletin  has  appointed  M.  C. 
Mogensen  &  Co.,  Inc.,  as  Pacific  Coast 
advertising  representatives. 

REPRESENTATION  EXTENDED 

The  San  Francisco  Chronicle  has  ex¬ 
tended  its  representation  by  Williams, 
Lawrence  &  Cresmer  Co.,  to  include  the 
Pacific  Coast  effective  May  1.  The  firm 
now  represents  the  Chronicle  for  the  en¬ 
tire  United  States. 


Better  Plants 
at  lower  cost 

by  consulting 
the  Archineer 

Tbc  design  of  sncccssfnl 
newspaper  plants  is  onr 
specialty.  Bear  ns  in  mind 
when  yon  are  considering 
practical  cost  reductions. 

Frank  D.  Chase,  Inc. 

Bnginetrt  and  Architects 

720  N.  Michigan  Avc..  Chicago 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment.  ^ 


Every  good-sized  city  has  its  riding 
stables,  schools,  and  enthusiastic 
equestrians.  A  page  calling  attention  to 
the  opening  of  the  riding  season  could 
be  made  up  with  riding  schools,  harness 
dealers,  personal  outfitters  and  nearby 
horse  shows  as  the  advertisers. — Theo¬ 
dore  E.  Buell. 

Picnic  season  is  starting.  Special  ad¬ 
vertisements  can  be  obtained  from  stores 
handling  picnic  paraphernalia  as  well  as 
restaurants  and  delicatessens  willing  to 
put  up  picnic  lunches. — W.M. 

Many  dry  cleaners  are  equipped  to 
wash  rugs  of  all  kinds.  During  house 
cleaning  time  is  the  time  to  solicit  them 
for  advertising.  Drapes  and  curtains 
can  be  included.— R.  L.  Speer. 

The  swimming  season  is  here.  Why 
not  prepare  a  “Swim”  page  and  sell  it  for 
weekly  insertions  to  pools,  resorts,  swim¬ 
ming  instructors,  sporting  goods  stores, 
etc.?— G.C.M. 

Toledo  Blade  sold  a  page  to  28  mer¬ 
chants  last  week  to  advertise  special 
Monday  sales.  Each  store  picked  out 
an  article  and  put  a  reduced  price  on 
it  for  Monday  only. — R.P.O. 

Ice  companies  are  trying  to  stage  a 
comeback  in  some  sections  with  coupon 
books,  ice  script,  and  other  merchandis¬ 
ing  plans.  Now  is  the  time  to  get  them 
to  advertise  either  singly  with  display 
or  cooperatively  by  group.  They  may 
take  space  institutionally  or  to  advertise 
their  special  business-getting  policies  to 
offset  encroachment  of  the  electric 
refrigeration  industry.  Ice  is  still  a  good 


Columbian 

Newspaper 

Inks 

The  Best  Ink 
is  the 

Cheapest  Ink 

The  L.  Martin  Co. 
45  East  42nd  Street 
New  York  City 

Arthur  S.  Thompson,  Manager 


“JUST  THE  MAN 

WE  WANTED!” 

That  is  the  usual  way  it  is  put 
by  employers  who  have  turned 
to  the  Personnel  Bureau  of 
Sigma  Delta  Chi,  professional 
journalistic  fraternity,  to  fill 
tbeir  editorial  or  business  staff 
needs. 

Executives  are  coming  to  de¬ 
pend  more  and  more  upon  the 
Bureau.  It  saves  them  time  by 
putting  them  in  touch  with 
men  possessing  the  right  quali¬ 
fications.  It  serves  them 
promptlyl  It  costs  them 
nothing! 

If  yon  need  a  man  with  jour¬ 
nalistic  training  and  experience, 
write  or  wire  John  G.  Eaihart. 
Director,  836  Exchange  Ave., 
Chicago,  III. 

NO  CHARGE  TO  EMPLOYERS 


commodity  and  ice  men  say  it  will  still 
be  sold. — C.  M.  L. 

In  cooperation  with  merchants  the 
Birmingham  (Ala.)  Perst  sponsored  a 
“Community  Million  Dollar  Day”  on 
April  23.  The  newspaper  not  only  used 
its  own  columns  to  advertise  the  day,  but 
local  radio  stations  as  well.  The  event 
was  not  only  a  good-will  builder  for  the 
Post,  but  also  brought  in  several  extra 
pages  of  advertising. — ^G.H.W. 

This  is  the  month  during  which  parents 
will  think  of  sending  their  boys  and 
girls  to  camp.  One  newspaper  published 
sixteen  pages  in  a  section  of  tabloid  size 
in  telling  of  camps.  Department  stores 
got  into  the  section  with  good-sized  ad¬ 
vertising. — J.E.B. 

A  picture  of  its  graduating  class  was 
used  by  a  beauty  culture  school  in  an 
attractive  classifi^  display  layout  in  the 
Des  Moines  Sunday  Register. — L.G.M. 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


‘TroductiotL^. . . 

Each  department  ef¬ 
ficiently  planned.  All 
departments  prop¬ 
erly  related  to  each 
other.  Speedy  and 
economical  produc¬ 
tion  thelogical  result. 

Robert  W  Dickerson 

ARCHITECT 

Specializing  in  Newspaper  Engineering 
loot  HURON  ROAD.  CLEVELAND 


M 


ake  Economy 
Pay  a  Profit 


9  Net  profits  climb  as  operating  costs 
are  reduced.  Cut  composing  room  costs 
with  the  Monomelt  System.  Monomelt 
eliminates  the  metal  furnace;  melts  metal 
but  once;  provides  absolute  temperature 
control;  reduces  dross;  preserves  tin  and 
antimony;  gives  uniform  solid  slug.-;; 
increases  production;  cuts  dry  mat  and 
plate  make-over.  4500  users  report 
substantial  savings  every  year.  Write: 
Monomelt  Company,  1636  Polk  St.  N.  E., 
Minneapolis,  Minn. 

Monomelt 


•  THE  SINGLE  MELTING 
SYSTEM  FOR  TYPE  METAL 
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“OCTANE  RATING”  STRESSED 


Sun  Oil  Copy  Built  on  Laboratory 
Term  For  Gas  Testing 

"Octane  rating"  was  added  to  the 
vocabulary  of  tiewspaper  reading  motor¬ 
ists  this  week  in  large  copy  opening  the 
spring  campaign  of  the  Stm  Oil  Com¬ 
pany.  "Octane  rating,”  it  was  explained, 
is  the  new  measuring  stick  for  anti-knock 
quality  in  gasoline.  The  term  has  been 
adopt^  by  the  Society  of  Automotive 
Elngineers. 

Quoting  tlie  U.  S.  Bureau  of  Mines 
Report  for  March,  1931,  the  Sun  Oil 
copy  declared  automotive  engineers  agree 
that  over  70  octane  rating  is  essential 
for  modem  high  compression  motors. 
Premium  priced  fuels  substantiate  this 
fact  by  havin;^  an  average  octane  rating 
of  73  7/10.  The  average  octane  rating 
of  regular  price  gasolines  is  59  2/10. 
Blue  Sunoco  gas,  the  copy  said,  has  a 
rating  of  72  plus.  It  is  called  "the 
premium  motor  fuel  at  regular  gas 
price.” 

A  small  section  of  the  advertisement 
was  given  over  to  an  e.xplanation  of 
laboratory  methods  in  obtaining  the 
octane  rating,  which  represents  "the 
percentage  of  octane  required  in  the 
mixture  of  octane  and  heptane  to  dupli¬ 
cate  the  knockless  quality  of  the  gasoline 
being  tested.” 

The  copy  concluded  with  the  following 
in  italics:  “Blue  Sunoco  will  not  make 
gum  deposits  in  any  motor  .  .  .  neither 
will  any  other  good  gasoline.” 


COVERED  KING’S  ABDICATION 

June  Provines,  feature  writer  for  the 
Chicago  Daily  News  and  author  of  the 
column  “This  Gala  World”  ran  into  a 
first  class  assignment  while  on  her 
honetTnoon.  She  and  her  husband  Robert 
N.  Cowham,  landed  in  Sp^n  just  in 
time  for  the  abdication  of  King  Alfonso 
and  June  immediately  went  to  work, 
filing  her  stories  through  the  Seville 
cable  office  of  the  Daily  News  foreign 
service.  Her  dispatches  gave  her  im¬ 
pressions  of  the  establishment  of  the 
new  government 


CHICAGO  PRESS  WOMEN  DINE 

A  “Gala  World’s  Fair  Dinner”  was 
held  by  the  Illinois  Women’s  Press  Asso¬ 
ciation  May  7  at  the  Hotel  Knicker¬ 
bocker,  Chicago.  Leona  Alford  Malek 
who  writes  a  daily  column  on  food  for 
the  Herald  and  Examiner  as  “Prudence 
Penny,"  is  president  of  the  association. 
Bernice  M.  Connery  is  chairman  of  the 
Century  of  Progress  conunittee.  Harriet 
Michael  is  program  chairman,  assisted 
by  Qara  Ingram  Judson,  co-chairman. 


GIVES  BUILDING  TO  SCHOOL 

Gift  of  a  building  to  be  occupied  by 
student  publications  at  the  University  erf 
Michigan  was  announced  May  1.  Dex¬ 
ter  M.  Ferry,  Jr.,  of  Detroit,  is  the 
donor.  The  new  building  will  house  the 
University  Press,  organized  last  Febru¬ 
ary,  and  is  adjacent  to  the  Ann  Arbor 
Press,  where  the  Michigan  Daily,  stu¬ 
dent  newspaper,  and  other  publications 
are  printed. 


GIRNAU  OUT  ON  BAIL 

.\fter  spending  more  than  a  week  in 
jail.  Fred  H.  Gimau,  publisher  of  the 
Coast  Reporter.  I.os  .\ngeles,  accused 
as  a  maligner  of  Clara  Bow,  film  actress, 
obtained  his  release  on  bail,  pending  trial 
in  Federal  court  on  four  counts  of  send¬ 
ing  obscene  printed  articles  about  the 
actress  through  the  mails.  His  bond 
was  reduced  from  $7,.500  to  $6,000. 


BAN  ON  NEWS  MEN  REFUSED 

The  Massachusetts  House  of  Repre¬ 
sentatives  on  May  4  refused  to  soothe 
the  ruffled  feelings  of  a  legislator  by 
adopting  his  order  to  bar  newspaper  cor¬ 
respondents  covering  the  capitol  from 
the  members’  lobbies  and  reading  rooms. 
Rep.  C.  F.  Nelson  of  Sagus  filed  the 
order. 


LEGAL  PRINTING  BILL  SIGNED 

Governor  George  White  of  Ohio  has 
signed  the  Gillen  bill  which  requires  that 
legal  notices  shall  be  printed  in  papers 
at  regular  publication  rates. 


TO  REMOVE  ILLEGAL  SIGNS 

Removal  of  50,000  si^s  from  Califor¬ 
nia  highways  is  the  objective  of  a  cam¬ 
paign  started  by  the  California  Cham¬ 
ber  of  Commerce  through  a  committee 
directed  by  A.  Emory  Wishon.  Signs 
illegally  placed  on  proj)erties  without  per¬ 
mission  of  owners  will  be  destroyed. 
Similar  campaigns  resulted  in  destruc¬ 
tion  of  52,000  signs  in  Wisconsin  and 
32,000  in  Pennsylvania,  Mr.  Wishon 
states. 

KING  STARTS  SPORT  PAPER 

Oswin  K.  King,  former  sports  column¬ 
ist  for  the  Dallas  Journal  and  lietter 
known  to  Journal  readers  as  “Uncle 
Jake,”  has  started  his  own  sport  news¬ 
paper  published  every  Saturday.  The 
paper  is  titled  Uncle  Jake  Sport  News. 
Most  of  King’s  eight-page  miniature 
newspaper  is  written  in  the  vernacular  as 
was  his  Journal  column. 

CHANGE  COLUMN  WIDTH 

The  Norwalk  (Conn.)  Hour  has 
changed  from  7  column,  13  ems  to  8 
columns,  12  ems.  The  \Lynn  (Mass.) 
Telegram-News  and  its  Sunday  issue  are 
now  in  12-em  dress  instead  of  12)4  ems. 
The  Webster  (Mass.)  Times  is  about  to 
change  from  13  ems  to  12  ems.  This 
paper  will  retain  7  column  arrangement. 


GIVEN  FIVE  YEARS’  PROBATION 

Thomas  Boyle,  Jr.,  associate  of  Henry 
Use  in  the  attempted  bombing  of  the 
Cowles  Publishing  Company  building, 
Spokane,  containing  the  offices  of  the 
Spokane  Chronicle  and  Associated  Press, 
was  given  five  years  probation  by  Supe¬ 
rior  Judge  Harris  sitting  at  San  Fran¬ 
cisco  this  week.  Use  was  previously  sen¬ 
tenced  to  14  years  to  life. 


STAFF  CHANGES  IN  YONKERS 

Leonard  Kane,  night  editor  of  the 
Yonkers  (N'.Y.)  Statesman,  has  been 
transferred  to  the  day  copy  desk.  Samuel 
Englander,  formerly  on  the  editorial 
staff  on  the  Union  City  (N.J.)  Hudson 
Dispatch,  the  Hoboken  (N.J.)  Jersey 
Obseri’cr,  and  the  Newark  (N.J.) 
Ledger,  has  taken  Kane’s  position. 


REPORTER  WEDS  AVIATRIX 

Joseph  Frankland,  of  the  Boston  Herald 
staff,  and  Lorraine  Defren  of  Newton, 
Mass.,  aviatrix,  were  married  recently  in 
Worcester.  The  couple  met  while  Frank¬ 
land  was  covering  air  assignments. 


REPORTER  SIXTY-ONE  YEARS 

William  Schachtel,  reporter  for  the 
Utica  (N.Y.)  Daily  Press,  on  May  2 
completed  61  years  of  service  as  an  active 
newswriter  for  Utica  papers. 


ADDRESSED  STUDENTS 

Hal  O’Flaherty,  resident  foreign  serv¬ 
ice  editor  of  the  Chicago  Daily  News; 
John  Battin,  city  editor  of  the  Cedar 
Rapids  (la.)  Gazette;  John  Moffett, 
editor  of  the  Eldora  (la.)  Herald,  and 
Roy  Porter,  Des  Moines  Register  and 
Tribune  reporter,  were  among  the  speak¬ 
ers  at  the  Iowa  College  Press  Associa¬ 
tion’s  15th  annual  convention  May  1  and 
2  at  C(je  College,  Cedar  Rapids. 


FRED  C.  TRIGG  RECOVERING 

Fred  C.  Trigg,  veteran  political  writer 
of  the  Kansas  City  (Mo.)  Star,  is  in  the 
St.  Luke's  hospital,  Kansas  City,  slowly 
recovering  from  a  serious  illness  which 
followed  a  breakdown  while  he  was  cov¬ 
ering  the  sessions  of  the  Kansas  legisla¬ 
ture  last  winter. 


RYDER  IN  NEW  BEDFORD 

J.  Maxim  Ryder,  formerly  of  the 
national  advertising  department,  Boston 
Transcript,  has  been  named  advertising 
manager  of  the  New  Bedford  (Mass.) 
Standard  and  Mercury. 


BONNER  GOES  HOLLYWOOD 

Linn  Bonner,  formerly  of  the  New 
York  Evening  World,  and  recently  with 
the  Nezv  York  World-Telegram  copy 
desk,  has  gone  to  Hollywood. 


Rebuilt  Presses 


SCOTT  16,  24  and  S2-page  Presses. 

GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple, 
Sextuple,  Sextuple  Color  Press,  Octufrfe 
and  Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses  —  print  up  to  32 
pages. 


Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 


MATRIX 

SHEARS 

WITH  PACKING  FELT 
CHOPPER  ATTACHED 

Packing  Felt  Pasting  Machines 
Steel  Work  Benches 
Portable  Electric  Routers 
Scorchers  and  Formers 

American 
Publishers  Supi^y 

P.  O.  Bex  131 

West  Lynn,  Mass. 


Berry-Mingle  Co.^inc. 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ave.  at  23rd  St. 

• 

Designers  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 

Specialists  in  selection  and  sale 
S  ofmachineryforincreasedpro- 

••  duction. 

Q-  Consultants  in  construction,  de- 
sign,and  plan  of  arrangements 
<  of  buildings  to  meet  the  news- 

•  paper  and  publishing  needs. 

A  Strictly  Quality  Product 

,2  A  Quality  Furchoss  it,  after  all, 

■^c  the  Exercise  of  the  Truest  Economy 


Drive  and  Control 
for 

Newspaper  Presses 

ISend  for  particulars 
to  your  nearest 
G-E  sales  office 


GENERAL  ELECTRIC 


Schedule  an  intelligent 
and  persistent  advertis¬ 
ing  campaign  in  EDI¬ 
TOR  &  PUBLISHER 


GOSS 


cJld/ustable 

-^HEAD 

Flatshaver 


An  accurate  flatshaver.  Double 
screw'  drive.  Knife  is  adjustable, 
quickly,  to  .ooi  in.  5  H.  P.  chain 
drive.  Shaves  plates  up  to  I9''X26‘' 
Send for 

Folder  ^2D  which  tells  ALL  about  it, 
GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NEW  VOEK  CHICAGO  SAN  FRANCISCO 


Stereotype  Room 
Efficiency 

Mesna  quick  production  of  good 
plstea  and  the  elimination  of  re- 
caata  aa  far  aa  postible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blaidiets 
Heayy  Wool  Moulders 
light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sisea) 

Space  Packing  Felt 
4  Thicknesses  —  No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Woreesto*,  Mass.,  U.  S.  A. 
Cable  Addreaa  NENSCO 
Woreaater,  Maaa. 
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M.E.’S  DECISION  HAILED 
IN  EDITORIAL 

Montgomery  Advertiser  Waxes  Poetic 
in  Praising  Mark  Ethridge’s 
Plan  to  Remain  in 
Georgia 


The  Montgomery  (Ala.)  Advertiser 
grew  somewhat  poetic  recently  in  an 
editorial  commenting  on  the  announce¬ 
ment  by  \\'.  T.  Anderson,  editor  and  pub¬ 
lisher  of  the  Macon  (Ga.)  Telegraph 
that  Mark  Ethridge  had  reconsidered  his 
decision  to  resign  from  the  managing 
editorship  to  return  to  the  staff  of  the 
New  York  Sun  and  will  remain  in  Ma¬ 
con.  The  editorial  said  in  part : 

“After  resigning  from  the  Telegraph 
and  getting  his  black  valise  packed  to  go 
to  New  York,  Anderson  outtalked  Eth¬ 
ridge  and  pledged  him  to  spend  the  rest 
of  his  life  down  here  where  figs,  honey¬ 
suckles.  the  tar  on  cotton  ties,  dogwoods, 
magnolias,  cotton  blossoms,  peanuts, 
sugar  cane,  cowpeas,  sweet  potatoes, 
blackberries,  chicken  pies,  turnips,  snap¬ 
beans,  hawg  diitt’lin’s,  sugarless  corn 
bread,  hot  biscuits  and  pleasant  neigh¬ 
bors,  are  the  ingredients  which  go  into 
the  magic  anesthesia  which  carries  us 
through  hard  times  without  cracking  up, 
and  makes  Summertime  even  in  Macon 
worth  enduring. 

“The  South  with  its  boll  weevils,  its 
charlatans,  its  illiteracy,  its  poverty,  has 
its  faults  and  its  troubles,  but  down 
here  potash  is  guano  and  a  soap  ingred¬ 
ient  and  not  a  flavoring  e.xtract  used  by 
hillside  manufacturers. 

“.\nd  New  York,  it  is  money  and 
brick  and  stone,  it  is  noise  and  confusion, 
it  is  a  great  cavern  where  individuals 
are  swallowed  and  you  do  not  even  know 
the  name  of  the  man  who  shoots  at  you. 
It  is  indeed  the  city  of  perfect  strangers. 

“The  South  is  the  South,  Georgia  is 
Georgia.  And  so  the  little  black  valise 
of  Mark  Ethridge  has  been  pushed  under 
the  bed  to  collect  dust  till  kingdom  come. 
We  are  delighted.” 

Mr.  Ethridge  has  announced  the  fol¬ 
lowing  changes  on  the  staffs  of  the 
Telegraph  and  Macon  Evening  News: 
Ruford  Boone  becomes  news  editor  of 
the  Telegraph,  succeeding  John  L.  Mor¬ 
ris  who  becomes  manager  of  the  Macon 
Chamber  of  Commerce ;  Leon  S.  Dure, 
Jr.  becomes  city  editor  of  the  Evening 
News,  succeeding  Pat  Richards  who  be¬ 
comes  special  writer  for  the  News : 
Edwin  Tribble  becomes  city  editor  of 
the  Telegraph  succeeding  Dure :  and 
Howard  Leonard,  police  reporter  for  the 
Telegraph  is  transferred  to  the  copy 
desk. 

EDITOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (Caah  with  Ordar) 

1  Time  —  JO  per  line 

3  Timea  —  .40  per  line 
ALX  OTHER  CLASSIFICATIONS 

(Caah  with  Order) 

1  Time  —  .75  per  line 

4  Timea  —  .60  per  line 
Count  alx  worda  to  the  line 

White  apace  charge  at  aame  rate  per  line 
per  inaertion  aa  earned  by  frequency  of 
inaertion.  Minimum  apace,  three  linea. 
The  Editor  A  Puhliaher  reaervea  the  right 
to  claaaify,  edit  or  reject  any  copy. 


Broken 


Very  deairable  arml-weekly  and  Job  plant;  px- 
oIuhIvp  fortllp  flpld;  Pennaylvanla :  aplendld 
circulation:  excellent  modern  e<inlpinent;  earn- 
Inc  over  net;  will  atand  acid  teat;  initial 

payment  J.  IS.  Shale,  Timea  ISuildInK, 

New  York. 


Kawapaper  Brokerage — Only  high-grade  proper- 
tlee.  Peraonal  aervice.  Clyde  H.  Knox,  Board 
of  Trade  Bldg.,  Kansas  City,  Mo. 


Business  Opportunities 


Manager-Owner  for  dairy  publication,  eatah- 
Ilahed  10  years,  to  take  charge  of  branch  edi¬ 
tion  In  one  of  the  leading  milk  producing  dis¬ 
tricts.  Man  exp<‘rlenced  In  advertising  or  news 
work  who  wants  a  paper  of  his  own  with  earn¬ 
ing  possibility  $,1.000  to  $10,000.  Now  operat¬ 
ing  successfully.  Only  $7.’i0  required  to  cover 
all  operating  cxpcn.ses  and  ownership.  B-730, 
Editor  &  Publisher. 

1 


Circulation  Promotion 


Over  90%  of  all  circulation  campaigns  on  dally 
newspapers  In  the  United  States  and  Canada 
are  conducted  by  The  Charles  Partlowe  Com¬ 
pany.  The  dependable,  self-financing  PAKT- 
1.0WB  PI. AN  campaign  is  absolute  insurance 
of  cleanliness,  genuine  satisfaction  and  re¬ 
sults  that  have  never  been  equalled  in  circula¬ 
tion  building.  Partlowe  added  circulation  is 
clean  circulation.  Every  subscription  verified 
by  the  publisher  or  your  Circulation  Depart¬ 
ment.  No  subscription  accepted  unless  paid 
for  In  full  by  the  subscriber.  A  collect  wire, 
or  letter  will  give  you  a  free  Partlowe  scientific 
survey  of  your  field  and  an  intelligent  estimate 
of  its  possibilities — without  obligation.  The 
Charles  Partlowe  Company,  Occidental  Bldg., 
Indianapolis. 


As  a  former  publisher,  who  understands  pub¬ 
lisher's  problems  I  personally  conduct  expan¬ 
sion  campaigns  for  newspapers.  100%  service. 
Hudson  De  Priest  246  Fifth  Ave.,  N.  Y'. 


The  W.  S.  Kendall  Company,  104  N.  Bailey 
Ave.,  Louisville,  Ky — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Blair  Ic  Austin,  circulation  builders.  222  West 
Greenwich  St.,  Reading,  Penn.  Originators  of 
Salesmanship  Club  Campaigns.  Telephones; 
Office  2-135i;  residence  81-02-10. 


A.  M,  Stewart  Company,  El  Cortes  Bldg.,  Santa 
Monica,  California.  An  efficient  circulation 
building  organisation  accepting  only  bonafide 
subscriptions  (paid  in  full  by  subscriber).  Write 
or  wire,  without  obligation,  for  field  survey. 


Dawley  Circulation  Service  expands  circulation 
using  methods  meeting  present  conditions.  Write 
or  wire,  F.  C.  Rosenthal,  Business  .Manager, 
51  Dewey  Ave.,  Huntington,  N.  Y. 


Advertising  Promotion 


Let  us  put  out  a  special  edition  or  a  series  of 
Special  Industrial  and  Church  pages  and  in¬ 
crease  linage  and  income  f<ir  .vour  paper.  Let 
us  tell  you  about  our  methotls.  L.  Feldstein 
A  Co.,  Ill  W.  Washington,  St..  Chicago.  III. 


Hotel  Advertising — Due  Bills 


Due  bills  arranged  for  trade  advertising  on 
-Atlantic  City  hotels.  Our  service  charge  15%. 
W.  H.  Campbell  Co.,  1210  Commerce  Av., 
Atlantic  City  ^ 


Newspapers  For  Sale 


For  Sale — Exclusive  morning  daily,  8,7i)0  cir¬ 
culation,  city  Middle  Atlantic  State. 

A.l*.  franchise;  $ri0.000  cash  down  payment,  and 
references.  Apply  B-730,  Editor  &  Publisher. 


Help  Wanted 


Adrertisinr  copy  and  layout  man  %vanted  i>y 
morning  and  evening  newMpa|>er.  Must  be  able 
to  do  some  selling.  Must  be  fast.  State  age. 
experience  and  salary  desired.  Starting  salary 
must  be  reasonable.  R-7-10,  Editor  &  Publisher. 


Business  manager  and  news  editor  for  daily  in 
Eastern  town  of  IS.iXNi.  Energetic  young  men 
with  small  city  experience  preferred.  Man¬ 
ager  must  understand  mechanical  production 
and  be  interested  In  Job  printing.  Write  fully 
and  if  iH>ssible  send  i>hotographs.  B-7«1^L  Edi¬ 
tor  A-  Publisher. 


Cartoonist  for  comlc-strip  and  weekly  page.  Only 
experienced  ajiply.  Submit  samples  of  girl  with 
answer.  B-748.  Editor  &  Publisher. 


Situation*  Wanted 


Accountant,  unusually  tlioroiigh  and  varied  ex¬ 
perience  in  publishing  tield.  Keen  knowledge 
advertising,  circulation  and  meclianical  depart¬ 
mental  detail.  Can  simplify  present  systeni^  or 
install  new  one.  Strong  on  costs.  lt-7r»G. 
Editor  &  Publisher. 


Adrertising  Manager  for  siiiall  daily — now  on 
metropolitau  daily  and  Sunday — successful 
record  In  the  promotion  and  servicing  of  hK*aI 
accounts.  Excellent  refereiioes.  Age  uiar- 
rie<l.  Box-7.74,  E<litor  A  Publisher 


Advertising  Man — Active,  of  unusual  ability, 
and  rectH^l  that  is  outstanding,  open  for  con¬ 
nection.  Qualifications— Ist.  Years  of  practical 
experience  with  newspapers  in  advisory  capac¬ 
ity  and  selling,  giving  him  poise,  judgement 
and  aldlity  to  successfully  fill  an  important  and 
res|K)nsible  placement. 

2nd.  Has  a  personality  that  makes  friends 
through  sincerity  with  advertisers,  and  keeps 
them.  Keeps  liimself  fit  and  is  of  neat  appear¬ 
ance. 

3rd.  Excellent  salesman,  enthusiastic,  diplo¬ 
matic  and  a  g<KMl  leader  of  men — has  a  crea¬ 
tive  mind  and  very  capnlde  in  developing  sales 
arguments  for  himself  and  staff. 

4th.  Has  originatwl  and  carried  to  siicoessfiil 
concliision  many  s|>ecial  a<lvertising  sections  and 
yearly  pages  pr<Hlucing  thousands  of  dollars  of 
increased  revenue  and  liniige. 

r»th.  To  the  inerchandising  man — he  has  eon- 
stnictlve,  intelligent  hleas  and  suggestions  that 
pay  divldeuds. 

Gth.  A-1  reeoinrnendatlons.  married,  age  .3*5. 
Reasonable  salary  cuinineiisurate  with  his  abil¬ 
ity  and  experience.  Write  T.  W.  Powell,  17.38 
Cutalpa  Rond.  Cleveland,  Ohio. 


Situations  Wanted 


Advertising  man.  23.  three  years’  experience 
in  classified  and  display;  record  for  production: 
good  at  copy  and  layout;  university  degree.  At 
present  and  for  past  year  with  a  leading  East¬ 
ern  newspaper.  Prefer  place  in  display  with 
paper  in  West  or  South.  Good  references. 
Write  box  P»-7G4,  Editor  &  Publisher. 


Advertising  Manager,  small  daily.  Young  man, 
married,  thoroughly  experienced  on  mid-western 
daily.  Knuw’s  layouts,  copy,  promotional  events 
and  constructive  selling.  Producer.  Best  ref¬ 
erences.  Go  anywhere.  B-734,  Editor  &  Pub- 
lislier. 


Advertising  Executive-Salesman,  young,  12 
.vears  exi»erience  ns  classified  and  display  sales¬ 
man,  manager  and  advertising  counsellor;  good 
merchandiser,  wants  to  meet  publisher  who  will 
imy  $10.<>bO  minimum  on  commission  basis.  If 
you  want  an  answer  to  your  linage  slump,  lets 
get  together.  Size  of  paper  or  location  doesn’t 
matter.  R-7G7,  Editor  &  Publisher. 


Circulation  Manager — Fifteen  years  morning 
and  evening  papers.  Home  delivery  builder, 
city,  suburlmn  or  country.  Hard  worker,  in¬ 
telligent.  honest  and  sol^r.  Family  man,  35 
years  of  age.  Any  size  paper  considered,  op¬ 
portunity  permitting.  B-716,  Editor  A  Publisher. 


Circulation  Manager — Successful  record  of 
twelve  years  ns  head  of  department  In  highly 
comi»etitive  fields  in  cities  of  75,ObO  to  3bO.OOG 
population.  Thoroughly  vt^rsed  in  home  delivery 
development  and  economical  maintenance  and 
proiiKktion  of  street  and  stand  sales.  Excellent 
references  as  to  character  and  ability.  Age 
forty.  R-752.  Editor  &  Publ&islier, 


Circulation  Manager  middle  west  desires  change. 

years  experience.  Thorough  circulation  man. 
No  results,  no  salary.  Want  interview.  Pre¬ 
fer  newspaper  up  to  .TO.OfM)  circulation.  Ad- 
ilress  B-75.7,  Editor  &  Publisher. 


Classified  advertising  manager  immediately 
available.  Very  successful  record  on  Metro- 
IKilitnn  newspapers.  llanlworker  and  capable 
space  salesman.  Writes  classified  promotion 
copy  that  creates  voluntary  advertising.  Ex¬ 
cellent  references.  B-761,  Editor  A  I^iblisher. 


Classified — Young  woman,  experienced,  selling, 
promotion,  credits,  etc.,  desires  connection  with 
pafier  in  or  near  New  York.  Capable,  well 
recommended.  B-75,3,  Editor  A  Publisher. 


Classified  Salesman,  Ass’t.  Manager.  Over  9 
years  experience  Classified  and  Display.  Writes 
copy.  Married,  Age  31.  Wants  connection 
offering  advancement.  B-720,  Editor  A 
Publisher. 


Desk  Man,  experienced  copy  reader,  telegraph 
editor,  etc.,  desires  position  on  afternoon  paper 
in  South.  B-750,  Editor  A  Publisher. 


Editorial  and  Reportorial — Man,  age  30,  8  years 
experience,  gcMid  special  writer.  Will  go  any¬ 
where  and  stick,  B-758,  Editor  A  Pulilisher. 


Editor 

of  a  national  trade  magazine  determined 
to  locate  ill  New  York  as  editorial  as¬ 
sistant  <ir  market  data  research  and 
general  field  worker,  has  this  to  offer: 
a  sound  newspaper  and  editorial  back¬ 
ground  in  writing,  editing  and  makeup, 
an  intense  interest  In  merchandising 
proidems,  alertness,  adaptability,  edii- 
(’atlou:  re<’eptive,  res|M)nsible.  Not  ad¬ 
verse  to  ringing  doorbells.  Income  re¬ 
quirements  are  small.  B-757,  Editor 
A  Publisher. 


Editor-Managing  Editor — 19  years  nil  branches 
editorial  work:  married;  excellent  health;  now 
eiuployeil:  gcsid  references;  reasonable  salary; 
wants  editorial  charge  progressive  paper. 
B-7ti0,  F^dltor  A  Publisher. 


Editorial  job  wanted  on  DRY  afternoon  dally, 
West  or  South.  Young,  married;  desk  work, 
editorials,  reiN>rting;  superlative  recommenda¬ 
tion  present  wet  employer.  B-751,  this  maga¬ 
zine. 


Editor,  writer,  columnist,  seeking  permanent 
connection,  w’here  ability  and  hard  work  will 
be  appreciated:  long  metropolitau  experience; 
desk,  street,  features,  music;  makeup,  layout: 
go  anywhere;  salary  reasonable;  unmarried  but 
sup(>orting  parents.  Box  B-723,  Editor  A  Pub¬ 
lisher. 


Mochanioal  Superintendent  and  production  man¬ 
ager.  Can  secure  maximum  production  at  mini¬ 
mum  cost.  Conversant  with  every  department 
of  newspaper.  Metropolitan  daily  preferred. 
Beat  references.  B‘726,  Editor  A  Publisher. 


Linotype  operator,  compositor,  beginner,  wants 
position.  Salary  no  object.  B-7G.5,  E<litor  A 
Publisher. 


Local  Display  Manager 
This  advertisement  is  inserte*!  by  one  of 
.Viiierlca’s  leading  newspii|M*rs.  .\n  exi>erienred 
local  display  manager  is  available.  He  served 
nine  years  as  n  siK’cessfiil  salesman  of  retail 
advertising  and  several  years  as  lo(’al  manager 
of  the  same  newspaper.  He  has  completely 
adequate  knowhslge  and  experience.  Ills  char¬ 
acter.  loyalty  and  Industry  are  beyond  re¬ 
proach.  Salary  requirement  is  fair.  Write 
Im)x  R-7fi2.  I->iltor  A  Publisher  for  complete 
liiforimition. 


News  Man  -Experienced  telegraph,  state,  city 
desks;  re|>orter:  desires  change  to  larger  field. 
Married.  B-732,  Editor  A  Publisher. 


Situation*  Wanted 


Reporter — Y'oanR  man  with  two  years  rei«or- 
torial  experience,  desires  more  in  position  on 
lively  pai)er  in  city  of  .10.000  to  200.0f»0  peo|>Ie. 
after  July  1.  Box  B-7CJi.  Editor  &  Publisher. 


Solicitor — Go-Ketter  t.vpe-  -Married  with  family 
— IToilucer  on  second  and  third  newspapers; 
contact  man  and  a  salesman,  especially  on 
morning  paiiers:  will  go  anywhere  but  prefer  the 
middle  west.  Best  references.  Available  imme¬ 
diately.  Write  or  wire  L.  M.  Nachman,  111  So. 
Francisco  Ave.,  3rd  apartment,  Chicago,  111. 


Trade  editor,  college  graduate,  six  years  ex- 
Iierience.  Can  write,  imii^e-up  and  hold  a  Job. 
Will  start  low  if  future  looks  good.  B-758, 
Editor  &  I'liblislicr. 


Mechanical  Equipment  For  Sale 


For  sale — Due  to  consolidation  press  must  be 
moved.  Will  sell  12-page  duplex.  Hat  bed  press 
for  $1.;»00.  Cost  us  $10.(h3o  five  years  ago. 
Also,  Mo<leI  K  linotype  for  $.’>00.  liotli  lua- 
ehines  were  used  up  to  day  of  consolidation 
last  July.  Courer-Times,  New  Castle, 
Indiana. 


Goss  Comet,  Duplex  tiiigle-luir,  H-columii  stertsi- 
eliases.  ail  iron  form  t.-ildes,  dr.v  mat  ndler  ami 
otlier  general  e<|iiipment.  Wliat  can  yon  use? 
Jolin  (irilHtbs  Company,  l.'O  Nassau  St.,  New 
York. 


Magazines,  molds,  fonts,  new  and  used,  bought, 
sold,  traded.  Frank  Montgomery,  Towanda, 
Penna. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y.  C. 


Teaching 


Muse's  Formula 

We  can  teach  you  a  meclianical  system  of 
versification  tliat  will  liclp  .vou  to  produce 
snappy  verse,  quickly  and  easily.  Write  fur 
details. 

U.N.E.,  Box  S6-I1,  Roosevelt,  N.  Y. 


Newspaper  File 


Mew  York  Tribune 

Wanted,  to  complete  a  Ole,  one  copy  of  the 
New  York  Tribune  of  each  of  the  following 
dates  of  the  year  186B:  April  16,  91.  29.  2S. 
24,  28.  30,  May  1,  2,  3.  5,  6,  7,  8,  I,  10,  14 
to  28  (Inclusive),  30,  81,  June  1  to  9  (Inclu¬ 
sive).  Must  be  la  good  condition,  nntom  and 
complete.  Editor  &  Publlaber. 


Journalistic  Antiques 


A  Collector  la  in  the  market  for  Journalistic 
antiques  such  as  autograph  letters  of  former 
editors  in  this  country  or  la  Canada,  dating 
back  even  to  Colonial  times;  first  Issues  of 
well-known  newspapers;  pictures  of  famous 
American  Journalists  of  past  generations;  old 
photographs  of  historic  news  events;  copies  of 
old  newspapers  containing  accounts  of  events 
of  unusual  interest;  or  any  other  antique  or 
relic  in  the  fields  of  advertising  and  publish¬ 
ing.  Look  through  your  old  letter  files,  scrap¬ 
books,  etc.  Then  let  me  know  what  yon  have 
and  what  your  price  Is  (must  be  moderate,  but 
for  cash  If  accepted).  E>-746,  Editor  A 
Publisher. 


Personal 


WANTED 

To  know  the  whereabouts  of  Harry  Owens, 
Promotional  Adv.  Man  who  worked  in  El  Paso 
recently.  Urgent.  Communicate  with  Sam 
Watkins,  415  W.  San  Antonio  St.,  El  Paso, 
Texas. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  A 
PALMER 

BiiMnssa  BstabUaliad  ia  int 
350  Madison  Awo.  Now  York 


Good  Men  Available 

The  Newspaper  Club  of  New  York 
is  undenaking  to  find  work  for  a 
number  of  newspapet  writers,  art> 
ists  and  publicity  men.  Excellent 
material  available.  Communicate 
with 

Relief  Committee 
Newspaper  Club  of 
New  York 

Care  Editor  &  Publisher 
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sHoemKmim 


Br  MARLEN  PEW 


Years  ago  I  edited  a  newspaper  for 
an  able  editor-in-chief  who  rarely 
came  to  the  office,  but  read  my  paper, 
line  for  line,  every  day.  He  employed 
a  wonderful  percentage  system  of  ap¬ 
praising  the  quality  of  the  matter  we 
were  publishing.  The  item  that,  in  my 
old  chief’s  opinion,  was  of  interest  to 
every  reader  of  our  newspaper  counted 
100  per  cent.  They  were  scarce.  An 
item  that  would  interest  all  women  and 
girls,  but  no  man  or  boy,  would  prob¬ 
ably  rate  .SO  per  cent.  .An  item  which 
might  attract  the  attention  of  the  legal 
profession  might  rate  of  1  per  cent. 
My  chief  would  read  every  story  in  the 
paper  and  blue  pencil  percentage  ratings 
in  the  body  of  the  first  paragraph. 
Sometimes  1  would  not  agree  with  his 
selections,  being  young  and  cocksure,  but 
later  years  served  to  confirm  his  amazing 
wisdom.  Always  this  concrete  daily 
criticism  was  a  tremendous  inspiration. 
To  get  back  from  him  a  copy  of  the 
sheet  with  a  lot  of  forties,  fifties  and 
sixties  pencilled  on  page  one  stirred  the 
staff’s  emotions  of  pride  in  achievement. 
He  was  no  easy  critic  and  if  he  labelled 
an  85,  once  in  awhile,  it  was  received 
as  a  gift  from  the  gods.  The  copydesk 
began  to  refer  to  items  that  passed 
through  the  slot  as  “worth  lO”  or  “worth 
30”  and  so  forth,  an  excellent  system 
of  selection,  I  thought.  At  any  rate,  the 
scheme  was  better  than  modern  copy- 
desk  methods  well-known  to  this  writer, 
wherein  news  is  not  sifted  for  quality 
so  much  as  for  make-up  expedieno'. 

♦  *  * 

After  awhile  I  rather  fell  to  the 
“old  man’s”  idea  of  evaluating  news. 
Our’s  was  a  popular  evening  newspaper, 
making  no  pretense  to  completeness. 
The  job  was  to  make  every  page  vital. 
The  sense  of  the  item  was  of  major  im¬ 
portance,  not  the  form,  and  the  “old 
man”  was  not  particular  whether  the 
story  came  by  mail  or  wire,  was  local 
or  foreign,  was  short  or  long,  responded 
to  the  conventional  standard  of  “news” 
or  was  some  semi-news  feature  which 
represented  a  creative  writer’s  idea  of 
humor,  pathos  or  interesting  fact.  The 
test  lay  in  whether  the  average  news¬ 
paper  reader  w'ould  fasten  his  eye  on  that 
particular  section  of  our  printed  page, 
connect  thought  with  it,  perhaps  exclaim 
over  it  and  call  it  to  the  attention  of 
others  as  notable.  If  he  would  remember 
it,  at  least  for  a  few  hours,  the  item  was 
a  genuine  success. 

*  * 

My  editor  had  little  use  for  items 
which  merely  recorded  the  inter¬ 
mediate  stages  of  news  development.  He 
was  interested  mainly  in  “the  breaks.” 
Dope  stories  about  what  might  or  was 
scheduled  to  happen  in  ordinary  circum¬ 
stances  were  painful  and  he  rated  them 
at  the  very  bottom  of  the  scale.  Twice- 
told  tales  were  also  boresome  and  he 
thoroughly  disagreed  with  the  policy  of 
the  Hearst  organization,  in  the  old  days, 
that  a  sensational  story  might  be  dished 
up  time  and  again,  usually  carrying  new 
pictures,  until  every  drop  of  interest  had 
been  wrung  from  it.  If  we  had  nothing 
new  to  write,  we  wrote  nothing.  We 
did  not  scrape  up  a  “new  lead”  and  use 
it  to  carry  a  couple  of  columns  of  hairy- 
old  stuff.  It  was  our  conceit  that  when 
we  had  published  the  facts  in  a  case  they 
were  known  among  our  readers. 

*  ♦  • 

TV  ATURALLY  the  “old  man”  was 
-*-*  keen  for  human  interest.  But  the 
stuff  must  be  genuine,  not  faked  up  to 
support  a  lively  headline.  He  had  the 
quaint  notion  that  a  set  of  exciting  cir¬ 
cumstances  related  about  an  obscure  per¬ 
son  might  be  more  interesting  to  readers 
at  large  than  a  set  of  dull  circumstances 
involving  some  individual  of  prominence. 


So  we  did  not  edit  according  to  the 
Social  Register  and  IVlio's  Who.  Man 
being  constituted  as  he  is,  takes  a  lively 
interest  in  human  experience,  especially 
when  it  is  out  of  the  ordinary  routine. 
We  adopted  the  ancient  rule  that  the 
interests  ran  as  follows:  (1)  The  affairs 
of  man;  (2)  the  mechanics  of  life;  (3) 
ideas  and  ideals.  This  makes  for  a 
ixjpular  newspaper.  An  infinite  variety 
of  classifications  of  human  interests  sug¬ 
gest  themselves.  My  editor  gave  high 
appraisal  to  items  about  people  that 
carried  an  element  of  inspiration.  Re¬ 
wards  for  high  achievement,  success  in 
honorable  combat,  victory  won  over  great 
odds,  displays  of  courage,  wit  and  noble 
sacrifice  pleased  him.  He  had  unfalter¬ 
ing  faith  in  all  classes  of  people,  except 
idlers  and  show-offs. 

*  «  * 

He  respected  women,  tolerant  even  of 
the  weakest,  and  adored  children. 
To  offend  them  in  type  was  to  him  a 
high  crime.  Once  he  gave  me  fits  for 
publishing  an  ugly  picture  of  a  crawling 
serpent,  asking  in  a  special  letter  if  I 
did  not  realize  that  this  repulsive  illus¬ 
tration  might  frighten  thousands  of  timid 
women  and  children.  He  remarked  that 
a  percentage  of  our  readers  were  preg¬ 
nant  women  and  we  must  have  some  care 
of  their  sensibilities.  On  another  oc¬ 
casion  I  was  instructed  to  refer  to  a 
poor  wretch  who  was  in  jail  for  the 
murder  of  her  infant  son,  as  Mrs.  and  not 
Miss,  though  she  was  unmarried.  The 
“old  man”  pitied  her  and  thought  she 
had  enough  woe  without  the  added  slur. 
If  he  ever  faked  news,  it  was  to  temper 
the  wind  for  some  shorn  lamb.  Millions 
would  not  bribe  him  to  omit  an  unfavor¬ 
able  fact  aliout  a  wolf. 

*  *  * 

I  WONDERED  the  other  day  what 
my  old  chief  would  have  done  if  a 
writer  on  his  paper  had  committed  the 
offense  perpetrated  by  a  high-priced 
New  York  columnist  of  this  reckless  day 
in  journalism.  I  fear  the  haughty  writer 
would  have  been  escorted  from  the  office 
by  the  scruff  of  the  neck.  His  crime 
was  to  publish  the  fact  that  a  young 
New  York  society  girl,  who  had  just 
been  happily  married,  was  the  daughter 
of  an  actress  who  a  couple  of  years  ago 
had  died  in  a  suicide  pact  with  her  lover 
after  a  pent-house  orgy.  This  astound¬ 
ing  outrage  in  print  is,  of  course,  the 
theme  of  the  successful  play  “Five  Star 
Final,”  now  showing  on  Broadway. 
Nightly  audiences  are  turned  away  from 
that  theatre  fairly  loathing  newspaper¬ 
men  who  are  so  deep  in  mercenary  filth 
that  they  will  dig  up  old  scandals  to 
afflict  the  innocent  of  the  second  and 
third  generations.  But  a  New  York 
writer,  despite  this  expose,  had  the 
merciless  gall  to  repeat  the  offense. 
Once  I  saw  my  old  editor  literally  kick 
a  rascal  down  stairs  in  our  old  office, 
for  a  lesser  crime.  On  another  occasion, 
when  some  misguided  copydesk  man  had 
permitted  our  paper  to  revive  the  fact 
of  a  woman’s  scandalous  divorce,  in  a 
story  of  her  clean  marriage  to  a  second 
husband,  the  “old  man”  was  riled  to  his 
depths.  He  did  not  wait  for  the  woman  to 
bring  suit,  but  sent  a  reporter  to  her, 
expressing  his  sorrow,  and  asking  what 
financial  settlement  would  be  acceptable. 
This  same  editor  was  himself  divorced, 
on  an  earlier  date,  his  friends  sympathiz¬ 
ing  with  him  in  the  domestic  quarrel, 
and  he  ordered  the  court  reporter  to 
write  the  news  as  if  it  concerned  a 
stranger,  and  the  old  man  put  a  first- 
page  “must”  on  the  unhappy  item.  What 
a  man ! 

*  *  * 

HE  idea  of  marking  up  a  page  for 
percentage  interests  is  a  scheme  I 
wish  to  suggest  to  editors.  The  practice. 


I  feel  confident,  will  do  more  to  instruct 
and  inspire  a  staff  than  any  amount  of 
discussion  or  bulletin-board  letter  writ¬ 
ing.  Frequently,  it  will  reveal  to  the 
editor  himself  the  weakness  or  strength 
of  his  product.  The  news  objective  of 
the  office  will  be  made  clear  to  the  staff. 
Presently  the  editors  will  commence  to 
talk  about  news,  not  as  routine  plugging, 
but  in  the  terms  of  actual  reader  interest. 
It  is  especially  valuable  for  copydesk 
men,  who  really  make  the  news  selec¬ 
tions,  to  be  conscious  of  something  more 
than  mere  balanced  headlines  or  stories 
cut  to  fit. 

*  *  * 

THESE  RADIO  INTERVIEWS 

If  They  Only  Worked  Out  As  Smooth¬ 
ly  In  Real  Life  For  The  Hard  Working 
Reporters  As  They  Do  On  The  Air. 

By  BOB  SIBLEY 

Reporter  (To  irate  banker  in  pa¬ 
jamas  who  has  just  refused  to  talk 
on  six  midnight  phone  calls  asking 
whether  his  daughter  had  eloped  or  not)  : 
Let’s  have  the  facts  on  this  thing,  Pier- 
pont,  and  make  it  snappy. 

Pierpo.nt:  I  was  wondering  if  you’d 
ask  that  question.  Merle.  As  near 
as  I  can  make  out,  Gladys  sent  her  ring 
back  to  Philbert,  the  Yale  crew  captain, 
early  tonight,  and  then  slid  down  the 
rain  spout  to  meet  Mr.  Egghead,  the 
gardener,  in  the  driveway  near  the  north 
wing  just  as  the  moon  was  rising.  I 
wouldn’t  mind  so  much.  Merle,  but  she 
ransacked  the  wall  safe  in  my  library 
before  going  to  her  room,  ostensibly  to 
retire,  and  took  about  $2,800  in  cash  in 
addition  to  having  cleaned  out  her  own 
assets  at  the  bank — about  $38,000— early 
in  the  afternoon.  I  suppose  you  know 
about  the  plane  they  chartered.  Merle? 
No?  Well,  it  seems  she  met  him  in  a 
speakeasy  lately  and  got  him  the  job 
here.  .  .  . 

Rei*orter  (To  gang  chieftain  who 
has  admitted  nothing  to  the  police  after 
eight  hours  of  third  degree,  with  varia¬ 
tions)  :  What’s  the  dope,  Mr.  Giag- 
liomi,  on  these  seven  murders  in  the 
garage  back  on  St.  Clandestine’s  Day, 
anyhow?  Tell  all  the  folks,  now. 

Giagliomi:  Well,  I’ll  tell  you  now, 
Wallace.  After  leaving  the  mayor’s  of¬ 
fice  that  day,  we  drove  through  the  Soup 
district  where  the  precinct  captain  had 
parked  out  tool  boxes  and  plenty  of 
ammunition  for  us.  This  is  the  first  time 
I  ever  went  out  on  a  knock-off  in  per¬ 
son,  but  this  being  a  special  case.  .  .  , 

Reporter  (Giving  pencil  and  old 
love-letter  to  the  W.C.T.U.  president)  : 
Listen,  Mrs.  Grimley,  would  you  mind 
making  notes  on  this  yourself  as  you 
talk?  I’m  pretty  sick  of  it,  myself. 
VV’hat’s  it  to  be?  Please  make  this  a 
real,  nice  interview  about  the  affair. 

Mrs.  Grimley  :  Of  course  there 
was  no  need  of  the  federal  people  making 
all  this  fuss,  because  1  really  was  so 
tight  all  the  way  over  on  the  boat  that  I 
shouldn’t  be  held  strictly  accountable. 
The  thought  of  landing  in  the  States 
again  made  me  blue,  so  I  loaded  the  two 
trunks  with  Three  Star,  Four  Aces,  Five 
Spades  and  Six  No  Trumps,  or  some¬ 
thing,  and  what  did  the  silly  inspectors 
do  but  open  the  trunks?  Was  I  furious? 
Did  they  think  I  was  a  Congressman? 
But  let  me  tell  you  about  the  agent  I 
pushed  off  the  pier.  .  .  . 

Reporter  (Throwing  pencil  away) : 
I’ll  just  ask  one  question,  doctor,  and 
you  start  talking  and  don’t  stop.  How 
are  conditions  in  your  hospital? 

Superintendent  :  Well,  Edgar,  things 
are  pretty  bad.  I  didn’t  mind  that 
patient  they  brought  in  the  other  day 
and  left  bleeding  to  death  in  the  corridor 
for  three  hours,  or  the  buttonhole-maker 
they  killed  with  the  ether  in  the  surgery, 
but  let  me  tell  you  about  Ward  X.  The 
whole  ward  was  poisoned  by  the  terrible 
food  from  the  diet  kitchen.  Heavens! 
I  don’t  know  why  more  patients  didn’t 
die  that  night!  The  nurses  just  got  dis¬ 
couraged  and  left  them.  And  the  house 
doctors  wanted  to  sleep  and  wouldn’t 
get  up.  .  .  . 

Reporter  :  No  questions.  Your  Honor. 


Judge:  It’s  the  funniest  thing,  f 

When  I  made  my  down  payment  on  the  | 
bench  job,  I  didn’t  know  there  were  any  i 
such  complications.  What  a  howl  went  f 
up !  The  state  house  wanted  60  per  cent,  j 
the  city  committee  wanted  60  per  cent, 
and  city  hall  wanted  60  per  cent.  Well, 
here’s  what  I  did.  Here  are  all  the  let¬ 
ters  they  wrote,  and  the  carbons  of  all 
my  answers,  and  you  can  see  for  your¬ 
self.  ...  ! 

^  *  *  *  1 
^RITICS  of  the  press  who  assert 
that  there  is  no  effort  on  the  part  ’ 
of  responsible  newspapermen  to  control 
such  evils  as  the  glorification  of  crime  i 
by  sensation-hunting  reporters,  will  be 
confounded  by  an  order  which  recently  I 
was  despatched  to  all  correspondents 
and  writers  for  International  News  Serv-  ' 
ice,  by  Frank  Mason,  its  president  - 
Having  read  the  reckless  and  extrava¬ 
gant  descriptions  of  criminals  in  a  day’s 
news  acounts  Mr.  Mason  indited  the  . 
following,  the  quotations  coming  from  1 
some  of  the  stories  which  had  stirred  | 
his  ire :  | 

“Please  avoid  any  editorial  expres-  * 
sions  or  similes  tending  to  make  gang-  i 
sters,  thugs,  gunmen  and  crooks  appear 
to  readers  as  chivalrous  Robin  Hoods 
entitled  to  public  sympathy. 

“The  cowardly  silence  maintained  by 
an  arrested  crook  who  fears  underworld 
vengeance,  is  neither  brave,  heroic  nor 
noble. 

“When  astute  criminal  lawyers  ar¬ 
range  interviews  with  real  or  faked  maud¬ 
lin  mothers  of  machine-gun  murderers, 
in  order  to  arouse  public  sympathy  for 
outlaws,  the  story  is  only  half  told 
unless  the  reader  is  reminded  of  the 
brutal  facts  of  the  murder. 

“Moron  murderers  who  display  ani¬ 
mal  stolidity,  cannot  truly  he  said  to 
have  ‘perfect  control  over  their  nerves 
of  iron.’ 

“If  the  gunman’s  woman  does  not 
happen  to  be  a  girl  of  notoriously  loose 
morals,  this  exception  does  not  make  ; 
her  a  ‘society  girl.’  If  brutal  compan¬ 
ionship  and  the  intimidation  of  her  gun-  ; 
men  friends  close  her  mouth  to  the  au-  i 
thorities,  underworld  intimidation  does  ' 
not  make  her  a  romantic  heroine,  faithful  ' 
to  death. 

“All  gunmen’s  women  are  not  dressed 
in  rich  furs  and  bespangled  with  jewels. 
More  often  they  are  in  tawdry  finery 
with  ten  cent  store  diamonds. 

“There  is  nothing  mysterious  or  occult 
about  the  workings  of  the  underworld  to 
an  experienced  reporter.  Only  fiction 
writers  put  a  glamour  of  mystery  about 
the  sordidness,  avarice,  brutality  and 
cowardice  of  the  underworld.  Fiction 
writers  do  not  belong  on  press  association 
staffs. 

“Please  test  your  crime  stories  by  the 
following  rule:  Does  the  story  cast  such 
romance  and  glamor  about  the  criminal 
that  it  will  influence  16-year-old  boys 
and  girls  to  follow  in  the  footsteps  of 
the  gunman,  gangster,  thug  or  crook?" 

*  * 

^  HE  death  of  George  F.  Baker,  one 
of  Wall  Street’s  leading  figures,  re¬ 
moves  from  the  scene  an  impossible 
newspaper  assignment.  Though  thou¬ 
sands  tried,  no  reporter  ever  got  the 
philosophy  of  the  big  capitalist  in  an 
interview.  Other  shrinking  plutocrats 
were  finally  interviewed,  especially  in 
their  old  age,  including  Rockefeller, 
Stillman,  the  elder  Morgan,  Ryan,  Gates, 
Hetty  Green,  Jim  Hill,  and  Harriman,  i 
but  the  best  anyone  ever  got  out  of  Mr.  ' 
Baker  was  the  line  he  handed  the  finan¬ 
cial  reporter  Forbes:  “It  is  none  of  the 
public’s  business  what  I  do.” 


TTOPE  is  high  that  Bryan  Untiedt  will 
continue  to  be  the  nice  youngster  he 
appeared  to  be  in  his  far-flung  photo¬ 
graph.  His  character  was  put  to  a 
heavy  test  at  Washington.  Press  agent 
exploitation  may  be  deva.stating  to  the 
simple  charm  of  youth.  Bryan  has  an 
intelligent  mother  and  immediately  on 
his  return  to  his  home  from  magic  Baby¬ 
lon  she  told  a  reporter  that  there  would 
be  “no  hero  stuff”  for  her  son,  no  movie 
contract,  no  ghost-written  story  and 
Bryan  would  be  made  to  understand 
that  nothing  counts  in  life  but  genuine 
achievement.  So  the  boy  seems  safe. 


I 


V  A,|  Iilli 


